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May Advertising in Chicago 


This statement of display advertising for the month of May. 1921, 


supremacy in the six-day field in the following important classifications: 


Automobiles - -~ - 


The Daily News, 83,302 lines. 
Next highest score, 61,390 lines. 


Books Se oe 


The gem! News, 5,549 lines. 
Next highest score, 4,362 lines. 


ca Wo ek 


The Daily News, 4,046 lines. 


*Next highest score, !,792 lines. *Including 1,736 lines classified. 


A ee ee ee ee 


The Daily News, 228,618 lines. 
Next highest score, 197,338 lines. 


Department Stores - 


The Daily News, 497,179 lines. 
Next highest score, 319,367 lines. 


Out of the Loop Stores - 


The Daily News, 59,521 lines. 
Next highest score, 18,322 lines. 


“Foodstuffs oh oa 


The Daily News, 32,523 lines. 
Next highest score, 27,675 lines. 


Furniture mcs 


The Daily News, 60,880 lines. 
Next highest score, 42,122 lines. 


Household Utilities 


The Daily News, 17,085 lines. 
Next highest score, 7,396 lines. 


Jewelry - - - 


The Daily, News, 8,237 lines. 
Next highest score, 6,581 lines. 


Real Estate + -~ - 


The Daily News, 9,518 lines. 
Next highest score, 5,536 lines. 


Tobacco - - - - 


The Daily News, 16,931 lines. 
Next highest score, 15,955 lines. 


Total Display Advertising 
The Daily News, 1,224,353 lines. 
Next highest score, 901,090 lines. 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


THE DAILY NEWS 


First in Chicago 


an independent, audit service subscribed to by all Chicago newspapers.) 


(Figures furnished by Advertising Record Co., 
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for the year 1919 had for its share $393,150,897 of the export business of 


the United States. (The figures are based on the total production.) 











Ohio exported in 1919: 


Iron and Steel $161,.897,000 
Wheat Flour, Breadstuffs 76,731,897 


Meat and Dairy Products 47,586,000 
Motor Cars and Equipment 25,786,000 
Boots and Shoes 20,616,000 
Vegetable Oils 6,622,000 
Tobacco and Manufacture 15,954,000 


Chemicals 11,635,000 
Coal and Coke . 9,538,000 


Mineral Oils 6,873,000 
Wood and Manufactures 5,745,000 
Fruits and Nuts 4,166,000 


Ohio people have money to spend, and these daily newspapers have a great 


deal to do with the directing of that expenditure. Use these daily newspapers: 


FIRST” 














Circu- 


; Circu- 
lation 


dation 
+Akron Beacon-Journal 34,678 Ironton Irontonian 3,150 
seen Shaws 21,128 *Lima News and Times-Democrat 14,494 
Lima Republican-Gazette 9,124 
Sangpedicaapa end anne Middletown Journal 4,484 
ene Sr Saenee peed ¢ i Newark American-Tribune 6,475 
scape sate aharegyrintess wc 4 . New Philadelphia Daily Times 5,453 
ee ee — 2 Piqua Call and Press-Dispatch 6,043 
ee eee : . : Portsmouth Sun and Times 17,000 
Cleveland Plain Dealer 160,666 J ° cs 
Cleveland Plain Dealer . 217,513 ‘ - Portsmouth Sun-Times 9,309 
Columbus Dispatch 74,535 ° > **Springfield News 15,763 
Columbus Dispatch 76,147 J ‘ **Springfield News 13,381 
Columbus (0.) State Journal 57,195 é : Toledo Blade 83,227 
Columbus (0O.) State Journal 30,284 ¢ 3 Warren Daily Chronicle 5,572 
Dayton News 39,032 


Akron Sunday Times 24,082 


*Youngstown Telegram 23,843 
Dayton News 34,137 R 4 Y t Vindicat 24,990 


Y gstown Vi dicat 25,373 





Dover Daily Reporter 3,959 





Government Statements, April 1, 1921. *A. B. C. Publisher’s Statement, April 1, 1921. 
+Government Statement, October 1, 1920. **A. B. C. Publishers’ Statement, October 1, 1920. 











In Geneva— 
‘the whispering gallery of the world’ ’— 


B. F. KOSPOTH 


represents the 
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LEDGER 


Foreign News Service 


e During the World War Geneva be- 
came the rendezvous for influential 
political exiles from all Europe. As 
the seat of the League of Nations, 
it is today the most prolific source 
of international news. 


Kospoth is one of the ablest corres- 

pondents in Europe. He is one of 

the chain of notable journalists who 

cover the news of the entire world 

for the Public Ledger Foreign News 
Service. 
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PHILADELPHIA 


Last summer he pushed with 
Wrangel’s army as far north as Eka- 
terinoslav and was the only Amer- 
ican correspondent present during 
the evacuation of Sebastopol. 


Through the Ledger Syndicate 
newspapers may obtain exclusive city 
rights to the Public Ledger Foreign 
Service including the cables of Mr. 
Kospoth and of 28 other foretgn staff 
correspondents. 


LEDGER 
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City 
Population . 


1,823,779 


Separate 
Dwellings 
390,000 


Seal of Philadelphia 


Are you in the Building 
Equipment, Materials and 
Supplies Business? 


Philadelphia is known both as**The City of Homes’”’ 
and “The World’s Workshop”’ 


There are 390,000 separate dwellings within its city limits, approximately 48,000 
stores and mercantile establishments and 16,000 manufacturing places. 











About half of Philadelphia’s dwellings are owned by their occupants. 


Pride of ownership makes individual householders receptive to buymg anything 
for improving the exterior or interior of their homes. 


“Wear and tear, upkeep, expansion and improvement of plant,” make Philadel- 
phia’s factories a tremendous market for building and mechanical equipment. 


Have you noticed how many people in your line are advertising in The Phila- 
delphia Bulletin. particularly Saturdays? 


Dominate Philadelphia 


Create maximum impression at one cost by concen- 
trating in the newspaper “nearly everybody” reads --- 


The Bulletin 


reads tl he Net paid daily average circulation for May: 
ayeperaiete 499,158 copies per day 


No prize, premium, coupon or other artificial methods 
of stimulating circulation are used by The Bulletin. 


“Tn 
bday init 


iriv evervp: 






The Bulletin’s circulation is larger than that of any other daily or Sunday newspaper published in Penn- 
sylvania, and is one of the largest in the United States 






EDITOR & PUBLISHER! 


Issued every Saturday—forms closing at ten P. M. on the Thursday preceding the date 
of publication—by the Editor and Publisher Co., Suite 1117, New York World Build- g 
ing, 63 Park Row, New York City. Private Branch Telephone Exchange, Beekman 4330 
Charter Member Audit Bureau of Circulations. 
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\. A.C. W. ELECTS MACKINTOSH FOR THREE YEARS 





Organization Form Amended, Partly According to New York Plan, at Atlanta Meeting—Waning 
Spirit Evident at General and Most Department Sessions 


ATLANTA, Ga., June 16, 1921.— 
After a convention that was almost 
nanimously characterized as “the worst 
fizzle ever perpetrated on the advertising 
profession,” the 17th annual meeting of 
he Associated Advertising Clubs of the 
World closed here today by electing 
harles E. Mackintosh of Chicago as 
president. 
The platform provides and adopted 
he George W. Hopkins platform of 
econstruction and service. 
While Mr. Hopkins had the backing 
f- every active past president of the 
. A. C. W. and polled 698 votes, Mr. 
Mackintosh had a majority of 28 votes. 
The Hopkins platform, as outlined in 
pitor & PusLisHER last week, except 
he permanent convention city plank, 
yas adopted. 
That the president of the association 
ppoint an advisory committee of four 
nembers, subject to the approval of the 
xecutive committee, who shall consti- 
ute and be his cabinet, and who shall 
ssist the president in the effective ad- 






































ministration of the business of the 
ssociation. 
That the executive committee con- 


inue to exercise the functions as now 
butlined in the constitution and by-laws, 
ut that the members thereof be made 
) understand that the importance and 
ecessity of personal contact with clubs 
n their districts, and of the develop- 
ent of district organizations to create 
nd direct district conventions and other 
ctivities to the end that a harmonious 
nderstanding may exist between the 
arious territorial districts and central 
rganization and that each individual 
lub may function the better by having 
e advice and help of representatives 
f the.national organization. 
The new president goes into office on 
e Hopkins three-year platform which, 
f followed out, seems to be the one 
hance for the organization to make 
ood and overcome the general dissatis- 
action. that now threatens its life. 
Milwaukee was selected for the 1922 
jonvention city. 
Park S. Florea of New York was 
lected secretary-treasurer. 
District vice-presidents for half of the 
tal number of districts were elected. 
he odd number district vice-presidents 
old over until next year. 
District 2—H. H. Charles,. Charles 
dvertising Agency, N. Y. 
District 4—Frank E. Lowenstein, At- 
pnta. 
District 6—Judge Charles J. Orbison, 
ndianapolis, E 
District 8—C. G. Ferguson, Minnea- 
is. 
District 10—Harold Kayton, San* An- 
Dnio, 
District 
ngeles, 






12—Don Francisco, Los 











By JOHN F. REDMOND 


Staff Correspondent 


District 14—W. S. Crawford, London, 
England. 

Mr. Lowenstein, Judge Orbison and 
Mr. Crawford were re-elected. 

The general convention divided the 
Pacific Coast district into two sections 
and made Australia and New Zealand a 
separate district. William G. Strand- 
borg of Portland, Ore., the retiring 
vice-president of the 12th district, was 
elected vice-president of the new 
Northwestern district. E. J. W. Cald- 
cott of Brisbane, Australia, was elected 
vice-president of the Australia-New 
Zealand district. The by-laws were 
amended, so that Louisiana was trans- 
ferred from district ‘7 to 10, North 
Carolina and South Carolina from 3 to 
4, Kansas from 9 to 7. 

The Pacific coast district was divided 
to make Washington, Oregon and Alaska 
district 12 and California, Nevada and 
Hawaii district 13. 

The changes make 22 districts instead 
of 20, and 17 vice-presidents instead 
of 15. 

Resolutions adopted endorsed the plan 
for a permanent building devoted to ad- 
vertising, printing and publishing at the 
sesqui-centennial exposition to be held 
in Philadelphia in 1926; opposed the re- 
peal of the law providing for the filing 
of sworn circulation statements by daily 
newspapers with the Post Office; en- 
dorsed the Dyer-Jones bill before Con- 


of 


Epitor & PuBLisHer 


gress to prevent business buccaneers 
driven from America doing business in 
foreign countries under the American 
flag to the detriment of American for- 
eign trade; opposed the Federal Trade 
Commission's activities to enact legisla- 
tion by which group advertising may be 
classified as unfair trade or in violation 
of the anti-trust laws; endorsed legisla- 
tion to prevent dumping of foreign-made 
goods into the American market to the 
detriment of home manufacturers, 
pledging aid to help educate the Ameri- 
can people to the advantages to be de- 
rived from use of the services of the 
Department of Agriculture, and thank- 
ing the convention speakers, and those 
responsible for the advertising exhibit 
success. 

Trophies were awarded as follows: 
Los Angeles trophy for the best work 
for women’s ad clubs to Chicago; 
D’Arcy trophy, for big brother work, to 
Atlanta which was responsible for or- 
ganizing new clubs and adding 550 
individual members to the A. A. C. W.; 
Dallas trophy for women’s clubs to the 
Advertising Women’s League of New 
York. 

A recommendation was also adopted 
directing the incoming administration to 
employ the best man obtainable to direct 
the educational work of the association 
from the headquarters office. 

Mr. Mackintosh’s most popular appeal 





Charles E. Mackin- 
tosh, who has been 
elected president of 
the A. A. C. W. for 
a three-year term, is 
the youngest man to 
have been elected to 
that office. 

















in his campaigning was a pledge that 
during the next year he will visit 
every club in the A. A. C. W. and con- 
centrate his efforts in the expansion of 
educational work. 

Vigilance work was the main activity 
of the A. A. C. W. during the past year, 
and there is much concern over its fu- 
ture, due to the resignation of Richard 
H. Lee as Vigilance Director to join 
the Lord & Thomas Advertising Agency, 
Chicago, leaving added responsibility on 
the incoming president. 

Practically the only departments over 
which any satisfaction about results to 
be heard are the Newspaper department, 
classified managers and the retail ad- 
vertisers, whose work is touched upon 
in another column. The rest were keen 
disappointments, the chief fault being 
that programs were elementary and en- 
tirely provincial. The need for outside 
viewpoints was overlooked entirely in 
making up most of the program. The 
general sessions lacked direct purpose 
and the necessity for presenting facts 
and information not already known to 
those attending. Lack of leadership and 
cohesion were conspicuous at general 
sessions and at most departmental activi- 
ties. 

President Rowe Stewart was heartily 
commended on all sides for his valiant 
effort to pull together the conflicting 
elements and rally the waning spirit. 

President Mackintosh is the youngest 
man to ever hold the office of A. A. C. 
W. president. He has the special en- 
dorsement of the poster interests, repre- 
sented by Judge Frost of Chicago, coun- 
sel for the Poster Association. 

Mr. Hopkins said: 

“The Advertising Club of New York 
has accomplished the purpose it came 
to Atlanta for in securing the adoption 
of a constructive program for the A. 
A. C. W. I wish to express my sincere 
appreciation of the splendid support we 
received. I congratulate Mr. Mackin- 
tosh in achieving his ambition.” 

Practically all of the large delegations 
arrived Sunday in time for: the inspira- 
tional meeting in the afternoon, which 
was addressed by Gov. Henry J. Allen 
of Kansas. 

Sam Dobbs, who has twice been presi- 
dent of the A. A. C. W. and until quite 
recently was president of the Coco Cola 
Company, presided at the meeting Sun- 
day afternoon which opened the conven- 
tion. President Rowe Stewart respond- 
ed to the greetings of Governor Hugh 
Dorsey and Mayor James L. Key. 

Notable among the speakers at the 
general sessions was Senator Walter E. 
Edge of New Jersey, who spoke Men- 
day morning. On the same program was 
Herbert S. Houston, of New York, for- 
mer president of the A. A. C. W., who 
(Continued on page 18) 
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NEW ENGLAND DAILIES 
FORM ASSOCIATION 


B. H. Anthcny of New Bedford, Presi- 
dent—Will Employ Paid Manager 
and Function Like I. D. P. A. 
and S. N. P. A. 





Tentative organization of the New 
England Daily Newspaper Association 
was effected June 14, at a meeting at- 
tended by 55 publishers at the New Eng- 
land Kennel Club, Braintree, Mass. B. 
H. Anthony of the New Bedford 
Standard elected president, and 
other officers were chosen as follows: 

Vice-president, John R. Rathom, 
Providence Journal; secretary, Sherman 
3owles, Springfield Republican; treas- 
urer, Albert H. Fuller, Brockton Enter- 
prise; board of directors, W. H. Dow, 
Portland (Me.) Express and Adver- 
tiser; John A. Muehlin, Manchester (N. 
H.) Union and Leader; F. E. Langley, 
Barre (Vt.) Times; J. D. Plummer, 
Springfield Union (for western Massa- 


was 


chusetts); Robert Wright, Haverhill 
Gazette (for eastern Massachusetts) ; 
Charles O. Black, Pawtucket (R. I.) 


William J. 
(Conn.) Republican. 

The association, its organizers declare, 
will function along the lines followed 
by the Inland Daily Press Association 
and the Southern Newspaper Publish- 
ers Association, supplying members 
with statistical data on newspaper pub- 
lication problems. It will be incorpo- 
rated within a few days, probably under 
the laws of Massachusetts, and will 
maintain a central office under the direc- 
tion of a paid manager. No seleetion 
has yet been made for the latter post, 
but it was stated that the officers and 
directors would meet in the near future 
and appoint a manager. 

Due to the strike of compositors on 
Monday evening, none of the affected 
Boston publishers were present, but they 
are believed to favor participation in the 
new organization. 

A schedule of dues and assessments, 
based upon circulation, was tentatively 
drawn up and a vigorous campaign to 
enroll every daily newspaper publisher 
in the New England states was ap- 
proved by the meeting. 

After setting the date of the annual 
meeting for the third Tuesday in May, 
the association adjourned subject to the 
call of the president. 


Times; Pape, Waterbury 


Lasker Quits Lord & Thomas 

Albert D. Lasker, whose appoint- 
ment as chairman of the United States 
Shipping Board was announced in 
Epiror & PuBLIsHER last week, has re- 
signed as president of the 
Thomas Advertising Agency. He is 
succeeded by Herbert Cohn, for some 
time general manager of the agency. 
Reports from the A. A. C. W. gather- 


ing at Atlanta this week were to the 
effect that Richard H. Lee, special 
counsel of the Associated Advertising 


Clubs for several years, had been se- 
ected to take over the general man- 
agership of the agency. Mr. Lee told 
Eprror & PusiisHer that he had such 
a proposition under consideration, but 
that no definite arrangements had yet 
been made. . 








It’s the “Daily” in Albany-Decatur 

Through a typographical error in the 
Albany (Ala.) Survey published in the 
issue of June 11, under the heading of 
“Newspapers,” the Journal was listed as 
a local publication. This should have 
been the Albany-Decatur Daily. This 
evening paper is the only daily published 
in Morgan County. 
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Editor & Publisher 
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cents a pound f.o.b. mill. 
the same periods. 
day at best obtainable prices. 


paper. 


with the real situation. 





THE PRINT PAPER SITUATION 


By JASON ROGERS 


HERE is every indication of material softening of prices for first quality 

standard newsprint from Sweden, Norway, Finland and Germany. 
tonnage is offered starting with July shipment, 
3.60 to 4.25 cents a pound c.i.f. New York. 

Immediate delivery domestic tonnage can be bought at from 4.50 to 4.75 
Certain manufacturers are feeling out prospects for 
contracts for 1922 at from $5 to $8 per ton lower than International price for 


I am buying considerable tonnage for publishers all, over the country every 
There is going to be a heavy surplus of the 
commodity this fall and for 1922, and prices will go lower. 

I strongly advise publishers with optional contracts giving them the right 
to cancel for the fourth quarter, to seriously consider the substitution of foreign 


All the talk about a tariff being placed upon the importation of print paper 
into the United States to protect the Canadian manufacurers who supply two- 
thirds of our use will win no sympathy from Congress, which is only too familiar 


Heavy 
Prices range all the way from 








PRESIDENT PLACES HOPE 
IN NEWSPAPER MEN 


Karl Bickel Delivers Chief Executive’s 
Message at Cambridge (O.) Jeffer- 
sonian Anniversary Party—Four 


Hundred Present 


(Specia! to Evtror & PuBLIsHER) 

CAMBRIDGE, Ohio, June 15.—American 
business men were urged to cease look- 
ing towards Washington to find a pana- 
cea for all their business ills, in a mes- 
sage of congratulation sent by President 
Harding to the Cambridge Jeffersonian 
on the occasion of its 29th anniversary 
“party” given here last night. 

The message from the President was 
read by Karl A. Bickel, vice-president 
of the United States, preliminary to an 
address on “Bringing the News of the 
World to the Jeffersonian.” Robert E. 
Ward, national advertising representa- 
tive of the Ohio Select List, also spoke 
on the national advertising problems of 
the great industries and their methods 
of reaching the consumer through the 
Jeffersonian and the other papers of the 
Select List. 

Over 400 guests were present at the 


dinner. Herbert E. Amos presided as 
toastmaster. H. E. Amos, vice-president 
and editor of the Jeffersonian, H. W. 
Amos, J. W. Amos, T. S. Moorhead, 


L. H. Merrick and F. B. Amos, all 
directors of the Jeffersonian, were 
present. 


President Harding’s message follows: 

“T am glad to send a word of greeting 
to your gathering tonight. This is a 
time when business men may well spread 
a gospel of optimism to help solve the 
problems of the business world. 

“Whenever ills of any nature arise 
there is always a tendency to look to 
Washington for a panacea. But I do 
not need to tell men of practical affairs 
such as you are that an attitude of 
helpless dependence on the Federal Gov- 
ernment only retards the restoration to 
normal ways. 

“The heart of America is sound, and 
nothing will bring us into full prosperity 
more quickly than the optimism, indus- 
try and good judgment of the American 
business man. Such gatherings as this 
recall to me my own part in the affairs 
of a typically American community 
similar to yours, and I know whereof 
I speak when I say that it is upon you 
and your kind all over the land that the 
hope for a steady, upward course rests.” 








OLD 13TH HAS NO TERRORS FOR SCRIPPS 
ORGANIZATION 





ITH twenty-six other perfectly 
good working days in the month 

of June to--select from Robert Scripps 
and Roy W. 
Howard picked 
the 13th to launch 
the Norfolk Post, 
their second ven- 
ture since taking 
over the man- 
agement of the 
Scripps - McRae 
Newspapers. The 
answer is easy. 
June 13° was 
the 63rd_ birthday 
of Col. Milton A. 
McRae, veteran 
director of the 
business affairs of the organization, who 
is back in harness for a year, and the 





Max Cook 


jinx number has always brought good- 
luck to Roy W. Howard. 

foth of the new ventures under the 
Scripps-Howard management are in the 
South, the other being at Birmingham, 
and in view of the fact that both have 
been christened The Post indicates that 
name has supplanted Press, News and 
Star in favoritism. This is only the be- 


ginning of the new and aggressive ex- 
pansion policy of the Scripps organi- 
zation, as foretold in Epiror & Pus- 
LISHER several 
months ago. 


The Norfolk 
Post is a dupli- 
cate in size and 


dress of the Bir- 
mingham Post. It 
started as an 
eight-page, twelve 
em, standardized 
Scripps newspap- 
er. It has the 
full leased wire 
service of the 
United Press As- 
sociation and the 
full service of the Newspaper Enterprise 
Association. Max Cook, former editor 
of the Kentucky Post, the Covington 
(Ky) edition of the Cincinnati Post. 
is the editor, and Frank S. Newell, for- 
mer circulation manager of the Houston 
(Texas) Press, is the business manager. 
Col.’ McRae was pleased by the compli- 
ment of having it launched on his birth- 
day, and after looking over the first edi- 
tion Roy W. Howard remarked: “It’s a 
fine child.” 





NEWELL 


Frank S. 























BOSTON PRINTERS §& 
ILLEGAL STRIKE 


Obey Orders of Local and I. T.| 

Officers and Return to Newspape, 

after Three-day Walkout—No 
Wage Increase 


Boston, June 15—Newspaper 
positors who walked out of offices fy 
Monday night and Tuesday mor 
voted tonight to return to work im 
diately. The decision of the » 
which was reached through a seg 
ballot, came after Sylvester J. McBry 
President of Boston Typographig 
Union 13, and John F. Murphy, Ing 
national Organizer for New Engk 
had made several speeches at a m 
meeting of the men urging them to; 
turn. The walkout did not have § 
sanction of the union and when then 
quit work Monday night they as 
that they were acting as individuals 

The Publishers’ Association, whi 
issued no formal statement after { 
vote tonight, asserted that the m 
were returning to their machines § 
evening, and that by tomorrow aft 
noon all the compositors would be 
work again. 

The publishers announced that 
men would return under the wage sq 
and working conditions that prevail 
when they left work. 

During the strike the Post, Gd 
Herald, Advertiser and American iss 
eight-page editions, with photo-engray 
reproductions of typewritten copy 
some of the news columns. Print 
who did not obey the call of the & 
chairmen to strike and employes | 
other departments who had experies 
as printers filled the strikers’ places 

Neither the local nor the internati 
officials sanctioned the walkout, wh 
took place between 6 and 8 o'clock Me 
day evening, each chapel chairman 
ing out his men when the word pas 
around that the arbitration board 
refused an increase in pay demané 
by the printers. 

The Transcript, Christian  Sciet 
Monitor and Telegram were not affect 

In November, 1920, when the scale 
out, the men were offered an eight ¢ 
lar increase in lieu of their demand 
$17. This they refused. An arbitt 
tration commission was appointed, Jui 
Bolster being chosen as chairman. 
second day of the proceedings Jw 

Solster, after having. only heard ! 
union’s side, refused to go any furt 
giving the following reason: 

“Specifically, gentlemen, I mean 
I will not arbitrate your demands } 
a minimum wage until you suppleme 
it with an agreement for minimum f 
duction. I deny your right as aga 
the publishers to set up half an issue! 
settlement. I deny the right of the? 
lishers to join issue with you on Ji 
one-sided demand. I will not stultl 
myself by saying what is a fair sha 
for you to take of the commu 
wealth as wages when there is no & 
ulation as to what you will put hk 
by your labor.” 

Professor Swain was then appoi 
arbiter, 

Wednesday morning’s papers 
eight pages again and the men had sta 
ed to trickle back to work, altho 
only in small numbers. Organizer Mi 
phy from Providence arrived in Bos 
and ordered the men back to wa 


President McParland of the I. T.4 


sent a telegram ordering the met 
respect local contractual obligations. } 
stated the men would have to obey 
mandate and go back to work, off 
wise they would forfeit their cards. 
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WSPapen 
1t—No 
offical At ANTA, June 16—“I pledge to the 
y mom members of the National \ssocia- 
york image tion of Newspaper Executives that there 
the J will be a thousand newspaper men at the 
has ‘He Milwaukee convention next year if it is 
J. McBy humanly possible, declared A. L. Shu- 
pographiy man, advertising manager and treasurer 
phy, Ing of the Fort W orth Star- Telegram, | in 
En accepting the presidency for the coming 
Vege ear at the closing session of a successful 
at a's convention with the Associated Adver- 
them tor tising Clubs of the World here this 
t have 4 week. About 250 newspaper advertising 
en the men attended. The report of the finance 
cy ae committee was approved at the final 
ividuals meeting and it was decided to publish a 
ton, wh digest similar to that issued last year. 
after In a last minute resolution, the N. A. 
the N. E. went on record as being opposed 
chines to the repeal of the act of Congress of 
TOW af August 4, 1912, requiring semi-annual 
‘ould be reports of daily newspapers’ circulation 
and ownership to the Post Office De- 
d that @% partment. 
— A resolution congratulating President 
‘= Harding and the U. S. Shipping Board 
ost, Chime 5 adopted at Tuesday’s session. The 


resolution was introduced by George J. 


nan i 
rican ISM Aver as follows: 


to-engrar 


n copy “WHEREAS, since the creation of the 
Prine United States Shipping Board in 1916, 
f the dam to the present moment the news- 
mployes Mm Papers of the United States through 
experies their editorial | support and by con- 
s’ places! structive criticism have had the privi- 
iternatioage lege Of creating a strong conscious- 
cout, whi Mess on the part of the citizens of 
locke iam the United States of the high advan- 
irman ole '8¢ to this country of an American 
ord pas Merchant Marine to ‘keep the Stars 
boart™ and Stripes on the seven seas’; and 
demané “WHeREAS, the several boards in 
charge of shipping affairs have com- 
in = Scie’ mended upon numerous occasions the 
rot affece broad, helpful and constructive work 
re scaler done through editorial columns of the 
1 eight dm American newspapers, and 
demand “Wuereas, for the last year, the 
An arbi United States Shipping Board has 
nted, Jui wisely turned from the voluntary sup- 
rman. 7 port given by the newspapers to paid 
ings Jui publicity, through the only fully. rec- 
heard 4% ognized driving business force in 
ny furth publicity—the advertising columns of 
: America’s various publications, _ pri- 
mean US marily the daily newspapers, all con- 
mands | ceived and carried on under the direc- 
suppleme tion of Herman Laue, a newspaper 
imum pe man, and 
a csalll “Wuereas, the President of the 
of thea United States, for many years a news- 





paper publisher, has seen fit to place 
at the head of the United States Ship- 
ping Board Albert D. Lasker, an ad- 
vertising man, ° 
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“Be Ir Resovep, that in proper rec- 
ognition of this tribute paid to our 
Profession by President Harding in 
making this wise appointment, and the 
further tribute in reappointing Fred- 
erick I, Thompson, a newspaper pub- 
lisher, as a member of the board, and 
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 althod poe W. S. Benson, an outspoken, 
nicer earless and strong supporter of using 
| in Bost the advertising columns of publica- 





ions for such businéss messages as 
he United States Government wishes 
0 deliver, that we in meeting assem- 
bled convey to the President of the 


United States our appreciation of his 
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ork, ofl oe of our part in developing 
— € American Merchant Marine in this 
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By FRED MILLIS 


(By 


manner through these appointments, 
and 

“Be It FurtHer Resotvep, that the 
National Association of Newspaper 
Executives in assembly gatered today 
do pledge ourselves singly and as an 
organization to carry on the work of 
making the American Merchant Ma- 
rine permanent and profitable so-that 
in the end the ship-independence of 
America will remain a lasting heri- 
tage spreading the products of Amer- 
ica in American bottoms to all parts 
of the world.” 

Important changes in the future 
working of the organization were put 
in effect in the following resolution 
passed on the presentation of H. E. 
Dreier, of the Oklahoma City Okla- 
homan. 


“In view of the fact that this organi- 


zation is rapidly growing in both 
membership and usefulness, and in 
view of the fact that this condition 
placing upon the president steadily 
increasing demand for time and 
thought, 

“Be It Resorvep, that hereafter the 


office of secretary-treasurer of this 
organization be domiciled in the city 








Telegraph to Evitor & PuBLisues 


in which the president of this organi- 
zation may be resident. 

“FurtHer, that the president shall be 
empowered to appoint his own secre- 
tary-treasurer and to compensate him 
in such manner as may be approved 
by the board of directors of this de- 
partment; and 

“That the secretary-treasurer thus 
appointed shall devote his entire time 
and attention to the welfare of this 
organization, and further 

“Be It Resotvep, that if any changes 
in the constitution and by-laws of this 
organization are necessary in order to 
carry out the spirit and intent of this 
resolution that by its adoption here 
they shall be regarded as authorized.” 

Membership lines in the association 
have been even more closely drawn by 
this resolution introduced by Charlie 
Miller : 

“RESOLVED, that only direct employes 
on the regular weekly payrolls of and 
working exclusively for newspapers 
shall be eligible in the future to rep- 
resent mem| ers at the annual conven- 
tion or called conferences of this or- 
ganization.” P 

At the motion of J. K. 


: Groom, of 
the northern Illinois group of papers 


A. L. Shuman, new president of the National Association of Newspaper Executives 


occupies an enviable position in 


the newspaper advertising business. 


He not 


only preaches flat-rate and the sale of space on its merits but practices it in the 


Fort Worth Star-Telegram of which he is advertising manager. 








7 


“SHUMAN HEADS NATIONAL DAILY EXECUTIVES 


Go On Record In Opposition To Repeal of Act of Congress Calling For Semi-Annual Statements of 
Daily Newspaper Circulations and Ownership—Lasker Appointment Praised 


the association went on record as op- 
posed to the rendering of merchan- 
dising service without non-cancellable 
advertising contracts: 

“Resotvep, that this association here- 


by recommends to its membership 
that before rendering any co-opera- 
tive service that they require some 


definite assurance of a compensating 
campaign of advertising.” 

Frank D. Webb, assistant general 
manager of the Baltimore News and 
American, was responsible for a reso- 
lution commending the work of Fred 
Millis as secretary-treasurer: 

“Reso.vep, that in recognition of the 
unusually faithful and efficient services 
rendered this organization during the 
past two years by its secretary-treas- 
urer, Fred Millis, that the association 
out of its funds vote him a bonus 
of $250 and record in the record in 
this manner its most sincere thanks 
for the high calibre of service ren- 
dered.” 

Officers elected for the coming year 
are: 

A. L. Shuman, Fort Worth Star- 
Telegram, president, and directors as 
follows: 

Frank T. Carroll, Indianapolis 
News; Harvey Young, Columbus Dis- 
patch; Frank D. Webb, Baltimore 
News; Charlie Miller, Atlanta Geor- 
gian-American, and W. J. Hoffman, 
Postland Oregonian. 

The Vice Presidents were elected as 
follows: 


Canada—George B. Cooper, Edmonton Jour- 
nal. 

Alabama—W. T. Edmondsen, Montgomery 
Journal. 

Arizona—Chas, A. Stauffer, Phoenix Repub- 
lican. 

Arkansas—Elmer FE. Clark, Little Rock 
Democrat. 

California—C. H. Brockhagen, Oakland Tri- 
bune. 


Connecticut—Ed Flicker, Bridgeport Post. 

Colorado—Frank Carruthers, Denver Post. 

District of Columbia—E. C. Rogers, Wash- 
ington Times. 

Delaware—W. T. Metten, Wilmington Every 
Evening. 

Florida—Charles S. Bates, Miami Herald. 

Georgia—Dan Petit, Augusta Herald. 

Idaho—G. L. Flaherty, Boise News. 


Ilinois—Carl Slane, Peoria Journal-Tran- 
script. 

Indiana—W. F. Keenan, Indianapolis Star. 

lowa—Harry T. Watts, Des Moines Register- 
Tribune. 
, Kensas—Hoyt F. Boylan, Pittsburg Head- 
ight. 

Kentucky—Harry Giavannoli, Lexington 
Leader. 

Louisiana—C. P. Manship, Baton Rouge 
Times. 


Maine—W. H. Dow, Portland Express. 

Maryland—John Elmer, Baltimore News and 
American. 

Massachusetts—C, S. Tobey, Boston Ameri- 
an. 

Michigan—Herbert S. Conlon, Grand Rapids 
Press. 

Minnesota—J. J. 


Bennett, St. Paul Pioneer 


Press. 
A taunt G. Johnson, Jackson Daily 
News. 
Missouri—George Burbach, St. Louis Post- 
Dispatch. 
Montana—B. J. Woolston, Butte Miner. 
Nebraska—Richard A. Carrington, Omaha 


Bee. 

New Hampshire—J. A. Muehling, Manches- 
ter Union. 

New Jersey—F. E. Wallace, Elizabeth Jour- 
nal. 

New Mexico—Thomas Hughes, Albuquerque 
Herald 

New York—F. Porter Caruthers, New York 
Tribune. 

North Carolina—J. L. 
Telegram 
Ohio 
quirer. 
Oklakoma—H: E. Dreier, Oklahoma Times. 
Pennsy!vania—Rowe Stewart, Philadelphia 

Record. 
Rhode Island—Arthur L. 
dence Journal. 
South Caroline 
bia (S. C.) State 
South “Dakota—B, C, 
Argus-Leader. 
Tennessee—Battle Clark. Nashville 


Horne, Rocky Mount 


George W. Preston, Cincinnati En- 


Poorman, Provi- 
-William P, Etchisoa, Colum- 
Low, Sioux Falls 


Banner. 
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SPEAKERS ON VITAL TOPICS BEFORE N. A. N. 
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MARQUIS REGAN Ge L. A. WEBSTER Spe. FELIX LOWY {| 2 HARVEY YOUNG (a! Vee. c. P. SLANE 
Texas—Lowry Martin, Corsicana Sun. urer, in the joint session with the which the Association of National Ad- “I know of no sales director who 
Utah—Nathan O. Fullmer, Salt Lake City meat ee . oF “e eae : 2 
Sinsenet: Biews, National Association of Newspaper vertisers would urge the abolition of would not be keenly interested in actual 
a Vermont—H. B. Howe, Burlington Free Executives Tuesday morning that the the commission system and the sell- facts regarding the sale and distribution 

ress. ° 4 4 c ° e . . . . 
Virginia—M. S. Knight. Richmond Times- agency commission should be abol- ing of space to the advertisers on a of his product in any given locality. He 
Dispatch. ished. net basis. F ave reli , i- 
Washington—A. O. Loomis, Spokane Spokes- s ———_ _ may have salesmen traveling a tetas 
man-Review. ; Mr. Sullivan called on newspapers The newspaper executives received tory, or he may be dependent entirely 
P tsconsin—L. A. Webster, Milwaukee Jour’ to standardize their business and a jolt in the Tuesday afternoon ses- pon jobbers’ salesmen to take care of 
rates. He said the commission sys- sion when both Felix Lowy, sales and hjs local distribution. In either case, 


Members of the National Commis- 
sion were elected as follows: 

Frank T. Carroll, Frank D. Webb, 
and Arthur G. Newmyer. 

This marks the passing from office 
both of Charlie Miller as president 
and Fred Millis as secretary-treasurer, 
both of whom served two years. Mr. 
Miller was secretary-treasurer for one 
year before. Mr. Millis is ineligible 
for future service because of the tact 


that he has started an advertising 
agency in Indianapolis, and despite 
the fact of his connection with a 


number of newspapers in service and 
promotion work. Mr. Shuman will em- 
ploy a secretary-treasurer in Fort 
Worth to work with him. Mr. Shu- 
man travels over the country and ex- 
pects to spend much time with work. 
He said to Epitor & PwBLISHER’s rep- 
resentative: 

“T am very happy to accept the 
honor that has been bestowed on me 
by newspaper men. Under the splen- 
did leadership of the outgoing offi- 
cers the association has become a real 
factor in national newspaper affairs 
in the last two years. A high mark 
was set at this convention with joint 
sessions with both the Association of 
National Advertisers and the Ameri- 
can Association of Advertising Agen- 
cies which will be hard to equal again 
next year. The organization is now 
an aggressive and useful one. It has 
a very legitimate field of activity.” 
"Members of the Association of Na- 
tional Advertisers in short talks sub- 
stantiate the views and arguments of 
John Sullivan, their secretary-treas- 


tem was unjust, not only to national 
advertisers but to the agencies and 
principally to the newspapers. He 
said that the present system was caus- 
ing constantly increasing selling costs 
for newspapers asfd that advertisers 
should control their own appropria- 
tions. Mr. Sullivan * admitted that 
newspapers’ advertising rates could 
not be reduced at this time as costs 
had changed very little. He kept 
away from the foreign and local rate 
controversy, but said that there -were 
many other controversies between 
agencies and advertisers and publica- 
tions which had at the root the ques- 
tion of agency remuneration. Individ- 
ual national advertisers at the con- 
vention constantly expressed opinion 
that agency remuneration is too high. 
This point was not touched upon, 
however, by the speakers at the meet- 
ing. 

Other members of the A. N. A. who 
took part in the discussion after Mr. 


Sullivan’s address were F. L. La- 
bounty of the Genesee Pure Food 
Company, Felix Lowy of the Palm 
Olive Company, W. H. McLauthlin 


of Walter Baker & Company, Miss 
Ida Clarke of Scott & Bowne and G. 
B. Sharpe of the Association of Na- 
tional Advertisers. 

This was the first meeting the A. N. 
A. has ever held with any newspaper 
publishers’ association. Plans have 
already formulated for its repetition 
next year. Mr. Sullivan announced 
that meetings would be held with as 
many other publishers’ associations 
as possible during the next year at 


advertising director of the Palm Olive 
Company and Marquis Regan, mer- 
chandising manager of the Everready 
Battery Company in succeeding mas- 
terful talks told them that too much 
fire was being wasted in merchandis- 
ing service. 

Mr. Lowy believes that the news- 
papers are ‘spending too much money 
in co-operation—that they are endeavor- 
ing to take in distribution of merchan- 
dise which belongs to the manufacturer 
and that they must undoubtedly be 
charging in their advertising rates to 
manufacturers who do their own distri- 
bution at cost or distribution for weaker 
sisters. 

Mr. Lowy also believes that mer- 
chandising departments are being run 
on a dishonest basis and thate weaker 
newspapers are making all sorts of im- 
possible promises in ofder to get busi- 
ness away from stronger newspapers. 

Mr. Lowy also went into the question 
of local and foreign rates. 

“If I may make any suggestion re- 
garding the soliciting of newspaper ad- 
vertising, or any criticism of the methods 
used to date, let me point out this one 
thing,” said Mr. Regan. “While in many 
of the larger cities, certain leading news- 
papers have thoroughly studied their 
local jobber and dealer markets and 
have familiarized themselves with the 
products distributed and sold, and 
the local demand for these par- 
ticular products, there is still a great 
tendency on the part of the advertising 
solicitor to think of his paper only in 
terms of local standing in his field, as 
against its competitors. 


but especially in the latter case, he finds 
it difficult to check local conditions. He 
may believe that his trade is properly 
stocking and pushing his goods and dis- 
playing them to take advantage of his 
national advertising when, as a matter 
of fact, there is some unfair prejudice 
the part of the trade against his 
product, or some local competitive con- 
dition that is holding back his sales. 

“The first thing for the newspaper to 
do is to establish itself in the confidence 
of national advertisers as a fair and un- 
biased clearing house of information. 
The sales director does not want infor- 
mation that is obviously colored to in- 
duce him to spend money in the local 
newspapers. If he is doing well, he 
wants shown where he can do 
better; if he is not doing well, he wants 
facts on which he can base sales work 
that will improve conditions. The old 
adage that fair trading makes fast 
friends is literally true in this connec- 
tion. 

“The national advertiser as a rule will 
gladly reciprocate with local advertising 
if it is plainly shown him what the con 
ditions are that can be corrected or im- 
proved with this selling plan and is 
anxious to check them up. 

“Another thing that the newspaper 
advertising man must realize is that 
sales directors are rarely interested in 
one city alone. They are much more 
likely to be interested in the zone cov- 
ered by Cincinnati, Dayton, Columbus, 
Springfield and Cleveland, than in Day- 
ton, or Springfield, or Columbus alone, 


(Continued on page 24) 
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Editor & Publisher 


SOUTHERN PUBLISHERS ARE ASHEVILLE 
BOUND FOR ANNUAL GATHERING 





Long and Important Program Touching Every Phase of Newspaper 
Making Will Hold Attention of Leaders of Dixie— 
Record Attendance Expected 





T’S a lengthy program that awaits 

the Southern Newspaper Publishers 
Association when the members assemble 
for its 19th annual convention at the 
Battery Park Hotel, Asheville, N. C., 
June 20, but when the last gavel tap 
sounds on the evening of June 22, the 
probabilities are that it will have been 
covered 100 per cent and that every one 
who took part in the discussions which 
are based on the long list of topics will 
have been well repaid for his attendance. 
Delay will be obviated by the appoint- 
ment of leaders for every topic, who will 
state essential points and clarify the sub- 
ject for general discussion. Addresses 
will be limited to five minutes and 
general acquaintance among members 
will be promoted by the wearing of 
badges similar to those worn at A. N. 
Pp. A. conventions. Morning sessions 
are scheduled for 10 o'clock and after- 
noon sessions for 2 o'clock. 

The meeting will be called to order 
at ten o'clock June 20. The minutes of 
the 1920 meeting will be read and Mar- 
cellus E. Foster, editor of the Houston 
Chronicle, will deliver the president’s 
address, followed by Walter C. Johnson 
with the report of the secretary-treas- 
urer. New members will then be elected 
and introduced to the association, com- 
mittees will render their reports and the 
discussion of the following topics will 
be taken up and continued until ad- 
journment : 


MISCELLANEOUS 


Should local publishers co-operate in settle- 
ment of contract with unions and in other bus- 
iness matters affecting their interests ?—Leader, 
Frank H. Miller, Montgomery (Ala) Journal. 

Ways and means of promoting the progress 
of the South—Leader, W. T. Anderson, Ma- 
con Telegraph. 

Newspaper cost system in use by Louisville 
Courier-Journal and Times explained in detail 
by Supt. F. H. Chase, Louisville Courier- 
Journal and Times. 

Why should not the S. N. P. A. have a 
standing committee to look after the interests 
of southern publishers at the Associated Press 
and A. N. A. meetings?—Leader, H. C. 
Adler, Chattanooga Times. 

Should the newspaper publishers endorse the 
movement now on in Washington to abolish 
the present zone rates and establish a new flat 
rate of 1% cents per pound for distances not 
exceeding 250 miles from point of publication 
and 2 cents per pound for greater distances ?— 
Leader, Urey Woodson, Owensboro Messenger. 

The second-class postal rate. What should 
publishers do to secure fair treatment in this 
regard from Congress ?—Leader, Louis J. Wor- 
tham, Fort Worth Star-Telegram. 

Has there been any protest against the 100 
Per cent increase of rates on Intrastate as 
well as Interstate on newspapers by the Amer- 
ican Railway Express Company ?—Leader, Cur- 
tis S. Johnson, Knoxville Sentinel. 

What should be done to overcome the une- 
qual and discriminatory method apparently 
being applied by the Internal Revenue Depart- 
ment @t Washington respecting the value of 
newspaper property upon which income taxes 
are to be based and paid?—Leader, E. B. 
Stahlman, Nashville Banner. 

Is if better to have a minimum news allot- 
ment daily, or should a paper be made up on 
a Percentage basis?—Leader, Rufus Shore, 
Winston-Salem (N. C.) Sentinel. 

uring the past two years the cost of dried 
Mats has increased more than 100 per cent. 
The price may become prohibitive unless com- 
Petition is developed. 

as any member used German dried mats? 

Ow many members have adopted the stand- 
ard eight column 12-em page? 
. The Postmaster-General’s order No. 5857, 
issued May 23, entitled, “What is and what is 
not advertising in publications entered as sec- 
ond-class matter, whose advertising portion is 
subject to zone rates?—Leader, Col. Luke Lea, 
Nashville Tennessean 

all S. N. P. A. endorse the movement for 
the establishment of a chair of journalism at 
the Washington-Lee University as a memorial 
to General Robert E. Lee?—Leaders, Hon. 
Josephus Daniels, Raleigh News and Observer; 
Clark Howell, Atlanta Constitution; Col. Rob- 
ert Ewing, New Orleans Daily States; M. E. 
oster, Houston Chronicle. 


NEWSPRINT 
Wh 


bi hat can be done by publishers to avoid 
idding against each other in the open news 





print market ?—Leader, E. B. Stahlman, Nash- 
ville Banner. 

What percentage of the yearly consumption 
of newsprint should publishers carry in stor- 
age ?—Leader, R. E, Turner, Norfolk Virgin- 
ian-Pilot. 

What has been the experience of publishers 
in the use of European newsprint? Is care 
taken in packing to avoid damage in transit? 
How does it compare with the domestic prod- 
uct in quality, strength, etc.? 

Necessity of maintaining advertising and 
subscription rates to meet high cost of news- 
print.—Leader, B. Jeffries, Greensboro 
News. 

Is it not still necessary to continue news- 
print economies in order to avoid future ex- 
cessive prices? Should not the War Labor 
Board rules prohibiting waste caused by re- 
turns, free copies, etc., be continued ?—Leader, 
A. W. Burch, Charlotte Observer. 


CIRCULATION 


Should this association endorse the effort of 
the Audit Bureau of Circulation to abolish the 
Government Circulation Reports?—Leader, F. 
G. Bell, Savannah Morning News. 

Is the A. B. C. attempting by this method to 
monopolize the field?—Leader, D. D. Moore, 
New Orleans Times-Picayune. 

What real value is membership in the A. B. 
C. to daily newspapers?—Leader, Charles A. 
Webb, Asheville Citizen. 

Now that the necessity for the conservation 
of newsprint paper has been lessened to a cer- 
tain extent, should publishers undertake to 
boost circulation; if so, what methods are most 
desirable ?—-Leader, George R. Koester, Green- 
ville Piedmont 

Do publishers favor putting on circulation 
contests through contest companies and the 
offering of prizes to contestants? 

Is the price of 10 cents for Sunday papers 
to be maintained, or is there a tendency to 
lower the price, and if so, should the future 
price be 5 or 7 cents?—Leader, J. C. Wilmarth, 
El Paso Herald. 


LABOR 


How many publishers have made an effort 
to reduce scales or withdraw bonuses; if so, is 


for 


the effort confined merely to the mechanical 
department or has the cut been uniform in all 
departments ?—-Leader, W. E. Thomas, Roanoke 
Times. 

The open or closed shop, which ?—Leader, 
W. D. Hastings, Columbus Herald. 

How can we simplify the union contract ?— 
Leader, H. Giovannoli, Lexington ader. 

What will we do with the 44-hour proposi- 
tion? Why not pay our linotype operators by 
the piece?—Leader, W. C. Dowd, Charlotte 
News. 

Have any members who have job printing 
departments successfully run an open shop 
in the job department and a union shop in the 
newspaper department? 

Have those members .who have employed 
graduates of the Macon Printing School found 
them satisfactory?—-Leader, F. C. Withers, 
Columbia State. 

Where have unions accepted reductions in 
scales or bonuses? 

How many publishers have agreed to the 44 
hour week or any reduction in hours of work: 

Shall every member be pledged to refuse te 
accept 44-hour week? ; 

ow many unions have agreed to extensions 
of previous contracts with no increase in pay, 
or made new agreements at previous rates? 

Have any publishers ceased relations witk 
any unions? 

How many illegal strikes have been called 
during the past year? 

Have any publishers secured concessions as 
to reproduction? 

How can the S. N. P. A. promote co-opera- 
tion between publishers on wage scales so that 
the unions will not be able to play one city 
against another as they are now doing?— 
Leader, Jack Cohen, Atlanta Journal. 

What members are protected by strike in- 
surance? 

In view of the changed labor conditions 
brought about during the past two or three 
years, is it not essential that the Southern 
Newspaper Publishers Association secure the 
services of one or more trained men whose 
duty it shall be to assist members in negotiat- 
ing labor contracts?—Leader, Robert Latham, 
Charleston News and Courier. 
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ADVERTISING—DISPLAY 


Should members allow commission to adver- 
tising agencies not recognized by the S. N. P. 
A.?—Leader, H. Galt Braxton, Kingston Free 
Press. 

Has any member solved the problem of sat- 
isfactorily handling free publicity for, the mov- 
ies, press agents and propaganda of various 
kinds designed to promote everyth under 
the sun?—Leader, J. T. Fain, Rock Hill Her- 
ald. 


Several members with papers of from two to 
five thousand circulation suggest for discussion 
the subject of advertising rates in this class of 








WHAT CITIES GAIN BY ADVERTISING 








RTHUR BRISBANE was recently 

invited to address the St. Louis 
Chamber of Commerce upon the sub- 
ject, “Should Cities Advertise?” He 
was unable to be present at the luncheon 
meeting of the Chamber, but sent a 
paper containing his views to the presi- 
dent, who read it to the members. Mr. 
Brisbane believes in advertising and de- 
clares that cities in particular can be 


greatly benefited by its use. Some of 
his ideas are as follows: 
“A city is to the nation what the 


family group is to a city. Family pride 
is a good thing, stimulating ambition. 
Advertising is the natural expression of 
municipal family pride. A city that has 
grown marvelously is Detroit. It has 
been the most highly advertised of all 
the cities in the United States. It has 
had endless millions of advertising de- 
veloped by the new automobile industry. 
It has had the Henry Ford advertising, 
the Packard, the Hudson and the adver- 
tising of a dozen other powerful names. 
How much did you know about Detroit 
before automobile advertising began? 


“A city ought to be and is advertised 
by its business men. On the other hand, 
the business men of a city ought to be 
advertised and helped by the city itself. 
What is good for the individual, and a 
duty, is also good for the city, and a 
municipal duty. ® 

“City advertising should begin at 
home and be thorough and complete in 
the home field. The advertising at home 
should be of the sort that arouses emu- 
lation, civic pride, competition among 
citizens as to which shall do the most 
for the city that has done much for 
him. 

“In ancient times the inhabitants of a 


city would meet in the public square to 
discuss and promote general welfare. 
Cities are too big for that now, but they 
may still meet, all the citizens, in the 
public prints to discuss and build up 
general prosperity. 


“After developing the municipal ad- 
vertising idea at home, rousing the pa- 
triotism of citizens, the pride and co- 
operation of the prosperous, the hope 
and goodwill of those less prosperous, 
municipal advertising should be carried 
on outside’ of the city and throughout 
the nation. 

“The business men and the govern- 
ment of St. Louis should see to it that 
the best of the young farmers and their 
sisters when they do leave the farm, 
move to St. Louis and not to some other 
better advertised city. 

“An intelligent municipal advertising 
campaign should therefore include the 
small newspapers, the country weeklies 
of 500 and 1,000 circulation, and are 
published in every farming community 
around the great city. Such advertising 
is sometimes called ‘troublesome’ and 
some advertising agents avoid it, al- 
though they know its great value. 


“A city should also advertise in other 
cities at least twice a year. Such adver- 
tising would pay not merely because it 
would bring in enterprise, energy and 
wealth from the outside but especially 
because it would stir up enthusiasm and 
initiative at home. The foundation of 
successful municipal advertising will be 
found in the citizens’ conviction that 
their city is worthy of praise, that it de- 
serves the envy and admiration of 
others, that to live in it is a privilege 
and to move into it is the beginning of a 
better life.” 
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papers.—Leader, J. W. 
News-Star, Monroe, La. 

Does a rotogravure section pay ?—Leader, 
M. E. Foster, Houston Chronicle. 

What is considered a fair percentage of loss 
to sustain in bad debts from advertising ac- 
counts? 

To what extent should newspapers co-oper- 
ate with national advertisers and agencies? 
Are not many of their requests for services 
altogether unreasonable? Why any co-operation 
except where the expense is taken care of by 
the advertiser?—Leader, Alfred Sanford, 
Knoxville Journal and Tribune, 

What has been the experience of. members 
in foreign advertisers trying to take advan- 
tage of rates of local department stores or 
other retail merchants?—Leader, Charles D. 
Atkinson, Atlanta Journal. 

What should be done to cause a greater 
number of merchants to buy their advertising 
space on the same basis that they buy their 
merchandise or rent their buildings ?—Leader, 
J. A. Keefe, Memphis Press. 

What is local advertising and what is na- 
tional advertising; how to determine one from 
the other.—Leader, V. Hanson, Birming- 
ham News. 

Inasmuch as the advertising agency does not 
represent the newspapers should commissions 
be paid it? 

Should a uniform rate card be established 
so that local advertising rates and foreign 
rates shall be the same and be absolutely net? 

Do conditions justify a lowering of advertis- 
ing rates, both local and national?—Leader, L. 
L. Mapes, Beaumont Enterprise. 

Should advertising of local stores maintained 
by national advertisers be regarded as local 
or as foreign copy? 

What is the judgment of publishers as to 
the size of differential between minimum local 
and national advertising rates? 

Has there been any organized demand for a 
reduction in rates by advertisers and agents? 
To what extent has such demand been met? 

To what extent do publishers furnish cuts 
and drawings without charge to advertisers? 

What is the best way to overcome the prac- 
tice current in a number of cities whereby the 
advertiser insists upon the publisher’s making 
good loss sustained by advertiser in selling 
article at wrong price due to typographical 
error? 

What should publishers do with reference to 
reduction of advertising rates when price of 
news-print drops below price at time adver- 
tising went into effect?—Leader, A. W. Mce- 
Culloch, Gadsden Journal. 

What is the right per cent of advertising 
sales cost for local display advertising? For 
classified advertising? For national display 
advertising? What relation does the expense 
of the composing room bear to the expense of 
the news and editorial departments? 

What proportion of your editorial depart- 
ment costs is pay roll and what proportion is 
features and outside news service? In what 
department is the average compensation high- 
est?—Leader, Charles I. Stewart, Lexington 
Herald. 

Associated Dailies of Florida have been quite 
active during the past year and T. E. Fitz- 
gerald of the Daytona Gazette-News, president 
of the Associated Dailies of Florida, and C. C. 
Codrington of the DeLand Daily News, secre- 
tary of the association, will tell some of the 
things accomplished. 


Smith, Monroe (La.) 


ADVERTISING—CLASSIFIED 


Is it good policy to return to pre-war rates 
for classified advertising in order to build up 
volume and prestige?—Leader, W. A. Elliott, 
Jacksonville Times Union. 

n classified rates be increased sufficiently 
to return the same revenue per column as 
display? 

Do volume and revenue increase when lower 
rates are made for three or seven insertions? 

Can classified revenue be increased success- 
fully by increasing the rates on certain 
classifications? 

hat reduction in rate to the contract ad- 
vertiser will result in maximum volume and 
revenue? 

Which form of contract produces the most 
business for the advertiser and newspaper— 
daily or bulk? 

Would the reducing of classified advertising 
rates at the present time result in an increase 
in volume? 

Does the use of display type or irregular 
arrangement of type in classified advertising 
materially increase the volume and revenue? 

Would the elimination of display type in- 
crease the reader interest in classified adver- 
tising and therefore, ultimately, increase the 
volume? 

Do advertisements which break celumn rules 
and dominate to such an extent as to reduce 
the pulling power of smaller advertisements 
on the same or adjoining page, and hence 
eventually decrease volume? 

Do comic strips and other features when 
placed on classified advertising es increase 
the volume by increasing the reader interest? 


Present Officers of the S. N. P. A. 
are: Marcellus Foster, Houston Chroni- 
cle, President; W. A. Elliott, Jackson- 
ville Times-Union, First Vice-President ; 
Chas. I. Stewart, Lexington Herald, 
Second Vice-President ;“W. C. Johnson, 
Chattanooga News, Secretary-Treasurer. 


Executive CoMMITTEE 


Alabama—Fred I. Thompson, Mobile 
Register. 


(Continued on next page) 
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Arkansas—J. N. 
Gazette. 
Florida—Mrs. 
cola Journal. 
Georgia—J. 
Herald. 
Kentucky—Urey 
boro Messenger. 
Lousiana—A. G. 
Orleans Item. 
Mississippi—T. M. 
son Clarion-Ledger. 
North Carolina—John 
leigh Times. 
Oklahoma—E. K. Gaylord, Oklahoma 
City Oklahoman. 
South Carolina—B. H. 
ville News. 
Tennessee—E. 
City Staff. 
Texas—Jas. 
Record. 
Virginia—R. F. 
ginian- Pilot. 
Committees which will report at the 
meeting have had the following person- 
nel this year: 
Advertising—A. G. 
C. F. Gladfelter, Harry Adler, John S. 
Cohen, Victor Hanson, W. A. Elliott. 
Newsprint—Chas I. Stewart, Chair. J. 
C. .Wilmarth, F. C. Withers, W. W: 
Weaver, C. B. Johnson. 
Legislative—Urey Woodson, Chair. E. 
B. Stahlman, Rorer James, E. B. Jeffries, 
L. J. Wortham, John S. Bryan, A. F. 
Sanford. 
Printers 


Heiskell, Little Rock 


Lois K. Mayes, Pensa- 


C. Harrison, Augusta 


Woodson, Owens- 


Newmyer, New 


Hederman, Jack- 


A. Park, Ra- 


Peace, Green- 
Munsey Siack, Johnson 


H. Allison, Ft. Worth 


Turner, Norfolk Vir- 


Newmyer, Chair. 


School—W. T. Anderson, 
Chair. Harry Brown, Geo. R. Koester, 
W. W. Barksdale, M. Botts — H. 
Galt Braxton, H. M. Ayers, H. Giovan- 
noli, Parke M. Walker. 

Membership—J. L. Horne, Jr., Chair. 
R. B. Brossier, Geo. R. Boester, T. M. 
Hederman, Noel A. Berry. 

Alaskan Development—W. 
Chair. W. C. Dowd, J 
Harrison, Harry M. 
son. 


A. Elliott, 
L. Mapes, J. C. 
Ayers, Jas H. Alli- 
Program—E. M. 


Foster, Chair. P. M 


JAMES H. ALLISON 


H. H. CABANISS 








F. G. BELL 





<() Py VICTOR H. HANSON 





Burdette, Chas. P. Manship, E. Taylor, 
J. C. Winmarth, Edwin J. Paxton, F. 
L. Seely. 

Photo-Engravers — A. 
Chair. E. W. Barrett, R. E. 
B. Dealey, E. K. Gaylord. 

Trafic—F. G. Bell, Chair. 
Holland, John F. Lubben, J. W. 
Allen Potts. 

A. R. C—D. D. 
Watson. E. B. 
1. L. Ebaugh 


W. . Burch, 
Turner, Geo. 
W. W. 
Hayes, 


Moore. Chair. Roy 
leffries. W. W. Holland, 


Frank Harvey Miller, Fred W. Motz, J. F. 
McCaughtry, J. D. McCartney, Mr. and Mrs. 
Quimby Melton, J. M. Marshall, C. F. Man- 
ship, Mr. and Mrs. J. T. Mackey, Mr. and 
Mrs. C. G. Mullen, Mr. and Mrs. Mapes, W. 
E. Mansfield. 

A. G. Newmyer. 

L. E. Ownes, E. P. Olmstead. 

W. E. Page, E. J. Parker, H. S. Patterson, 
H. M. Pierce, Miss R. E. Pierce, E. E. Pelot, 
B. H. Peace, Mr. and Mrs. J. S. Park, E. J. 
Paxton, L. B. Palmer. 

H. Reeve, J. F. Redmond, <" L. 
Reeder, W. W. Rogers, Jr., W 


Riffe, R. A. 
Ww 
Jr., H. D. Reynolds. 

W. H. Savory, 


Roberts, 


Charles I. Stewart, 


y, Wy: 
Schnell, E. D. Susong, R. A. Shore, 


E. B. 





























Ww. T. ANDERSON © .~ 


MARCELLUS E E. . FOSTER 





J. P. CALDWELL 


Reservations have been made at the 
Battery Park Hotel for the following: 


H. C. Adler, Anderson, W. T 
Anderson. 
ww 


Eugene 


Brucehager, L. S. 
Brunson, H. D. Breen, 
W. Bott, F. G. Bell, W. W. 
Brunson. 

A. E. Clarkson, J. S. Cohen, R. S. Carver. 

Josephus Daniels, Ir., R. Dwire, W. C. 
Dowd, S. B. —_ B. D. Donnell, D. R. Dickel. 

C. H. Eddy, A. Elliott. 

fe 2 Fisktare Pig a Fuqua, M. E. Foster, 

T. Fain, E. M. Foster, J. I Finney. 

5 R. Gray, H. Griffith, Maj. Powell Glass, 
1, Greer, C. F. Gladfelter, H. Giovannoli, 
B. N. Garstin. 

y; i. Meme, Jc., VV. Mi: 
Howell, T. M. Hederman, Mr. 
ings, F. W. Hyman, J. C 
Harris, Gov. and Mrs. W. T. 
W.. Holland, Thomas 

E. B. Jeffress, Mr. 
3. 2 Jones, c= 

Samuel Kest, Mr. 
J. K. Keefe. 


Maurice 


Boone, & 
Mr. and Mrs. F. 
Barksdale, J. E. 


Nanson, Clark 
and Mrs. ee 
Harrison, J. 
Hobby, Wiiliam 
Harrocks. 

and Mrs. W. C. 
Johnston. 

and Mrs. George M. 


Johnson, 
Kohn, 


Lackey, A. F. Lide. 





Stahlman, J. W 
Stauffer. 

E. Taylor, D. E. 
WwW ga Thomas, W. 

- elverton. 

R J. Virtue. 
F. C. Withers, T. S. Whitfield, 
R. R. Wallie. 


. Smith, A. F. Sanford. W. W. 


Town, W. E. 


Thomas, 
A. Thomson. 


Urey Wood- 


son, 


Housewarming in Brenham 


The publishers of the Brenham 
Daily Banner, held a formal open- 
ing of its new brick building last week. 
General manager George Neu and his 
wife, members of the board of direc- 
tors and their wives, and the officers of 
the company, H. F. Hohlt, president; 
Theo Schirmacher, vice president; J. L. 
Neu, editorial writer; Mrs. Ruby Rob- 
ertson, editor, and Mrs. R. E. Penning- 
ton, associate editor, received the guests. 


NEWSPAPER ADS BE 
ASHEVILLE’S LE'S GRO 


Adds 100 Percent to Greater Citys 

Population and Quintuples the 

Taxable Value of Property 

In Eleven Years 

4 HAT eleven years of continuoy 
advertising has taught Ashevilk 
N. C., is best answered in the 51.9 pe 
cent increase in population within th 
corporate limits of the city from 1910 t 
1920,” N. Buckner, secretary of th 
Board of Trade of that city, told th 
A. A. C. W. convention, “with as mud 
more in added population immediately 
adjoining the city limits or around®@ 
100 per cent growth for greater Ashe 
ville and the increase in the taxabig} 
value of the property in 1910 from 
000,000 to over $54,000,000 in 1921. 7% 

“For the past eleven years our advem 
tising ‘appropriation has grown fro 
around $2,500 a year to over $9,000 
year, for the past four years. 

“This amount is now being divi 
about equally as betwepn space in 
leading daily newspapers of the coun 
and descriptive literature. Approl 
mately 97 per cent of the total amo 
set aside for periodicals has been 
in the big daily papers because the 1 
sults have been better and quicker, 

“In choosing the papers we tried] 
pick those with a reputation for relia 
ity and fairness in both news and 
orial policies, and class of circulation 

“I shake hands every day. with cor 
crete results of Asheville’s advertising 
and follow-up system. We checked » 
out of the stream of visitors seeking 
information in our office from October 
22 to December 23, 99 permanent res 
dents for Asheville who stated they had 
come as direct results of our advertit 
ing and follow-up.” 
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CE) LOST MOTION IS ELIMINATED IN THIS NEW HOME | 











ter City’s 


bly no newspaper building in recent years has at- On the extreme left we have a view of the Linotype and 

1s the Proba pd Ye ae anene etme jar shite te | Intertype battery. A feature is the line-up of these ma- 
erty cted chines. Each stands alone and can be reached without 
new home of the South Bend (Ind.) Tribune. The best detracting the attention of other operators, and at the 

same time they are so set up that car is an abundance 


materials were used throughout in construction, but no a Ay tte oe 2 . 
sttompt was made toward extravagance or gaudy effects, I I ES 
-ontinuog: fm With the result that beauty was attained. feet that is flooded with light from three sides. Above is 
é the roomy press room. 
Asheville 
e 51.9 per 
vithin the 
ym 1910 ty 








y of th 

told the 
1 as madi The Tribune Building is con- 
nmediately | ’ structed of concrete and steel 
around § and faced on the two street 
iter Ashe sides with rough brick and 


very simple ornamentation. 


‘3 taxable The architecture does not be- 
from Sly | long to any especially desig- 
1921. 4 | nated period or style. It is 
our adver really a type that has been 





owns from ' evolved by architects in more 
r $9,000 . ” recent years for buildings 
intended for what might be 

. eae | described by the hyphenated 

1g div | term, manufacturing-commer- 
ace im cial. It is a style seemingly 


he cou | ‘ significant of the newspaper 
Appre : business and suggests the 
‘al amo very desirable qualities of 
heat dignity, solidity, efficiency 


and beauty. The style is 


ise the such that it will permit ex- 
juicker, | pansion without marring its Inserted in the exterior view of the new home of the 


‘e tried external attractiveness. At Tribune shown above we have F. A. Miller, editor of that 
or reli | the left we have a view of newspaper, and son of the first editor, who has at last 
; and ed | the public auditorium, which realized the dream of years in this plant. Below at the 
circulatial has a seating capacity of 500. right is the local news room. In it, as in every other part 
he x of the building, light and air were first considerations. At 
with Cot the left is the plan of the second floor. Kindly notice 
advertising that there are no backward steps from the time copy is 
*hecked w ‘ brought into the building by a reporter until it reaches 
rs seeking the plate elevator that will.carry it to the press room in 
m October metal. The building is 75 feet wide and 144 feet deep, 
anent resi- “ , and is located on a plot of ground 100 feet wide and 104 
d they had y , feet deep. 
r advertis 
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Editor & Publisher 


COLOR A GREAT HELP IN PUTTING OVER 
YOUR ADVERTISING MESSAGE 





It Can’t Always Be Used with Every Kind of Merchandise Nor in 
All Kinds of Advertising, But It’s Mighty Convincing 
When Artistically Done 





By A. DE MONTLUZIN 


EpitoriaL Note 


Mr. de Montluzin, of the Poster Advertising Company, Inc., 


Cincinnati, brings out in this article several new and very useful thoughts about 


the use of color in advertising. 


Epitor & PusBLisHer realizes that among its sub- 


seribers are a great many who find it of advantage to supplement newspaper adver- 


tising with other forms 


which accompanied the manuscript Mr. 


posters, car-cards, 
knowledge of the use and the usefulness of colors is of importance. 
Montluzin said: 


magazines, direct-by-mail, &c.—in which 
In a letter 
“I think you know that 


not for a moment would I minimize the importance of newspaper advertising.” 
As he appreciates that other kinds of advertising than posters have their proper 


place in the mass-selling to which we are 


all devoted, so Epitor & Pus isHeER 


joins hands with him in respect of newspaper advertising. 


COLOR in advertising seems to me of 

such high value that I cannot con- 
vince myself that there can be perfect 
advertising without it. Of course, I re- 
alize that not all merchandise can be 
shown in colors; nor can all advertising 
carry colors. But colors can be used 
much more than they are now. 

Advertising is intended to attract at- 
tention, leave a good impression and 
create a desire to own. Why, then, 
should we hesitate to advertise or illus- 
trate an article in its true colors? 

I want to emphasize the advantage of 
correctly depicting an advertised article. 
Take a package of Wrigley’s gum, ad- 
vertised one in colors and one in black 
and white. Judge for yourselves which 
tells the story the better. 

Last week I saw an advertisement of 
Prophylactic Tooth Brush. It said: “Be 
sure to look for this yellow box ;” but it 
was printed in black and white. Another 
time I saw an illustration describing at 
length a blue serge suit—“something dif- 
ferent in the cast of blue—rich, wonder- 
ful, etc., etc.” It was printed in black 
and white. 

In each case the real point was lost. 

Harp EnoucH, ANYWAY 

It is difficult enough to train the pub- 
lic to memorize the name of your article 
and the appearance of your package, but 
when you actually disguise your pack- 
age instead of showing it as it really is 
you are expecting an awful lot from ad- 
vertising. 

Did you ever hear a woman describing 
the garments of another woman? She 
will give you the color of everyone and 
you will know that she was far more 
impressed by the color than by any other 
detail. Take it with yourself. What 
attracts you. what is it you remember 
of the clothing of the man you saw 
today? He had on a gray suit, a brown 
suit or a blue suit. You don’t observe 
that the man had on a suit any more 
than you observe that a lot_of peas had 
a can around them; or that a pound of 
baking powder was enclosed within a 
can. The one thing that the famous 
“Everybody” knows about Royal Bak- 
ing Powder is that it is in a red can. 

THE 


Cotor SCHEME’S THE THING 


At a conference recently I found that 
an entire advertising campaign was to 
be based upon a diamond shaped label. 
“Look for the Diamond-shaped label!” 
It happened that this label was very dis- 
tinctive in color, but it was not intended 
to use colors in the advertising. It had 
not occurred to the principals that there 
might be other diamond-shaped labels 
in the same line of goods. Upon my 
suggestion a careful investigation was 
made and we found thirty-one other 
diamond-shaped labels in the same line. 
It is true that this particular label was 
more distinctive than any other, but it 
was distinctive in its color scheme. 

The thirty-one diamond-shaped labels, 
nineteen of which were the same size, 


were all put on a board and photograph- 
ed. At a distance of five feet we picked 
eleven of these photos which seemed to 
be alike. They were laid on the table 
and we found that ours was in that lot. 
But so far as the color scheme was con- 
cerned* you could pick this particular 
label out of the thirty-one at any time. 

Go back to the day when you were a 
little bit of a tot. Imagine your mother 
holding up two sticks of candy, one all 
white, and the other white with a red 
stripe, giving you your preference. You 
know which one you would take. 

Take a great crowd gathered at, pos- 
sibly, a ball game. Let there be two, 
four, six or eight girls in the audience 
with yellow sweaters, and even a few 
with red and blue, all the others being 
dressed in black and white. Of the 
thousands of people you’d see the ones 
in color. Color attracts and should be 
used in your advertising wherever pos- 
sible. 

Color has psychology. It affects the 
senses, varying according to classes. You 
absolutely need color to properly incite 
certain desires, to forcibly deliver a 
message. 


An Arp To ArT 


Supposing you meant to illustrate a 
fire engine. Would you ever feel satis- 
fied with your werk unless you painted 
it red? Look at an advertisement show- 
ing a strawberry shortcake, made with 
Royal Baking Powder. Did you ever 


; see anything in black and white which 


could convey the same strong message? 
Could you write fifty, a hundred or two 


hundred words which would tell the 
story so well? Look at Stone’s Cake 
ads. Note the colors; appreciate them. 


You know that this would create an 
appetite and send a craving desire to 
the pit of a boy’s stomach. 
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The application of art to advertising 
is dependent mostly upon color. Why? 
Because color is the only field which 
permits the gratification of inspiration 
without limit. You hear an artist say: 
“I will dress her up in a yellow dress 
and put her on a red background, and 
the thing will fairly sing.” 

Of the use of art and color in adver- 
tising we have a great deal to learn, but 
the time has come when we should apply 
ourselves and make use of this agency. 
We must make it easier for the public 
to remember. We must attract their at- 
tention with something they: understand 
so as to stop them long enough to get 
interested in our message; and when 
the science is well understood it is one 
of the greatest helps that an advertising 
man can find. 


How Tuey Arrect THE MIND 


We have to study the effect of color 
upon the human mind. We must real- 
ize that some colors are carrying colors 
and others are receding colors. For 
instance, yellow and red are carrying 
colors—they project—they reach out. 
Blues and greens are receding colors. 
The reds and yellows are stimulating. 
Red is sometimes more than that; even 
irritating. It denotes speed and danger. 

Red carries a suggestion of heat. It 
fights. That is why fire engines are 
painted red. That is why the Indians 
used that color for war paint. You know 
a bull will chase a red flag. Auction 
sales and other dangerous points are de- 
noted by red flags. Sometimes I think 
the red stripe on a barber pole is right. 

Yellow, also vivacious, is not so acute. 
Some scientists in the study of color 
say it radiates love. I suppose that con- 
clusion was reached because there is so 
much cheer in yellow. Would you eat 
black butter? Aren’t the blue sky and 
green grass cool until the red and yel- 
low sun appears? 

Blues and greens are more quiet, rest- 
ful. Browns are more substantial, cosy, 
satisfying. It would be absurd to use 
blues and greens to advertise fire crack- 
ers. They do not suggest the article, 
its use or its effect. 


Must Work ToGETHER 


The artist and the advertising man 
must come closer together. The ad man 
must learn art and the artist must learn 
advertising. Judging from some of the 
advertisements and their illustrations it 
appears to me that there is necessity 
for a great deal of co-education on that 
point. 

Last Christmas there appeared in a 
newspaper an illustration in connection 





The wise advertiser supple- 
ments his newspaper adver- 
tising by different appeals, in 
some of which color can play 
an important part. But color 
requires, for the greatest ef- 
fectiveness, discriminate hand- 
ling. A. de Montluzin has 
studied the use of color long 
and intelligently. In this ar- 
ticle he brings out several new 
ideas that are well worth at- 
tention. 


























with an advertisement of a high 
jewelry store. It showed a wo 
wearing nine jeweled rings, four 
laces, three bracelets, a diamond 
burst breast-pin, a diamond buckle ay 
diamond-studded hair comb. It 4 
therefore an illustration of a ¢; 
person, in no way reflected the inst 
tion and certainly could not appea 











its possible clientele. This was a m 

application of art to advertising. NEW 
Contrapict EacoH OTHER on 
teins vice—O 
The other day I noticed a package @i™ Eric V 
rice. The advertisement mentioned am of jou 

this was American grown, but a Japallm gon. 
ese woman was used in the illust erable 
The art contradicted the advertise somew 
and the advertisement did the same (i system 
the art. interes 
Advertising in this country must capabl 
one formidable condition. The Am "¢¥S 
can public is lazy. We are a spendthgm titely 
nation, not interested in you or Dea 
proposition, and in a hurry. Soi New 
have to reach out and tell it to themdi leads 
forcibly that they cannot get away fram phasis 
it. You have to give them pictures @ enoug 
that they will not have to read and yam paid r 
have to use color to attract them to @™ the m 
pictures and complete your story. in pre 
That is one great reason why the dency 
tist and the merchandiser must-j Dez 
hands. Together they can give inspit conta’ 
tion its fullest scope and give to i pared 
world truthful advertising; truthful by th 
that advertising will show the arti Unive 
color and the picture conveying the m OT, 
sage, so that there will be nothing h@® write 
den and all be told. some 
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HAWKINS IN PARIS 











Head of United Press Meets F 














































































































































































































































Officials “T 
(Special tc Epttror & PusBtiisHeEr) ed— 
Paris, June 14—-W. W. Hawk 2 ™ 
president of the United Press for | 
ciation, conferred with Premier Briagm 2° 
Friday at the Premier’s office at The 
Quai d’Orsay. Hawkins arrived # °° 
Paris, from London, late Thursday. Mae ™* 
Premier made a special appointmd with 
with Mr. Hawkins immediately fol : 7 
ing his arrival here. it, 2 
On Saturday Mr. Hawkins met ¢ = 
Premier Clemenceau with whom he by 
mained for an hour. Sunday Hawk wei 
accompanied by Philip L. Jackson, tron 
lisher of the Portland (Ore.) Jou ing 
went on a three-day trip over thes the 
battle front in France. ition 
of | 
brit 
Tibbetts Goes with Rankin Ag goe 
E. C. Tibbetts, for more than @ 
years associated with the advertis he 
department of the B. F. Goodn 
Company, Akron, Ohio, has resigned °° 
become Central Western manager ve 
the William H. Rankin Company, tag &* 
headquarters in Akron. He will 
personal charge of the Goodrich ‘ 
count, which is handled by the R abc 
Agency. L. A. McQueen, has been we 
pointed assistant advertising mami the 
of the B. F. Goodrich Company. ' 
©. ge 
Hi 
M. & O. Price $98 pr 
The Minnesota & Ontario F 
Company on June 16 announced that hi 
price for the next six months for me ? 
print would be $98 a ton. This @ . 
pany’s price is based upon the avé 
rates of the International Paper of 
pany. Canadian Export Paper es 
pany, and G. H. Mead Company, T 
$3 a ton. The three companies mi ra 








have .set $95 a ton as their nev 








contract price for the third quartet 

















Editor & Publisher 


TOO MUCH WRITING, NOT REPORTING, 
ALLEN FINDS IN NEW YORK PAPERS 





























“Great as Literature, Untrustworthy as Journalism,” Says Oregon 
Educator of City News Tips Rewritten in Offices on 
Third Hand Information 
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NEW York newspapers put too much 
dependence on their city news ser- 
yice—or too littlke—in the opinion of 
Eric W. Allen, head of the department 
of journalism at the University of Ore- 
gon. Dean Allen recently spent consid- 
erable time in New York.and made a 
somewhat detailed study of the news 
system there and his opinions may have 
interest as those of an experienced and 
capable news man who has observed 
news-gathering in the metropolis en- 
tirely from the viewpoint of an outsider. 

Dean Allen’s chief objection to the 
New York City news service is that it 
leads to the placing of too much em- 
phasis on the writing of news and not 
enough on news gathering; that under- 
paid reporters are depended on to collect 
the material that is used by rewrite men 
in preparing their stories, having a ten- 
dency, he believes, towards inaccuracy. 

Dean Allen’s allusion to the subject is 
contained in an article which he pre- 
pared for Oregon Exchanges, published 
by the journalism department at the 
University of Oregon. He says: 

“To New York, of course, the best 
writers in the country are drawn, and 
some of the best reporting that has ever 
been done is turned in to the metropoli- 
tan papers. This applies to the assign- 
ment men; the reporting on the “beats” 
seems to be on an entirely different 
plane. 

“The New York newspapers are bless- 
ed—or cursed—with a city news service, 
a mutual affair. Its ‘tips’ are watched 
for in every office, but its ‘stories’ are 
not considered good enough to print. 
The newspapers seem to lack the gump- 
tion, or organizing ability, either to 
make this service good, or to do away 
with it. 

“The result is that they half depend on 
it, and half compete with it, and never 
quite know which they are doing. The 
city news man, a poorly paid chap even 
by Pacific Coast standards, does the 
work on the beats,- while the beat men 
from the various papers sit around wait- 
ing for something to turn up. When 
the tip comes they are likely, in these 
non-competitive’ days, to delegate one 
of the men to go and get the story and 
bring it back to share with the rest. He 
goes and interviews—whom? the parties 
to the affair? Not always. Sometimes 
he interviews the city news man. 

“Now see the type of journalism that 
can—sometimes does—result from a ser- 
vice that sends out stories that are not 
good enough to print. 





















































Easy Descent to INACCURACY 


“The actors in the case, who know 
about it of their own personal knowledge, 
we will call Number 1. Do they write 
the story? Of course not. 

“The city news man is Number 2. He 
gets the story from the Number Ones. 
He writes a story, but everybody is too 
Proud to print it. 

“The reporter delegated by the beat 
man comes next. His own story goes to 

S own paper, but the other papers are 
going to be one move farther from the 
facts. He igs Number Three. 

‘Number Four is the grade of the rest 
of the reporters who have been playing 
cards while Number Two and Number 
— have been doing the preliminary 
work, 


“Number Four, having received the 























facts from Number Three, goes to 
the telephone and calls up Number Five 
in the office and tells him the story over 
the wire. 

“If Number Five is a good enough 
man he writes the story and it is printed 
without further change from Number 
Six, the rewrite man, or Number Seven, 
the copy desk. 

“This, of course, is an extreme case; 
really a caricature of what really hap- 
pens. It is seldom so bad as that. But 
there can be no question that the system 
produces an inaccurate, unreliable type 
of journalism. 

“Any decent scheme would have the 
best reporter available in the position of 
Number Two, getting his facts direct 
from Number One, and turning them 
direct into the paper to be printed with 
as little change as might be practicable. 

“The cheap reporter, reinforced by a 
high-priced rewrite man and a skilled 
copy desk, is a bad combination so far 
as the possible improvement of Ameri- 
can journalism is concerned. The facts 
gradually disappear in the story as more 
and more rhetorical graces and human 
interest are pumped into it. Great as lit- 
erature; untrustworthy as journalism.” 





NEW YORK EDITORS REPLY 
TO ALLEN 











ALLEN DOES A RE-WRITE 


To Eprror & PustisHer: I am great- 
ly obliged to Eprror & PustisHer for 
permitting me to see Dean Allen’s article 
before publication. I have asked Mr. 
Hardenbergh, secretary and manager of 
the New York City News Association, 
to comment upon Dean Allen’s statement 
insofar as it deals specifically with the 


June 18, 


for 1921 
City News Association; and I send you 
Mr. Hardenbergh’s statement. — 

It is a fair answer to Dean Allen, I 
think, to say that while every New York 
editor will readily admit some of his 
charges against the New York system of 
local news gathering, the article as a 
whole appears to be a good example 
of that very rewriting of which he com- 
plains. He has made a good ‘story out 
of the exception rather than the rule, 
and out of testimony rather than first 
hand observation. Mr. Hardenbergh’s 
statement takes up some specific points. 

While I believe that a greater amount 
of original investigation and reporting 
is desirable in New York and on the 
Pacific coast as well, it is also true that 
the New York newspapers are giving 
their readers a greater volume of the 
results of original investigation than 
ever before in their history. The World, 
The Globe, The Times and The Tribune 
are particularly good newspapers in their 
conduct and presentation of original in- 
vestigation. I believe for instance that 
labor and industrial news is being very 
much better reported than it was five 
or ten years ago in consequence of great- 
er effort devoted to original investiga- 
tion in that field. 

Newspaper inaccuracy is on old story. 
It is a fault which every good newspaper 
man would like to:\do away with and to 
the cure of which I think greater effort 
is expended in New York than in any 
other city in the country. It still is 
demonstrable that the average newspaper 
is far more accurate in its news columns 
than is the conversation of the subjects 
of our stories—the human race. 

CHARLES McD. PUCKETTE, 


Managing Editor New York Evening Post 
and President of the New York City News. 


MEN NOT UNDER-PAID 

To Eprtor & PusLisHER: Dean Allen 
states as his chief objection to the New 
York City News service that it leads to 
the placing of too much emphasis on the 
writing of news and not enough on 
news gathering and that the dependence 
on the work of underpaid reporters for 
rewrite material tends to inaccuracy. In 
answer to his objection I would state 





that a man has money 


name in the paper?” 


this reader. We commend it 


local news. 


not news; they are 


WILLIAM ALLEN WHITE’S NEWS CREED 


MISSION of mention of two big divorce cases from its 
news columns brought a letter to the Emporia Gazette the 

- other day which contained the following paragraph: 

“Are you shielding them because they are big bugs? 


his name out of the paper when he runs 
around with other women and when a poor devil gets drunk you slap his 


And here we have Editor William Allen White’s reply to 


“That is a fair question. The answer is this: For 26 years The 
Gazette has made an invariable rule to keep divorce scandals out of the 
Also, we have had an invariable rule to print the actual 
news of divorces, the names of the parties, the causes briefly stated, and 
the disposition of the children, if any. 
news. But the harrowing details that mark the wreck of any home are 


Does the fact 


to other editors: 


The community has a right to this 


r\ 





other paper. 
interest in him. 


recorded when he is 
is his name goes in. 


nothing to us after taking. 


of the community interest.” 





abnormal. We have felt that the wreck of a home is 
to pry among the wreckage is ghoulish. So readers of The Gazette who 
want Emporia divorce scandals elaborated should subscribe for some 


“Now about the drunk. The man who fills up with whisky and 
goes about making a fool of himself becomes a public nuisance. 
mitted to — Poe becomes . aon 

ublicity is one e thi that keeps him straight. 
His first offense is ignored in The Gazette, but his second offense is 
, and no matter how high or how low he 

We have printed this warning to drinkers time and 
again; so when they come around asking us to think of their wives and 
children, or their sick mothers or poor old fathers, we always tell them 
to remember that they had fair warning, and if their fathers and mothers 
and wives and children are nothing to them before taking they are 


“The bum and the divorce are treated always from the standpoint 


debasing, and always 
bad enough; but 


If per- 
The public has an 
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that the chief asset of the City News 


” service is its accuracy. 


The truth of this statement is shown 
by the fact that though the average daily 
output of the City News is in the neigh- 
borhood of 30,000 words, and the greater 
part, police news, most dangerous from 
a libelous point of view, there have been 
in the past five years not over half a 
dozen instances of libel suits directly 
traceable to City News reports, compar- 
ing favorably with the record of any of 
the newspapers of this or any other city 
in the country. 

The district, or as he calls them “beat” 
men, are the oldest employees, in point 
of service, in the City News, their long 
continuance in a locality making for the 
greatest amount of accuracy. 

He speaks of the evil of rewrite by 
the newspapers tending to the subordina- 
tion of facts to “rhetorical graces and 
human interest,” because the City News 
stories are not considered “good enough 
to print.” 

This is entirely at variance with the 
facts. I can state without fear of con- 
tradiction by the newspapers members of 
the New York City News Association, 
that three-fifths of the “stories” supplied 
by the City News are used exactly as 
written by the City News reporters and 
a great part of the remaining two-fifths 
only changed in their introductory 
phrases. There are one or two papers 
who use perhaps two-fifths of the service 
as written, adopting the policy of fol- 
lowing the “tips” or news bulletins of 
the City News with their own men, not 
because the City News stories are not 
good enough, but from motives of policy, 
not pertinent to this reply to Dean 
Allen’s statement. 

I take exception to the phrase “under- 
paid reporters” and “poorly’ paid: chap.” 
Dean Allen states that he made a de- 
tailed study of news methods in New 
York City. Why, before penning such 
phrase did not he honor me with a 
visit? Had ht done so he would have 
learned some facts that would have 
changed his impression on the salary 
question. I do not know, except by 
hearsay, what the Pacific Coast stand- 
ards are, but I. do know this-one thing, 
that the salaries paid employees of the 
City News compare favorably-with those 
paid to reporters employed by the daily 
newspapers of New York. The figures 
are available to Dean Allen at any time. 

In addition, the men, through mutual 
co-operation with the Association are 
insured for $2,000 in the event of death 
and are paid substantial sums in case of 
sickness. ' 

I am convinced that Dean Allen would 
have taken another view of the news 
gathering situation in New York City 
had he made just a little closer “detail” 
study of the subject. His article is truly 
the “view of an outsider”. 

J. E. HARDENBERGH, 
General Manager, New York City News. 


NO RETURN TO OLD DAYS 


To Eprror & PustisHer: It is ‘a novel 
sensation to be criticized because the 
writing in our columns is too good:' In 
fact, there are several members of our 
staff who would be astonished and de- 
lighted. to be criticized on this score. 

In general, I think there fs much 
truth in. what Professor Allen says, as 
regards the general New York situation. 
In so far as it is true, we dre seeking 
to remedy it. As regards the Globe, 
both of his specific charges do not lie 
at all. The reporter on the street has 
exactly as much importance in the eyes 
of this office, as has the rewrite or desk 
man, and this fact is reflected in his 
financial status. Also, any stteet man 





(Continued on page 35) 
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Editor & Publisher for June 18, 


RULE O’ THUMB WORK DOESN’T MAKE 
ADVERTISING COPY THAT PULLS 





Here Are the Salient Pomts That Must Be Considered before Paying 
Good Money for an Advertising Campaign to Send Your 
Sales Message to Possible Customers 





By J. GEORGE FREDERICK 
President, Business Bourse, New York. 


ANALYZING THE Copy—ArtTICLe IV 


HEN, fourteen or fifteen years ago, 
I participated vigorously and ac- 
tively in the so-called “Reason Why” 
movement in advertising copy writing 


(which, strange to say, was an idea 
then widely opposed because of the 
prevalent inanities of purely general 


publicity, I established my firm belief of 


the tremendous importance of sheer 
copy in advertising. I have never lost 
it. 


Just as I am tremendously interested 
in the merchandising and sales analy- 
tical work which should be done before 
we arrive at the point of writing copy, 
so I am tremendously keen about con- 
centration upon the most able possible 
copy, as soon as the sales and mer- 
chandising facts have been established. 
I would consider it fanatical folly to 
insist too much upon mere figures and 
facts and research, or too much upon 
mere words and pictures. 

As a matter of fact, there is possible 
a perfect connection between merchan- 
dising, research and copy. The two are 
solid friends. It is a serious mistake 
not to treat them as friends. 

But copy analysis has traveled a long 
way since that time and is now a much 
more clear-headed proposition. 


Two Great DEVELOPMENTS 

We have had two great developments 
along more exact scientific lines—first, 
a lot of new light along the line of 
practical psychology; second, the mer- 
chandising research angle which has 
made the aim and object of advertising 
more definite and, therefore, brought 
greater success to good copy. 

I well recall the average type of copy 
man of fifteen years ago, for I was one. 
To a large extent we believed in the 
power of the phrase and the trickery of 
words. I mean conjuring with words 
and meanings and piling on adjectives 
and color. At that time long advertise- 
ments set in 6 or 8 point, without illus- 
tration, made some interestesting suc- 
cesses and seemed to demonstrate the 
supernatural value of copy over any- 
thing eise. 

. It certainly did demonstrate that copy 
was far more important than many of 
us had thought; but it only fore-shad- 
owed some of the more perfect results 
coming from a synchronization of copy 
and merchandizing research. I recall 
that even the most advanced of us had 
an idea that if we made a trip to the 


client’s factory and were escorted 
proudly through the plant and talked to 
some of the workmen who had been 


there fifty years we were showing a 
splendid preparation for ability to write 
copy for that client. I remember that 
some of us were even permitted fishing 
trips and yacht trips in order to hatch 
inconceivably brilliant © word-master- 
pieces. 
It’s DirFeRENT Topay 

Today copy analysis is a much cooler 
and more orderly process, with perhaps 
less theatrical hocus pocus and long- 
hairedness to it. 

Copy analysis must be built upon the 
foundation of the merchandise analysis 
and research. A good copy man now- 


adays gets nervous and fretful if he is 
asked to “prepare copy”; just out of 
hand, like that. If he has his way he 
starts on a copy job with a million ques- 
tions and asks for the merchandising 
data almost as a matter of course. 

The really able man who produces the 
best there is in copy gives himself 
plenty of time to study the facts about 
the industry at large, the research facts 
about dealer and consumer psychology 
at the present moment, based upon re- 
searches especially made for his benefit, 
and confers with the executive heads 
of the client (or if his agency does not 
permit this, at least with the contact 
man and one or two executives) and 
then proceeds to incubate. His con- 
stant irritation is that he is not given 
sufficient time to produce his best work. 

CusTtoMER TESTS 

In especially modern and _ perhaps 
more rare instances, the copy analysis 
is carried forward to a much more exact 
point by devising some consumer tests 
to find out what are the basic elements 
of appeal in the particular proposition 
in hand and how they rank in relation 
to each other. Thus it may be that a 
dozen broad claims are made for an ar- 
ticle, and it is a matter of debate be- 
tween salesmen, executives and dealers 
as to which one has the most weight. 

The good copy analyst easily sees that 
this problem of the relative strength of 
these appeals is vital to his copy cam- 
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paign and that facts must be developed 
as to their precise strength not in the 
client’s mind, but in the consumer’s 
mind. If sanitation, let us say, is 60 
per cent of the entire appeal in strength 
and power, he can intelligently plan his 
advertisement so that this strong appeal 
shall never be absent, but shall be re- 
lated and associated to all the other 
appeals in such a balanced manner that 
will give them all their proper weight 
and that no single, expensive advertise- 
ment shall be crippled by merely minor 
appeals, and that there shall be a wise 
rotation of the appeals. 


Wovu.tp Go FurTHER 

This same rather unusual copy an- 
alyst would also make a further and 
thoroughly authenticated kind of test 
after he had got this far. He would 
prepare two or three alternate sets of 
copy and then, witn sets of proofs, con- 
duct a carefully guarded test upon con- 
sumers, so planned that their uncon- 
scious judgment and not their conscious 
judgment will be obtained. The proved 
best series of advertisements can be de- 
cided upon from such analysis, rather 
than the poorest, which latter may be 
selected if individual judgment alone 
is relied upon. 

It is generally supposed that the 
public is dormant and incapable of in- 
dicating its mind. This is a poor con- 
ception, both of the public and of our 
modern measuring instruments. No 
other profession dealing with the human 
being is without its means of measuring 
reaction and it is absurd in this day of 
highly developed laboratory psychology 
methods of a completely practical sort, 
that it should be thought that fully re- 
liable tests cannot be obtained in ad- 
vance of large expenditures of money 
upon a small aggregation of words, the 
relative efficiency of which is a mere 
matter of opinion without such test. 

A great many advertising campaigns 
fail because of wrong copy; and there 








Consumer Advertising Research 
Made by the BUSINESS BOURSE, 347 Fifth Avenue, New York City 


Name 





Address 





1. What kind of light do you use in your home? 


0 O 


Kerosene 


(Coal Oil) 


City 


Gas (Electricity 





. Gas Acetyle:.< 
C) Gasoline O) Phant OC of Carbide 


2 It you were interested in buying a lamp for your home, which of these various points would mterest you most? 


(put figures 1, 2, 3 alongside of the following points, 


C pure white light. 

OD no eye-strain, no glare or flicker 
© cheapness in price 

© lights with matches. 


3 What point not listed above, 





would mterest you im a lighting device ?. 


in the order of how important you think they are) 
D easy to keep clean, no soot, no chimneys, 

no wicks, no smoke, no odor 
DC economy of operation 


OD lots of brilliant light. 


D safety. 








4. Which one of these ads (show them) would most likely cause you to buy a lamp? Answer Ad No_________ 


ee eee 





6 Which one would be least Ikely to get you to buy? 


7 Why? Casha 


Answer Ad No 





8 Which do you like best m an advertisement—What impresses you most? 


(a) Pictures? 1) or (b) Reading Matter? 2 


9. Which kind of picture do you like best? 


(a) Large photograph or drawing of article advertised? (] or 


(b) Picture of article being u...? 0 


to. Which kind of Reading Matter do you like best in an ad? 


(a) Facts about the construction of articles advertised [] or 


(b) Suggestions as to how you can use article advertised? 1 


11 Should the price of the article appear in the ad? Yes 


No. 0 


A questionnaire used in getting consumer reactions tos series of advertisements. 














is not the slightest reason why Dre 
analysis of this copy cannot to a 
extent avert the mistake before the » 
penditure is made. Nowadays spy 
costs far too much to experiment with 
The results must be at least 80 or y 
per cent sure in advance if we are y 
retain the name of being practical y 
vertising men. 


No Time For WaAsTE 

Waste in advertising may have be, 
pardonable in flush war times, but ny 
now. Even an engineer building , 
longer bridge than was ever built befop 
over a tremendously difficult river ; 
able to calculate within a reasonabj 
percentage what will happen. In x 
vertising the thing has been done ty 
often and too many records are ayai. 
able to persist in guessing. 

This is not denying that all advertis 
ing as well as all sales effort is to, 
certain extent guessing. It is. Th 
thing to do is to reduce the ratio 9 
guesswork to the total, and in this th 
copy man is an important factor, | 
know of no easier way to make mong 
disappear than by spending it in uw 
considered advertising. 

I repeat, therefore, that every adve. 
tising campaign be tested out in af! 
vance by well-known consumer te 
methods. It is true that there is ofte 
“no time” for this; but we will have tj 
educate advertisers not to rush so fag 
to waste their money, and to be willig 
to plan copy far enough in advance t 
make real copy out of it. 








Some Tests 


I am setting down herewith some test 
to be applied to copy as a means of 
checking back whether it squares wit 
the very high modern analytical stané- 
ard. These tests are by no means com 
plete or inclusive, but-as very few other 
have been compiled these will have t 
stand for my own conception of sud 
a test. I hope the ideas and experients 
of others may be joined to it so ast 
form in time something like a standar! 
test. Here they are: 

1. What is the advertisement planne 
to do, or to accomplish? 

2. Has the copy man_ thoroughly 
grasped the editorial character, ‘ty 
limitation and opportunities, both fro 
the standpoint of the publication reader 
and also the typography, space, positid 
etc., of the periodical in which the 
vertisement is to appear? 

3. Has the copy man. thoroughly wi 
ualized the general mass-mind to whit 
he is appealing, and has he figured 0 
what that mass reaction will be to 
both the article in question, the di 
tributive situation which stands betwet 
the advertisement and the reader, ! 
particular hold which the publicati 
has upon that reader, the mood it fi 
him in, and the temper and tone 4 
language of the advertisement? 












EFFEect ON READERS 


4. Has the general level of literacy ® 
the mass of readers, in relation to @ 
copy, the illustration and the typograpt 
been carefully planned to fit the kind’ 
people whom the advertiser desires m0 
of all to reach? 

5. Has the copywriter studied, } 
anced and rotated suitably the funé 
mental consumer appeals inherent 
the particular article in hand? 

6. Have the advertisements been 
out with the right tone and atmospit 
for the article? 

7. Has the series of advertisemet 
been carefully coordinated one with? 
other, in relation to the proper imp 
tance to be given to all consideratiom 


(Continued on page 38) 
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Selling ALL Newspapers 


Jhe Katz organization 
continues its educational 

i@ i} work to increase adver- 
tising for all newspapers. 





Our policy is definite and logical:— 
confine advertising to specific 
locations where the goods adver- 
tised are on sale, and select in 
those locations newspapers 
reaching the greatest number of 
prospective customers. 


Let more folks—publishers and 
representatives—espouse the 
common cause; you could not 
dodge your share of benefit if you 
would. 


E. Katz Special Advertising Agency 


ESTABLISHED 1888 


Publishers’ Representatives 


Chicago , 
Kansas City New York San Francisco 
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ADVERTISING DEPARTMENT ERRORS 
COMMON IN AVERAGE OFFICE 





Only by Careful Checking System Can Responsibility for Mistakes 
Be Placed—Carelessness and Inefficiency Are to Blame, 
Says Expert 





By W. B. SWINDELL 


Epitor1aL Note—Mr. 


Swindell is secretary and treasurer of the Greenville 


(S. C.) Piedmont and has made a careful study of newspaper accounting and 
cost finding. The Swindell system as outlined in detail in these articles has been 


tried and found to be practical. 
our next issue. 


HIS department in the average 
newspaper is one full of errors of 
omission and commission. More space 
used than ordered—ads killed before 
they should be—ads not killed at the 
proper time, gives many papers a large 
loss during any year, and it is difficult 
to trace the error to the proper party. 
For this reason, complete checking 
records should be used so that such 
errors may be traced to fhe careless 
party, which has a tendency to prevent 
such carelessness and inefficiency. 
Form F is a daily schedule of adver- 
tising to be run. All local advertising 
secured by the solicitors is listed on this 


Newspaper Accouting By WB Sw 


Form & Schedule eb 





schedule except the regular daily con- 
tract ads, the classified and foreign 
ads. Under the head of “Remarks” 
may be written any special information, 
such as HOLD, if desired to hold the 
form, or any other special feature con- 
cerning the ad. This daily schedule, 
Form F, is a very important gyide to the 
composing department. 

Form G shows a schedule for listing 
foreign advertisements. All foreign 
advertisements are given for future in- 
sertions. Form G is a loose leaf sheet 
about 12x19 and is intended to be used 
in a ring binder, dividing or indexing 
the sheets by months. All foreign 
schedules should be listed alphabetically 
by the name of the advertisement and 
not by name of agency sending the 
copy. All advertisements whose names 
begins with A should be listed under 
A and sufficient space left for any addi- 
tions before beginning with B. This 
schedule should be outlined for several 
months ahead. The manner of opera- 








Newsprint-mr 


Rotogravure Paper 
Printings-MF & sc 


Highly Endorsed by Eminent American Users 


And All Other Papers Made by the 31 Paper Mills of Finland 


Finnish Paper Mill Association 
HELSINGFORS 


Sole Agents for the U. S., Canada, Cuba and Mexico 


H. REEVE ANGEL & CO. 


INCORPORATED 


7-11 SPRUCE STREET 


Rav 


The third article in the series will appear in 


tion would be, for example, a schedule 1s 
received for Prince Albert, turn to the 
letter P, write the name Prince Albert 
and from the schedule received the 
dates the copy is to be run is shown, 
which are entered under proper date by 
the number of the copy, whether a 
letter or a figure. When the present 
month has been listed, turn to next and 
continue until the schedule has all been 
listed. This listing should be done in 
pencil so that changes or cancellations 
may easily be indicated. 

The composing department is give a 
list of all foreign copy to be run each 
day by name of the advertisement and 
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copy number. Foreign ads, are not 
listed on the daily local schedule as 
shown by Form F, but are kept entirely 
separate. 

Form G may also be used for listing 
and keeping track of all-local ads. that 
run only once, twice or three times a 
week, but such local ads. should be listed 
on the regular daily schedule Form F 
and marked HOLD. 

Another small form similar to the 
following may be-used to advantage 
when it is desired to kill any copy. 


KILL AD 


Issue of 
(Signed) 


This small form is-filled out in tripli- 
cate, one copy kept by the Advertising 








& SC 


NEW YORK 














Dept., one copy given to composing 
room and one copy given to checking 
clerk. 

All advertising should be checked and 
charged by the business or book-keep- 
ing department, and some special clerk 
or clerks should be responsible for this 
work. The Advertising Manager and 
assistants may be experts in advertising, 
but they are seldom efficient in keeping 
books, and inefficiency in checking and 
charging ads. is a cause of large leaks. 

The checking clerk should have a 
crayon pencil and two rubber stamps, 


Form F 


Nome 


Rdvedisieg Schedule \ov 
a eat rata sede. 


| Spece | Tos 


ar te Chass of Rav 


composing department knows. that 
ads checked with a circle are to be } 
and not run again until ordered. 

If the advertising is handled 
checked in» this systematic may 
errors are reduced to a minimum, 
it is easy to trace an error when g 
occurs. 

Classified ads are not listed on 
schedule because the labor would be 
great. All classified ads should be p 
perly keyed and all copy returned to¢ 
checking clerk and checked direct { 
the copy. It is often necessary to 
parc) eee 
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one HOLD and the other KILL. In 
checking the paper, the clerk must have 
before him the daily advertising schedule 
Form F which is a record of advertis- 
ing for that date. A straight line is 
drawn through all news matter. All 
daily schedules which are not listed are 
checked when charged. All one time 
ads are stamped KILL. All ads to be 
held are stamped HOLD. All foreign 
ads are checked with a circle to dis- 
tinguish them from the local, and the 


to classified copy, and a quick refere 
file is a letter size drawer file contain; 
three sets of letter folders numbered 
to 31 for each day in the month, one 
of folders for the present month and¢ 
others for the past months. When 
present month is finished, take out ¢ 
oldest month for final file and use 
folders for the new month. 
Advertising is the paying end of 

newspaper and the most careful attenti 
should be given to checking records, 

















OU get this buy with The Sunday NEWS and The 
Sunday AMERICAN—two papers with just under 


100,000 net paid circulation each—a strong, virile, liked 


and respected evening paper, intensely 


pular irrespective of 


being published on Sunday, and one of the oldest and finest 


Sunday morning newspapers in 


the United States. 


In combination these two present a breadth of appeal capable of 
pre nn a wort: wh sali tiehaed on any kind of commodity whether 
appealing to men, women or children. 


Practically everybody 
Sunday through The 


Their combined circulation covers 


through and beyond Maryland into portions of 


in Baltimore or anywhere near it can be reached on 
Sunday NEWS and The Sunday AMERICAN. 


Baltimore completely and extends 


nearby states, investing 


their advertising messages with the same potent values that these papers 


have created for themselves. 


dyertisers are actually partial and have been so for years to 
LL de NEWS aad Sealy AMERICAN, corroborates our claim that 


icati hich have made good for hundreds of 
yer Pie of meking good er ohaaes ft you have to sell in 


as capable 


products are equally 
sn Balts 


THE BALTIMORE NEWS 


-Evening. Daily 


And Sunday’ 


Whe Baltimore American 


Morning. Daily And Sunday. 


|. E. LUTZ 


First Nat’! Bidg- 
Chicago 


Advertising Manager 
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First 


The New York Times publishes a greater volume of news 
than any other newspaper in the world. 


The average net paid daily and Sunday circulation of The 
Times exceeds 350,000 copies—a greater sale than the com- 
bined circulation of the two other New York morning news- 
papers popularly classed with The Times as to quality, of 
circulation. | | 


The New York Times publishes a greater volume of adver- 
tisements than any other New York newspaper, notwith- 


standing its strict censorship through -which thousands of 
objectionable advertisements are declined. 











An investigation into the 
reading habits of students 
of Columbia and New York 
Universities showed that 
out of 1,361 students con- 
sulted, 47% preferred The 
New York Times to any 
other New York daily 
newspaper; 1,025 students 
or 75% of the 1,361 con- 
sulted read The New York 
Times. 








Seniors of the Sheffield 
Scientific School, Yale Uni- 
versity, April, 1921, voted 
The New York Times the 
favorite and leading news- 
paper of the United States. 








Students in journalism at 
the University of Illinois, 
numbering more than 100, 
selected The New York 
Times as the American 
newspaper “giving its read- 
ers the best and complete 
accounts of all happenings 
of the day, local, national 


’ and international.” 
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N. A. N. E. GIVES MILLER 
CHEST OF SILVER 


Advertising Managers Reward Achieve- 
ments of Atlanta Georgian Man in 
Making Association a National 


Force 


Culmination of the session of the 
National Association of Newspaper Ex- 
ecutives was the the presentation of a 
chest of solid silver to Charlie Miller, 
retiring president. The presentation was 
made by Frank D. Webb, assistant gen- 
eral manager of the Baltimore News and 
American. Mr. Webb told how the 
organization had grown during the three 
years that Mr. Miller had been an active 
officer. Mr. Miller was secretary-treas- 
‘urer at the New’Orleans-convention and 
was elected president at New Orleans 
and re-elected president again at Indian- 
apolis. The year before Mr. Miller was 
secretary-treasurer there were not more 








than a score of newspaper men at the 
convention in San Francisco.’ More than 
two hundred men attended the conven- 
tion at New Orleans and over seven 
hundred were present at Indianapolis. 
The committee in charge of the testi- 
monial was composed of Arthur G. 
Newmyer, New Orleans Item, chairman; 
Frank D. Webb, Baltimore News; Frank 
T. Carroll, Indianapolis News; George 
M. Burback, St. Louis Post-Dispatch; 
Harvey R. Young, Columbus Dispatch; 
M. E. Foster, Houston Chronicle, and 
Fred Millis, secretary of the association. 
Contributors to the Fund were: 


W. B. Finney, Peoria (Ill.) Star; H. S. 
Conlon, Grand Rapids (Mich.) Press; G. W. 
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Preston, Cincinnati Enquirer> J. W. Hugh, 
Memphis Commercial-Appéal; George M. Bur- 
bach, St. Louis Post- Dispatch; John Budd, 
New York; Richmond (Ind.) Pailadium; Co- 
lumbus Dispatch; R. L. Noland, Erie (Pa.) 
Dispatch; Harry E. Roberts, Lexington (Ky.) 
Leader; Alpena (Mich.) News; Frank Carroll, 
Indianapolis News; I 4 ithers, Columbia 
(S. C.) State; Racine (Wis.) Journal News; 
James Wright Brown, Epitor & PustisHer, 
New York; New Orleans Item; Crawfordsville 
(Ind.) Journal; Rushville (Ind.) Republican ; 
San Antonio (Tex.) Light; Chicago (IIl.) 
Herald-Examiner; Houston (Tex.) Chronicle; 
Anderson (Ind.) Herald; Walter .C. Johnson, 
Chattanooga (Tenn.) News; Dover (Ohio) Tus- 
carawas Daily Reporter; Fargo (N. D.) Forum; 
Salt Lake City (Utah) Deseret News; A. °. 
Loomis, Spokane (Wash.) Spokesman-Review; 
Edmonton (Alta.) Journal; Julius Mathews 
Special Agency, Boston; Fre Millis, Seere- 
tary-Treasurer, National Association Newspi 
per Executives, Indianapolis; Zanesville ( 
consin) Gazette; Benjamin & Kentnor Company, 
New York; Canton (Ohio) Daily News; 
York Evening Mail; Oklohoma City Daily Ol. 
lahoman; Louisville Courier-Journal; Vin- 
cennes (Ind.) Commercial; St. Joseph (Mo.) 
News-Press; R. A. Turnquist, Milwaukee 
(W4s.)- Journal; Bloomington (Ill.) Daily Pan- 
tagraph; Providence (R. I.) * orf San 
Francisco (Cal.) Call; C. E. Bennett, New 
Orleans Item; Indianapolis Star; Pittsburg 
(Kan.) Daily Headlight; J. B. Woodward, 
New York; James R. Holliday, Atlanta Consti- 
tution ; W. Parsons, Chicago Tribune; At- 
lanta Journal; New York Globe; F. I. Carruth- 
ers, Denver (Colo.) Post; New Orleans Times- 
Picayune; Miami (Fla.) Herald; The S. C. 
Beckwith Special Agency, New York; A. B. 
Clark, Nashville (Tenn.) Banner; Providence 
(R. I.) Tribune; A. L. Shuman, Fort 

(Tex.) Star-Telegram; Connersville (Ind.) 
News-Examiner; Burlington (Iowa) Gazette; St. 
Louis Globe-Democrat; M. Koenigsberg, Inter- 
national Feature Service; Baltimore News; 
Des Moines (Iowa) Capital; E. Katz Special 
Advertising Agency, New York; Florida Pub- 
lishing Company, Lr yo Fia.; Elizabeth 
(N. J.) Daily Journal; hens. Washing- 
ton (D. C.) Times; oneal (Me.) Evening 
Express; Adrian (Mich.) Daily Telegram; Sa- 
vannah (Ga.) Morning News; Jackson (Miss.) 
Daily News; Reno (Nev.) Evening Gazette; 
Ed. Flicker, Bridgeport (Conn.) Post; Edgar 
D. Shaw, Hearst Newspapers, New Seeks 
Rocky Mount (N. C.) Evening Telegram; 

R. Williams, Pittsburgh (Pa.) Press; D. z 
Pettit, Augusta (Ga.) Chronicle; Walter Bar- 
ton, Bethlehem 


Knoxville (Tenn.) Sentinel; 
(Pa.) 


Globe. 


Tibbetts Goes with Rankin Agency 

E. C. Tibbetts, for more than 24 
years associated with the advertising 
department of the B. F. Goodrich 
Company, Akron, Ohio, has resigned to 
become Central Western manager of 
the William H. Rankin Company, with 
headquarters in Akron. He will have 
personal charge of the Goodrich ac- 
count, which is handled by the Rankin 
Agency. L. A. McQueen has been ap- 
pointed assistant advertising manager 
of the B. F. Goodrich Company. 


M. & O. Price $98 


The Minnesota & Ontario Paper 
Company on June 16 announced that its 
price for the next six months for news- 
print would be $8 a ton. This com- 
pany’s price is based upon the average 
rates of the International Paper Com- 
pany, Canadian Export Paper Com- 
pany, and G. H. Mead Company, plus 
$3 a ton. The three companies named 
have set $95 a ton as their newsprint 
contract price for the third quarter. 
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SUN ALUMNI TALK OF OLD DAYS 


Half a Hundred Swap Experiences of 
Dana and Lord Times 


Half a hundred members of the New 
York Sun Alumni Association swapped 
experiences under Dana, Lord, Laffan 
and Mitchell at the seventeenth annual 
dinner of the organization on June 10. 
Addresses more or less formal were 
made by Edward G. Riggs, Garrett P. 
Serviss, Collin Armstrong, Christopher 
J. Fitzgerald, Charles M. Fairbanks and 
Talcott Williams. 

Stephen Tyng Mathers was elected 
president, Collin Armstrong, chairman of 
the executive committee and Willis Holly 
secretary-treasurer. 





ELECTS MACKINTOSH FOR 
THREE YEARS 


(Continued from page 5) 











addressed many of the 
groups during the week. 

Several nationally known specialists 
addressed departmental meetings and 
general sessions. Among them was Roy 
Durstine, of New York, an authority 
on the preparation of advertising copy; 
Harry R. Wellman, a former advertising 
man, now professor of marketing at 
Dartmouth College, whose specialty is 
the use of color in advertising, and 
Harry Tipper, of Automotive Industries, 
New York, whose speech giving an an- 
alysis of marketing costs at the Wednes- 
day interdepartmental session gave in- 
formation and ideas of great value to the 
convention visitors. 

On Monday afternoon the first con- 
vention conferences were held and at 
the conference on changes in constitution 
and by-laws, over which Judge Charles J. 


convention 


Orbison presided, occurred the ‘fire, 
evidence of “feeling” between the 
cago and New York delegations 
was to lead on to the stirring 
Thursday afternoon. 

The New York delegation an 
Sunday with its three-year prog 
Monday morning the program was 
lished in the Atlanta newspapers, 

One of the important features of; 
New York program was concent 
and service organization of the A. 4 
W. At the Monday afternoon cg 
ence a movement was started to ¢ 
the Pacific coast district and to cre 
new district of Australia and New) 
land. A ruling by the chairman peg 
ted the conference to make its 
mendations to the general conve 
favorable to creation of new distrig 

Tuesday Mr. Hopkins’ candidacy 
formally announced by the New ¥ 
delegation at the same time that it 
carded the plank of his platform 
ing designation of a permanent coy 
tion city. Wednesday the atmo 
became more heated when a prole 
fight in the executive committee ¢ 
oped over the Hopkins program. 


FitzGibbon Going to Europe 
Dermot FitzGibbon, advertising 

ager of the New York American, 
shortly sail from New York with 
family for a visit to England and§ 
many. He expects to return about 
tober 1 and will probably rejoin 
Hearst organization. The exact n 
of his future duties has not been 
cided. 


N. Y. American Raises Dealer 


The New York American on Jum 
will increase the newsdealers’ pric 
its Sunday issue from 7 to 7% a 
The retail price will remain 10 





skinny paper one day each 


prestige that one day. 


and our solicitors ar gentlemen. 
“hundred percent boys.” 


5, 10, 15 even 19 years. 
you want the details? 





OOD business demands a profit every day. 


We employ no 


Why Run Your 
Saturday Evening or 


Monday Morning Edition 
At A Loss? 


Why. continue a 


week? As long as advertising 


patronage is too weak for a full news schedule you'll never gain 


Why not have a Weekly Business Review Page for the benefit 
of the wholesale and manufacturing firms? 
revenue and a news feature combined. 


Thus you can have 


We have created such a page that produces results for the adver- 
tiser and friends for the publisher. 
papers are publishing it once a week. We make the contracts and 
we renew them before they expire. 


An increasing list of the better 


Our solicitation is high class 
“strong arms” or 


Most of our clients are publishers for whom we have worked for 
Our page is a demonstrated success. 


Do 


Thomas W. Briggs Co. 


Operating in United States and Canada 


Home Office, Memphis, Tenn. 
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Advertising copy may come in early, 
forms leave the composing room ahead of 
time, stereotypers may not lose a minute, 
but your time-sheet shows that SOME- 
THING HAPPENED in the press room. 


Loss of time due to ink troubles can be pre- 
vented through the use-ef 


GRITLESS NEWS INE 


We have the only process by which news 
ink can be produced and sold with a 
guarantee that it is free from all grit. 
No more time lost in wash-ups, no more 
rollers ruined by grit, no more filled-in 
cuts, 


The Ault & Wiborg Company 


Cincinnati Philadelphia 
New York Chicago 
Boston Cleveland 
Baltimore Detroit 
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—THE DEMON IN 





THE PRESS ROOM 








The guarantee under which this ink is 
sold defies all criticism and emphasizes 
our confidence in the only genuine 
GRITLESS NEWS INK. Make us 


prove what we claim. 


Buffalo Minneapolis 
Atlanta | San Francisco 
St. Louis Los Angeles 
Milwaukee Fort Worth 


FOR FULL PARTICULARS GET IN TOUCH WITH OUR NEAREST HOUSE 
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‘MEMBERS OF NEWSPAPER PROFESSION 
BEAT BY OUTSIDER AT PUEBLO 





‘Way Wild, Untrue Rumors Reached Outside World a Mystery— 
Only “Looting” was Theft of Police Badge from Sleeper 
in Baptist Church 





By SAM 


Editorial Note—Mr. 


flood for the United 


HE. first story of the Pueblo flood 
was sent from the city by an “out- 
sider” in the newspaper profession. This 
fact is the first lesson from the disaster 
that every reporter in the business can 
take to heart. The local newspapermen 
—in fact, every person in Pueblo—were 
so overwhelmed or in some cases were 
‘so engrossed in rescue and relief work 
that they were cut off from the outside 
‘world before they could put over the 
‘biggest beat that misfortune had ever 
thrown their way. . 

And the first to 
senses was a woman. 

Harry MclIntyre, .Chief Deputy 
United States Marshal, filed the first 
dispatch to the outside world Friday 
night, June 3, by candlelight in the 
Western Union telegraph office before 
the last wire failed. 

Miss Eda Atkins sent out the first 
correspondent’s story Saturday after- 
‘noon. Both messages went to the Rocky 
Mountain News of Denver. 

The wild reports of thousands dead 
emanated from crazed witnesses of the 
flood’s havoc in rooming houses and the 
crowded sections of the poorer quarters. 
In one known instance the report of 
3,000 dead was sent by a telegraph oper- 
ator direct to a press association’s Den- 
ver bureau immediately the operator re- 
covered a wire Saturday. Other reports 
of 500 to 1,500 dead and of hundreds 
of dead bodies in the morgues—all false 
—reached the outside world in ways that 
must forever remain a mystery, because 
no one now will care to explain how. 

It was these unconfirmed and untrue 
rumors, however, that led directly to a 
score of Denver newspapermen making 
a dash for Pueblo, performing feats of 
daring and using resources that will be-- 
come legendary in Colorado newspaper 
‘annals. 

With ten minutes warning Ford Pettit, 
Associated Press correspondent, and 
Ray Humphreys, assistant city editor of 
the Denver Times, left Denver shortly 
after noon on Saturday, June 4, in a 
Curtis Oriole airplane. The flight to 
Pueblo was made in one hour and fifty 
minutes through dense clouds which 
made flying difficult and dangerous. 

“Our landing was especially danger- 


recover newspaper 





Tear this out; Send it to 


Associated Editors 


35 N. Dearborn St., Chicago 


Send ‘samples; quote price 
of features checked below. 


THE BOYS AND GIRLS NEWSPAPER 


“The Biggest Little 
Paper in the World.” 


PARAGRAPHS BY ROBERT QUILLEN 
“America’s Greatest Paragrapher.” 
J. P. McEVOY 
“A Comic Strip in Type.” 
“MAKING GOOD IN BUSINESS” 
By Roger W. Babson 


A. special 12-week series starting 
une 


Position 








FREED 


Freed, acting as a staff correspondent, covered the Pueblo 


Press Associations 


ous,” said Humphreys, describing his ex- 
periences, “because we were forced to 
alight on a muddy, watersoaked field. 
Before landing we had a view of the 
stricken city. We lit on the south side 
of the Arkansas River and had to wade, 
swim and cuss our way into north 
Pueblo. We were held up by the mili- 
tary guard, but got through on the 
strength of my army service button. 

“To get over to the north side, where 
were located the telegraph offices and 
the various relief and military hedd- 
quarters, we finally dashed across a sub- 
merged bridge in an automobile. 

“Before we left the south side, how- 
evet; we wrote a 300 word story for the 
Times, and gave it to the aviator, who 
returned with it to Denver. We didn’t 
get hold of a telegraph wire until late 
Saturday.” 

The race for pictures of the flood was 
no less keen and exciting. 

W. R. Wright and Horace Stuart of 
the News’ staff left Denver early Satur- 
day afternoon by motor car for Colorado 
Springs. They made a record run 
through a driving rain. 

“After an exasperating delay,” said 
Stuart, “we persuaded officials of the 
Santa Fe railroad to take us to Pueblo 
on a gasoline motor car. Joe Moore- 
head, secretary to Governor O. H. 
Shoup, and another newspaperman from 
Colorado Springs left on the gas rail 
car with us. We had with us also two 
Mexicans and a section-hand foreman 
who knew every inch of the road. 

“Where bridges were cut or the tracks 
blockaded we transferred our gas rail 
car from the tracks of the Santa Fe to 
the D. & R. G. tracks, then back again 
at some other point, and so on. It was 
a load to carry that car between tracks. 

“In one instance, the rails and ties 
of a bridge were intact but the bridge 
supports "were washed away. We sent 
one man across the rails on the gas car, 


a 
The Atlanta Journal 
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while the rest of us walked over. In 
this way we reached Pueblo about 7:30 
o'clock Saturday night.” 

They were the first newspapermen in- 
to Pueblo by means of transportation 
other than airplane. 

Then began an all-night search for 
photographs. 

Not a commercial photographer in 
Pueblo had thought of taking news- 
pictures of the flood sights. 

Early Sunday morning the newspaper- 
men chasing pictures heard that Kinch, 
a reporter on the Pueblo Chieftain, had 
shot 24 pictures with a small camera. 
Half of those were obtained by the Den- 
ver men. | 

Meanwhile Harry Rhoades, staff pho- 
tographer of the News, had arrived in 
Pueblo by automobile. The other party 
waited until: Rhoades shot as many pic- 
tures as he -had plates for. They had 
planned to return to Denver together, 
but decided that Rhoades should go back 
by auto and the other pair by the gaso- 
line rail car. The latter overtook 
Rhoades at the Butte bridge over the 
Fountain Creek where he was stalled. 
The gas rail car was sent back a mile 
and a half and transferred to the D. & 
R. G. tracks, and thus on into Colorado 
Springs, where Rhoades and the others 
entered a waiting speedster and arrived 
in Denver 6:30 P. M. Sunday. The 


News carried the first pictures of} 
disaster published anywhere. 

But there was enough glory in 4 
story for every Denver newspaperp 
assigned, and for every Denver publig 
tion. The Post sent Bruce Gustin, j 
W. Stone and Meredith Davis, th 
“star” men. .The Express sent L, 
per Leech, Charles Clogston and } 
porter Markey. The News and Tir 
later sent Bennett, Beardshear, Sg 
and George Lewis. The Associa, 
Press and the United Press poured; 
men. The International and Uniy 
services had local representatives, 

They worked 24 to 48 hours a 
stretch without sleep. Some never 
moved their clothes for three days, y 
knew what it was to sleep in a 
The discomforts of lack of water, pg 
food and no sanitary accommodatig 
were theirs. They plodded through m 
knee deep and went around days yj 
wet and muddy shoes and clothes, 

The telegraph and telephone 
panies’ men underwent similar expe 
ences. J. H. Johnson, Postal Telegra 
employe, ended in a Fowler, Colo., hy 
pital, very ill from sleepless and food 
less days-and nights spent in repairi 
wires.. Telegraph operators worked 
the sending and receiving ends of 
stored wires under tremendous’ stra 

(Continued on page 22) 
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85,330 LINES GAIN 
Over May, 1920 


This is the ninth codieiadiive month The 


Post has 


“A 


Y \\ ropolitan 


Six Months’ Record— 

May gain.85,330. lines 
Apr. gain 45,248 lines 
Mar. gain 60,830 lines 
Feb. gain 39,410 lines 
Jan. gain 26,866 lines 
Dec. gain 59,948 lines 


tions in this section of California 
this powerful medium. 
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G. Logan Payne Co. 

432 Marquetie Bldg. 


and the largest. In April no other met- 


Francisco made a gain. 


The Post’s remarkable gains at this time reflect business condi- 
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The Reason— 


The Post guarantees advertisers the 
second largest daily net paid cir- 
culation on the continental side of 
San Francisco Bay, making this 
medium an absolute necessity in 
efficiently covering this great and 
growing community. 
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HOE TWENTIETH CENTURY SUPERSPEED DECUPLE PRESS 


EVENTUALLY 


you will use Hoe Patented Ink Pumps, if you want to keep abreast of the times in Newspaper Printing 
Machinery. Why not join the vanguard now and get the advantages of this improved system of inking, 
which is the greatest advance in newspaper press construction since we introduced the former folder, just 
forty years ago. The Hoe Patented Ink Pumps not only enable easier, safer and more uniform regulation 


of the ink supply, page by page or column by column, but also improve the printing and assist materially in 
getting the maximum net output from the machines, and at the same time insure the greatest possible 
economy in the consumption of ink. 


Hoe Superspeed and Unit-Type Presses with Hoe Patented Ink Pumps have already been installed and 


are in successful operation in the following newspaper establishments: 


Baltimore Sun ......... 1 Double Sextuple Washington Star ............ 1 Octuple 
Baltimore Sun ......... 2 Decuples Richmond Times-Dispatch .... | Octuple 
Hamilton Spectator ..... 1 Double Sextuple New Orleans Times-Picayune... 1! Octuple 
Philadelphia Bulletin .... 6 Decuples San Francisco Chronicle. ...... 1 Octuple 
Philadelphia Bulletin .... 1 Octuple Binghamton Press ........... 1! Octuple 
Toronto Telegram ...... 2 Decuples Bronx Home News.......... 1 Octuple 
Atlanta Journal ........ 1 Decuple Seattle DUGG. c+ cede eeedess 1 Octuple 
New York Sun-Herald... 8 Octuples Los Angeles Times-Mirror.... . 1 Octuple 
New York Telegram. ... . 2 Octuples Toronto Globe ............. 1 Octuple 
| Philadelphia Public-Ledger 5 Octuples Boston Globe .............. 1 Sextuple 
New York Times....... 3 Octuples Indianapolis Star ............ 1 Sextuple 
Pittsburg Post ......... 3 Octuples Rochester Democrat & Chronicle 1! Sextuple 
New York Tribune...... 1 Octuple Wilmington Journal ......... 1 Sextuple 
DesMoinesRegister-Tribune | Octuple Sia BRON. ccc dacocscuns 1 Quadruple 


and many more are in process of construction. 


All Hoe Double-Width Newspaper Presses are now either equipped with Ink Pumps or built so that Ink 
Pump Mechanism can be added later, doing away with ink fountains and ductor rollers. 


HOE PATENTED INK PUMP, SHOWING PUMP AND CONTROL BOX AND FEEDING RAIL 


R. HOE & CO. 


504-520 GRAND STREET, NEW YORK CITY 


827 Tribune Building 109-112 Borough Road 7 Water Street 
CHICAGO, ILL LONDON, S. E. 1, ENG. BOSTON, MASS. 
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1921 IS REWARDING 
TRIBUNE FIGHTERS 


So Say Chicago Paper’s Advertising 
Men in Semi-Annual Meeting— 
Thomason Sees Better 
Business Ahead 


Cuicaco, June 15.—Business is good 
for those who make it good. Chicago 
Tribune advertising experts gathered 
here this week for their semi-annual 
convention brought word that the rule 
has held good through the past five 
months of countrywide business depres- 
sion. So the Tribune has changed its 
slogan “1921 will reward fighters” to 
“1921 is rewarding fighters.” 

Based upon the experts’ reports, S. E. 
Thomason, business manager of the 
Tribune, summarized the situation in a 
talk on “A Slant at Business.” 

“While the iron and steel business— 
always the best index of general business 
conditions—is at the lowest level in 
years,” said Mr. Thomason, “still we 
find better net revenues for the railroads 
and the slow beginning of a more gen- 
eral prosperity now covers the industrial 
horizon. Germany’s reparations have 
been settled; Europe’s purchasing power 
is being stabilized ; agriculture more than 
any other industry depends upon world 
markets and world-prices, and all ma- 
terial signs today seem to point to better 
world markets for our. agricultural 
products and better prices for the far- 
mer. 

“The last five months have seen real 
fighters for business getting increases 
in trade. The next seven months will 


see this in even larger measure—the © 


fighters are going to beat depression.” 
In support of their contention that the 
business slump is largely psychological, 


the experts presented some interesting . 


figures on what has been accomplished 
by advertisers who went to the mat with 
depression early in the year instead of 
accepting bad times as inevitable. They 
cited the cases of leaders in several lines 
of business in Chicago who, instead of 
retrenching, quickly unloaded their old 


stocks at slashed prices, replaced at fall- - 


ing prices, kept their organizations in- 
tact, advertised more heavily than be- 
fore, and have done bigger business this 
year than during the first five months of 
last year. 


WANDERLUST HITS WASHINGTON 





Bureau Managers C le Th Ives 
It Might Be Confined to Dreams 


WasHINGTON.—Wanderlust is epidemic 
in Washington, particularly among 
newspapermen, and to say that it is giv- 
ing the heads of some newspaper bu- 
reaus here concern is putting it mildly. 

A year ago, a blithe lot of young men 
went out to cover the national conven- 
tions, and some of them stayed out prac- 
tically all the time from June until No- 
vember, traveling with candidates. Gosh, 
how they hated it! To hear them re- 
count their woes when they came back, 
you'd have thought they all escaped star- 
vation by a miracle, and worked their 
fingers to the bone. 

Singularly, however, they all came 
back overweight, some of them actually 
fat. They’ve stayed that way. 

But they've never settled down. The 
roving fever has them. Theyewant to 
go out somewhere again this summer. 
There’s nothing to take them away in 
line of duty, but, being resourceful 
young men, as befits their profession, 
they are “projectin’ ’round” as Senator 
Dial says, and arranging some expedi- 
tions of their own. 

One group is-planning to go to Hono- 
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lulu for the International Press Confer- 
ence there next October. Another bunch 
has a trip to Mexico in view. There is 
some talk of a personally conducted in- 
vestigation of affairs in the Philippine 
Islands. And finally, there are numerous 
requests to home offices for “foreign 
service.” That is, the young men want 
to go abroad, to get a change, to see new 
scenes. 

As a matter of sober fact, most of 
these trips are of the stuff dreams are 
made of, for newspapermen, like other 
working folk, have to stick to their 
knitting. So most of the boys will take 
it out in wishing, and in living over and 
over again the fun they had while escort- 
ing Cox or Harding. 


N. E. A. FIGHTING FREE PUBLICITY 


Government and Railroads Offenders 
Now, Says Hotaling 

The . latest Monthly Bulletin of~ the 
National Editorial Association, published 
by the executive and field secretary, H. 
C. Hotaling, takes a heavy fall out of 
the free publicity game. 

“The men who prepare this dope,” it 
says, “are well paid, in most cases re- 
ceiving several times the compensation 
of the man whom they are asking to help 
out their-various schemes. The govern- 
ment itself is one of the most serious 
offenders in endeavoring to ‘work’ the 
press. For instance, the Reclamation 
Department is about as good a real estate 
firm. as-could be found anywhere. It is 
now engaged in booming lands in certain 
sections of the country to the detriment 
of other parts. This class of 
publicity is advertising pure and simple, 
and should not be run except as paid 


’ publicity.” 


The Bulletin refers to an argument 
favoring ‘higher freight and passenger 
tates; issued by the so-called Republican 
Publicity ‘Association, and says: 


“The railroads can well afford to pay 


- for their publicity; the government can 


do likewise. There is no reason why 
the.publisher should always be the goat, 
donating his space when every other per- 
son connected with the publicity is well 
paid. It costs money to set type, and 
why any publisher should take revenue 
received from legitimate advertisers to 
furnish free publicity to space grabbers 
is beyond question. Only when publish- 
ers place a value on their space can they 
expect to realize proper compensation 
for it. If publishers do not consider 
their time and space worth anything, 
why should others place a higher value 
on it? 

“There is only one thing to do with 
free publicity. Place it where it belongs 
—in the waste basket—and you will 
speed the day of legitimate advertising.” 


DRY MATS 


We have but two reasons to be 
worthy of your patronage. 


1. Quality 
2. Price 


We carry a large stock at Bush Ter- . 
minal and receive shipments every 
fourteen days. Don’t let delivery 
worry you. Write or phone for our 
prices. 


W. B. WHEELER CORP. 


Formerly Albert de Bary, Jr. 


‘Phone 6 Church Street 
soso” New York 

















June 18, 


for 1921 





NEWSPAPER PROFESSION 
BEAT BY OUTSIDER 
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and comfortless facilities, for long peri- 
ods. The first Western Union wire 
made good was spliced in at Mineral 
Park, a suburb, where a D. & R. G. 
wire was tapped. The Mountain States 
Telephone and Telegraph Company, 
branch of the A. T & T. system, estab- 
lished its leased wire headquarters in 
the First Baptist Church. 

The worst things the newspapermen 
had to contend with, however, were 
rumors, and even the statements of re- 
liable men who were willing to swear to 
the most impossible yarns. 

One woman who was reported to have 
told friends that she saw 25 bodies 
“stacked like cordwood” on her farm 
near Boone, Colo., was learned to have 
left the farm before the flood. 

A Colorado Ranger swore that there 
were 80 looters herded under-guard just 
outside of the gooded area. Another 
looting story which even reached Den- 
ver by grape-vine routes was to the 
effect that the soldiers had shot down 
ghouls who cut off fingers with diamond 
rings. 

As a matter of fact there was prob- 
ably less looting, if any, in Pueblo than 
in any similar disaster in the history of 
the United States. I ran down every 
looting rumor and never learned of a 


single trie case. The only % 
“looting” I know about is the 4 
my Denver police badge from 
lapel while I slept in a pew of 
Baptist Church after going 
sleepless. ; 
There were ludicrous sidelight, 
the newspaper men. One local’ 
pondent said he had filed 5,0 
of day press matter on Saturday 
ing. There was no wire to Deng 
he believed every word of his 
reached its destination. It n 
sent. He practically quit, resting 
laurels, after his press associatig 
arrived from Denver. 
Denver Sunday newspapers _ 
into Pueblo by arriving ° 
were grabbed up and passed g 
among the Pueblo citizens. Sce 
a single paper, telling about the & 
Pueblo. The Chieftain of Puef 
out handbills giving the flood, 
The newspapermen were the 
make a count of the dead. Uni 
challenged the repeated statem 
Pueblo that thousands were dead § 
seemed to believe otherwise. 
Hartley of the Kansas City St 
the first out-of-town newspa 
from any great distance to reach B 


Now McLain-Simpers Organi: 

The McLain-Simpers Com 
Philadelphia agency, has chan 
name to the McLain-Simpers Org 
tion. 
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To the advertiser, the im- 
portance of home circula- 
tion rests in the fact that 
every member of the family 
has an influence on every 
purchase made for the 
household. The largest cir- 
culation of this dependable 


Minneapolis 


is the 60,000 evening cir- 
culation of The Minneapo- 
lis Journal, nearly twice as 
large as that of any other 
evening paper. 


THE 
MINNEAPOLIS 
JOURNAL 


in New Fat, a Care et 


Represented i: 
San Francisco by O’M: 





Editor & Publisher for June 18, 1921 




















a ] 

' 

iati | 
sa 


Are New Quality Inks 





Although they ofo)~) mam elon 0010) Commie) e 


paper looks better—print sharp and 
clean. 








Wash-ups for grit not necessary. 
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you nothing. 





Many of the largest Dailies are in- 
sisting on these inks. 





| 


~The Queen City Printing Ink Co. 


| 
| 
| 


f 
lf 
if 

$ 

i 











| Philadelphia Cincinnati Boston | 
} Rochester Chicago DEVET | 
| AY Fraveter-¥ ote) bs Kansas City Detroit 

| he al 








en 
cer ee ce ce ere cae eee ee ee are ere + re oe ee oe ee ee ee ee eee 





— 








24 





- SHUMAN NEW HEAD OF 
N. A. N. E. 


(Continued from page 8) 








because the sales organization does its 
work by territories, and to get the full 
value of a Columbus newspaper. it may 
be important to advertise in” Canton 
and other nearby cities, and thus satu- 
rate the territory.” 

That English newspaper advertising 
managers are envious of the amount of 
advertising space allowed per page to 
the American newspaper advertising 
executives, was the thought of Alfred 
Pemberton, advertising manager of the 
London Times, who spoke Monday aft- 
ernoon. 


Mr. Pemberton, who was supposed to 
tell the American advertising managers 
how to secure business spent practically 
the entire time alloted to him to express 
his admiration for the business-like way 
in which American newspapers are con- 
ducted. 


“We have no organization in any 
English newspaper,” says Mr. Pember- 
ton, “on quite the same lines. as your 
merchandising departments in many of 
_ yeur great newspapers. I have ‘nothing 
but the highest admiration for the work 
‘these departments are doing.” 


Then from 2.30 to 4 p..m. the ques- 
tion of national and local rates was 
n:ade a football back and forth. Spe- 
cials and publishers mixed on every 
point. The publishers themselves 
could not agree as to what is national 
and what is local. Many insisted that 
wide variance in the two classifications 
in rates is at the bottom of the notice- 
able switch of many accounts from 
a national basis to being placed 
through retail merchants at local 
rates. Few publishers were willing 
to express themselves frankly, though 
most agreed that matter of agency 
remuneration was the thing at bottom*® 


“What is Local Advertising, What is 
Voreign, Advertising, and Where is the 
Dividing Line,” as discussed by John 
Budd, aroused great interest. 


“The history of the development of news- 
paper advertising clearly shows what has led 
the separation into general and local ciassifi- 
cations. Almost within the memory and ex- 
perience of some men still actively engaged in 
the’ business, there was local advertising only 
in newspapers. Few newspapers had very 
definite and fixed rates, even for that,” said 
Mr, Budd. 

“Occasionally some concern, reaching out for 
other worlds to conquer, (frequently, so-called 
patent medicine manufacturers), made ettorts 
to buy space in others than their home news- 
papers, Their business called for special hand- 
ling; the matter of credit and collections was 
important, The publisher made a rate to pro- 
viae as well as he could for these things based 
largely on what he could get in the haggle that 
ensued. All too often it was an unsatisfactory 
and unprofitable deai, both to the publisher and 
to the advertiser. 

“There gradually came into existence a num- 
ber of agents, who made arrangements with 
lists of publications to insert such copy as they 
sent to them, for an agreed price. The agents 
either had a confidential rate with each ot the 
publications listed and sold the space for an 
increased price they themselves fixed, or, sold 
it at the agreed upon public price and were 
allowed a commission thereon by the news- 
papers. The agents assumed all responsibility 
for the payment for space occupied, and re- 
mitted to the various publications from time to 
time. 

“That was the start of the advertsing agency 
business, and some of the customs growing out 
of the circumstances of those times are un- 
changed today. As the work of some agencies 
developed and their at first somewhat re- 
stricted lists were extended and finally made 
all inclusive, they were called ‘general agents’ 
to distinguish them from those who continued 
to serve a definite and restricted list and were 
called ‘special agents.’ 

“Newspapers adopted the practice of calling 
all business which came to them through the 
agencies, or from the field the agencies occu- 
pied, foreign; and all from home or near home, 
local. They provided rates and methods for 
handling each classification along .lines best 
suited for each, and so it continués to this 
day. 
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“I assert most positively that the newspaper 
publisher is clearly within his rights in so 
dving, and when it is properly done, and the 
two fields are not allowed té encroach on each 
other, he follows warranted business practices, 
which have fairly comparable precedents in 
évery line of manufacturing and merchandising. 

“4 grant you, the perfectly ideal condition 1s 
the one in which exactly the same rate card 
applies to each and every inch of advertising 
space in a newspaper, but the realization of 
this perfect ideal, if it ever comes to pass, 
must first take into consideration and dispose 
of a multitude of things in the procedure of 
handling ‘all advertising space, even including 
general agency relations, practices, customs, 
etc., on which there is far from unanimous 
opinion at this moment. 

“Pending the arrival of the period, a plan 
should be made operative that will prevent 
under-selling- in the other’s territory, either of 
the general field by the local, or the local field 
by the general. The publisher. seems fully 
able to prevent general agencies or general 
advertisers from jobbing his space at cut rates 
in his local field, where the gencral card under 
some conditions operates in favor of the gen- 
eral advertiser. He should arm himself equally 
well to prevent the reverse procedure. 

“Several scholarly and ethical definitions of 
local and general advertising have been drafted. 
I fear they are, as a rule, so complex, intricate, 
and technical that they are difficult of interpre- 
tation and quick application, and consequently 
defeat their purpose. 

“I suggest we get right down to brass tacks, 
and as a working basis adopt the following: 

“National or general advertising is: that 
paid for directly or indrectly by the non- 
resident manufacturers or distributor. _ 

“Local advertising is that actually paid 
for by the local resident or establishment.” 


“You can add no end of words to that simple 
statement in an effort to prevent perversion 
and distortion. but you will not clarify the real 
méaning that every one of us instantly gets 
from it. 

“There will arise cases which may or may 
not call for exception, possibly of the chain or 
syndicate store ‘nature. They, as they arise, 
must be dealt with individually, broadly, justly, 
keeping in mind the numerous reasons on 
which local rates and conditions are based— 
for instance, the fact that most local advertisers 
can profit only from that part of the circulation 
of the newspaper within convenient reach of 
their places of business; that local atlvertisers 
constantly contribute to the general prosperity 
of the city, and the conduct of its affairs, and 
that they are with the publication in season 
and out of season, with tremendously greater 
space, as a rule, than any general advertiser 
who comes and goes at will, and studies only 
his own immediate profit and convenience. 

“Each local rate card should carry the fol- 
lowing condition, which should be made a part 
of every local contract or order for the use of 
space. 

“The space contracted for is wholly for 
the use of the local advertiser named. Ail 
space in connection therewith used by or 
paid for by a general or national advertiser 
shall be on the basis of the foreign rate 
card governing that quality and classifica- 
tion.” 

“There are those who will argue that such 
a condition will be violated. Possibly—most 
laws, and usages are violated from time to 
time. But it clearly defines the basis of pur- 
cuase, carries with it its own corrective remedy. 
‘tne local concern which passes along any re- 
duction of rate under such an agreement, 
itself stands liable at that moment for the rate 
which would really be earned by the amount of 
space used by the other advertiser he unfairly 
favors. 

“The newspapers which adopt the plan and 
enforce its requirements will curb, if not en- 
tirely prevent, the disturbing and confidence 
destroying situation of having space jobbed by 
outsiders at under-selling rates. 

“The publication, its own general field rep- 
resentatives, and the advertising agencies quot- 
ing and maintaining the rates and conditions 
the publication prescribes will be protected and 
encouraged. All general advertisers will be 
treated alike. Local advertisers will be relieved 
of a burden, and what some of them wisely 


see is becoming a menace to them. Thus 
stabilized, conditions will very  aturally 
gradually readjust themselves to something 


satisfactory to everyone concerned.” 


Local advertising is nothing more nor 
less than the advertising of a concern 
located in the city in which the adver- 
tising is published and which the appeal 
is mostly to the people of that com- 
munity, said Harvey R. Young, adver- 
tising manager of the Columbus (Ohio) 
Dispatch, foreign or national advertis- 
ing, he continued, is that which adver- 
tises a product or a service having 
wide distribution or the inauguration of 
a campaign leading to such a distribu- 
tion. 

“It has been the experience of both 
publishers and advertisers in several 
barge cities that the local advertiser pro- 
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fits most who is willing to use space on 
regular schedule days each week 
throughout the year and newspapers 
having a sliding, scale are justified in 
giving a lower rate on this kind of con- 
tract than on one calling for five thou- 
sand or more lines to be used at the 
option of the advertiser throughout the 
year,” Mr. Young said, 

“I know of few, if any, commodities 
that are sold at a flat cost. There is a 
difference in the price of one, a dozen, 
a gross or a carload, and why should 
newspaper advertising be sold any dif- 
ferent? It is up to the publishers and 
the advertisers in each particular com- 
munity to decide for themselves what 
plan will be best adapted to their ré- 
quirements. 

“T am sure that no one can conscient- 
iously say that the advertiser who buys 
a hundred lines or five thousand lines 
to be used in a year is entitled to as 
low a rate as the advertiser who will 
contract for and use one thousand or 
more lines daily throughout the year. 

“So far as reduction of-rates is con- 
cerned, the cost of publishing so far 
does not justify a reduction and if it 
did, publishers would be making a mis- 
take to reduce the rates. 

“They should be more progressive and 
get back into the harness in their cir- 
culation departments and give the ad- 
vertiser more circulation—that is what 
he wants in reality, it is not reduction 
in rates.” 

Walter G. Bryan of the general man- 
agement of the Hearst Publications, led 
the discussion on “What is Local and 
What is Foreign Advertising?” He 
welcomed the newspaper men to his old 
home city, and launched into his subject 
as follows: 


“Some few newspapers, throughout 
the United States, have a flat rate in 
both the local.and foreign field, despite 
the fact that it costs about 25 per cent 
to secure business in the foreign field, 
and an average of about 5 per cent in 
the local field. 


“As a general rule, local advertisers 
secure the circulation only in their im- 
mediate vicinity, while national adver- 
tisers secure a newspaper’s entire cir- 
culation. Circulation and cost of secur- 
ing business considered, I am of the 
opinion that as a general rule, the adver- 
tising cost per thousand in most in- 
stances, equalizes itself with local and 
national advertisers. 

“Some newspapers have ruled that 
any advertisement containing a local ad- 
dress is local advertising. if that rule 
existed in Atlanta—then the great Coca 
Cola Company, which does a national 
business and places its advertising 
through a national agency, would, in 
this particular instance, become a local 
account. 

“The Associated Dailies of South 
Georgia are clearly on record to pro- 
hibit the practice of allowing national 
advertising to be placed through local 
dealers at a lower rate than the news- 
paper's gross foreign rate. 

“If I remember correctly, the Atlanta 
newspapers have a rule that if a national 
advertiser—like Nunnally’s Candy Com- 
pany, for instance—has local stores, then 
it is entitled to the local advertising 
rate. . 

“But I was not asked to discuss the 
question of local and national advertis- 
ing, but rather to ‘lead’ the discussion. 
This I have done. I am therefore 
anxious to see where what has already 
been said will ‘lead’ to. Rather a 
clumsy ‘sentence—but this is rather a 
clumsy question.” 

Declaring it would be suicidal for 
newspapers now to reduce their .adver- 











tising rates in the face of the pre 
cost of labor and the essentials 
go to make up the newspaper of tp 
C. P. Slane, general manager of 
Peoria Journal Transcript, told 
Association of Newspaper Execuytj 
and Association of National Adven 
ers in joint session, said that it behoc 
every newspaper publisher to “stick 
the ship” and save the industry fp 
disaster, 

Mr. Slane gave figures to show ¢ 
during the past five years the essenjj 
which are prime in making up a 
paper have increased in price from 
to 300 per cent, while advertising 
have.only advanced approximately 
per cent. 

“IT say to youj’ Mr. Slane said, 
as long as_pricés increase and vol 
continue to decrease there can be 
reduction in advertising rates, bec 
voume in advertising is the same 
volume in any other business in 5 
ducing profits.” 














He told the members newspaper 
vertising was nothing more or less th; 
an efficient salesman, and intimated ; 
executive would cut the pay of a gy 
salesman, curb his enthusiasm and tj 
his energy, unless he wanted the 
man to go out of business. 


Mr. Slane added that when men q 
clude to give more time, less pay 
show a desire for an honest day’s wo 
for an honest day’s pay, then can 4 
lishers begin to think of decre 
rates. 


The joint séssion between the \j 
tional Association of Newspaper Exer 
tives and the American <Asso¢iation 
Advertising Agencies, though a 
feast as the Indianapolis convention} 
year, resulted in discussion of 
phases of agency relations which will 
sult in good for the newspapers. } 
cellus Foster of the Houston Chronid 
presided. The chief spokesman for ¢ 
agencies was Collin Armstrong, 
York, chairman of the newspaper ¢ 
mittee of ‘the A. A. A. A. 


In his opening address Mr. Armstro 
called on both publishers and agents 
be mindful of the fact that confidence 
the only basis for successful newsp 
advertising development. He admi 
self-made indictments against the 
cies and at the same time brought 
points in newspaper practice which 
said should be improved. Some 
cies, according to Mr. Armstrong, 1 
unfair demands for co-operation, 
publicity, lower rates and reinsertions 
advertising because of trivial e 
That there is a vast improvement 
agency practice was contended by } 
Armstrong. 

In turn he insisted that newspapt 
need more standardizing in their me 
ods. Some newspapers still maif 
unfair differences between retail and 
tional rates, said Mr. Armstrong, 
others are not systematic in their 1 
chandising service, giving to one ® 
cern what they will not give to others 

That the present basis of agency 
muneration should not be disturbed 
the insistent talk of James O’Shaug' 
sey, executive secretary of the A. A 
A. The present day advertising ag 
with its trained experts can only 
maintained by standardized methods# 
standardized system of remune 
through discounts from the publicatit® 
The agéncies insisted that the adve 
ing agency as a balance wheel for 
ness, as a developer of successful 
vertising would disappear within af 
or so after the abolishment of the 
discount system. : 

That ‘confidence of the newspapeft! 
the integrity of the agencies and 
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belief that the agency commission should 
not be disturbed was voiced by scores of 
newsfaper managers in short three-min- 
ute speeches that took up the rest of the 
session. 

Many questions such as checking cop- 
jes and requests for information were 
discussed in the session. 

Hot. debates on rates, services and 
agency relations characterized the Mon- 
day session, at which 240 newspaper ad- 
yertising men from all over the United 
States and Canada attended. Before 








ya 
from formally opening the session, the old 
sing Daily Newspaper Advertising Managers 
nately Association dissolved and turned over 
all records, materials and the balance in 
aid. “ql the treasury to the N. A. N. E., Rowe 
d veal Stewart, the last president of the old 
in be organization, making the presentation. 
, deca The New York World was awarded 
same first prize in the ranking of market an- 
; in pg alyses. The New Orleans Times- 
Picayune and the Indianapolis News tied 
for second, followed in order by the 
gr New York Evening Journal, Milwaukee 
nasal Journal, New Orleans Item and Okla- 
fun homa City Oklahoman. The World was 
ant only one point ahead in the opinion of 
the the secret committee which made the 
awards, of the two papers which tied 
for second place. 
men Prints of the standard of merchandis- 
pay ing practice originally drafted by the 
4y S WOW committee on agency relations of the 
Can PGES National Association of Newspaper Ex- 
lecreasa ecutives and during the past year adopt- 
ed by many organizations, including the 
the NM} American Association of Advertising 


er Exewme Agencies, will be mailed to every adver- 
ciation @ tising agency and newspaper publisher 





1a in the country following a motion pre- 
ntion WigS sented the newspaper men Wednesday 
of m morning by John M. Cleary of the Chi- 
h will cago Tribune, and Clinton M. Brown, 
crs. MAS of the St. Louis Post-Dispatch. The 
a publishers will be sent also a letter pre- 
ng, 
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pared Tuesday evening at a dinner 
meeting of the merchandising men 
Tuesday evening at the Ansley. 

B. L. Chapman of the New York 
World presided at this dinner. 

“Despite the statements of national 
advertisers that the newspapers were 
pursuing false gods in merchandising 
work,” said Mr. Chapman at the dinner, 
“the fact remains that it is only since the 
development of this work that the great 
increase of national business in news- 
papers have come. Merchandising work 
sold and is selling the newspapers to the 
country as the national advertising 
medium.” 

Others who spoke at the dinner were 
Sam Howard of the Indianapolis News; 
G. A. Skelton of the Houston Chronicle 
and J. M. Cleary of the Chicago Tri- 
bune. 

L. A. Webster, assistant publisher of 
the Milwaukee Journal, was chairman 
of the meeting between the National 
Association of Newspaper Executives 
and those advertising agencies who are 
not members of the American Associa- 
tion of Advertising Agencies. 

The resolutions and nominating com- 


mittee was composed of A. G. New-. 


myer, Frank T. Carroll, Frank D. Webb, 
A. L. Shuman, L. A. Webster and H. E. 
Dreier. The committee on merchandis- 
ing comprised Ben Chapman, New 
York World; C. S. Tobey, Boston 
American, and C..A. Brown, St. Louis 
Post-Dispatch The following commit- 
tee was appointed to confer with the 
classified advertising managers’ associa- 
tions: L A. Webster, George Preston 
and Fred Millis. 

It was decided at the Monday meeting 
to send copies of the standard of mer- 
chandising practice for framing to every 
advertising agency and newspaper in the 
country. 
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New York Globe 


America’s Oldest Established 
Daily Newspaper—Founded 1793 


A Newspaper of Great Virility and 
Strong Individuality 


An Absolutely Fearless, 
Independent Newspaper 


170,000 a DAY MEMBER A. B. C. 


LORENZEN & THOMPSON, Inc. 


Special Representatives 


Chicago—People’s Gas Bldg. NewYork—19W. 44th St. 
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Middle Western Branch 
Rand-McNally Building, Chicago, Ill. 
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! Intertype Standardization. 


We will demonstrate any model at your convenience, 


INTERTYPE CORPORATION 


BUILDERS OF “THE BETTER MACHINE” 
General Offices: 50 COURT STREET, BROOKLYN, N. Y., U.S. A. 





Southern Branch 
160 Madison Avenue, Memphis, Tenn. 


MILLER & RICHARD, Canadian Representatives 


Publishers and Printers who have adopted standardization for their line casting © 
equipment are today the real judges of what standardization means—real stand- 


ardization is found only in the INTERTYPE. 


When you are thinking of installing composing machines, investigate 
It’s a sure safeguard for your investment. 


RELI IT PEAT a 


Standardization of Equipment 


A real step forward in Economy 


Pacific Coast Branch 
86 Third Street, San Francisco, Cal. 
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AN ANGLO-AMERICAN CONFERENCE 


ORD BURNHA\M,, distinguished proprietor of the 
London Telegraph, and president of the Empire 
Press Union, with a membership that embraces 

the journalism of the entire British Empire, has 
expressed a desire for an Anglo-American Con- 
ference of journalists and newspaper proprietors, 
either in 1922 or 1923, that holds great possibilities 
for the establishment of better understanding be- 
tween the two great English speaking nations of the 
world. 

Under the new order of international relations 
in which America is more vitally interested than 
ever before, the American press has a greater duty 
to perform in breaking down racial, sectional and 
national hatreds that made possible the Great War 
than any other factor in our daily life. We still 
have a hard road to travel before we can again 
sing of peace on earth, and the future of. civiliza- 
tion rests directly with the press as the great in- 
former and teacher of the masses. For that reason 
it is necessary that men in control of journalism 
should meet on common ground out of which there 
will grow a fellowship that is based on justice to 
one another. 

Conferences between the men in control of the 
press of the various nations of the world is not only 
desirable but necessary. The first great step in this 
direction willbe made when the Press Congress of 
the World convenes in Honolulu in October. Un- 
hampered by diplomatic restrictions the men and 
women who attend that gathering should do more 
to wipe out the false impressions that are again 
slowly building insurmountable walls of hate on 
foundations of ignorance between nations that 
should be friendly than a thousand official state- 
ments prepared with an idea of not offending con- 
trolling factors. 

The Press Congress of the World should receive 
the united support of the free press of the world. 
If, however, it is to meet only every four years, 
which is the present plan, then we should have each 
year inter-nation meetings such as the proposed 
Anglo-American Conference. They will not only 
prove helpful to the newspaper men participating, 
but will stimulate interest in the major gathering. 

The free flow of truthful news between nations 
will be wasted unless the men who are responsible 
for the dissemination of that news have an under- 
standing of the conditions under which it was cre- 
ated, combined with a bond of fellowship with the 
peoples it directly affects. 

We must build to that much desired end of news 
exchange between nations that merits trust in one 
another. The first step is the inter-nation and inter- 
national conference and out of that will logically 
grow the internationalization of communications. 

It is the hope of Eprror & PusLisHer that Ameri- 
can newspaper men will give serious thought to the 
suggestion of Lord Burnham, made in behalf of the 
leading journalists of England. Great good, not 
only to those participating, but to the people they 
serve daily with information, would be the natural 
result. 


THE PRESS AS A MORAL FORCE 


N an article on “Two Modern Team Workers” 

the Western Christian Advocate,,after quoting 
a paragraph of the Eprror & PusLisHEeR on the 
work of the pulpit and press, goes on to say that 
it believes the day is coming when the editor is 
going to assume a greater responsibility for the 
moral condition of the community. 

“What a great time that will be,” it continues, 
“when pastor and editor will strike hands and 
join forces in the defense of the home and of 
all its interests and of the city with its seething 
multitudes!” 

Has that .day not already arrived? There are 
now few newspapers of influence that do not co- 
operate with the pulpit in promoting the moral 
welfare of the community. The cynical attitude 
once assumed by the press in dealing with relig- 
ious or moral questions has long since disap- 
peared and in its place has developed a sincere 
desire to promote in every way it can the spirit- 
tial life of the people. 
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For me words have color, character ; 
they have faces, parts, manners, gesticu- 
lations ; they have moods, humors, eccen- 
tricities; they have tints, tones, formali- 
ties —LarcaDio HEARN. 











COLONEL WILLIAM HESTER 


ONCERNING Col. William Hester, president 
of the Brooklyn Eagle, whose death occurred 
June 9, it may be said that he was the 

quiet, positive, force behind the Eagle that made 
it one of the most successful dailies in the country. 
He cared. nothing for the limelight of publicity. 
He was not a frequent diner out and appeared on 
the platform only at long intervals. 

Col. Hester possessed a keen, far-seeing mind. He 
was just leaving Europe for America when the 
assassination of the Austrian Archduke and his mor- 
ganatic wife took place. That act, he declared, 
would be the match that would light the Balkan 
powder magazine and convert Europe into an armed 
camp. Although few newspaper editors agreed with 
him at the time subsequent events proved that his 
prophecy was correct. 

In the Eagle office he rarely interfered with the 
administration of any of the departments. He 
selected the best men he could find to fill executive 
positions and left them to work out their own sal- 
vation. He made suggestions but rarely gave 
orders. Under his direction the Eagle became more 
than a newspaper—it is an institution. Brooklyn 
without the Eagle is inconceivable. 

Col. Hester was proud of the city in which he 
lived. Indeed it may be said of him that no one 
contributed more to its development than he. He 
was the kind of citizen that the public likes to honor 
because of the good he has done. 





POSTMASTER GENERAL HAYS in a recent or- 
der made it plain that articles, items and notices 
in the form of reading matter inserted in accord- 
ance with a custom or understanding that a 
reader is to be given the advertiser or his prod- 
ucts in the publication in which his display ad- 
vertisement appears, are advertising within the 
meaning of the law. We wonder if this ruling 
will have the effect of stiffening the backbone of 
those newspaper publishers who have been in 
the habit of giving free notices to advertisers. 
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CONTROLLING THE PRESS 


HE charges that the leading newspapers of ¢ 

country are controlled by this interest or ¢ 

and that most, of them are susceptible to briby 
if approached inthe right way, are as old as { 
newspaper industry. Because of their influence j 
the business, political and social life of the nati 
they have been and always will be objects of attag. 
Every blackleg, swindler or thief’ who has beg 
shown up by the press, every hypocrite who has beg 
unmasked, every criminal whose record has beg 
published, is the natural enemy of the newspapey 
and industriously circulates charges of this chy 
acter. 

Politicians whose trickery and subserviency 
bosses have been made public by the dailies ay 
country weeklies take particular delight in ci 
vicious attacks upon them in their stump speeche 
Authors and writers who have failed to succeed , 
whose productions have been severely criticised 
the press find that they can attract attention to them 
selves by accusing the newspapers of criminal acts of 
every conceivable nature. They have no difficulty ig 
obtaining a hearing among members of clubs 
other organizations to which they belong. 

There are doubtless among the twenty-five the 
sand newspapers and magazines published in ¢ 
United States a few that aré not honest, just asa 
men are not honest, but the rank and file are abo 
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suspicion. During the past twenty-five years notaggirom 
single newspaper of standing has been convicted ™jome 
bribery or fraud, although during that period mi Lou 
merous investigations have been made of therlNew 





editorial and business relations with the public. 

Newspapers are “controlled” but the control # 
vested in the men’ who own them and who have 
right to exercise that power. It is an axiom in th 
world of journalism that no newspaper can a 
permanent success that is not devoted unselfishly si bus 
the service of the community. A newspaper thati Art 
run for the purpose of manipulating stocks, for fH. 
thering the political ambitions of its owner, and fe 
“working” the public for the benefit of private pe 
sonal interests is soon discredited. Its utterance 
are regarded with suspicion, it loses public cont 
dence and when it loses that it might as well shut g E. 
shop and go out of business unless it repents of it vith 
sins and has sufficient capital to keep it going long 
enough to win back what it has lost. 

Newspapers must be honest, must be fair, mut 
serve the community if they would become moulde 
of public opinion and builders of business p 
perity. 
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ADVERTISING EFFICIENCY 


EORGE HOPKINS, sales manager of the 
lumbia Graphophone Company,.in an address 
Montreal before the Association of Canadi 

Advertisers, stated that advertising is not now m 
than 50 per cent as efficient as during the war. 
Mr. Hopkins’ statement correct? Has he not be 
misled by the figures furnished him by his advert 
ing department? 

Because the company advertised heavily in Ill 
1918 and 1919 and did a smashing business, a 
now with the same or perhaps a larger advertisimf 
appropriation, it is selling only half the number 
graphophones, it is not fair to say that its advert 
ing is only 50 per cent efficient. 

When the craze for buying was on, the unpret 
dented demand of all kinds of merchandise swam 
the manufacturers with orders which they co 
not immediately fill. To assert that this demi 
was wholly due to advertising would be inco 
Advertising was responsible for a part of it, 
the opening up of the channels of trade that 
been closed or partially closed for several yeal 
and the haste of merchants to replendish their @ 
pleted stocks of goods in order to satisfy the 
felt needs of their clamoring customers, had mt 
to do in creating the great volume of sales. 

In order to determine whether advertising is 
efficient- now as formerly, it will be necessary 
select for comparison periods when normal cof 
tions prevail. Advertising is naturally not as 
ductive in times of depression as in times of P 
perity. ra ¢ 
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| PERSONAL 


AFAYETTE YOUNG, publisher of 
L the Des Moines Capital, was in 
charge of the dedicatory exercises of 
the placing of an immense boulder along 
the Merle Hay road at the DesMoines 
city corporation line. The ceremonies 
honored the first Iowa boy to lose his 
life in the World War, for whom the 
paved road leading to Camp Dodge was 
named 





W. T. Baker, editor-in-chief, and J. 
D. Barnum, publisher of the Syracuse 
(N. Y.) Post-Standard, received honor- 
ary degrees from Syracuse University 
June 13. Mr. Barnum received the de- 
gree of Master of Arts and Mr. Baker 
Doctor of Letters. 

George W. Coleman, of Boston, for- 

erly president of the Associated Ad- 
vertising Clubs of the World, has been 
elected president of the Babson Insti- 
ute at Wellesly Hills, Mass. Mr. Cole- 
man will assume the duties of his new 
iofice September 15. He will continue 
is religious work at Fort Hill, Boston. 

Frank A. Munsey, proprietor of the 
New York Herald, Sun and Telegram, 
sailed for Europe this week. 

Clarence P. Beers, editor of the 
Bridgeport (Conn.) Star, is recovering 
from a serious illness at his summer 
home in Long Hill, Trumbull, Conn. 

Louis Wiley, business manager of the 

New York Times, plans a European trip 
hortly. 
Fred J. Wilson, former general man- 
ger of the International News Service, 
and now of the Los Angeles Express, 
$ just returned to Los Angeles after 
business visit to New York City. 
Arthur L. Clarke, who recently went 
with the San Francisco Chronicle as 
anaging editor, has been appointed 
ditor-in-chief by M. H. de Young, pro- 
prietor of the Chronicle. He is the first 
an to hold the title on that paper. 
E. H. Kirby, for 39 years associated 
with the Providence Journal, and who 
or the past nine years has been man- 
ging editor, ended his long term of 
rvice June 15, when his resignation 
ook effect. Mr. Kirby will be succeeded 
by Seyellon Brown, formerly corre- 
pondent for the Journal at Washing- 
on. Mr. Kirby first became associated 
‘ith the Journal in 1882. 

Charles Sessions, former managing 
ditor of the Topeka Capital, who in 
anuary organized the staff of the new 
Kansas City Kansan, owned by Senator 
pper, has been made executive editor 
bf the two papers, with headquarters at 
fopeka. Carl F. White, former city 
ditor, has been made managing editor 
Df the Kansan. 











IN THE EDITORIAL ROOMS 


WALTER H. CRAIL, of the Phila- 
delphia Ledger photo staff, is con- 
ned to his home by illness but is im- 
proving. 
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ephen J. Burke, of the Philadelphia 
Public Ledger business news staff, is 
way from his desk on sick leave. 

John T. Gibbs, city editor of’ the 
Philadelphia Record, left this week for 
Vacation trip to Bermuda. 

St. John McClean, formerly a well- 
nown Philadelphia newspaper man and 
t one time city editor of the Camden 
LN. J.) Courier, has just returned to 
ne latter position after being South 
ome time, 

| William H. Rocap, sports editor of the 
hiladelphia Public Ledger and a na- 
onal authority on athletics, is in Lon- 
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don reporting the International polo 
matches for the Public Ledger. 

Miss Mae. Norton, until recently a 
member of the news staff of the Port- 
land Telegram, and Broderick O’Far- 
rell, an actor in the Baker Stock Com- 
pany of Portland, were married re- 
cently. The romantic setting of their 
wedding was a scenic spot at Multnomah 
Falls on the Columbia River Highway. 

Miss Stella Hay and Mr. Kenneth G. 
Reid of the staff of the New Bedford 
(Mass.) Standard were the winners in 
May of the prizes offered by Managing 
Editor Gorge A. Hough each month for 
distinctive newspaper work. Miss Hay 
was cited for her development of a dis- 
tinctive woman’s page, Mr. Reid for his 
handling of news. Charles G. Duffy was 
specially rewarded for a twenty-four 
hour beat on an important news story. 

Fred J. Robertson, police reporter of 
the Buffalo Times, has qualified as a 
detective. Observing a woman crawling 
out of the detective headquarters of the 
Buffalo police department the reporter 
made a hasty investigation and discov- 
ered that the woman was making her 
escape from the city sleuths. He gave 
chase, captured the escaping prisoner 
and brought her back to the detective 
headquarters to answer to a larceny 
charge. 

M. M. Wilner of the city staff of the 
Buffalo Express is the author of Com- 
mission Form of Government, in the 
current issue of the American Review 
of Reviews. Mr. Wilner’s article has 
to do with Buffalo’s commission gov- 
ernment and the recent unsuccessful 
attempt to overthrow it. 

Wilfred D. Bagley, for many years 
city editor of the Bridgeport (Conn.) 
Post but for more than a year with 
the Bridgeport Star, has resigned. 

Miss Ella Haddox of the Poughkeep- 
sie (N° Y.) Eagle-News editorial staff, 
is the author of “A Sentimental Shop- 
per” in the current Snappy Stories. 

Alfred G. Jackson, sporting editor of 
the Bridgeport (Conn.) Sunday Herald, 
and Alice Louis Robarts were married 
recently. It was the culmination of a 
romance that began when Jackson, \as 
lieutenant in the army, sought info 
tion in France concerning the acci 
which befell his former associate, 
ford W. Robarts, city hall reporter | 
the old Bridgeport Standard, kille 
battle ; brought back to America the 
and imparted the news to the newsp 
man’s family. 

R. Dean Wilde, a former Sioux 









for appointment as postmaster, hag be- 
come head of the Sioux Falls (S’ D.) 
Commercial News. Wilde began his 
newspaper work in Sioux City after a 
period of employment on the Mitchell 
(S. D.) Republican. Later he became 
secretary of the Terminal Grain Cor- 
poration. He was also connected with 
Omaha newspapers for a time. 

H. C. Auer, Jr., who left the photo- 


play department of the Detroit Daily, 


Times recently, to take the state desk 
on the Grand Rapids Herald, has be- 
come associate editor ‘of the Saturday 
Review, Detroit. 

Miss Anna Kitts and Frederick D. 
Gray, both of staff of the Quincy (IIL) 
Whig-Journal, were married this week. 
Mr. Gray is telegraph editor and Miss 
Kitts until her marriage was employed 
as proofreader. 

“Bill” Castellini who has been taking 
a four year course in journalism and 
philosophy at Notre Dame is back in 
Cincinnati and expects to round out the 
summer on the Commercial Tribune as 
he has in past years. 

Larty Clampitte of the desk force of 
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DDISON J. GALLIEN, who was 

made second vice-president of R. 
Hoe & Co., about a month ago, has just 
advanced another 
step in the print- 
ing press organi- 
zation By vote 
of the board of 
directors, Mr. 
Gallien has been 
elected a director 
and first vice- 
president of the 
company, suc- 
ceeding the late 
Oscar  Roesen. 
Mr. Gallien, who 
is a native of 
Albany, N. Y., 
and a graduate of Union College, Sche- 
nectady, N. Y., first went with R. Hoe 
& Co., in 1887 and for the past twenty- 
five years has been actively identified 
with the company’s sales organization. 
He is widely known in newspaper and 
publishing circles. 





A. J, GaLiien 








the Louisville Courier Journal, has been 
spending his vacation in Cincinnati. 

Major George B. Harrington, who has 
been on the staff of the Cincinnati Com- 
merical Tribune for the past couple of 
weeks was summoned to Indianapolis 
Thursday and a plan mapped out to him 
by officials of the American Legion to 
write a memorial of the life of the late 
Col. Fred Galbraith. 

G. T. McConville, news editor of the 
Northwest News Bureau at St. Paul, 
is pursuing golf balls and fish on his va- 
cation, part of which he will spend in 
Northern Minnesota. 

R. L. Tennis, for two years St. Paul 
correspondent of the Associated, Press, 
but for the past year head of the Ten- 
nis Press Publicity Association in St. 
Paul, motored to Buffalo, N. Y., with 
Mrs. Tennis. Mr. Tennis will devote 
the summer to stock promotion work. 

Miss Anna Stanley of Minneapolis, 
formerly domestic scientist with the New 
York Tribune, was married June 11, to 
William E. Alden of Minneapolis. Miss 
Stanley met Mr. Alden during our diffi- 
culty with Germany, while she was chief 
commissary steward at Dunwoodie In- 
stitute in Minneapolis, where naval elec- 
tricians were in training, 
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H. Rocklin has left the Duluth News- 
Tribune to take up general assignment 
work for the St. Paul Pioneer Press. 

Miss Marie Totten has become editor 
of the children’s page of the St.. Paul 
Daily News. 

Thomas W. Goodale, a reporter for 
the Detroit Journal, has entered the race 
for member of the city council: 

Albert F. Munroe has been appointed 
church editor of the Detroit Times, suc- 
ceeding John J. Barker, who becomes 
telegraph editor. 

Miss Peggy Wells who has been spe- 
cial writer for the Lynn (Mass.) Tele- 
gram-News, has resigned to become 
feature writer on the staff of the Bos- 
ton Evening Record. Before going +o 
Lynn, Miss Wells was on the Detroit 
Journal, New Orleans Times-Picayune, 
Tulsa (Okla.) Democrat and Atlanta 
Georgian. 

Paul E. Barron, formerly of the Hav- 
erhill (Mass.) Gazette, has joined the 
staff of the Lynn (Mass.) Telegram- 
News. 

George Parker, of Haverhill, Mass., 
has joined the staff of the Lynn (‘Mass.) 
Telegram-News. 

Daniel F. Stevenson has been appoint- 
ed city editor of the Trenton (N. J.) 
State Gazette, succeeding the late Ronald 
J. Callowhill. 

Albert B. Thompson, dramatic editor 
of the Trenton Times, is back at his 
desk after a four-weeks illness with 
scarlet fever. 


THE BUSINESS OFFICE 
ILLIAM HAMILTON, who has 
been with the Cosmopolitan Maga- 

zine, has been appointed national adver- 
tising manager of the New York Amer- 
ican, succeeding Mortimer Berkowitz, 
whose appointment as business manager 
of the Boston American was recently 
noted in Eprror & PuBLisHER. 

Thomas B. Shearman is a new addi- 
tion to the force of Lorenzen & Thomp- 
son, New York and Chicago special rep- 
resentatives. 

Ernest S. Johnston has resigned as 
advertising manager of the Washington 
(D. C.) Post to assume a similar posi- 
tion-with the Washington Times. Earl 
W. Waldron is now in charge of the 
Post’s advertising department and Wil- 
liam B. Boswell becomes merchandising 
manager. 

(Continued on next page) 
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J. A. McCollum is the new St. Louis 
manager of the S. C. Beckwith Special 
Agency, succeeding M. P. Linn, who has 
become general manager in New York. 

J. F. Fitzpatrick has been added to the 
New York office staff of the Boston 
American. He has been with the J. 
Walter Thompson Company. 

Fred L. Hall of San Francisco has 
been appointed Pacific Coast represent- 
ative of the Merced (Cal.) Sun and the 
Fresno Herald and Republican. 

Miss Mary E. Shipps, assistant ad- 
vertising manager of the Trenton (N. 
J.) Times, and George A. Rickard, a 
Trenton advertising writer here, were 
married in Washington, D. C., May 28. 
Mrs. Rickard will continue with the 
Times for the present. 


WITH THE AD FOLKS 

EORGE A. LEHMAN, recently with 

Johnson, Read & Co., Chicago, has 
returned to the American Everready 
works of the National Carbon Company 
as northwestern division field director. 

William Osborn is the new art man- 
ager of the W. F. Powers Company, 
New York. 

Bert E. Barnes, advertising manager 
of the Morse Dry Dock & Repair Com- 
pany, Brooklyn, has just issued the first 
number of the Blue Pencil, which will 
be published monthly for the benefit of 
editors of house organs and employe 
magazines. 

D. E. Woolley has resigned from the 
staff of the Knill-Burke Special Agency 
to become a director and advertising 
manager for the Basic Chemical Cor- 
poration of America, with headquarters 
in Brooklyn, N. Y. 

Niel Swanson, formerly with the 
Minneapolis Journal, has become pub- 
licity director. of the Minnesota Farm 
Bureau. His department will also have 
charge of the publicity work of the 
newly organized Minnesota Co-opera- 
tive Creamery Association. 

J. E. Walter is the new advertising 
manager of the Cling Cutlery Company, 
New York. He has been account exe- 
cutive for the Albert Frank Advertising 
Agency. 

J. A. Stuart has been made director 
of sales and advertising for the Ideal 
Laboratories, Chicago, makers of 
“Lura” toilet preparations. 

Thomas O’Brien, advertising manager 
of the Olds Motor Works, Lansing, 
Mich., has been made assistant sales 
manager and is succeeded by E. J. 
Shassberger. 

George E. Girling, of Atlanta, Ga., has 
been made sales and advertising man- 
ager of the Eastern Shoe Machinery 
Company, New York. He has been 
doing similar work for the Atlanta 
Leather Company. 

W. J. McCauley has resigned as ad- 
vertising manager of the Fair Store, 
Cincinnati, and is succeeded by Miss 
Sara Ogden. 

L. T. Johnston has been appointed 
manager of the research and sales de- 
partments of the Donley B. Lukens Ser- 
vice, St. Louis. 

Luther H. Cary of Berkeley, Cal., has 
been appointed head of the press de- 
partment of the Chautauqua Institution 
of New York. Mr. Cary has been na- 
tionally known for a number of years 
as ‘an editor and publisher of religious 
publications. 

Leo H. Weisbard, formerly with the 
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Fairbanks Company, New York, has 
become advertising manager of Charles 
J. Stevenot & Co., New York. 

David R. Merrill has been appointed 
advertising manager of the American 
Lady Corset Company, Detroit. He is 
succeeded as advertising manager of the 
Printz-Biederman Company, Cleveland, 
by Boyd St. Clair, late with the Central 
National Bank, Cleveland. 

H. C. Bradfield has been appointed 
director of sales and advertising for 
the Yellow Cab Manufacturing Com- 
pany, of Chicago. 

Charles P. Wellman, the new sales 
manager of the U. S. Automatic Box 
Machinery Company and the National 
Packaging Machinery Company, Boston, 
will also handle sales promotion and ad- 
vertising. 

Douglas S. Franklin has become ad- 
vertising and sales promotion manager 
of the Mar-Sla Manufacturing Com- 
pany, Youngstown, Ohio, resigning from 
the copy staff of the Frailey Advertising 
Agency, Youngstown. 

F. R. Griffin is now assistant manager 
of domestic: advertising for the Good- 
year Tire & Rubber Company, Akron, 
Ohio. 

Irving Shugg has resigned as adver- 
tising manager Winchester Repeating 
Arms Company, New Haven, to become 
associated with the Atlantic Lithograph- 
ing Company. 

Fred L. Waite, who for seven years 
was advertising manager of the Reo 
Motor Car Company, Lansing, Mich., 
has become manager of the Lansing 
Bus Company, Lansing. 

H. C. Dart, advertising manager of 
the Paige-Detroit Motor Car Company, 
Detroit, has resigned and been succeeded 
by W. K. Towers, formerly of the ad- 
vertising division of the Reo Motor Car 
Company, Lansing. 

Frank Eastman, advertising manager 
of the Lincoln Motor Company, and 
formerly advertising manager of the 


Packard Motor Company, both of De- - 


troit, has resigned. 


NOTES OF THE AD AGENTS 
IDNEY B. EGAN of Chicago has 
joined the staff of the Potts-Turnbull 

Agency, Kansas City, Mo. 
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John E. Parker has become an adviser 
in art plans with the Charles Gilbert 
Hall Agency, Philadelphia. 

Mrs. I. Dittenheimer is a new member 
of the staff of the O’Connor-Fyffe 
Agency, New York. 

T. W. Harrison has founded an ad- 
vertising agency in San Francisco. He 
was advertising manager of the Berger 
Carter Company. 

F. A. Cooper has joined the copy staff 
of the Fred M. Randall Company, De- 
troit. Mr. Cooper has been with the 
Ford Motor Company for the past two 
years in the educational and promotion 
department. 

Henry T. Lees has been added to the 
staff of the Powers-House Company, 
Cleveland. 

Ivan F. Morris has been appointed 
manager of the San Francisco office of 
the Izzard Company, of Seattle. 

Farquhar & Hildebrand is a new ad- 
vertising agency in San Francisco es- 
tablished by S. T. Farquhar and F. R. 
Hildebrand, late of the H. K. McCann 
Company and the San Francisco Call- 
Post, respectively. 

D. D. Knowles has resigned from the 
J. A. Snyder Agency, Chicago, to start 
a direct mail advertising service of his 
own. 

William C. Dudgeon, late with the 
Power, Alexander & Jenkins Company, 
is now connected with the Detroit office 
of the Service Corporation of Troy, 
Na. 

A Toledo office has been opened by the 
Frailey Advertising Company of 
Youngstown, Ohio, in charge of Harry 
A. White. 

William A. Phelps, for four years 
connected with the Martin V. Kelley 
Company as copy executive, has joined 


the staff of C. S. von Poettgen, 
Detroit. 


H. D. Leonard has resigned ag 
vertising manager of the Peck, Stop# 
Wilcox Company, Southington, Com! 
to become connected with the Advent 
ers’ Service Company, Hartford. 


Lester J. Sholty has left the Otto’ 
Koch Agency, Milwaukee, to join 
staff of the Ralph W. Merrill Comp 
Chicago. i 

H. D. McConnaughey has resignegg 
advertising manager of the Assogifi 
Almond Growers to become associgh# 
with the Alexander Advertising Agena! 
Chicago. : 

The Direct Advertising Comp 
South Bend, Ind., has been purch 
by R. E. BonDurant and Norman Bog 

W. F. Holliday, for the last five yam 
with the advertising department of # 
Burroughs Adding Machine Compam 
Detroit, has joined the plan and q 
department of the Albee Corpo 
Detroit’s most recently organized ad 
tising agency. 


W. V. HESTER HEADS EAGLE” 


Martin B B Mar 
Gunnison Remains Publisher | 





William Van Anden Hester wag) 
June 13 elected president of the Br 
lyn Daily Eagle, succeeding his fath 
the late Col. William Hester. Herhé 
F. Gunnison was made vice-presidg 
and treasurer, and Raymond M. Gut 
son was made secretary and trustee’ 

Herbert F. Gunnison resigned as te 
iness manager and Edwin G. 
was appointed to that position, 
Gunnison retaining his present title 
publisher. 
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cally than any other medium. 


drug store. 





31,744 DRUG STORES IN. 
THE SOUTH : 


and these thirty thousand druggists carry on their shelves and 
on their counters the goods the public demands. 


The way to create this demand is to advertise in Southern 
Newspapers, for the South is a newspaper-reading public, and 
newspapers alone cover the Southern Field. 


Manufacturers of products distributed through the drug 
trade should realize the importance of the Southern newspaper 
as the means of moving their goods quicker and more economi- 


Magazine advertising alone will not sell medicines, toilet- 
requisites, stationery, candy, etc., handled by the Southern 


The South is not completely covered by the advertiser who 
overlooks the Southern newspapers which go into the homes of 
these people—a prosperous and progressive people, a part of 
whose income exceeds a half-billion dollars every twelve months. 
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of America’s savings is concen- 
trated in the NEW ENGLAND 
states. The past year showed an 
increase of 7.53 per cent in 
savings bank deposits. 


This territory also leads the United 
States in the large proportion of 


its population that is bona fide 
City Trade. 


These two facts shia would make 





a market that the National Ad- 
vertiser and Manufacturer could 
wisely overlook. 


The purchasing power of this field 
can be swayed by daily newspaper 


advertising. 


The people of New England are, 
as a whole, educated and discrim- 
inating buyers. A product of real 
worth, adequately advertised, never 
fails to win its place here. 


These papers will introduce you to the right people 


MASSACHUSETTS—Population, 3,852,356 
Circu- 2,500 10,000 





lation lines lines 
di ccncanee a 5,053 .025 0175 
380,668 .55 55 
vevwnks 301,595 .50 50 
vest vaeeed 285,189 .40 40 
Ceccccccccese 349,003 .45 45 
60s +6 Gheéowe 422,631 .60 60 
Seweseccccocses 380,461 .55 55 
Sthawceed 37,012 .20 .20 
renee ees 11,035 .035 .035 
cevecune 9,685 .05 .035 
iS ble ma Sond 14,983 .055+ 04 
gedehweueeene 16,165 .06 04 
18,083 .05 .05 
17,044 .045 .045 
27,827 .07 07 
*New Bedford Sunday 23,953 .07 07 
“Sen THE 0 ctccccesscens 19,818 .09 07 
Worcester Telegram-Gazette 
(M&E) 72,922 .24 21 
“Worcester Telegram ...... (S) 900 .18 15 


MAINE—Population, 768,014 

















Senger Daily Commercial...(E) 14,858 .0475+ 04 

*Portland Daily Press ..4M } 14,358 .04 04 

ortian Express ......... (E 24,7 10 .07 

ortland Te gram ...--es (S) 22, ass -10 07 

NEW HAMPSHIRE—Population, 443,083 

Keene Sentinel ........... E) 3,222 .03 02 

+Manchester Union: Leader (iaE) vo} ast .06 
Portsmouth Times ........ E) 015 


Government Statements, April 1, 1921. 
*A. B. C. Publishers’ Statements, April 1, 1921. 
+Government Statements, October 1, 1920. 














RHODE ISLAND—Population, 604,397 
Circu- 2,500 10,000 


lation lines lines 
Powpers Daily News....... (E} 6,155 .03357 .02928 
ae wtucket Times ......... ( 23,404 .06 06 
Pes ne Valley “Daily Times 
CR at bs cccseecheces (E) 2,130 .021429 021429 

*Providence Bulletin ....... (E) 59,108 .135 .135 
*Providence Journal ....... (M) 31,374 .08 08 
*Providence Journal ....... (s 51,737 .12 12 

Providence Tribune ....... E 23,798 .10 .09 

WE MEN a bdicddcccsee E 4,529 .025 .025 

‘Woonsocket Call ......... E 13,201 .04 04 


VERMONT—Population, 352,428 
Baer Tie ona wes decades (E) 7,035 .025 02 





Brattleboro Daily Reformer. (E) 2,825 .03 015 
+Burlington Daily News ..... (E) 7.010 .04 .04 
“Burlington Free Press. eeTe (M) 10,8674 .05 .05 

‘ Cc 
Record .. E ecnccscuedese (E) 2,920 .0214 015 
CONNECTICUT—Population, 1,380,631 
**Bridgeport Post-Telegram(E&M) 51,638 .145 14 
**Bridgeport Post ........... (S) 19,858 .085 .08 
*Hartford Courant ...... (M&S) 29,856 .08-.07 -10-.09 
“Hartford Times........... (E) 42,537 .14 14 

New Haven Register. ... . (E&S) 30,803 .09 .08 
*New London Day......... (E) 10,853 .06 .045 

Norwich Bulletin ......... (M) 10,755 .07 .05 
*Norwalk Hour ............ (E) 4,101 .025 .025 
"Stamford Advocate ....... (E) 7,839 .0375 .03 
“Waterbury Republican ....(M) 11,155 .05 .04 
“Waterbury Republican..... (S) 12,272 .05 .04 








**A. B. C. Publishers’ Statement, October 1, 1920. 
§Publishers’ Statement. 
+Rate on 3,000 lines. 
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CLASSIFIED MEN NAME 
BOUGHNER AGAIN 


Over 40 Newspaper Want Ad Men at 
Atlanta—H. C. McDonald of 
Cleveland Wins Contest for 
Best Idea for Promotion 


June 18, 


for 


Washington Times; F. 
World-Herald; R. E. 


Reichman, Omaha 
Seiler, Los Angeles Ex- 
aminer; E. F. Stoneham, Portland (Me.) Ex- 
press: L. C. Schultz, Danville Commercial 
News; W. Soest;~Chicago Daily News; ). 
Taylor, St. Louis! Post-Dispatch; J. J. 


determine the relative merits of the 
other plans—and each member present- 
ing a plan was awarded $1. 

In addition to the almost continuous 
round-table conference several speakers _ 
were on the program. Walter G. Bryan, : A 
of the Hearst organization, spoke on the rs a 2 
importance of promotion in building 
classified advertising. 

By C1 Another of the speakers was St. John : ae a 
a Richards, New York representative of : = ae oe ae === gee Aug 

(By Telegraph to Epitor & Pustisner) the St, Louis Globe-Democrat, who TI 

ATLANTA, June 16—With a member- spoke on the value of sustained and 4 
ship and attendance more than double concentrated salesmanship in_ building 
that of last year, the Association of lineage. 5S. Prather Knapp, publicity 
Newspaper Class- manager of the Mississippi Valley Trust 
ified Advertising Company, St. Louis, had as a subject 
Managers held its “Classified as an advertiser sees it.” 
second annual Manager Reinolds of the Hotel Ansley, 
convention here, Atlanta, and father of the good roads 
June 13 to 16. movement in Georgia, spoke on the re- 
More than 40 lation of good roads to the automobile 
newspapers from industry and automobile advertising. 

25 states were re- 7’ The session of Monday afternoon was 
presented. . a round table conference on “Rates, 

At the Wednes- | ; the foundation of classified revenue.” 
day afternoon C. W. Nax, St. Louis Globe-Democrat, 
session officers was chairman. 
were elected for During this discussion the association 
the coming year. expressed the opinion that classified 
L. J. Boughner, rates should not be reduced, but that on 


Spokane Spokesman-Review; G. A. N, Thal 
Chicago Herald and Examiner; 5. ae Turne, 
Raleigh News and Observer; W. Ww right, At 
lanta Georgian; J. Weigand, St. Louis ? 
Dispatch; R. H. Wildman, Baltimore Sua; 


Tierney, Charles Winters, Chicago Daily News. 
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rt are brought together, to the nt nience and advantage 

of ihe Pebi pdt the certain destruction, tn time, af @ host of pelty fealousien, 

judices, by wi 7» the Public alone ea nah A the sufferers.’ 
From Charles Dickens’ Preface to Pickwick Papers. Ti 
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bi 


Chicago Daily News, was re-elected 
president. Harry Gwaltney, Milwaukee 
Journal, and C. W. Nax, of the St. Louis 
Globe-Democrat, were re-elected first 


many papers they were still too low. 
Members were urged to get their rates 
to a point where the revenue per column 
from classified advertising was equal to 


The Advance 





succ 


e 
at of dy," Aetbods of tn of Understanding}: 


ters pertaining to revenue were fully new 
discussed at this session. Even romance of sixty understanding; and to tie 
brief years ago could not _ eliminate the “host of petty a 
imagine the great advance 


jealousies, blindnesses and Nev 
heralded by the passing of _ prejudices, by which the a 
the stage coach. The rail- 


. trea: 
Public alone have always ol 
way and telegraph were 


poli 

been the sufferers.” situ 

. ‘ . thos 

coming into their own; but Chul 

the telephone had not been poin 

so much as dreamed about. ar 
Yet the wise men of that 

day saw the imperative 

need. They saw the value 


and second vice-presidents respectively. 
G. N. Gunderson, St. Paul Pioneer Press 
and Dispatch, was re-elected as secre- 
tary-treasurer, and C. L. Perkins was 
reappointed as executive secretary. 
Three vacancies in the board of direc- 
tors were filled by the election of R. E. 
Seiler, Los Angeles Examiner; M. P. 
Goodfellow, Brooklyn Eagle, and H. C. 
McDonald, Cleveland Plain Dealer. 

Following the election, the association 
presented President Boughner with a 
gold fountain pen and Executive Secre- 
tary Perkins with a leather traveling 
bag in appreciation of their work during 
the past year. 










































During the convention arrangements 
were made with the vigilance committee 
of the Associated Advertising Clubs of 
the World whereby the members of the 
Classified Managers’ Association can 
secure reports and information for the 
vigilance committee and whereby the 
vigilance committee can supply the classi- 
fied men with all the reports made by 
itself and by the 33 better 
bureaus over the country. 


Then came the tele- 
phone. And with its com- 
ing time and distance are A 
swept away and a hundred an 
million people are made 
neighbors. 


business 


The papers represented and the classi- 
fied managers attending the convention 
were as follows: 

H. G. 


Tuesday evening the members of the 
National Association of Newspaper 
Executives were guests of the classified 
men. At this session each member of 
the classified organization in a_ two- 
minute speech presented “The most suc- Combe. soil Black, New Rees ethene 
cessful business building idea or selling W. E. Douglas, Tulsa Tribune; H. A. Dry, 
plan I ever used.” Cash prizes of $20 Peoria Journal-Transcript; 


Barringer, Indianapolis News; J. L. 
Berglund, Atlantic City Press; L. J. Bough- 
ner, Chicago Daily News; Hous- 


pres 
J. H. Butler, 

ton Chronicle; J. 

A. 


of every step which Art 
" E. 
brought people into closer Places far apart are hein 
S. R. Dull, Atlanta ° ° e “ 
; Journal; M. Erbele, Philadelphia Enquirer; Mr. communication with each brought together by 34,- Cra 
to $1 were offered for the best plans and Geiger, Nashville Banner; M. P. Goodfellow, . ° tin 
the guests acted as judges. Brooklyn Eagle. 0 other. They knew thisto 000,000 conversations a A 
. = x, N. Gundersen, St. Paul Pioneer Press; . 
H. C. McDonald of the Cleveland c. T. Hardin, Columbus Dispatch; C. S. Henry, be the one way to increase — day over the Bell System. rn 
Plain Dealer won first prize. The New [olumbia State; J. L. Irvin, Des Moines Res- B 
y . ste € ribune,; . . ink, inston- 4 
York American, represented by a Salem Sentinel; D. W. Lawson, St. Louis Star; “BELL SYSTEM” — 
Perkins, was voted the second prize, and E. T. Lockhart, Grand Rapids Press; W. . 
=" Murdock, D N |. F < ye Che 
R. H. Wildman, of the Baltimore Sun, Bore WC MeDensia’ Chine ue, W ichita ‘4 AMERICAN TELEPHONE AND TELEGRAPH COMPANY *! 
the third. The judges, on account of Dealer; C, W. Nax, St. Louis Globe-Democrat; : AND ASSOCIATED COMPANIES T 
the excellence of all the plans for pro- H. I. Parish, Birmingham News. Bus 
@ . ‘ C kL. Paskina, Mow York Ameciee: Ht. i. One Policy, One System, Universal Service, and all directed toward ger: 
ducing more business, were unable to Rogers, Louisville Courier-Journal; N. Rogers, Better Service “ya 
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Central Illinois! 


**It Can Be Done’’ 
in the 
Journal-Transcript 


FIRST 
In Central Illinois 


I€ Can Be Done” 


THE PEORIA. JQURNAL . 
NEW YORK Address on 
Fifth Ave. Bldg. Advertising Manager’ 


CHICAGO ret 
People’s Gas Bldg. Journal-Transcript Ne 


tre 
Peoria, Ill. 


Foreign Advertising 
Representatives 


CHAS. H. EDDY CO. 











Approximate Number of Homes in Peoria Trade Territory 30,640 
Number of Homes Reached By Journal-Transcript (2uiisttio" )28,600 
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NEWS OF ASSOCIATIONS 
AND CLUBS 


At a meeting of the executive com- 
nittee of the North Carolina Press As- 
sociation in Raleigh, June 11, it was de- 
cided to hold this year’s convention at 
the Hotel Bedsworth, Morehead City, 
August 17, 18 and 19. 

The St. Paul Town Criers’ Club has 
just held its annual election. Don Les- 
fe of the Nassau Paper Company was 
chosen president, Douglas Baldwin of 
the Minnesota State Fair publicity de- 
partment vice-president, Hal Danforth, 
geretary, and E. O. Norquist, of the 
American National Bank, treasurer. 

The Oregon State Editorial Associa- 
tion will hold its annual convention July 
7.25, in Bend. Following the three- 
day session the editors will be taken on 
a 100-mile automobile trip into the Cas- 
cade Mountains. They will camp over 
night at Elk Lake and will visit some 
of the other famous trout lakes in the 
vicinity. 

The University of Oregon Ad Club 
has been admitted to membership in the 
Associated Advertising Clubs of the 
World. It was formed six weeks ago. 

The Advertising Club of Birmingham, 
successor to the old Birmingham Ad 
Club, with many members of the orig- 
inal organization charter members of the 
new one, was organized at an enthusias- 
tic meeting, of Birmingham advertising 
men June 10. Officers were elected as 
follows: John Sparrow, president; L. A. 
Nevin, vice-president; J. H. Edmond- 
son, secretary, and B. M. Eastburn, 
treasurer. A platform of principles and 
policies was adopted, as well as con- 
stitution and by-laws conforming with 
those of the Associated Advertising 
Clubs of the World. Delegates were ap- 
pointed to the convention of that body 
which is being held in Atlanta this week. 

At the annual meeting of the Bridge- 
port (Conn.) Advertising Club last 
week, the following officers were elect- 
ed: President, William B. Griffin; vice- 
president, Elmer Pfriem; secretary, 
Arthur H. Guertin; directors, Miss Lois 
E. Bennett, A. E. Belisle, M. J. Guggen- 
heim, Edward C. Lynch and L. J. Me- 
Cracken. The club sent secretary Guer- 
tin to the Atlanta convention. 

The Atlanta Advertising Club has 
elected George S. Lowman president, 
B. C. Broyles, first vice-president; Wil- 
liam V. Crowley, second vice-president ; 
Charles V. Hohenstein, secretary. 

Terre Haute, Ind., now has a Better 
Business Bureau, in charge of J. F. Eg- 
gers, late with the Willys-Overland 
Company and the Pittsburgh Merchants’ 
and Manufacturers’ Association. 

The Advertising Counsel of the Mil- 
waukee Association of Commerce has 
absorbed the Milwaukee Advertising 
Club. N. L. McLean is chairman, W. 
C. Bleidung, vice-chairman and Frank 
Cleveland, secretary. 

The 33d annual convention of the Vir- 
gima Press Association will be held at 
Ocean View Hotel, Ocean View, Va., 
July 21-22, The entire second floor will 
be reserved and the porch will be con- 
verted into an open-air hall, affording 
ample accommodations. Among those 
on the program are R. S. Kellogg, sec- 
retary of the Newsprint Service Bureau, 
New York; W. C. Johnson, secretary- 
treasurer Southern Newspaper Publish- 
ts Association, Chattanooga, Tenn.; J. 
M. Cecil, of Cecil, Barreto & Cecil, ad- 
Vertising agents of Richmond and New 
York, and James Wright Brown of 
New York. 


The following education committee, 
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which will prepare a course of lectures 
on advertising under direction of the 
Detroit Adcraft Club, has been appoint- 
ed for 1921-2: J. Fred Woodruff, chair- 
man; Frederick Dickinson, H. P. Breit- 
enbach, C. L. Forgey, L. B. Dudley and 
Harry Skillman. 

The Pen and Pencil Club, formed in 
Providence, R. I., in 1915, has outgrown 
its quarters and has purchased the 
property at 9 Thomas street. A dor- 
mitory feature will incorporated. 
The house purchased is one of the old- 


be 


est in Providence, having been built 
more than 100 years ago. 
Fred Henney, of the Hutchinson 


(Kans.) News, is the new president of 
the Kansas Gridiron Club. He succeeds 
Jert Mitchner. Roger. Conant was 
elected vice-president. 

A series of group meetings in various 
parts of the state will be held next fall 
by the Kansas Editorial Association. 
The plan is to so arrange the schedule 
of meetings that speakers can go from 
meeting to meeting. The Kansas Edi- 
tor, heretofore published occasionally 
by the association, will become a month- 
ly beginning next fall. The paper will 
go into all phases of newspaper work 
for editors, publishers, and business 
managers. There will also be a de- 
partment devoted to the state associa- 
tion. The Jayhawker Press, also pub- 
lished by the association, will be con- 
tinued, chiefly for bulletins. 

A. Frances Hanson has been elected 
president of the Advertising Women’s 
Club of Boston for the present year, 
and also representative to the annual 
convention of the Associated Adver- 
tising Clubs of the World. Other offi- 
cers of the club elected are: Anna M. 
Quinn, Butterick Company, vice-presi- 
dent; Maryie F. Toner, United Drug 
Company; Mary V. Gardner, E. T. 
Slattery Company, treasurer. Direc- 
tors for the year include Maurice T. 
Moreland of the Battern Agency, 
Agnes Hasset, Helen F. Kent of Bach- 
rach’s Josephine Sullivan of Perry 
Walton Company, and Anna Mahoney 
of William Filene Sons Company. 

Miss May Stranathan of the Pitts- 
burgh Dispatch was re-elected presi- 
dent of the Women’s Press Club of 
Pittsburgh this week. Other officers 
were named as follows: Vice-presi- 
dents, Mrs. A. W. Smith, Jr., and Mrs. 
Rose Collins Jones; treasurer, Mrs. 
John A. Shoemaker; recording sec- 
retary, Mrs. Jane G. Burtnett; corre- 
ponding secretary, Mrs. Maxwell Ken- 


nedy, Jr.; directors, Miss Mary L. 
Hay, Miss Gertrude Gordon, Miss 
Catharine M. Patterson, Mrs. Edith 


Taylor Thomson and Miss Ruby Eisa- 
man. 

Members of the Philadelphia Sketch 
Club held their annual outing last 
Saturday at Fort Washington. The 
membership includes many Philadel- 
,phia newspaper artists, among whom 
are Frank Cresson Schell, art editor of 
The North American, A. E. Hayward, 
creator of “Somebody’s Stenog,” H. 
Devitt Welsh, S. C. Lomas and Henry 
Longcope. 

Reorganization of the Central Illin- 
ois Press Association was effected 
at a meeting held in Springfield, June 
6. Fred Tipton of the Girard Gazette 
was chosen president by the twenty 
editors present. In former years the 
association was a powerful factor in 
the affairs of this part of the state. 
Reorganization is modeled on the new 
plan as advanced by the Illinois Press 
Association which proposes to organ- 
ize the press of the entire State by 
districts. 


for 
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PROSPERITY REFLECTED 


BY ITS 


442,200 AUTOMOBILES 














In proportion to population Iowa has more 
automobiles than any other state. There being 
one car to every five and four-tenth persons. 
It naturally follows that there is a large de- 
mand for automobile appliances and acces- 
sories. 


This tremendous market has been created by 
the manufacturers of automobiles, because 
they realized the value of newspaper advertis- 
ing in this state. 


A people who have available money for the 
purchase of automobiles, have the necessary 
money to buy any article or product that ap- 
peals to them, or that will be of value to them. 


Why not let the representative newspapers of 
lowa do for you, what they have done for the 
manufacturers of automobiles. Iowa people 
are willing to try your product if you will only 
tell them about it through these newspapers. 











Circu- Rate for 
lation 5,000 lines 
Burlington Hawk-Eye ............... (M) 10,401 -035 
Burlington Hawk-Eye ............... (S) 12,960 .035 
*Cedar Rapids Gazette ............... (E) 19,005 -055 
Council Bluffs Nonpareil .......... (E&S) 15,147 .05 
*Davenport Democrat & Leader ....... (E) 15,153 -06 
*Davenport Democrat & Leader ....... (S) 17,332 .06 
RN UE «5 dg dw oo ce irecia-eme’ (E) 24,322 .08 
Sie ia Se oo ne ik cies dex (E) 49,805 14 
Des Moines Sunday Capital .......... (S) 32,931 14 
Des Moines Register and Tribune. .. . (M&E) 111,560 .20 
Des Moines Sunday Register .......... (S) 92,761 -20 
tlowa City Press-Citizen .............. (E) 6,847 -035 
**Mason City Globe Gazette ........... (E) 9,516 .035 
*Muscatine Journal & News Tribune..... (E) 7,991 .035 
po I sc oc eenec aan (E) 12,373 .05 
Sioux City Journal .............. (M&E) 51,723 -l1 
IS oo ent de sh 6c cperuseuten (S) 33,795 -11 
**Waterloo Evening Courier ........... (E) 15,554 .05 


Government Statements, April 1, 1921. 

*A. B. C. Publisher’s Statement, April 1, 1921. 
**A. B. C. Audit, October 1, 1920. 

+Publisher’s Statement. 
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WHAT THE DEPARTMENTS DID AT ATLANTA 





ATLANTA, June 14.—Problems of the 

advertising agency as it performs 
its function of intermediary between the 
large advertiser and the newspaper or 
other medium were discussed by men 
prominent in. business at the session of 
the American Association of Advertis- 
ing Agencies Tuesday in connection 
with the A. A. C. W. convention. 

Charles W. Hoyt, president of Hoyts 
Service, Inc., New York, was re-elected 
chairman of the agency department of 
the A. A. C. W. and O. H. Blackman, 
of the Blackman Company, Inc., New 
York, N. Y., was re-elected to the Na- 
tional Advertising Commission. 

The officers named are not officers of 
the American Association of Advertis- 
ing Agencies, but only of the agency 
department, though the membership of 
the two organizations is the same. 

A discussion of the standardization 
of agency service and upbuilding of the 
business was given by James O’Shaugh- 
nessy, executive secretary, of the Am- 
erican Association of Advertising Agen- 
cies. 

Mr. O'Shaughnessy also spoke at the 
afternoon session on advertising by the 
government in newspapers and maga- 
zines. He is general manager of the 
Advertising Agencies Corporation, which 
was formed solely to handle government 
advertising. 

“The corporation enables the govern- 
ment to advertise, knowing that every 
agency shares in the work because every 
member of the A. A. A. A. is a stock- 
holder in the corporation,” he said. “Jt 
served the army and navy and saved 
the government millions of dollars in 
obtaining recruits when they were need- 
ed. It is willing to serve every depart- 
ment of the government so that the 
government by using paid advertising 
properly will be better government for 
the people. Eventually it will be the 
means of enhancing general prosperity 
by saving the government untold mil- 
lions in its operations. 

“The future of the 
chant marine hangs upon advertising 
for success. There is every evidence 
that the shipping board will employ ad- 
vertising in such a way as to insure the 
fullest and earliest success in profitable 
operation of an adequate, permanent 
American merchant marine.” 

Roy H. Durstine, of Barton, Durstine 
& Osborn, New York, spoke on “how 
the advertising agency is meeting the 
new conditions from a copy standpoint.” 

He declared advertising copy writers 
acquired lazy habits during the period 
of great prosperity and lost sight of 
their true objective because of “the 
fad of institutional copy.” One of the 
most wholesome effects of the present 
business condition is that with 
the greater necessity of making every 
advertising dollar produce definite sales, 
more time is spent in deciding on the 
idea of the sales message before a line 
of copy is written. 


American mer- 


“The agency today is profiting by ex- 
perience if it retains all the technical 
excellent that was developed through 
the periods when institutional copy 
blossomed into full flower, and if the 
technique that makes careful workman- 
like copy is preceded by good solid hours 
of conscientious searching after facts, 
of listening to the judgments of exper- 
ienced, practical men, and of weighing 
the selling possibilities in the light of 
the fundamental principles which under- 
lay all business. 


“There never was a time which more 
clearly emphasized that what is needed 
is less copy-writing and more copy- 
thinking. 

The campaigns that are coming 
through are the ones that are founded 
in a sensible, workable sales idea. Let 
the writing show all the finished excel- 
lence that follows careful workmanship. 
But let the fine writing begin only after 
there is an idea to write about. 

“Those times encourage close, more 
intimate contact between the advertiser 
and the agency man who is responsible 
for the preparation of his advertising. 
They have shown how much is lost if 
contact is relayed so that several people 
intervene between the man who produces 
advertising copy and the man in the ad- 
vertiser’s organization who is fired with 
enthusiasm about the product. 

“There is small place for the promoter 
type of advertising man whose chief 
utility used to be in getting an okay. 
It’s not enough to sell the advertiser. 
First he must be sold, then his salesmen, 
then his dealers and then the public. 
If an idea in copy is not strong enough 
to survive all four stages, three of which 
are beyond the reach of the spell-bind- 
er’s voice, it is not a selling idea worth 
investment today.” 

x * * 


TLANTA, June 14—The directory 

publishers reorganized themselves 
into two associations at their meeting 
Tuesday. A new organization, called the 
Associated Business Directory Publish- 
ers, was formed with the following offi- 
cers: Col. Henry H. Burdick, president, 
S. E. Hendricks Company, New York; 
J. H. Bragdon, Chicago, vice-president ; 
and James Krieger, New York, secre- 
tary-treasurer. 

Officers of the Association of North 
American Directory Publishers were 
elected as follows; J. Martin Gardner, 
Toronto, president; D. W. Bowman, 
Akron, Ohio, first vice-president; H. A. 
Manning, Springfield, Mass., second 
vice-president; E. J. Loranger, New 
York, secretary-treasurer. 

Both associations are affiliated in one 
department in the A. A. C. W. called 
the Directory & Reference Media De- 
partment. Its officers were elected as 
follows: George W. Overton, Chicago, 
president; Col. H. H. Burdick, New 
York, first vice-president; R. L. Polk, 
jr., Detroit, second vice-president; J. 
H. Bragdon, New York, secretary-treas- 
urer. 

It was the first time trade directory 
publishers were represented at an A. A. 
C. W. convention. The new depart- 
ment includes 30 directories in the Unit- 
ed States and Canada. A standard of 
practices will be adopted and steps taken 
to eliminate frauds, unfair practices, 
etc. & ete 

HE Conference of 

Women elected Miss Mary H. 
Wheat, St. Louis, as 1921 chairman. 
Miss Bertha Schaffer, Philadelphia, was 
made vice-chairman, and Miss Jessamine 
G. Hoagland, Chicago, was elected a 
member of the executive committee of 
the A. A. C. W. Miss Jane J. Martin, 
New York, retiring chairman, urged 
women to join the regular advertising 
clubs where there is no separate or- 
ganization of advertising women. 
Former President, Reuben H. Donnelley, 
of the A. A. C. W. made the principal 
address at the women’s meeting. Mrs. 
Grace Grawley Oakley, publicity man- 


Advertising 


ager of the Pennsylvania Hotel, New 
York, told how she interviews 1,000 
people a year in the course of. her work. 
* * * 

HE Community Advertising Depart- 

ment elected the following officers: 
President, Charles F. Hatfield, St. 
Louis; vice-president, M. A. Tancock, 
Omaha; secretary-treasurer, A. W. Mc- 
Kean, Terre Haute; directors, J. W. 
Pierce, Clinton, Ind., William Halden, 
Sioux City, Iowa, and Luther D. Fuller, 
Jamestown, N. Y., W. C. Byres, Harris- 
burg, Pa., and N. Buckner, Asheville, 
N. C. Members of the National Adver- 
tising Commission, G. R. Lowe, Neosho, 
Mo.; A. W. McKean, and C. F. Hatfield. 
Mr. Lowe was appointed chairman of 
the membership committee. 

The department passed a _ resolution 
calling on Congress to appropriate 
$1,000,000 with which to advertise na- 
tionally the natural wonders of the 
country as part of the “Know America” 
movement. The Mississippi Valley 
Deep Water Ways movement was also 
indorsed in a resolution. 

*x* * * 

HE Financial Advertising Associa- 

tion elected the following officers: 
President, F. Dwight Conner, Illinois 
Trust & Savings Bank, Chicago; first 
vice-president, H. M. Morgan, St. Louis 
Trust Company, St. Louis; second vice- 
president, W. W. Douglas, Bank of 
Italy, San Francisco; third vice-presi- 
dent, Fred W. Staker, Commerce Bank, 
Kansas City; treasurer, C. A. Code, 
Merchants Loan & Trust Company, Chi- 
cago; secretary, Gaylord S. Morse, State 
Sank of Chicago, Chicago; member of 
National Advertising Commission, Guy 
Cooke, First National Bank, Chicago. 

* * * 

HE direct mail advertising associa- 

tion elected the following officers: 
John R. Demarest, New Haven, chair- 
man; Ben B. Isenberg, Cleveland, vice- 
chairman; Noble T. Praigg, Chicago, 
secretary, and Fred W. Gage, Battle 
Creek, Mich., treasurer. The executive 
committee is composed of the officers 
and the following, elected from the 
membership: Norman T. A. Munder, 
Baltimore; Earl R. Britt, St. Louis; and 
Samuel Graydon, New York. Noble T. 
Praigg was elected the new member of 
the National Advertising Commission. 
The hold-over members are John R. 
Demarest, and H. H. Cooke, of New 


York. a ie 


HE Church advertising department 

elected the following officers: Presi- 
dent, Dr. C. F. Reisner, New York; 
vice-president, W. F. McClure, Chicago; 
Dr. H. A. Porter, Atlanta; George W. 
Coleman, Boston; Rev. Roy Smith, 
Minneapolis, and Rev. 
Rickert, St. Louis; secretary, Dr. Elmer 
T. Clark, Nashville, Tenn.; treasurer, 
John Clyde Oswald, New York; execu- 
tive committee, George W. Hopkins, 
New York; Rowe Stewart, Philadelphia ; 
James Wright Brown, New York; J. A. 
Richards, New York; H. H. Smith, 
New York. Member of National Ad- 
vertising Commission, Dr. C. F. Reis- 
ner, New York. 

A plan was adopted to further the 
idea of church advertising by having 
advertising clubs organized with study 
classes for pastors and lay churchmen. 
An educational committee to draw up 
a course of study was appointed with 
Herbert H. Smith, New York, as chair- 
man. 


Father H. J.° 


HE Association of Junior Adyers 

ing Clubs elected officers as fol 
E. J. Echell, St. Louis, president; fF; 
Bumpus, Kansas City, first vice-pp 
dent; Ernest C. Harriman, Coluy 
Ohio, second vice-president ; Williamd 
Carley, Des Moines, third vice-pp 
dent; George C. Nagel, St. Louis, se 
tary, and J. W. Bogy, of Pittsby 
treasurer. 

* * * 


HE following associations and 
-partments held meetings but did 
elect officers: Pan-American Adver 
ing Association; Agricultural Publis 
Association; Associated Business } 
pers; National Association of Adverm 
ing Specialty Manufacturers; Natig 
Association of Employing Lithog 
ers; Poster Advertising Association, 
Graphic Arts Association. 
- ~ ~ 
ARRY LEVEY, president of 
Harry Levey Service Corpo 
New York, was elected president of 


‘Screen Advertisers Department. D, 


Harry, service manager of the Stan 
Slide Company, New York, was ee 
vice-president, and H. C. Grant, 
tary. These three were elected rep 
sentatives of the Department of 
National Advertising Commission. 
* * * ' 

TLANTA, June  15.—Resoluti 

adopted at the final session of 
Associated Retail Advertisers Wed 
day in connection with the A. A. C 
convention urged all retailers to reg 
their stores as semi-public institut 
elevate service above profit, adopt sca 
tific methods of store management, tale 
personal interest in the happiness of¢ 
ployes and aid them in individual 
velopment, hasten movement of s 
by use of modern methods, ex 
goods instead of prices and work 
eventual elimination of the use of a 
parative prices. 

Officers of the association were ¢ 
ed as follows: President, Louis Blu 
stock, Stix, Baer & Fuller, St. Le 
first vice-president, Faith G. Stam 
John Taylor Dry Goods Company, $ 
Louis; second vice-president, I. H. Lon 
Dallas; Hazel Wendel, Thompson-f 
son Company, Toledo, secretary-tr 
urer. Executive Committee: Ge 
Schonfarber, Gladding Dry Goods 
pany, Providence, R. I., chairm 
Frank A. Black, William Filene 
Company, Boston; Chester A. Br 
L. S. Plaut Company, Newark; E 
Enck, of Mabley & Carew, Cincit 
and Joseph Freitag, Eisenmans, Atl 

One of the principal subjects of @ 
cussion at the meeting was compara 
prices, the majority of the speakers @ 
oring their use in advertising if é 
honestly and in moderation. The! 
resolution urged construction of 
vertising policies working toward g 
al elimination of their use. 

*x* * * 


ORMAN PARROTT, secretary 

the Baltimore Advertising @ 
was re-elected president and 
Guise, Tulsa, was re-elected secret 
of the Association of Advertising ¥ 
Secretaries. The association has ‘ 
two officers. 

* * * 


W. Frank McClure of Chicago 
re-elected chairman of the National 
vertising Commission, and Frank’ 
Webb, of Baltimore, was elected 
chairman. 
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TIPS FOR AD MANAGERS 


will make up list of newspapers during July 
for Brown's Beach Jacket Co., Worcester, 
Mass. 


Wales Advertising Company, !4! West 
36th street, New York. Placing orders with 
newspapers in cities where they have stores for 
Ground Gripper Stores, Inc., shoes, New York. 


Frank B. White, 76 West Monroe street, 
Chicago. Handling account of O. I. C. Swine 
Breeders Association, Goshen, Ind. Conduct- 
ing advertising of O. . D. Baldwin, Bridg- 
man, Mich., nursery and berry plant grower 





A 


or Adverg 
as follo 


Ash Advertising Agency, 568 Broad street, 
ark, N. J. Placing 1 in. 6 t. orders with 
wepapers generally for Ayvads Manufactur- 
Com ny, “Ayvads Water Wings,” Hobo- 

gs 


Nn. W. Ayer & Son, 300 Chestnut street, 
siladelphia. Reported will make up list of 


ident; F spapers, etc., during July for Crown Pack- Placing advertising of Dr. avid Roberts 
t vice Company, fish products, Gloucester, Mass. Veterinary Company, Waukesha, Wis. 
, Colm eported _ —_e account of Miller Tire Wood, Putnam & Wood Company, Oliver 
Will Rubber Co., + ' Ditson Bldg., Boston. Have released cam- 
q 1am j Barton, Durstine & Osborn, 25 W. 45th paign for Royal Worcester, Corset Company, 
l VICE-Dra New York. Have secured account of featuring “Royal Worcester” and “Bon Ton” 
Loui eral Phonograph Corporation., “‘Okeh” corsets. The campaign is to cover the entire 
LUIS, seq 9 25 W. 45th street, New York. country, and newspapers will be used, both 


Pittsby 


and 
on 


black and white rotogravure. Also re- 
leasing campaigns the following new ac- 
counts: Trade and consumer magazines for 
Twin R. Motors and Amarad Radio equipment. 
Will use newspapers in a co-operative cam- 


George Batten Co., McCormick Bldg., 
hicago. Reported will make up lists during 

next thirty days, using newspapers, etc., 
“¢ Novo Engine Company, Lansing, Mich. 


ms a paign for M. O'Keefe, Inc., New Engalnd 
, Benson, Gamble & Slaten, Corn Exchange Ciain stores; Trimont’ Mfg. Co., Roxbury, 
; but di Bank Bldg., Chicago. Reported have secured ~ p . 
d Feral ~y. Stuart & Co.. investments, Mass. Will use national magazines for Play- 
an Advers ioe = ee ee ip * o-lite Company, Worcester, Mass., “‘Play-o- 
a micago. lite” piano lamps. Will use newspapers for 
il Publish §. A. Conover Company, 24 Milk street, Henry G. Sears Company, Holyoke, Mass., 
Usiness ston. Reported will make up newspaper ‘‘Square Seal” food products, and International 
f Mes during July for Dr. J. F. True & Co, Sugar Corporation of Cuba, “Sugar Bowl” 
of Adverj j food products; national magazines and news- 
Ss; Natig Cramer, Krasselt Company, 354 Milwaukee papers for the No-Bristle Brush Company, 
. , Milwaukee. Placing orders with news- Boston, rubber brushes; will use trade papers 
Lithog in selected sections for National En- 


and newspapers for Brown Wales Company 
and for Cooperative Grocery Stores Company, 
chain stores throughout New England; will 
use trade papers and newspapers for Gas 
Utilities Corporation, Philadelphia, Pa., heat- 
ing appliances; will use national campaign for 


ling & Stamping Company, “Nesco” oil 


ociation, bok stoves, Milwaukee. 

12th 
orders 
R 


J. H. Cross Company, 214 South 
rect, Philadelphia. Again placing 
ith newspapers in various sections for H. 


‘ , aes ” - Ora-Hygen Company, Portland, Me., “Perfec- 
lent of throp Ay — wa Powder,” 116 tion”. tooth paste for artificial teeth; Baltimore 
Corpo eas ve , office of the Wood, Putnam and Wood Com- 
sident of Dauchy Company, 9 Murray street, New pany is handling the newspaper campaign that 


is now in 
Company, 
vert” coffee. 


Reported will make up list of news- 
vers in various sections for Glen Brothers, 
sery stock, 1768 E. Main street, Rochester. 


ne co for the Levering Coffee 


nent. J, altimore, featuring “Lord Cal- 


the Stand 


was elegy Elliott Raverticing Service, 262 East ave- 

~ me, Rochester, N. Y. Again placing orders LEGAL DAILY IN HIGH COURT 
aTant, seb ich newspapers generally for Shinola Com- 

ected repimeny, shoe polish, Rochester, N. Y. 

nent of ME Richard A. Foley Advertising Agency, Buffalo Case Argued Before New York 
nission. erminal Bidg., Philadelphia. Reported will Appeals Tribunal 


andle account of Biscuit and Cracker Manu- 
cturers’ Association. 


Chas. H. Fuller Company, 623 S. Wabash 
enue, Chicago. Reported will later in this 
onth make up list of newspapers, etc., for 
h Gauss, catarrh remedy, Marshall, 


(Specia! to Epirtor & Pustisner) 


Avsany, N. Y., June 10.—The Court 
of Appeals today heard arguments on 
the merits of the question of whether 
or not the Legal Daily of Buffalo is a 
newspaper within the meaning of the 


—Resoluti 
ssion of 
ors Wed 
A. A.& 


ich. 
Goldman Advertising Service, 1270 Broad- 


rs to ren y, New York. Placing orders with news- . . . 
institut me xeriows sections for, Roy Products, law and entitled to the designation as 
adopt sc ee Yot rment Bags, 19 E. 9th street, the official city paper of Buffalo and to 
ement, taagm C. S. Hallowell, Inc., 103 Park avenue, do the city printing. Charles A. Finne- 
Jiness of . + Fen rp extending newspaper gan, publisher of the Buffalo Commer- 

s “Best for New Republic Magazine, 421 W. 2Ist_ .; : . er’ : 
dividual t Mew York, e — > gegen a taxpayer's sega 
y »Htained a temporary injunction rom 

nt Of si Henri, Hurst & McDonald, 58 East Wash- ©)” Pooley ae a = 
ods, ex ngton street, Chicago. Reported have se- Justice ooley restraining t e city coun- 
1d work MEE! account of Royal Easy Chair Company, cil of Buffalo from making the designa- 

turgis, Mich. : ‘ 

use of tion of the Legal Daily as the official 


James Advertising Agency, Inc., 450 4th 
wenue, New York. Placing advertising in 
iddle West newspapers for “Alcorub,” U.S 


paper. The Appellate Division, Fourth 
Department, reversed Justice Pooley, 


1 Were C&ndustrial Alcohol Company, New Y je ne 4 

7 pany, New York. Us- . ° 
suis Blu newspapers in Eastern cities for Sponge sustaining the Legal Daily, but its de- 
. St. Lome teducts Company, Waltham, Mass. Using cision was reversed by the Court of 
GC. Stari "claigh FSi” Satay. “Toek™, Appeals, with Judge Andrews writing 
“ompany, pseuthern newspapers for Dr. Peary’s Ver- the opinion of the court to the effect that 
-LH pae-Rew York. there should be a trial of the facts re- 
= ; Johnson, Read & Co., 202 State street. li h f th blicati 
ym pson-H hicago. Have secured account of Transport garding the status of the pu ication. 
retary-tragme wk Company. The trial was had before Justice 


McJunkin Advertising Company, 5 S. Wa- 


ee: Ga : Ad Woodward at the Erie Special term, be- 
ash avenue, Chicago. Reported will make up inni i i 
Goods ist of newspapers during July for J. I. Case ginning April. 18 and he decided the 
, chairm low Works, Racine, Wis. paper was not a newspaper within the 
Filene John 0. Powers Company, 46! Fourth meaning of the law as it did not publish 
- A. Bro venue, New York. Placing orders with news- local, general or current news, had no 
. ageperets in selected sections for Purity Cross . . 

wark; E @fCompany, canned foods, Orange, N. J. general circulation, was not sold or read 
, Cincins ‘ Fred M. Randall Company, Book Blig., %¢nerally or designed to be by the public. 
ans, Atla os aes secured account of Michigan The Appellate Division sustained his 
0 rT $s " ; “a at . . 

jects of Ge san in trasenzaeys, Devo Camoain ruling and the question was today pre- 
compari Frank Seaman, 470 4th avenue, New York. sented to the higher court. The bid of 
speakers f@gReported have secured account of Remington the Buffalo Commercial was $40,500 and 
sing if é aml Company, 374 Broadway, New that of the Legal Daily, $29,850, the low 
n. Thew bid for city printing. The circulation 


y Stroud & Brown, 303 5th avenue, New 
ork. Making yearly contracts with farm 
Papers for Carpenter Morton Company. 
Thatcher Medicine Company, Chatt Z 
ae. Believed to be about to attempt to 
place business direct. 

Trades Advertising A 

. \ g Agency, 665 5th ave- 

ue, New York. Placing orders with newspa- 


tion of 
yward g 


of the Legal Daily was conceded to be 
but 350 and it received no notice of the 
prdposals as the city clerk had no knowl- 
edge of its existence. Ralph K. Robert- 
son, ,assistant corporation counsel, rep- 
resented the city of Buffalo and Frank 





secretary 


ees Pers in selected ions f. Seaboard By- * 

tising Cp roducts Sections tor Seaboard By- R. Brown, the Commercial 

and E a N. = ee A ERE eer hee 

ted secret anderhoof & Co. Vanderhoof Bldg., Chi- ; 

ertising 0 oh Will run full pages in Middle Western Chicago Agency Changes Name 


Cor Papers advertising the Fantasia Ball Room 
al olan which is planning a $750,000 
usement house in Chicago. 


C. S. von Poettgen, Inc., Kresge Bldg., De- 


The Husband & Thomas Company, 
Chicago advertising agency, has changed 
its name to Thomas, O’Brien & Cole- 


ion has 0 


Toit. New releases now bein d . : ; 

Boe; Ses g made through- — 
Chicago - Michigan and adjoining states for a conte ian, Inc. David C. Thomas is pres 
National rrenrsogl cleansing compound, “Jazz-It.” dent. No change in personnel is in- 
4 Frank Me Eagle Shier lee Caucanr secured is volved, as Howard V. O’Brien and 
elected # Walton Advertising and Printing Com- John Coleman, Jr., have been stock- 


Pany, 141 Milk street, Boston. eported holders in the company for some time. 
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INDIANS 


A combination of forces has 








helped to make Indiana an im- 


portant commonwealth. 


Her geographical locality---abil- 








ity to secure raw materials 
cheap---exceptionally good trans- 
portation facilities----the ease of 
obtaining power---production of 
her soil and many other natural 
resources furnish profitable in- 


dustries for her people. 


Indiana’s homes are of the 
American kind, each one a 
market for American goods-- 
each one reached by daily 


newspaper advertising. 








Circu- 
lation 


4,005 
3,114 
23,513 
21,318 


*Crawfordsville Review 

Decatur Democrat .... 
Evansville Courier 
Evansville Courier 


*Fort Wayne Journal-Gazette and 
pe Ge rer eae 


*Fort Wayne Journal-Gazette 
*Fort Wayne News and Sentinel 
*Gary Evening Post 
*Indianapolis News ... 
LaPorte Herald errr, ie 
Richmond Palladium ... ...(E) 11,937 
South Bend News-Times .....(M) a 17,168 
South Bend News-Times ......(E) 6,551 ~ 
South Bend Tribune ..-(E) 17,028 
Terre Haute Tribune . (E&S) 21,670 
*Vincennes Commercial 


Government Statements, April 1, 1921. 
*A. B. C. Publishers’ Statements, April 1, 1921. 
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45,829 
26,888 
34,715 
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Million 
Dollar 
Hearst 
Features 


The World’s Greatest Circulation 
Builders 


International 
Feature Service, Inc. 
New York 


Editor & Publisher 














for June 18, 1921 





FORUM OF FEMININE FRATERNITY OF 
FOURTH ESTATERS 


Conducted by MILDRED E. PHILLIPS 














OF THE SHAFFER GROUP 





The Indianapolis Star had larger gain 
in advertising during the year of 1920 
than any other Indianapolis newspaper, 
exceeding the gain of its nearest com- 
Petitor by 173,097 agate lines. 


THE 
INDIANAPOLIS 
STAR 


Largest Morning and Sunday 
Circulation in Indiana 





OF NEWSPAPERS 








Few Papers—(if any)—surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food Medium 


Even during the past summer four food 
pages—and more—was the size of our 
regular weekly Thursday food feature— 
a winner for housewives, retailers and 
manufacturers. 

Wednesdays and Sundays 
pages. Tuesday, Music Page. 
Circulation 26,649. Member A. B. C. 


KELLY-SMITH CO. 
Marbridge Bldg. 
New York 


four auto 


Chicago 


Lytton Bidg.. 














Government 
Statement, April 1, 1921 


Grows just like 


LOS ANGELES 


The Evening Herald goes into practically 
every home—covers this field completely. 
Successful advertisers use is exclusively. 


Circulation 


143,067 


Representatives 

Chicago: 

G. Logan Payne Co. 
432 Marquette Bldg. 


New York: 
H. W. Moloney 
604 Times Bidg. 











The Personal Contact 


Few advertising mediums where read- 
ers take a personal interest in all the 
news and advertising excel 


Che 
Pittsburg DWispatch 


Pittsburg’s Best Advertising Medium. 


Branch Offices: 
Wallace G. Brooke, 
Brunswick Building, New York 
The Ford-Parsons Co., 


Marquette Building, Chicago, IIl. 











Epiroriat Norte: 


as follows: 
and reads all the newspapers in the world 
feminine newspaperdom. 
and best newspaper magazine published? 
and unusual of its kind. 


to write something unusually clever, then 
their little say.” 

VERY the 
story—something in 
superlatively 
knowledge of 
which will be of 
service to man- 
kind. That is 
what Grace 
Crawley Oak- 
ley, publicity 
manager of the 
Hotel Pennsyl- 
vania, New 
York, said at 
the Advertising 
Woman's Con- 
ference at the 
convention of 
Associated Ad- 
vertising Clubs of the World at 
lanta, Tuesday afternoon. 


world has a 
which he 
interested, 


person in 
or 


she is the 


= 





Grace C. OAKLEY 
At- 


Grace Crawley Oakley ought to know 
as much as anyone can know about 
people. She sees enough of them and 
of every kind of them every day of the 
year. She modestly says she inter- 
views about a thousand persons every 
year, but we'll bet those figures are 
modest indeed. 

In her big little city of ten thousand 
souls, she stands at the head of a sys- 
tem, the careful details of which rival 
the excellence even of the United States 
Secret Service. She has eyes and ears 
in every part of this little city, eyes 
which see and ears which hear just the 
stories she wants for the Pennsylvania 
Register. 

Every employee in the hotel is inter- 
ested in the newspaper, and most of 
them at some time or other bring her 
some items. The floor clerks call up 
and tell of an interesting guest on their 
floor. The bellboy notifies her of 
someone whom they have served who 


has a story. The maids are always 
scouting for news, and the assistant 
managers and the Front Office are a 
constant source of news and informa- 
tion. 

Of course, she can’t rely on them 
altogether. News must be gathered 


under a plan, for news there must be, 
or there will be no newspaper. Every 
day two of the young women in her 
department go down to the reservation 
offices and from the advance reserva- 
tion letters and from the hotel register, 
they get names for the third page, which 
is headed “Among our Guests,” and 
they also gather a list of possible inter- 


views. They have grown very keen on 
this and are wonderful scouts. Each 
morning the first thing, they call up 


and make appointments, and the same 
procedure is repeated between 5:30 and 
6:30 at night because those are the 
hours of harvest when we are bound to 
find guests in their rooms. 

There are two unique things about 
the Pennsylvania Register. It is issued 
by the largest hotel in the world and it 
is the only daily newspaper issued by 
hotel. A number of houses print 
papers which appear “once in a while,” 
but every day, rain or shine, barring 
cyclones and earthquakes, holidays and 
Sundays, the Pennsylvania Register is 
placed under the door of every guest 


any 


The director of this column in Eprtor & Pustisuer is Sunday 
editor of the Syracuse (N. Y.) Post-Standard. 


Miss Phillips announces her program 


“Everyone knows there are newspaper women, but unless one knows 
, 


there’s no way of knowing who’s who in 


Where is there a better place to learn than in the biggest 
I hope to make this column the most popular 
It will be purely a newspaper woman's feature—all masculine 
members of the fourth estate being excluded. 


f course, unless some one happens 
in payment we shall allow them to have 


room at 5 o'clock in the afternoon. 
That hour is chosen because they “be- 
lieve it is the psychological time when 
the man or woman has a few minutes 
before he or she dresses for dinner, 
when they enjoy reading about the 
hotel and the people who spend some 
of their time under its roof. 

Everybody on earth, and every pro- 
fession on earth is interviewed about 
everything or anything on earth for the 
Register, according to Miss Oakley. 
She and her assistants talk to people 
from every part of the universe, mer- 
chants, lawyers, judges, explorers, trav- 
elers, manufacturers, men and women 
of title, artists, architects, playwrights, 
actors, archaeologists,—everybody (yes, 
we even got our name in the Register 
once and had to buy a new hatband, 
our old one swelled so). 





Miss Oakley is another one of thou- 
sands of us newspaper women who 
love our profession because of its tre- 
mendous opportunities for service to 
mankind, and interviewing a thousand 
persons a year in order that he who 
runs may read is indeed a tremendous 
and worthy service. 

oe is 


E had such a sweet letter the other 

day from a girl who wanted to 
break into the advertising game in New 
York. Because she asked for real ad- 
vice and counsel and because we were 
an authority on neither and could ren- 
der her about as much assistance as 
could a canary bird, we sent her to 
Miss Jane Martin, because we knew 
she would get some real worth-while 
advice from America’s most famous 
and best loved advertising woman. 

x ok * 


E can’t like everybody. We are 
not expected to. But some time or 
other we may be able to help them. 


Rather a strange thought, isn’t it? 
But the more I thought about that 
thought the more I liked it. 


It probably came as the result of 
reading the words of a_ well-known 
short story writer who said we ought 
never to lose an opportunity to help 
somebody who was climbing up the lad- 
der along side of us. This woman 
opines that the world is big enough 
for all of us, even our enemies, and 
these people who persist in writing 
better than we do. 


And isn’t that true? 


Because it is true I am calling atten- 
tion to the fact that some publishergis 
now searching for “the right girl” for 
a great big job; that some one in the 
F. F. F. E. who happens not to have 
a job at the present time, might be 
wanting. So girls, if one of us happens 
to be “doing the boards” and we know 
about it, let us call her attention to 
that advertisement in last week’s Ep1- 
tor & PusLisHEeR. The advertisement 
is headed “Newspaper Woman.” You 
can’t miss it, and I hope with all my 
heart that that publisher finds “the 
right girl” and she finds him, and they 
live happily ever after in newspaper- 
dom. 









The Mount Vernon, N, Y, 


DAILY ARGUS 


carries more display ad. 
vertisng than any othe 
newspaper in Westcheste 
County. 

This is an acknowledy. 
ment of its power that th 
advertiser should heed, j 
desirous of reaching th 
people of Mount Vernon 


GEO. B. DAVID & CO. 


Foreign Representative 


171 Madison Ave. NEW YORK 








Winston-Salem, North Carolina’s Larges 
‘ity (U, S. Census) 


Twin City Sentinel Heads all 
North Carolina Dailies in Home 
Circulation. 

Member A. B. C 

The Sentinel goes into eight 
out of every ten homes in 
Winston-Salem. 


Winston-Salem Sentinl 


Representatives 


FROST, LANDIS & KOHN 


NEW YORK CHICAGO ATLANTA 
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The Family Income 


Over $3,000.00 


In Buffalo the percentage of fam- 
ilies with incomes over $3,000.00 is 
Six Times Greater than the average 
for United States. 

Buffalo Evening News reaches 9 
per cent of the families with $3,000.08 
income or over. It reaches 80 
cent of the English reading families 
in the Buffalo market. 


KELLY SMITH CO. 
Foreign Representatives 


Marbridge Bidg., New York City 
Lytton Bidg., Chicago, Ill. 
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IN NEW ORLEANS 
Ts 


THE NEW 
ORLEANS ITEM 























































































































NEWS 


For Evening and Sunday Newspapers 


Infernational News Service 
World Building, New York. 
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Newark Morning Ledger 
NEWARK, NEW JERSEY 
Alone in morning field in community 
of a million population 
4 morning newspaper with all usual 


home features including comics and 
woman’s page. 


Average daily circulation for first week of 
June, 32,619 
Only 339 in the Country 


MEMBER A. B. C. 


Foreign Representatives: 


CONE, HUNTON & WOODMAN, Inc. 











The Best Paper 


New Orleans— 


New Orleans States 


Watch for next ABC 
- Statement from New Or- 
leans Papers. 








Famous Wits of 
History 


A short magazine page feature 
ice a week. 


NEWSPAPER FEATURE 
SERVICE 


$241 W. 58th ST., NEW YORK 
: 








every Saturday in 





ndon. 
AGENTS FOR UNITED 
STATES 
7 The World Wide Advertising 
7 Corporation 


No. 1 West Thirty-fourth St., 
NEW YORK CITY 





7 





SHOWALTER 


Advertising Promotion Service 

Founded by W. D. Showalter 
‘Carried on by E. J. Craine 

51 Irving Place 

For Newspapers and Magazines 
Monthly promotion copy for use in build- 
® up classified and store advertising. 
Service that educates readers to read the 


advo ements and stimulates merchants to 
ertise adequately. 


Write fo rticul. d rat four 
pens cca "arices™ “trust om 


in, 














Editor & Publisher 


Obituary 


Dr. JoHN Wootr Jorpan, historian and 
for 34 years librarian of the Historical 
Society of Pennsylvania, died June 12 
in Wilmington where he was visiting 
his daughter. Dr. Jordan was 81 years 
old and was at one time editor of the 
Pennsylvania Magazine of History and 
Biography. 


Cot. Ropert THORNLEY Lowrey, who 
published newspapers in British Colum- 
bia for many years, is dead. All of his 
papers were called either the Claim or 
the Ledge, and one of them, the Green- 
wood Ledge, is still in existence. 


F. K. Beeser, treasurer of the Mid- 
Continent Advertising Company, of Dal- 
las and Houston, Tex., died May 20. 
He was formerly connected with the 
George Batten Company and other well 
known New York agencies. 


Georce F. STEVENSON, aged 97, and one 
of the early settlers of the Dakota ter- 
ritory, died recently in Sioux Falls. He 
was correspondent for a number of 
Eastern newspapers and magazines. 





HOME FOR HASTINGS’ FAMILY 


Cincinnati Enquirer Forms “Luke 
McLuke Memorial Association” 


The “Luke McLuke Memorial Asso- 
ciation” was formed in Cincinnati last 
week with the object of erecting to the 
memory of this well known humorist of 
the Middle West a permanent apprecia- 
tion for the smiles he gave to the news- 
paper reading public. In making known 
through its columns the meeting that 
was held of men of affairs who started 
the movement, the Enquirer, of which 
James S. Hastings—Luke McLuke— 
served for twenty years, puts it thus: 

“Luke never took up a_ collection. 
That was not his kind of religion. Nor 
is there any suggestion of ‘passing the 
plate’ in this effort on the part of his 
friends to perpetuate his memory in the 
way that Jim would appreciate—a home 
for his family. 

“It is for those who remember this 
humorist’s generous and ever gentle 
philosophies that the Luke McLuke Me- 
morial Association was formed and in 
response to his many admirers who have 
written to the Enquirer asking for some 
such opportunity to express their appre- 
ciation of one whose work still lives and 
on the face of whose monument well 
might be written ‘In the Wake of a 
Smile.’ ” 


The following officers of the executive 
committee has been selected: August 
Herrmann, former president of the Na- 
tional Baseball Commission, chairman; 
former Judge William A. Geogehegan, 
vice-chairman; William F. Wiley, gen- 
eral manager of the Enquirer, treasurer, 
and A. Bart Horton, secretary. A long 
list is embraced in the general commit- 
tee which is headed by James M. Cox, 
presidential candidate of last year. 


Honor W. A. White’s Daughter 


One of the last wishes of Miss Mary 
White, daughter of William Allen 
White, who died from injuries received 
while riding a horse, has just béen car- 
ried out by the Emporia (Kan.) school 
board. Just a few days before her 
death Miss White had asked the high 
school principal, and also the superin- 
tendent, to set aside a room in the build- 
ing for the colored girls, who had no 
place to meet. The room was dedicated 
to Miss White. The Re-Echo, the school 
annual, was also dedicated to Miss 
White, who prepared and edited much 
of the copy. 
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for 
I. C. M. A. COMMITTEES NAMED 


Lincoln Seeks Efficient Organization By 
“Doubling Up” On Assignments 
Sr. Louris, June 10—A. G. Lincoln, 
of the. Post-Dispatch, president of the 
International Circulation Managers’ As- 
sociation, has appointed the following 
standing committee chairmen in the I. C. 
M. A. organization for the coming year: 
ProcrRaM—Dan J. Hanlon, St. Louis 
Post-Dispatch. 
MempersHip—Fred I. Cook, Scranton 
(Pa.) Republican. 


Aupitrinc—Charles O. Reville, Balti- 
mere Sun. 

RAILWAY Matt SERVICE AND Post 
Orrice—Albert Michener, Harrisburg 


(Pa.) Telegraph. 

Newssoys’ WeELFARE—Paul O. Sergent, 
Grand Rapids (Mich.) Press. 

TRANSPORTATION—A. E. 
New York. 

PusiisHers’ Assocration—A. E. Mac- 
Kinnon, New York. 

Avupit Bureau or CiccuLations—J. 
M. Schmid, Indianapolis News. 

By-Laws—D. G. B. Rose, Louisville, 
Ky. 

Pusiiciry—Robert S. Weir, Syracuse 
(N. Y.) Journal. 


MacKinnon, 


ENTERTAINMENT—J. M. Schmid, In- 
dianapolis News. 

Convention—E. R. Hatton, Detroit 
Free Press. 

Necrotcocy—Clarence Eyster, Peoria 
(ill.) Evening Star. 

WeELFARE— Clarence Eyster, Peoria 


Evening Star. 


CIRCULATORS GO TO SEATTLE 


Wendling and Kaley Leave Portland 
Telegram 


Elmer G. Wendling and W. C. Kaley 
have left the Portland Telegram to take 
charge of the circulation department of 
the Seattle Times. Mr. Wendling will 
become circulation manager of the 
Times, as he was with the Telegram, 
and Mr. Kaley will be his assistant. Mr. 
Wendling is succeeded with the Tele- 
gram by Earl G. Adams who has been 
assistant circulation manager of the 
Oregonian, in charge of country circu- 
lation. Mr. Adams’ assistant will be 
C. M. Cogswell. 


On the eve of their departure for 
Seattle Wendling and Kaley were enter- 
tained at dinner by the Telegram staff. 
Both were on the paper before the war. 
resigning to enter service and returning 
to their old positions after their dis- 
charge. 





NEW YORK EDITORS REPLY 
TO ALLEN 





(Continued from page 13) 








whom we found interviewing the City 
News Association reporter and getting 
his stuff second-hand, would be dealt 
with pretty sternly. -In so far as Pro- 
fessor Allen seems to indicate a desire to 
return to the old days when there was 
no pooling of news, and every paper sent 
out its stars to do specials, I fear he is 
asking the impossible. The trend of 
newspaper evolution is all toward mak- 
ing every paper as complete and compre- 
hensive as possible on the routine news 
without attempting to have all of it pro- 
duced inside the office, and to make the 
newspaper's personality stand out 
through intelligent editing, special cam- 
paigns on special subjects, sound edi- 
torial policy, etc. 


BRUCE BLIVEN, 
Managing Editor, New York Globe. 











HE 


preferred 


Detroit News is 


by adver- 


tisers because they find 


it reaches Michigan’s 


greatest buying zone 


with thoroughness un- 


approached by any 


other paper. 











TO REACH THE RICH 
TRADE OF KANSAS 


Topeka 
Daily Capital 


Sworn Government Report 
for 6 Months ending March 31, 1921 


35,472 


Its sales promotion department is 
at the service of advertisers. And 
it really promotes. 


otal Gpae 


Member A. B. C. Publisher. 








THE WORLD AND 
THE EVENING WORLD 
ARE NEW YORK’S 
NEWSPAPERS 


and sell the most pres- 
tige, and the most circula- 
tion for the least money. 











No Hesitancy 


Advertisers’ st ts are imp y 
accepted in a newspaper that possesses 
an integrity which is not questioned. 

In the great Pittsburgh district the 
element of hesitancy is removed from 
the prospective purchaser’s mind when 
he reads an advertising proposition in 


The Pittsburgh Post 


For more than three-quarters of a 
century one of the big aids in the pro- 
motion of Pittsburgh. 


DAILY AND SUNDAY 
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RETAIN COMMISSIONS 
SAY CANADA AGENTS 


Association Feels That Members Should 
Have Been Consulted Before A.C.A. 
Denounced Present System— 
Desbarats Is President 


(By 


Telegraph to Epitor & PuBLIsHER) 


Toronto, Ont., June 11. — E. Des- 
barats of the Desbarats Advertising 
Agency Montreal, was elected president 
of the Canadian Advertising Agents 
Association at its well-attended meeting 
at the King Edward Hotel here this 
week. The question of agency commis- 
sions was the chief topic of discussion 


at the meeting. The members felt that 


the Association of Canadian Advertis- 
ers at its recent convention had not 
dealt faily with the agencies. Invita- 


tions had been issued to publishers to 


confer with the A. C. A. with respect 
to agency commissions, but were re- 
fused. In their reply the publishers 


declared that settlement of the problem 
did not lie within their province but re- 
mained for the advertiser and agent to 
determine. 

As a matter of strict justice, the 
agents thought that they should have 
been asked to submit their case to the 
Advertisers’ Association and they feel 
that they have been unfairly ignored. 
The opinion of the meeting favored the 
present system of compensation. One 
prominent agent when interviewed by 
Eprror & PUBLISHER said that several 
clients with whom he had consulted 
professed themselves as satisfied with 
the existing practice. 

Besides Mr. Desbarats, 


officers were 


elect 


a 
second vice-president, 
mR: ts 
treasurer, 
“Agency, 
mittee 


i. 


K. McC 


Editor & Publisher 


ed as follows: 
Denne, 


First vice-president, 
Smith, Denne & Moore; 
Adam F. Smith, 
Smith & Sons, Toronto; secretary- 
Russell P. Kelley, Hamilton 
Hamilton, Ont.; executive com- 
member at large, L. J. Cunniff, 
ann, Ltd., Toronto. 


TACOMA PLANS FOR AD MEN 


Lavish Entertainment for Pacific Coast 


TI 


orate 
1,000 


gon, 


British 


tion 


Convention July 3-10 


ne Tacoma Ad Club is making elab- 
preparations for more than 
delegates from California, Ore- 
Washington, Idaho, Montana and 
Columbia for the .18th conven- 


of the Pacific Coast Ad Clubs’ 


Association here July 3 to 10. Follow- 


ing 


an inspirational meeting July 3, 


delegates will be entertained at a series 


of Natal Day 
clude a 
tising and 
annual 


250 


Tocoma Speedway. 


uled 


works’ 
nine- 


Flee 


Following 


events. These will in- 
military, fraternal and adver- 
industrial parade, and the 
national auto-racing classic of 
for a $25,000 prize at the 
At night is sched- 
military and fire- 
spectacle in the Stadium. A 
vessel squadron from the Pacific 
t will be anchored in the bay. 

the 


miles 


a band concert, 


business sessions, 


mixed with banquets, luncheons, dances 


and 
trip 
will 
tour 


frolic. 


troo 


receptions, there will be a three-day 
to Rainier National Park, where 
be held the annual ski-jumping 
nament and a mid-summer show 
Camp Lewis with its 10,000 
ps will be inspected en route The 


convention closes July 10 after the trip 
to the famous national park with its 28 
great glaciers. 


tér Jane 18;. 1921 


ATLANTA AGENCY HAS 
SILVER JUBILEE 


Delegates To Advertising Convention 
Guests At Dinner Given By St. Elmo 
Massengale, Pioneer In Dixie 


Agency Field 


(By Telegraph to Epitor & PusLisHer) 


ATLANTA, June 14—One of the most 
interesting events of the convention of 
the Associated Advertising Clubs of the 
World this week was the dinner given 
by St. Elmo Massengale, founder of 
the Massengale Advertising Agency, in 
celebration of the agency’s 25th anni- 
versary. 

About 500 guests were present, in- 
cluding the 136 members of the Ameri- 


can Association of Advertising Agen- 
cies, many publishers and _ special 
agents. 

Numerous tributes to Mr. Massen- 


gale were paid by prominent newspaper 
men and advertising men, who refer- 
red to him as the pioneer advertising 
missionary of the South and the man 
who had done more than any one else 
to reveal the buying possibilities of the 
South to the rest of the nation. 


James O’Shaughnessy, secretary of 
the American Association of Advertis- 
ing Agencies, reviewed the part Mas- 
sengale had played in developing the 
advertising of the South. 

Four Massengale brothers were asso- 
ciated in building up the agency—St. 
Elmo, Gordon, Roscoe and W. R. (Ray- 


mond). Two of the brothers are de- 
ceased, but St. Elmo, the eldest, still 
heads the company and W. R., the 






youngest, known to advertising men 
“Dink,” is manager. He is also seen, 
tary of the Southern Council of 
American Association of Advertig 
Agencies, which was founded by % 
Elmo Massengale. 
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FEBRUARY LOSS 14 PER CENT 3¢ AWS 
te wen 
Twenty-two of 115 Newspapers jn jiexceed 50 


 ———s 


Cities Made Gains Over 1920 pavertisin 


A loss of slightly over 14 per cent ji Youns mat 
February advertising lineage is show a 
by 115 newspapers in the 25 leadigMmanager 0! 
cities of the United States against ty ot assistan 
corresponding period of 1920 by thine the 
figures just compiled by the statistic) erate effec 


sell it. 

reasonable 
EprToR & 
Aavertisin 
With prove 


department of the New York Evenig 
Post. The statistics show gains we 
made only by newspapers in three citig 
Of all the newspapers listed only 2 
show a gain. The figures by cities fq 





















low: 
1921. 1920. 
New York 10,278,254 11,948,764 
Birmingham.. 1,708,770 1,955,548 
Chicago .... 4,889,763 5,830,965 
Philadelphia. 5,611,407 5,843,344 
Los Angeles. 5,943,966 6,462,372 
Baltimore ... 3,334,684 4,274,648 
Boston ..... 3,660,200 4,271,906 pane 
Detroit ..... 3,365,502 5,241,628 Orr, G 
Cleveland ... 3,544,125 4,584,675 
Washington.. 3,199,225 3,647,26 
Buffalo ..... 2,616,311 3,385,475 
St. Louis ... 3,125,300 3,554,700 
Indianapolis . 2,483,433 2,963,040 
Minneapolis. 2,323,720 2,981,356 
St. Paul .... 1,675,056 2,197,734 
Milwaukee .. 2,114,684 2,399,942 
S. Francisco... 3,536,442 3,882,158 
N. Orleans . 2,357,114 2,723,419 
Cincinnati 2,492,400 2,866,200 
Louisville 2,017,546 2,424,110 Fifteen y 
Houston .... 1,887,998 2,049,950 tor of ad 
Columbus 2:959,490 2,509,400 ae ott 
Providence 1,985,379 1,965,399 neal 
Seattle ..... 2,141,188 2,921,85 —p 
Oakland .... 1,832,964 1,736,770 ~—_ 
ihe aie 7 Available 
Totals .... 81,084,921 94,622,624 13,537, meow of F 
. Loss ‘ Advertisi 
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FOR SALE 





For Sale 

Duplex Tubular Plate Press, with complete 
outfit of modern stereotyping machinery; used* 
only two years; press now prints 4, 6 and 8 
pages, and additional units can be added as 
required. First unit would give 10 and 12 
pages, second addition would give 14 and 16 





pages; attractive price; early delivery. John 
Griffiths, 41 Marshall Street, Poughkeepsie, 
m. ©; 

Printers’ Outfitters 


Printing Plants and Business bought and sold, 
American Typefounders’ products, printers and 
bookbinders machinery of every description. 
Conner, Fendler & Co., 96 Beekman St., New 
York City. 





For Sale 

Set newspaper mats, eight point Gothic No. 2 
with Gothic No. 3; A-1 condition; changed to 
seven point. First draft for $40. The Daily 
Reporter, Fond du Lac, Wis. 








Duplex Stereotype Press 

Prints 4, 6, 8, 10, 12, 16 or 20 pages 7 col- 
umns, 13 ems; readily changed to 8 columns, 
12 or 12% ems. Length of column 21% ins.; 
lengths of sheet 23 ins. Delivery purchaser’s 
convenience after July 1. Can be seen run 
ning; rigid inspection invited. Daily Home 
News, New Brunswick, N. J. 





For Sale 


16-page Goss “Acme” straightline with com- 
vlete stereotype equipment, in good condition. 
Being replaced by a 32-page Goss. Will be 
sold very reasonably to quick buyer. For 
full details inquire Johnstown Ledger, Johns- 
town, Pa. 





For Sale 


Duplex flat-bed press, 8 pp. 
bed press. 8 pp. Goss Semi-Rotary 
press, 14 pp. Goss Clipper rotary press, 8 pp. 
Hoe Unique rotary press, 12 pp. Goss Sup- 
plement Clipper press, 16 pp.- Hoe single-roll 
press, 20 pp. Hoe straight-line Quad press, 
32 pp. Goss half-tone rotary for 8 pp. magazine 
sections. Baker Sales Company, 200 Fifth 
Avenue, New York City. 


Goss Comet fiat- 
flat-bed 


EQUIPMENT WANTED 


6c 


A WORD for advertisements under this 
classification. Cash with order. 





Wanted to Buy 


We 


paper press, 


com 
ata 


Baker Sales Company, 


have a client who wants a 16-page news- 
two-deck, two plates wide, with 
plete stereotype equipment. A good press 
n attractive price will bring a quick buyer. 
200 Fifth Avenue, New 


York City. 





(7 


QUICK ACTION BARGAINS 


Bi 
Established in 1912 to sell and 
equip Newspaper Plants 


PECKHAM MACHINERY Co. 
MARBRIDGE BLDG. 


34TH & BWAY 
NEW YORK CITY 








For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 
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Quality of . paper > Aap 
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Regular deliveries. = le 
Shipments made in Eortor & 


Classifie 
With fiv 


from five to six weeks 
at prices below pres- 
ent contracts. 

















We can increase your business—you 
want it increased. 


You have thought of press clippings 
yourself. But let us tell you how 
press clippings can be made a busi- 
ness-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 





FOR SALE 


Goss Straight Line Quadruple Four- 
Deck Two-Page Wide Press. Prints 
4, 6, 8, 10, 12, 14 or 16 page papers at 
24,000 per hour, 20, 24, 28 or 32 page 
papers at 12,000 per hour, folded to 
half page size. Length of page 22%”. 


This Press May Suit You. 


WALTER SCOTT & COMPANY 
PLAINFIELD, NEW JERSEY 








oe TT, Ltd 
16-page Goss, Multiples of 2, Models 4, 5, 8 Linotypes; Philadelphia ee py dN J. 4 d. $60 « Lid. 
Complete Newspaper Plant and Office with Baltimore Chicago San Francisco d 
Upto ete Segment fir ‘Richmond Cincinnati Portland 33 W. 42nd St, Phone in speci 
Atlanta St. Louis New York City Vanderbilt 1057 FB! ¥° 
$15,000.00 Buffalo Minneapolis Winnipeg | ed - 
J r to al 
0 Enrte 
Circulat 
Take It To Thoroug 


POWERS 


Open 24 Hours out of 24 


The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. || 


154 Nassau St., Tribune Bldg. 
New York City 
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Introduction to Employer and Employee 




























SITUATIONS WANTED 


RD for advertisements under this 
3c A Wocation. Cash with order. For 
those unemployed one insertion (adv. not to 


in y exceed 50 words) FREE. 





20 Advertising Manager and Assistant 
p 7 man who started in at the type case at 
Cent wef 22 was advertising manager of small 


Show 
leading 
Nst th 
by the 
tistical 
Sveniny 


daily, now 24, wishes larger field as advertising 
manager of daily in city of 15,000 to 25,000, 
or assistant in larger city. Not a sensational 
space seller, but equipped with somewhere 
near the correct degree of sound judgment to 
create effective copy and the pep to go out and 
gil it. Married. Employed, but available on 
reasonable notice. Address Box A-617, Care of 
Fprror & PusLisHeEr. 













































Ss we a 

© Citieg ME Advertising Man 

nly 2 With proven ability and clean cut record. Wide 
6 experience as manager and copy writer,’ pre- 


les fol paring all phases of advertising applicable to 
retailers, wholesalers or manufacturers. 
Handled ad copy service with daily newspapers, 
printing plant and agency. As publicity direc- 
tor with commercial organizations and manu- 
facturers’ association. Reasonable salary in 
accordance with proposition and requirements. 
Ready to enlist services in permanent position 
and help some live concern in its “fight” for 
business—will it be yours? Address B. W. 
Orr, General Delivery, Canton, Ohio. 


670,519" 


Assistant Classified Advertising Manager 

Age 28, three years’ experience, builder from 
the ground up on high-class Southwestern 
per, wants connection in Central, Middle or 
extreme West. Object in making change, new 
land broader territory desired. Excellent ref- 
erences. C. W. Yeager, 1717 Missouri Avenue, 
St. Louis, Missouri. 


Advertising Manager 
Fifteen years’ experience, past three years direc- 
tor of advertising on metropolitan afternoon 
paper with Sunday edition, bringing second 
paper into first place. Married. Best refer- 
eees. Prefer connection in east or Canada 
Available on short notice. Address Box A-641, 
Care of Eprror & PusiisHer. 


96,19 
537,709 
Advertising Solicitor and Correspondent 
{an do both. Six years’ successful record. 
Desire connection somewhere in Eastern states 
If you've a real opportunity with future pos 
shilities write Box A-631, Care of Epitor & 
PustisHeR. 


Advertising Man 

Have you a place in your organization for a 
young man, twenty-eight years’ old; exper- 
ienced in writing, laying out and selling ad- 
vertising? I have spent all my working life 
in the newspaper game and have a working 
knowledge of every department. At present 
ditor and manager of weekly which I have 
made a leader in its field against keen com- 
petition in the last six months, increasing the 
advertising more than 200 per cent. Now 
fired of the country game and want a job on 


live small daily _as advertising manager— 
poucitor. Can deliver the goods. Reference 
nguestionab! $45 a week—and will earn it. 


ress A-595, Epiror & PuBtisHeEnr. 





Business Manager—General Manager 

Man who has ddne ,million dollar business on 
Central West newspaper of nearly 10,000 cir 
lation, and built it up to one of the best 
properties in its class, wants position as busi 
mess Manager or general manager. Married; 
orty; good health and hard worker. Knows 
every department of a newspaper and can get 
thers to work for him. Will go anywhere for 
opportunity. Address Box A-629, Care of 
Eortor & PustisHER 


Classified Manager 


With five year record of success on big daily 
im city of 500,000 is ready to consider propo- 
si for change. Your details will be con- 
sidered confidential. Address Box A-622, Care 
fe! Evtror & Pusrisner. 
td ie Classified Manager 

LB | With five years’ experience, now employed, 
me cesires to make change; reason, have been 
mM special classified promotion work for the 
past year and would like permanent connec- 
tion; three years on metropolitan papers, two 
years on smaller papers; can furnish references 
4s to ability, etc. Address Box A-642, Care 
of Eviror & PuBLisuer. 


1057 


Circulation Manager 

Thoroughly experienced, successful record; will 

open for a position in the evening field July 
Ist. References present and past employers. 
Address Box A-635, Care of Epitor & Pups- 
SHER. 


Desk or News Man 


Nine years’ experience, college graduate, age 
29; married; two years as editor country 
weekly; seven years city dailies, ex-service 
man, can get news, write and edit it; snappy 
head writer, Box A-590, Epitor & PusLisHER. 





Energetic Advertising Man 


i ishes to discuss new proposition with pub- 
isher seeking enthusiastic, loyal worker, pos- 
Stssing thorough qualifications, to assume sole 
charge of foreign and local advertising, solicit, 
advise, Prepare productive lay-outs and copy. 


Address Box A-628, Care of Epiror & Pus- 
LISHER, 




































SITUATIONS WANTED 


Experienced Classified Manager 

At Liberty—will consider display. References. 
What have you, Mr. Publisher? Address Box 
A-633, Care of Eptror & PustisHer. 





Experienced Newspaperman 

Capable of writing editorials, seeks position as 
managing editor of live newspaper in city of 
30,000 or larger, Midwest preferred; married; 
industrious and good habits; permanence de 
sired; best of reference; now employed, but 
desiring change for better chance of advance 
ment. Address Box A-634, Care of Epiror & 
PUBLISHER. 





Good Advertising Man 

Wants connection with live, progressive South 
ern daily. Employed, but desires change. Four 
years with present employer as business and 
advertising manager. First-class copy writer 
and salesman. Excellent references. Address 
Box A-616, Care of Eptror & PustisHer. 





Live Newspaperman 

30 years old, open for position in United 
States or Canada. Ten years’ experience lead- 
ing Canadian papers as reporter, city editor, 
news editor and editorial writer; hard worker. 
Box A-600, Care of Eprtor & Pus isHer. 





Newspaper Wanted 

Editor of successful daily, largest in city of 
20,000, who has helped make paper success 
and is in no danger of losing his job, seeks 
half interest or better in afternoon daily where 





ability will produce commensurate return. Has 
only $15,000 to $30,000 for cash investment, 
but can prove ability to manage any news 
paper property. Box A-610, Care of Eprtor 
& PuBLisHEr. 

Newspaperman 

Young man, 25, reporter, copy reader, desk 
man, editorial, etc., seeks location New York 


City or vicinity. Five years’ experience daily 
newspapers, trade journals, Wall Street. Sal 
ary requirements, $40-$45. Box A-611, Eprror 
& PuBLISHER 





News Editor 

Desires position, age 40; experience 20 years. 
John Bock, Post Office, Box 400, Logansport, 
Indiana 





Publisher and General Manager 
Successful pwner of daily in small city desires 
connection. as manager in larger field Can 
show remarkable record of earnings. Expe 
rienced in advertising, circulation, news and 
editorial writing. Seven years Washington 
correspondent. Will invest in substantial prop 
erty in town of 20,000 or more. Address Box 
A-620, Care of Epiror & PustisHer. 





Reporters, Ad-Men, Circulation Managers 
Editors Publishers desiring the services of 
practical and earnest newspaper men, all de 
partments, are requested to communicate with 
the Southern Publishers’ Exchange, Inc., 12 
North 9th Street, P. O. Box 1597, Richmond, 
Va. No charge 

Reporter and Writer 

Well grounded in English, desires position in 
east. Experience includes photoplay, stage and 
concert writing. Quick references gladly fur 
nished. Address Box A 637, Care of Eprror 
& PuBLISHER. 











Situation Wanted 
News editor, now with eastern daily in city 
over 100,000, wants change. Experienced copy 
reader. Address Box A-619, Care of Epitor 
& PuBLISHER. 


Telegraph or Sporting Editor 
28, married, ten years’ experience cities of 
35,000 to million. Now managing editor city 





of 15,000. Would consider change. Address 
A-596, Epitor & PusrisHer. 

Young Woman 

Wants employment with reliable publishing 


house or newspaper. Experienced in reporting, 
advertising and circulation. Thoroughly under 
stands book work and special editions. Can 
organize and manage crews. Business depres 
sion has forced me out of independent work. 
Lillian E. Dudley, 5733 McPherson Avenue, 
St. Louis, Mo. 





BUSINESS OPPORTUNITIES 
A WORD for advertisements under 
this classification. Cash with order 





Printers’ Outfitters 


Printing Plante and Business bought and sold 
American Tynefounders’ products. printers and 
hookbinders machinery of every description 
Conner, Fendler & Co., 96 Beekman St., New 


York City. 





An Opportunity 

For newspaperman with about $15,000 to ac 
quire active interest in daily newspaper about 
to be launched in New England city of 200,000 
population. Success assured. Publication 
anxiously awaited by both merchants and pub- 
lic. Address Box A-621, Care of Epitor & 
PUBLISHER. 


HELP WANTED 


A WORD for advertisements under this 
classification. Cash with order. 





Assistant Advertising Manager 
Wanted: 


Assistant advertising man Expe- 
rienced in 


office routine, soliciting and collec- 
tions on small dailies. Give complete particu- 
lars and state expectations. Address P. O. 
Box 356, Oil City, Pa 





Advertising Manager 

For middle west daily, 50,000 city; must be 
go-getter, with experience and sales ability, 
who can handle men; prefer man with morning 
paper experience; tell what you have done and 


where you did it, and all about yourself, in 
cluding salary ideas, first letter. Will pay real 
salary for size city to genuine salesman who 


has pep and can deliver. 
Care Eprror & PuBLISHER 


Address Box A-630, 





A $10,000 Man 


Between 30 and 45, who has had the working 
or business management of a newspaper and 
experience in handling circulation and adver 
tising copy. Must be diplomatic, not afraid of 
work, not excitable and withal, able to success- 
fully direct others. Position is now open in a 
large city in Ohio. Box A-644, Care of Eprror 
& Pupiisner. 





Newspaper Woman 

Rare chance for right girl to maintain prestige 
of widely read Woman's Page of leading New 
england newspaper. Absolute essentials— ini 
ijative, understanding feminine appeal, fash- 
and social usage, ability to write and 
willingness to work. Must meet. well-bred folk 
on sure footing. Vacancy not immediate. 
Address Box A-606, Care of Epitor & Pus 
LISHER 





1ons 








Advertising Salesman 

Of extraordinary ability for special, permanent 
position offering exceptional opportunity. Daily 
Messenger, Canandaigua, New York. 





Circulation Manager 
Wanted—Circulation manager on small daily 
7,000 circulation. Experienced in office rou- 
tine, soliciting city and rival routes. Give 
complete particulars and _ state expectations 
Address P. O. Box 356, Oil City, Pa. 





Re'igious Advertising Man 

Leading newspaper in large Eastern city now 
carrying most religious advertising in its field, 
is looking for young man to take charge of this 


advertising. Must be of good character. Op- 
portunity is unusual for right person. Give 
full experience, religion and lowest salary 


willing to start with. Replies held confidential 





if requested. Box A-640, Care of Epiror & 
PUBLISHER 

Wanted 

Reporter and proofreader. Give complete par 
ticulars and state expectations. ro Ox 


356, Oil City, Pa. 





Wanted Telegraph Editor 
For morning 
30,000 
$45.00. 
LISHER 


newspaper in 
Leading daily in 
Box A-638, Care 


Western city of 
state. Permanent. 
of Eprror & Pvus- 


Wanted A Partner 

with energy, initiative, experience 
money in a small southern daily. Good oppor- 
tunity to form successful partnership or buy 
lease a paper which can be made to pay 
well. Address Box A-608, Care of Epitor & 
PUBLISHER. 


and some 


or 


$50,000 


for first payment on a satisfactory 
daily newspaper property. Location 
must be in a city of more than 20,000 
population, . preferably near Indian- 
apolis. 


Proposition W. D. 


Charles M. Palmer 


NEWSPAPER PROPERTIES 
225 Fifth Avenue New York 








Unusual (pportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 


Established 1910 











For Sale 
24-PAGE GOSS 


High Speed, Straightline Goss, with com- 
plete stereotype equipment, including Dry 
Mat process. Simplex corftrol. This ma- 
chine was built new in 1916. Accommo- 
dates 7 or 8 cols. Cut-off is 21% in. Tape- 
less folder delivers product in half-page 
size counted in lots of 50. Immediate de- 
livery. For price and terms, 


Wire or write 


Southern Publishers Exchange, Inc. 


Newspaper Properties and Equipment 
12 North Ninth Street P. O. Box 1597 
Richmond, Va. 








TRAVELING SALESMEN 


who call on newspapers selling fea- 
tures or news services, can make a 
good deal of extra money by handling 
a side line. No samples to carry. 
proposition. 
Strictly confidential. 


Genuine Commission. 


Call or write. 


PICTURE PRESS, Inc, 
209 West 38th Street, New York 











We Connect the Wires 


Bringing into quick communication the em- 
ployer and the position seeker in the Adver- 


tising, Printing and Publishing field, east. 
south and west. Our lists include men and 
women titted for positions up to the highest 


responsibility, with newspapers, class journals, 
advertising agencies and the publicity depart- 
ments of mercantile and manufacturing con- 


cerns. No charge is made to employers; 
registration is free. Established 1898. Fer- 
nald’s Exchange, Inc., Third National Bank 


Bidg., Springfield. Mass. 


BUSINESS OPPORTUNITIES 


6c A WORD for advertisements under 
this classification. Cash with order. 
Op»rortunity to Buy 


Owing to private family reasons large interest 
in one of best daily properties in middle west 
may be bought by man with at least $25,000 to 
$30,000 capital; balance may be swung in local 
banks; property has long been good dividend 





payer; splendid territory, exclusive in its 
field and in fast growing city; aggressive 
organization, plant adequate and _ circulation 


strong; wonderful opening for high-class type 
newspaper executive who wants to get into 
his own business, with pleasant associates; 
must give financial references. Address Box 
A-639, Care of Eprror & PusiisHeEr. 





What Have You To Offer 


T have a customer prepared to pay $75,000 as 
the initial payment on an evening paper that 
will stand rigid investigation. J. Shale, 
103 Park avenue, New York. 








EVERY WEEK IS NEWSPAPER WEEK 





Cregon Governor Makes Subscription 
Drive Year-Round Event 


After boosting special “weeks” for 
about every cause imaginable G. B. 
Nunn, publisher of the Wheeler (Ore.) 
Reporter, had a happy idea. So he took 
his pen in hand and wrote to Governor 
Olcott suggesting that the Governor 
proclaim a “subscribe for your local 
paper” week. It was time for the papers 
to blow their own horns, he thought. 

“There is much merit in what Nunn 
remarked Governor Olcott. 
“People generally have little realization 
of the numerous requests of this office 
for the issuance of proclamations set- 
ting aside certain days or weeks for 
certain purposes. I will go Nunn one 
better by suggesting that every week be 
designated as, ‘subscribe for your local 
paper week.’” 


” 
says, 








Indication of 
Lineage Increase 


1920 vs. 1918 
in the 


BOSTON 
AMERICAN 


on 

Financial Advertising 
1918... 21,769 
1920. ..233,609 


|: Buy Space in 


Total Lines, 


=  Boston’s Greatest 
2 Evening Newspaper 











DAILY PUZZLES 


An attractive feature 
which may be had in 
either | cr 2-col. size 








Try it on your Classified page 
The International Syndicate 
BALTIMORE, MD. 











Perth Amboy, N. J. 


Purchased Nearly 100% 


More Automobiles 


during the first five months of 1921 
than during the some period of 1920. 
National advertisers please note. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 








A business depression has no terrors for 
the North Jersey Shore—the field domi- 
nated by 


THE ASBURY PARK PRESS 


(Evening and Sunday) 


re. territory has factories that produce 
$25,000,000 annually; farms yielding $10,- 
000,000 annually; and a huge resort busi- 
ness besides. 

It requires a panic, indeed, to seriously 
affect all of these lines of endeavor. 
Member A. B.C. Standard Rate Card 
Frank R. Northrup, Special Representative 

303 Fifth Avenue, New York City 
Association Bidg., Chicago, Ill. 
J. LYLE KINMONTH, Publisher 

Asbury Park, N. J. 











AN EDITORIAL A DAY 


SUPPLIED DIRECT 
TO EDITORS BY 


CHARLES GRANT MILLER 


1116 World Building New York 








Editor & 


Publisher 


for June 18, 1921] 


HUNCHE 


Managing editors and city editors 
feature ideas that can be used locally. 
each hunch published under this head. 
worked successfully in your city 


I does not bar it 
Address your contributions to the Hu 


are always on the lookout for news and 
Epitok & PustisHEeR will pay $1 for 
The fact that the hunch is now being 
from this department. 
ncH EprtTor. 








“Who is the most useful citizen in 
your town?” is the question Bliss Kelly, 
state editor of the Daily Oklahoman, 
has sent to a correspondent or some re- 
sponsible person in each town in the 
state of Oklahoma. He made the re- 
quest that the stories be held to 300 
words each and accompanied by a pic- 
ture. The appeal is state-wide and is 
attracting new reader interest—M. 


The weather still holds greater possi- 
bilities for real feature stories of gen- 
eral interest than any other single sub- 
ject. Some state editors think the sub- 
ject has been worn out. They are wrong. 
Play the weather from the standpoint 
of farmer interest for a couple of 
months and watch your rural circulation 
grow.—M. 


The Washington Times discovered a 
“Toonerville Trolley” operating in a 
secluded suburb. Is there one tucked 
away in a hidden corner of your city? 
It’s worth a picture and a story of the 
“skipper,” undoubtedly a survivor of 
horse-car days.—C. L. M. 


At every convention there is an “old- 
est” delegate, and a “youngest” delegate 
—the child of a prominent representa- 
tive. The stories, with combined art, 
will enliven what often proves dead 
copy.—C. L. M. 

What is your city’s per capita pie con- 
sumption? A lowly subject, but a 
simple investigation will provide start- 
ling statistics—C. L. M. 

The Lynn (M: ass.) Telegram-News 
has been conducting a weekly contest 
which has brought hundreds of answers 
and meant a Sunday dinner free of 
charge for the winner. From the mar- 





THAYER ON MEDILL STAFF 


Washington Instructor Will Be Visiting 
Associate Professor of Journalism 


Frank Thayer, associate professor of 
journalism in the State College of 
Washington, will be visiting associate 
professor of journalism at the new 
Medill School of Journalism, North- 
western University, Chicago, next year. 
Prof. Thayer is a graduate of Oberlin 
College and the University of ,Wiscon- 
sin. During the last six years he has 
taught journalism at the Universities of 
Kansas and lIowa and has reorganized 
the courses in journalism and industrial 
journalism at the State College of 
Washington. His newspaper experience 
includes work on the Springfield Repub- 
lican, Detroit News, Cleveland Press, 
Erie Dispatch and the Pacific North- 
west Farm Papers. 

This summer Prof. Thayer will lec- 
ture on journalism at the Southern Di- 
vision of the University of California 
at Los Angeles. While Prof. Thayer is 
absent from the State College, J. L. 
Ashlock, publicity secretary of the col- 
lege and instructor in journalism, will 
have charge ‘of the courses in jour- 
nalism. 


ket advertisements printed on Friday 
of each week, the housewives were asked 
to select a Sunday dinner menu for five 
persons, the total not to cost over $3.50. 
The person whose menu was selected as 
the best, the articles selected by the 
contestant were purchased and delivered 
to her home free of charge by the Tele- 
gram-News on Saturday noon. An- 
swers must be in early Saturday morn- 
ing.—C. L. M. 


The vicinity page may be brightened 
up by a series of articles on “Who Is 
the Best Known Man in Your Town.” 
Each correspondent is to prepare an 
article on this subject, with cut of his 
“best known man” if desired.—R. 


The Buffalo Evening News is plan- 
ning to prepare bonus blanks for world 
war veterans of its district. The News 
will have blanks for distribution, will 
have men to aid in filling these out and 
will have a notary in its office to affix 
his seal, without cost to the veterans.—R. 


The Chicago Tribune is conducting a 
subscription contest with bicycles as the 
incentives. Five thousand Ranger bi- 
cycles are to be given away to anyone 
who secures 35 subscriptions before Sep- 
tember Ist. The man’s or woman’s 
model wheel is given the confestant as 
soon as the 35 subscriptions are verified, 
which takes about one week. Because 
the idea is so tangible it appeals to many 
people. This idea could be easily used 
by any daily newspaper. The bicycles 
can be purchased at wholesale and the 
cost will probably not exceed the amount 
of commissions that would have to be 
paid to regular agents. Friends of the 
contestants are much more apt to sub- 
scribe than if they were approached by 
an agent.—D. R. 








RULE O’ THUMB WORK COPY 
DOESN’T PULL 


(Continued from page 14) 








.8. Has the relative display position of 
the headline and outstanding features 
been calculated so that the large percen- 
tage of readers who merely glance 
through a magazine may catch some- 
thing as they run which will be of value, 
and may lead to either arrest of atten- 
tion or the fixation of a name or an 
idea? 

9. Does the close of the advertisement 
give all the necessary facts and stimu- 
lative touch to get the reader to do what 
you finally wish him to do after reading 
it? 

10. Has each single advertisement been 
constructed upon the basis of unity of 
effect, both typographically and from 
the point of view contents—its ideas 
and logic? Has the copy the right 
“ring”; is the English used checked 
over for double meanings, confusi6n, 
error, etc.? 

11. Has the copy been checked over 
by the proper authorities, O. K.’d by 
them, and have all necessary corrections 
and instructions been provided for it? 








—first of all a gre 
newspaper, it is 
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The 
Indianapolis News 


FRANK T. CARROLL, Advertising Manager 
New York Office 
DAN A. CARROLL. 
150 Nassau Street 


Cc aa oss 
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First Nations b Back Bldg, 











Nearly every person in Richmond reay 
e 


NEWS-LEADER 


The News-Leaper’s circulation § 
Richmond is greater than that of all the 
other Richmond papers combined, 

The News-Leaper’s circulation in Vir 
ginia is greater than any other Virgina 
newspaper. 

The sworn statements of the Richmond 
papers show the News-Lzapzr has; 
daily circulation in Richmond which 
more than three times greater than i 
nearest competitor. 

Foreign sqoresentptives 
The Kelly-Smith Co., Chi Tm. 
eet ees St. po ith 
ew Yor it vytton 
Marbridge Buildi 
J. B. Keough, Candier Bidg., Atlanta, @ 








HE 


NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 
ica. 








FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 
years’ experience recently 

that his records show that for 
the money expended the result 
produced by the Washingtos 
Star placed it FIRST W 
AMERICA among a tho 
newspapers. 


Western Representative, J. E. is 

First Nat'l] Bank Bldg., Chicago, 

Eastern Representative, Dan A. Carrol 
Tribune Bldg., New York, N. Y. 











The amalgamation of the two lea 
progressive Jewish newspapers 
New York 


THE DAY 


AND 


THE WARHEIT 


brings into being the most po 
advertising medium in the Jewish 


The National Jewish Daily ; 
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Pennsylvania 


While Pennsylvania is one ‘of our foremost manufac- 
turing and mining states, it also excels in dairy and 
market garden products and in the production of butter 
ranks second in the United States. 


Pennsylvania produces about 575,000,000,000 gallons of 


milk each year and from 15,000,000 chickens nearly 
70,000,000 dozen eggs. 


Pennsylvania’s diversity of income is sreat enough to 
warrant continuous advertising. Money is always 
available for meritorious merchandise. 


Your message will go into the homes through these 
daily newspapers. 


Circu- 2,500 10,000 Circu- 2,500 10,000 
lation Lines Lines lation Lines Lines 
Allentown Call (M) Item..... (E) 32,561 .10 10 §Oil City Derrick ........... (M) 6,467 .04 .035 
“Res TROP fas oc bac wien (E) 23,556 .06 .06 Philadelphia Record ........ (M) 111,883 .25 .25 








Bethlehem Globe .........-- () 7,764 04 .04 Philadelphia Record ......... (S) 125,555 .30 .30 
“Chester Times ond Repulilicss *Pittsburgh Dispatch ........ (M) 57,521 .17 15 
(M&E) 15,110 .065 .05 ope 
Pittsburgh Dispatch ......... (S) 76,651 .22 -18 
Coatesville Record .........- (E) 5,429 .021 .021 t 
: , J §Pittston Gazette ............ (E) 3,847 .03 .025 
Connellsville Courier ........ (E) 5,267 .0179 .0179 no ae 
el Se eer (E) 13,126 .05 .05 ottsville Repu ae eeecccce (E) 11,416 .055 .05 
Easton Free Press .........- (E) 13,969 .05 .05 Scranton Republican ...... ;-(M) 31,190 .12 -10 
*Erie Dispatch (M) Herald (E) Seramtesn Times ...ccccccecs (E) 35,904 .12 -10 
(M&E) 19,493 .065 .065 *Sharon Herald .............. (E) 4,942 .021 .021 
*Erie Dispatch-Herald ........ (S) 18,738 .07 = .07 Warren Mirror ............. (E) 3,780 .0179 .0179 
CEE POD. .cees ch ceenseees (E) 27,787 .08 .08 *Washington Observer & Reporter 
| Harrisburg Telegraph ....... (E) 34,445 .095 .095 (M&E) 15,640 .06 05 
i *La ter Intelli and News- . 
1| Ss * = d d 
1 GE ii ditt senewet (M&E) 23,143 .08 .08 ere PRD. SE AE 
Government Statements, April 1, 1921. **A. B. C. Auditor’s Report, April 1, 1921. 
*A. B. C. Publishers’ Statement, April 1, 1921. §Government Statement, October 1, 1920. 
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Selling 79% 3 
| of the INE 
| Dealers in Chicago? 


—before a line of advertising fis 
was published B 


, paid ci 

« minimt 

| f he | roblem: mee 
| Securing distribution in the Chicago market for Prefet Sardines—an-unknown and AB detaile 
higher priced brand, with 181 competitive brands already in the market. | hed 




















The Merchandising Plan of the Chicago Herald and Examiner was used. The 


space 
vertisit 


The Result: We 


ers an 
Before a line of advertising appeared, eleven salesmen, working twenty-six days, sold i. 
| 2,724 of the 3,436 dealers they interviewed—79%, or almost four out of every five. ny 
| . aim a vertisi 
| Sales aggregated $18,212.67. The cost to the company of a 20,000-line advertising May | 
| : . . . . . gi a 

| contract plus the entire cost of selling (salesmen’s salaries, expenses, deliveries, etc.) | The 
| totaled only $15,500. In other words, they sold more than enough merchandise: to od 
cover all of the campaign costs. . B 
| ally. 


| 3,914 dealers still remain to be called on. If the above average is maintained, 
more than 5,700 Chicago dealers will be sold Prefet Sardines before the end of _ 


supple 


awaate : morn; 
the initial campaign. ome 


| ing a 
| 

| 

| 








9,894, 
A printed exposition of this practical Merchandising Plan will be sent you Bi... 
upon request. Address the Merchandising Department. A request involves BD save: 


no obligation. to A 
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NEWSPAPER CIRCULATIONS HAVE INCREASED 
2,344,326 NET PAID PER DAY SINCE APRIL 1, 1920 








Semi-annual Listing and Summary of Circulations and Advertising Rates of 2,038 Dailies Show 
Following Increases Per Day in Net Paid Circulations—Morning 181,777—Evening 252,165—Sunday 
1,910,384— Advertising Rate Per Line, Per Million, Has Decreased Nearly 2% Since November 15, 1920 


DITOR & PUBLISHER and Bar- 

bour’s Advertising Rate Sheets, 

Inc., for the sixth time present 
herein their semi-annual listing of Eng- 
lish language and business daily news- 
papers of the United States and net 
paid circulations, including the 5,000 and 
minimum agate line advertising space 
rates of the respective newspapers as of 
May 15, 1921, together with a complete 
and exhaustive summary analysis of the 
detailed figures. ra 

The circulation figures are the aver- 
age net paid for the six months period 
ending March 31, 1921, as filed with the 
Government and the Audit Bureau of 
Circulations. 

The advertising figures are the 5,000 
line rate and the minimum agate line 
space rate as filed with Barbour’s Ad- 
vertising Rate Sheets, Inc., as of June 
Ist. 

The two column box at the bottom of 
this page entitled, “Basic Facts for Buy- 
ers and Sellers of Newspaper Adver- 
tising Space,” contains a comparative 
analysis of the number of morning, 
evening and Sunday newspapers with 
their circulations and joint minimum ad- 
vertising rates as of November 15, 1919, 
May 15, 1920, November 15, 1920, and 
May 15, 1921. 

The , exhaustive summary on page 
three presents a detailed analysis of 
populations, newspapers—morning, even- 
ing and Sunday—their circulations—and 
advertising rates by States and nation- 
ally. 

MorninG PAPERS 


The detailed analysis on page 3 of this 
supplement shows that there were 432 
Morning daily newspapers—exclusive of 
business dailies—at April 1st, 1921, hav- 
ing a net paid combined circulation of 
9894.693 copies per day and a joint 
minimum agate line advertising space 
rate of $26.18. 

This is an increase for morning news- 
Papers in the period from April 1, 1920, 
orem 1, 1921, of 181,777 copies per 

y. 

During this same period—one year— 
the morning rate of all of the 432 morn- 
ing dailies has increased $1.91 per line. 


Eventnc Papers 

The summary also shows that at April 
1, 1921, there were 1,606 evening newspa- 
Pers, exclusive of the business dailies, 
ving a combined net paid circulation 
Of 18,238,389 copies per day and a joint 
Minimum agate line space rate of $59.99. 
his is an increase of 252,165 copies 





per day for the evening dailies of the 
United States during the year April 1, 
1920, to April 1, 1921. 

The joint combined minimum adver- 
tising space rate during the year for 
the 1,606 evening dailies in the 48 states 
showed an increase of $7.67 per line. 


SunpAy Papers 


The summary also lists 536 Sunday 
newspapers with an average net paid 
Sunday circulation for the six months 
period ending April 1, 1921, of 18,948,178 
copies per Sunday and a joint minimum 
advertising space rate of $43.39. 

This is an increase for the Sunday 
newspapers in the year April 1, 1920, 
to April 1, 1921, of 1,910,384 copies per 
Sunday and an increase in the line rate 
for Sunday newspapers during that pe- 
riod of $6,89. 


Morninc, EvENING AND SUNDAY 


Both the “Basic Facts” table on this 
page and the summary on the adjoining 
page show that there were listed at 
May 15, 1921, 2,574 morning, evening 
and Sunday newspapers in the 48 states, 


exclusive of the business dailies, having 
a combined net paid daily average cir- 
culation for the preceding six months, 
or at April Ist, of 47,081,260 copies per 
day with a joint minimum agate line 
space rate of $129.56 per line. 

This is an increase of 2,344,326 per 
day net paid circulation over the figures 
of April 1, 1920, as presented in the cir- 
culation supplement with Eprror & Pus- 
LISHER for June 19, 1920. 


NEWSPAPER RATES 


The increase in rate during the year of 
all the morning, evening and Sunday 
newspapers in the 48 states, exclusive of 
business dailies, was $16.47. 

A further analysis of the rates at No- 
vember 15, 1920, of the morning, even- 
ing and Sunday newspapers will show 
that the rate per line, per million has 
decreased nearly 2 per cent, or to be 
exact, 1.78 per cent as between Novem- 
ber 15, 1920, and May 15, 1921. 

In other words, newspaper rates are 
today less per line, per thousand, than 
they were at November 15, 1920, despite 
the numerous increases that have been 











BASIC FACTS FOR BUYERS AND SELLERS OF 
NEWSPAPER ADVERTISING SPACE 
Morning Papers Percent. 
Difference age Dif- 
in Rate ference 
Per in Rate 
Million Per 
Circulat- Million 
Total Net Total Rate per tion Circula- 
unter Cote Yoo Goan May ts 3 
Period of Papers tions Rate "ane id : 1921 ; a 
5/15/21 432 9,894,693 $ 26.178 $2.645 
11/15/20 437 9,827,775 26.141 2.659 decrease $0.014 53% 
5/15/20 449 9,712,916 24.268 2.498 increase $0.147 5.89% 
11/15/19 457 9,547,243 21.489 2.25 increase . 17.55% 
Evening Papers 
5/15/21 1,606 18,238,389 $59,995 $3.289 
11/15/20 1,605 17,962,881 58.477 3.105 increase $0.184 5.93% 
5/15/20 1,612 17,986,224 52.323 2.909 increase 0.38 13.07% 
11/15/19 1,621 16,896,108 45.163 2.672 increase 0.617 23.09% 
Sunday Papers 
5/15/21 536 18,948,178  $43.388 $2289 
11/15/20 522 17,083,604 41.107 2.405 ‘decrease $0.116 482% 
5/15/20 508 17,037,794 36.499 2.142 increase 0.147 6.86% 
11/15/19 506 15,482,870 31.73 2.049 increase 0.24 11.71% 
Total Morning, Evening and Sunday Papers 
5/15/21 2,574  47,081.260 $129.561 $2.751 
11/15/20 2,564 44874260 125.725 2.801 decrease $0.05 1.78% 
5/15/20 2.569  44.736.934 113.09 2.527 increase 0.224 8.86% 
11/15/19 2,584 41,926,221 98.382 2,346 increase 0.405 17.26% 











made because of greatly increased costs. 

This analysis is of particular and 
timely interest in that it shows the ex- 
act trend that the newspapers have taken. 
It shows that there has been practically 
no change in the total minimum rates, 
though among individual papers there 
has been adjustment. 

The number of reductions in mini- 
mum rates have been negligible, less 
than 25 papers having reduced their 
minimum agate line rates during the 
past six months and of this number, 
there are only a few which might be 
termed metropolitan papers. 

It may be interesting to know that 
California has more morning newspa- 
pers than any other state—38. That 
Pennsylvania has more evening newspa- 
pers—134, and that Texas has more 
Sunday newspapers—50. Also that 
New York State has the largest morn- 
ing, evening and Sunday circulations. of 
any of the States—morning, 2,092,039; 
evening, 2,757,005; Sunday, 3,938,545. 

Pennsylvania has 1,024,028 morning 
circulation, 1,804,072 evening circulation; 
ranking next to New York in morning 
and evening circulations, but giving way 
to Illinois as second to New York in 
Sunday circulation, having 1,598,118 
Sunday circulation as compared with 
Illinois 1,718,834. 

The states having a million evening 
circulation and ranking next to New 
York and Pennsylvania in the order 
named are: Ohio, 1,555,818; Illinois, 1,- 
428,663 ; and Massachusetts, 1,200,510. 

The states having more than one mil- 
lion Sunday circulation and ranking 
next to New York, Illinois and Pennsyl- 
vania in the order named are: Massa- 
chusetts, 1,395,376, and Missouri, 1,157,- 
137. 

An interesting analysis of populations 
by states with newspaper paid circula- 
tions could be made that would prove 
conclusively that the daily English lan- 
guage newspapers cover practically 
every American family, thereby touch- 
ing practically every English language 
reading person in the United States. 

The summary also presents the grand 
totals of all daily publications as of 
April 1, 1920, and 1921 and October 1, 
1920. 

The interpretative story introducing 
the summary table will be found at the 
top of page three ‘shows how easy it 
is for the advertiser and the advertising 
agent and the space buyer to -¢stimate 
the cost approximately of a mewspaper 
advertising campaign in any state and 
city and nationally. 
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Campaigns including eastern 
Ohio, western New York state, 
as well as central Pennsylvania, 
can logically and easily in- 
clude Erie. 


When salesmen are working northeastern Ohio, 
say Youngstown, Canton, Akron and Cleveland, 
it will pay them to hop over into northern Penn- 
sylvania, and cover Erie, a market of over 


100,000. 


Or if they are working western New York state, 
Rochester, Buffalo, it is just a jump over the 
state line to Erie. 


From Pittsburgh—only eight hours to Erie. 


Erie, Pa. comes logically in this trade area of 
the three states. 


Erie Daily Times 


(A. B. C. Member) 


Paid Circulation 26,367 


Average for .May, 1921 


Line rate 8c flat Evenings except Sunday 


Erie is especially attractive from an advertising 
standpoint because it is completely served by one 
home newspaper—the Erie Times. Complete 
coverage by one paper increases final net profit. 
In fact it is likely to make this market of over 
100,000 actually more profitable than other larger 
cities, but in which advertising expense is in- 
creased through the need of several newspapers 
for adequate coverage. 


Take your pencil and check the A. B. C. circula- 
tion figures against the population in both the 
city and suburbs, and you can decide for yourself 
what we mean by complete coverage. 


The Erie Daily Times for EVERY National Advertiser 


Representatives 


E. Katz Special Advertising Agency 
Established 1888 


Chicago Atlanta 
Kansas City New York San Francisco 
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Great Detail in the 
the Benefit of 


HE circulation and rate data pre- 

sented in the following pages and 

summarized below make it possible 
for the advertiser, the advertising agent 
and the space buyer to estimate very 
quickly the approximate cost of a news- 
paper advertising campaign in any or all 
of the newspapers of any given State or 
in the morning, the evening or the Sun- 
day newspapers of the entire United 
States. 

For example, let us assume that the 
manufacturer is concentrating his ad- 
vertising in the territory, zone or sec- 
tion where he has already perfected his 
distribution and for the purpose of the 
argument let us assume that the drive is 
in Ohio, that great try out State. 

Let us assume also that he wants to 
move his goods off of the shelves of the 
retail dealers with a “dommance,” a 
“smash,” a “wallop,” that will make the 
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ISPACE BUYERS’ “READY RECKONER” FOR 
ESTIMATING COST PER LINE PER STATE 


Circulation and Rate Date of 485 Morning, 1,645 Evening and 540 Sunday Newspapers Given in 


Following Pages, Are Sumarized Below by States and Nationally for 
Both Buyers and Sellers of Daily and Sunday Newspaper Space 





entire Community “sit up and_ take 
notice.” ° 
Nothing known to successful mer- 


chandising is to be compared to the sales 
results produced by big space _persist- 
ently and consistently employed in the 
newspapers. 

In Ohio there are 19 morning, 115 
evening and 25. Sunday newspapers. 

The morning papers have a combined 
net paid circulation of 455,461 per day 
and a joint minimum agate line adver- 
tising space rate of $1.12 per line, there- 
fore, 10,000 lines in all of the morning 
papers in Ohio would cost 10,000 times 
$1.12 per line or a total cost of $11,200. 

The evening papers have a combined 
net paid circulation of 1,555,818 per day 
and a joint rate on a minimum space 
basis of $4.42 per agate line, therefore 
10,000 lines in all of the evening news- 
papers in Ohio would cost 10,000 times 
$4.42 or a total cost of $44,200. 







































































The Sunday papers in Ohio have a 
combined net paid circulation of 949,082 
per Sunday and a joint rate for all the 
Sunday papers of the State on a 10,000 
line basis of $2.33 per line, therefore a 
10,000 line campaign—say five pages or 
ten half pages or a 200 line advertise- 
ment every week for 50 weeks—would 
cost $23,300. 


But our manufacturer may not have 


perfected distribution in every city 
throughout the State having a. daily 
newspaper. He may feel it necessary to 


concentrate his investments in the big 
centers, Cleveland, Cincinnati, Columbus, 
Toledo, therefore turn to the Ohio list- 
ing and get the rate of any or all of the 
papers that you desire to use. 

This analysis is equally good for any 
State in the Union. All one must do to 
approximately exact in estimating 
is to get the line rate accurately. 

If perchance our manufacturer has a 


be 


nation-wide distribution like a Royal 
Baking Powder all that is necessary is 
to take the $26.18, the joint rate of the 
432 morning dailies, exclusive of the 
business dailies, and multiply by 10,000 
lines, the total linage of your campaign, 
and you will find that 10,000 lines in all 
of the 432 morning dailies will cost 
$261,800. Evening on the same basis 
would cost $599,950, and Sunday $433,- 
880. 

In other words a ten thousand line 
advertising campaign in all of the Eng- 
lish language dailies and Sundays of the 
United States would cost approximately 
$1,295,630. Such a campaign would in- 
fluence favorably every family in the 
land or on the basis of 5 to a family 
approximately 22,000,000 families. 

The combined circulation of such a 
campaign would be 47,081,260 net paid, 
embracing morning, evening and Sunday 
newspapers of the 48 States. 




















Number of Total Net Joint Minimum Advertising Joint 
. English Language Dailies Paid Circulation Rates Per Line Per State Number Total Net Sunday 
= Population ————$__———a—$—— <_<,  —— — — . A Sunday Sunday Line 
State Census 1920 Morn. Eve. Total Morn. Eve. Total Morn. Eve. Total Papers Circulation Rate 
Ee oe 2,348,174 a 20 23 62,093 147,080 209,173 $. 21 $ 697 $ .907 10 171,155 $ 611 
SAUER ile Cie cesuges 333,903 9 11 20 34,433 29,565 63,998 .279 317 596 10 40.033 318 
k Eno Cee eee 1,752,204 6 29 35 61,064 73,977 135,041 211 508 719 8 105,771 339 
eee Sees oe 3,426,861 38 97 135 566,003 884,877 1,450,880 1.80 3.457 5.257 38 961,491 2.477 
NIE ae ee 939,629 8 29 37 56,333 231,392 287,725 .2745 8945 1.169 11 263,871 664 
| Se re 1,380,631 6 27 33 88.459 274,684 363,143 305 .926 1,231 7 134,871 AS 
GE 2 7 223,003 1 2 3 9,988 32,422 42,410 04 jl 15 1 14,234 06 
oead Wend 437,571 2 2 o 96,670 145,300 241,970 .28 36 64 5 331,116 74 
8 Set Aas BARE ae fs 968,470 12 17 29 84,199 68.884 153,083 376 445 821 12 104,939 433 
POET ca cdaadias be snedcces 2,895,832 8 20 28 112.708 189.321 302,029 38 734 1.114 18 362,615 937 
A et pEN ok Ur nati. «a 431,866 5 8 13 27,480 27.766 55,246 158 .208 366 7 41,091 234 
eS Bee ee ee ee c- 6,485,280 15 101 116 898,377 1,428,663 2,327,040 1.665 3.945 5.61 21 1,718,834 2.73 
RicGok caweleketadee cen 2,930,390 17 106 123 253,528 579.111 832,639 715 2.491 3.206 17 324,119 915 
DN AMEE 6S 3 co gos. ne cca 2,404,021 8 43 51 137,846 458,194 596,040 3575 1.6435 2.001 10 254,344 785 
APR HR Chapeer yi ': sane 1,769,257 10 55 65 124,414 223,130 347,544 425 1.198 1.623 15 210,576 655 
Stee Lee ae 2,416,630 9 21 30 127,783 172,923 300,706 384 677 1.061 10 173,517 A9 
OUBETEE 6cain 6 ea walecbaces 1,798,509 3 12 15 96,471 131,666 228,137 .24 449 689 5 246,428 57 
Dvacecs braved Lexar 768,014 6 7 13 62,333 63,450 125,783 .205 .20 405 2 35,336 ay 
Bev audee du asus ccaets 1,449,661 5 8 13 183,150 243,790 426,940 395 446 841 3 330 836 70 
PUES 25 5 io Sade Ced 3.852,356 11 59 70 767,413 1,200,510 1,967,923 1.8825 3.1845 5.067 12 1,395.376 2.507 
Michigan GR Tee ee ee 3.668.412 6 53 59 193,488 746,347 939,835 A439 2.257 2.696 11 515,932 1.114 
Minnesota Geet ord decuccenmia 2,387,125 6 32 38 151,270 512,043 663,313 3515 1.4585 1.81 8 439,649 927 
Mississippi RMOLE deaweisn cant ens 1,790.618 4 12 16 16,253 35,676 51,929 098 . .261 359 6 27,736 158 
ES oe os sce bec g ae cce 3,404,055 10 58 68 514,415 836,631 1,351,046 1.029 2.223 3.252 17 1,157,137 2,128 
ES ee eee eee 548,889 11 9 20 68.493 39.966 108,459 375 259 634 11 93,051 A75 
lead sucdceveasyecosawh 1,296,372 6 19 25 104,762 212,587 317,349 .274 7% 1.07 8 242,313 734 
regiems ERR d 04 de eeiesis dude 77,407 3 5 8 6,880 8,880 15,760 062 121 183 3 6,880 062 
SP ATOMOIITS oc. ccc sccces 443,083 4 10 14 19,026 42,488 61,514 0635 1765 24 oe oe oe ge 
New Jersey Rae te gu aig Veuweabad 3,155,900 7 30 37 84.394 478,021 562,415 294 1.46 1.754 8 137.149 49 
New Aide ou(e'xpk ch 360,350 1 5 6 8,100 12,684 20,784 03 095 125 2 13,030 06 
I oe ay ic eiawidis a a 10.384,829 31 99 130 2,092,039 2,757,005 4,849,044 4.245 7.603 11.848 28 3,938.545 6,145. 
Ore Pre Toe rere 2,559,123 9 28 37 96.244 85,060 181,304 368 613 981 14 132 374 536 
Faas hacatdewabion 645,680 2 8 10 22,481 34,089 56,570 085 223 308 2 24.709 12 
BENG s 0's 65s oiiww Ciena Vers « 5,759,394 i9 115 134 455,461 1,555.818 2,011.279 1.124 4.422 5.546 25 949 082 2.333 
Reli's Sake oe aeae al 2,028,283 7 44 51 113,686 213,884 327,570 404 1.251 1.655 20 187,423 819 
MERE as 2ks cSddecene weed 783,389 8 21 29 97,140 198,549 295,689 34 742 1.082 11 203.478 59 
Err 8,720.017 37 134 171 1,024.028 1,804,072 2,828,100 2.6025 4.8015 7.404 18 1,598,118 3,197 
oS eee 604,397 2 8 10 34,668 151,541 186,209 091 457 548 3 68,894 .235 
South Carolina ..............0. 1,683,724 7 10 17 57,457 51,272 108,729 24 266 506 9 80,575 335 
South Dakota ................. 636,547 ' 5 13 18 19,586 49.842 69 428 1385 3345 473 6 29 566 251 
I is co vcacasdccce Maebt 2.337,885 a 12 16 156,737 197,576 354.313 325 587 912 7 242,205 565 
Dawe ba sca eebud < ao eb tcen™ 4,663.228 25 81 106 263,932 464.681 728,613 1.142 2.258 3.40 50 642,107 2.348 
Dea vcapdeneens ce aek enn 449 396 1 oT 5 41,943 62,040 103,983 08 228 308 3 108,430 27 
PUGR Soka ches oeram aateed 352,428 2 8 10 19,861 33,247 53,108 09 139 229 ie ighna a pee? 
Sebiwd boddeicaeowkaenws 2,309,187 10 19 29 107,446 162,218 269,664 355 645 1.00 10 151,084 58 
eer re 1,356,621 9 22 31 131,732 324,351 456 083 495 1.098 1,593 13 277.341 882 
jest Virginia SE 1.463.701 9 20 29 81,219 80,310 161,529 .283 448 731 11 115,569 A2 
RN Ss hikdials dnca wae sorknalaih 2.632.067 2 47 49 51,142 - 464.460 515,602 0875 1.7335 1.821 7 330.320 78 
ME 5 #aedbs ségpiives cbs ess 194,402 3 6 9 10,065 16,346 26,411 084 148 232 3 14,928 109 
*Newspapers April 1, 1921...... 105,708,771 432 1606 2,038 9894693 18,238,389 28,133,082 $26.178  $59.995 $86.173 536 18,948,178  $43.388 
EE ey ere rre 53 39 92 215,847 233.259 449,106 4.188 2.137 6.325 4 43.519 696 
d Total as of PE Ee Rai bicc acess 485 1,645 2,130 10,110.540 18 471.648 28,582,188 $30.366  $62.132 $92.498 540 18,991,697 $44,084 
Grand Total as of rr Ser 500 1,651 2.151 9870942 18243024 28,112.966 $27.858 $54.503 $82.36 511 17,059435 $36,799 
: d Total as of October 1, 1920......... 490 1643 2,133 10,023.505 18,208 524 28 232,029 $29.983  $60.523 $90.506 525 17,113,416 Bie 
‘Newspapers for October 1. 1920......... 437 1,605 2,042 9.827.775 17,962,881 27,790,656 $26.141 $58.477 $84.618 522 17,083.604 1.107 
Newspapers for tS, Sed tiaersns 449 1612 2,061 9,712,916 17,986,224 27,699,140 $24.268  $52.323 $76.591 508 17,037,794  $36.499 


* For comparative purposes. 


Again the Post-Dispatch Gained and 
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All Other St. Louis Newspapers Lost 








All Previous May Total Paid Advertising Records Broken With an Excess 


of 264,320 Lines Over May, 1920 








THE ST. LOUIS POST-DISPATCH 


As usual, towered above all other St. Louis news papers, making a substantial GAIN over May of 
last year, while each of the other newspapers had substantial LOSSES in Total Paid Advertising. 


Makes a new 


Post-Dispatch 


St. Louis Record 


Post-Dispatch 
Carries More Than 
Globe-Democrat 
and Star Combined 


Post-Dispatch 

Alone GAINED— 
Globe-Democrat, 
Star and Times 
LOST. 


Post-Dispatch 
ALONE Exceeded 


The Total Paid Advertising carried by the Post-Dispatch in May was 1,843,800 
agate lines. This was the largest May volume ever printed in the history of the 
Post-Dispatch, or any other St. Louis newspaper. 


In May, 1921, the Post-Dispatch alone carried more Total Paid; also more Home- 
Merchants’ Advertising than the Globe-Democrat and Star combined, exceeding 
both added together by 182,460 lines in Home-Merchants’ Advertising, and 178,- 
500 lines in Total Paid Advertising. 


In May the Post-Dispatch was the only St. Louis newspaper to GAIN in Total Paid 
Advertising over the corresponding month of last year. The Post-Dispatch GAINED 
264,320 lines. The Globe-Democrat lost 81,900 lines, the Star lost 217,800 lines 
and the Times lost 67,800 lines. In Home-Merchants’ Advertising the Post-Dispatch 
gained 319,480 lines; the Globe-Democrat lost 23,100 lines; the Star lost 168,000 
lines; the Times lost 65,700 lines. 


In May, 1921, the Post-Dispatch alone exceeded all 3 of the other newspapers com- 


All 3 Others Combined: 


in “Real Estate and 
Wants.”’ 


The 


Reason: 


bined in “‘Real Estate and Wants’ by 30,620 lines. The first 5 months of 1921 the 
Post-Dispatch carried 153,520 lines more than the Globe-Democrat, Star and Times 


added together. 


These Figures Do Not Include Cheap Legal or Exchange 


§ The Post-Dispatch is recognized by both Home and National buyers of space as 
U THE medium to cover the field. 


The City Circulation of the Sunday Post-Dispatch Is Greater Than That of Any Other St. Louis Newspaper 


by One Hundred Per Cent 


THE ST. LOUIS POST-DISPATCH 


“St. Louis’ ONE BIG Newspaper’’ 


The S. C. Beckwith Special Agency, Representatives Foreign Advertising, World Bldg., New York; Tribune Bldg., Chicago; 
Ford Bldg., Detroit; Post-Dispatch Bldg.. St. Louis; Bryant Bldg., Kansas City; Atlanta Trust Co. Bldg., Atlanta; Hobart 
Bldg., San Francisco; Citizens National Bank Bldg., Los Angeles. 


Member Audit Bureau of Circulations 
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ARKANSAS—Continued Z CALIFORNIA—Continued 
7 t 
POPULATION —2,¥8, 174 Net Paid Tg Net Paid TT 
Net Paid Line “Rate Pep. City Paper Circulation 5000 Min Pop. City Paper Circulation 5000 Min 
city Paper Cireulation 5000 Min 4,522 Stuttgart Arkansawyer (r) 014 .014 16,843 Richmond Independent (r) 2,993 .025 .025 
Pop. Iban Albany-Decatur .257 Texarkana Four States Press Record Herald (d) 1,436 .025 .025 
7,652 Albany aily (r) 2,883 .018 .018 (Including & Courier Sunday Edition 4 025 .025 
son an (s) 4,735 .03 .03 Texarkana, (See Texarkana, Tex.) 19,341 Riverside Enterprise 3,804 .025 .025 
7,134 Annis’ ; Edi 03 103 Texas, Sunday Edition (mn) 025 .025 
wunday, Editon (m) 19,737 Texark: 2,658 .026 .025 . 
0 Birming- *Age-Herald (b) 422,663 .08 .08 737.) exarkanian A A A ames Press (r) $4,821 .025 .025 
ye ee Oe se CALIF ORNIA " mento *Bee (t) $38,071 .08 .08 
“News - od , ° ° POPULATION—3,426,861 : : : ‘ 
*Sunday Edition (m) #59,217 .15 .15 28,806 Alameda Times-Star & Argus (r) 3,997 .025 .025 any Edition (y) bere > = 
Post (1st issue 5,526 Analreim Herald (r) 2,017 .021 .021 (r 1 ye 
1/21/21) (r) 11,977 .04 .04 . Orange County Union el (a) 10,080 .05 .05 
Dothan Eagle (r) 026 .026 Plain Dealer (r) 2,483 .021 .021 a Sunday Edition (m) 12,365 .06 .06 
Eufaula Citizen (r) O11 .011 38 field*Californi (r) +7'295 ‘04. 104 4,308 Salinas Index (r 1,233 .018 .018 
D Florence News > wee | oS (i) $3960 1035 035 Journal = Ce) 1,188 .018 .018 
Gadsden *Journal (r) 44,203 .025 .025 *Sunday Edition .(m) +4,502 .035 .035 721 S Sunday Edition (m) 018 .018 
*Times-News (r) 5,607 .025 .025 56,036 Berkel Californian (b) 043 .036 18,721 San ai 
Tel ” ) 2227 02 .02 " saesy . Bernardino* Sun (b) 5,237 .04 .04 
18 Huntsville Jelegram (u “ : ‘ (No Sat. edition) “Sunday Editi 5,390 .04 .04 
Santee Edition (m) ape = = (College year only) I, ne ~ ae (m) 15, : é 
(uy 4, ¢ ‘ Gazette r) 6,927 .045 .035 : 
‘Sanday Edition (m) 025 .025 Times (r) 2,170 .03 .025 74,683 S Di iP. ening Index #3 pls‘ocs ~ - 
gM Mobile News Item (ees er a 1,622 Blythe Palo Verde Valley an Diego. une (x)t15,893 1° athe 
“Sunday Edition (m) 733,863 085 ‘085 | 5.392 Brawley News (F 1,609 “oat “tai "Union (b) 118,114 } ba ae ; 
ee Mamta “Advertiser in Cnn a 6,223 Calexico _ Chronicle (r) 1,225 018 .014 | 506.676 San ag ee es 2B, 
~~ —€ omnnm oa eS eee i) 120 ois O18 Francisco" Bulletin (r) t81161 20 20 
*Sund Editi (m) #16,992 .07 .07 ecor' 7 c * . *Call & Post (r)4102,964 .20 .20 
aon ay Edition re th ae A anew Edition (m) 7 = “ *Clronicle (b) +90,190 .25 24 
imes f - p ; F _ 
$60 Opelika News (r) 2,680 1014 ‘O11 oan ee Coes 6S en ea __Sunday Edition (m)f116,177 29 28 
1 Times-Journal (s) 3,240 .025 .025 ¥ oe § 1,170 .021 .021 Examiner (b)T153,938 30.30 
_ Sunday Edition (m) | 625 .025 ise Coming. Oigneer (rs "500 “014 “14 ay tien oe ae 
2 Sheffield Tri-Cities Daily —(r) 1025 025 4.129 Corona. Independent (r) 776-018-018 : — ee eae 
T ia d Home (r) 021 .021 q 4 Sentinel 02 5 39,604 San Jose “Mercury Herald (b) 715,174 .06 .06 
- a ‘014 10 3,400 Dinuba = Sentinel (r) ‘ *Sunday Edition (m) $16,174 .06 .06 
ae , pay 2 . (r) 014 .014 5,464 El Centro Imperial Valley pa Meus 4.360 .032 .032 
scaloosa News imes- ) : , ‘ - ’ < ‘ 
- azette (u) 3,300 .036 .036 Piemen & 1,760 .02 .013 5,895 —- Tel 1,567 .016 .016 
Sunday Edition (m) 036 .036 Sunday Edition (m) 02 .013 aspo enegram (r) . ‘ ¢ 
ON 1,789 Escondido Times-Advocate (rt) $00 .014 014 cel 
ARIZONA 12,923 Eureka | Humboldt Standard (r) 4,587 .03 .03 y Ga 
= é - 5,979 San Mateo News-Leader ) 1,381 .021 .021 
POPULATION—333,903 Humboldt Times (d) 74,401 .03 03 15,000 San Pedro News (r) 2'377 02 02 
5 Bisbee Ore (r) 1,800 .032 .032 ‘ *Sunday Edition (m) 14,612 .03 .03 (r) 2,540 02 ‘2 
Review Ae) 4080S £96 £06 | 44616 Fresno = Heveld. fr) eee tee see | 15,485 Santa paatiagiaee (0 tans 
Sunday Edition (m) | 035 035 Renee” edition (np 130839 10 10 . Audit) (r) 6,125 .036 .036 
1916 Douglas Dispatch fe . y 29 : 4,415 Fullerton Tribune (r) 1,620 021 021 19,441 Santa *) 
Sunday Edition (m) 0. 029 13°536 Glendal Vv tr) 1823 02 102 Barbara *“News & 
International ts) 2337 429 22 — scr a Independent 3 thoes — = 
- Arizona Recor c . : A ° — — ress c d d 
_—— Sunday Edition (m) 036 036 Valley Union an Oe Sunday Edition (m) 025 ‘025 
036 Mesa South Side Union (c) 2,260 .027 .021 ; Seatey Batten (m) 018 . 10,917 SantaCruz News tr} 2,230 .018 .018 
Sunday Edition (m) 027 .021 1,636 Gridley Globe (r) se my 004 Sentinel 2,200 .018 .018 
Tribune (r) 1,685 .025 .025 CEES Hegterd ome ous S es 2 Sunday Edition és) 018 .018 
Miami = Arizona Silver Belt (r) 2,540 029 .021 i. ~ Dei - ae ye 3,943 Santa 
Baliesin (r) = ,§ = 2,412 Healds entine: (r) -781 .018 .018 aes aria Times (r) 1,125 014 .014 
199 Nogales Heral (r) 530 J A . “ F 15, anta 
Times (d) 025 .025 2.751 nuns oe (r) ates a ro Monica Outlook, Ocean Park 
ae Se. aa a renin ~~ ee ee oe ree 
053 Phoeni * Arizona Gazette (r) \ ‘ ‘ . : erald, sold only 
= <s *Arizona Republican (b) $14,221 .06 .06 1,347 Holtvill tes Lance res a = = as @ group (r) 036 .025 
*Sunday Edition (m) 115,042 .06 .06 18s He tvil . Ent wee "507 ‘021 (014 8,758 Santa Rosa Press Democrat (c) 4,026 .025 .025 
380 Prescott Agee Journal- wo we aa hen — a } 7 nee Edition = 3,186 = = 
iner c . A 4 4 $ ~ epublican r d dl 
Sunday Edition (m) 02 .018 55,593 —— h °P ‘ 10,351 .04 .04 Stanford ° 
Courier (r) 2,152 .036 029 a a ies * .% University Daily Pale Alto ° 025 .025 
Tem News (r) 015 1 ° . ’ (college year —e 
178 on Prospector (r) 900 .025 .025 576,673 a les *E (b) 96,734 .20 .20 40,296 Stockton telseusiaes 4,824 .035 .035 
Tuscon * a Sue ° sg ey = = singeles saat Edition (mp 1218804 ‘3s 135 Ce Edition cs) aa y ry 
*Sunday Edition (m 7 d d ‘ 5 r ‘ d r 
‘Cities (r) $4,794 1035 .035 cy iste ae ae 3,317 Taft Midway Driller (tr) 3,825 03 03 
*Sunday Edition (m) 14,647 .035 .035 as d on en 24 24 3,539 Tulare Advance (c) 845 .014 014 
237 Yuma = Sun (c) 1451 .025 .025 Eas %} Pith a = Sunday Edition (m) 014 .014 
Sunday Edition (m) 025 .025 “Sunday Edition (m)t136.240 25 24 Register (r) 1,130 .014 .014 
ARKANSAS 3,444 Madera ‘Tribune (s) 1980 425 025) aves Smet | Zournel eo oe 
A J how . jo hronicle (r) 2,578 .03 .025 
ee o 3,858 Martinez Gazette (r) 021 .021 News (r) 1542 .014 (014 
POPULATION—1,752,204 Standard (r) 1,187 .021 .021 Times () 1843 021 .021 
S311 Arkadel- . 5,461 Marysville Appeal (c) 1,745 02 .02 10,385 Veni Herald Ss “ . 
phia = News (r) 770 014 .014 Sunday Edition (m) 02 102 . — ee, eee sate 
Siftings Herald — (r) 012 .012 Democrat (r) 1,856 .018 .018 Lae 
299 — Guard (r) = ro 3,974 Merced Star (ist issue 4,342 Ventura amg wll * __ = = 
38 Camden News (r) 5 /1/21) d 025 J . x ; 7 
iets Hee ueien ©) ned Sasiey Edition Gap ‘tos “aos “usiy Eaes, G ae am 
mease NG720/21)-——c) 2,300 036 036 | 9,241 Modesto “Herald Ci) 43102 02s og | 5783 Visalia Delta) 1854 021 021 
Sunday Edition (m) 036 .036 *Sunday Edition (m) 43326 .025 .025 - Sunday Edition (m) 021 .021 
Tribune (r) 036 .036 acne (r) 4,307 .035 .035 5.013 Wateen- Times (r) 1,481 .021 .021 
As) Eureka : 5,480 Monrovia News (r) 1,040 .018 .011 7 ville Pajaronian (r) 1,420 .036 .018 
ne Times-Echo (r) 520 .007 .007 5.479 Monterey Crprece @ American (r) 1,225 .018 .018 Renisoer te) 1461 (018 018 
e- 5 N y 720 . . +43 ‘. 7 7 
1 pre ane Demeocrat (<) 1,300 .018 018 ~~ “oo nce eee 1997 Wher News” “tee ous Sib 4m 
Ss pat ares , 4 ’ 5 5 
Smite Sunday Edition (=) 14610 08 “08, | 216,261 Oakland Enquirer G) aka as ae | Sate Weed Sera (r) L010 -018 018 
: . =z 5 ' : 5 \ oodlan emocra: r ° . 5 
TeSanday Edition (m) 18919 O48 048 Passat) (x) $25,017 075.075 a fc) 1,300 614 014 
e eo Herd (r) 600 = i * Tribune (3 mo. stm't '" Sunday Editicn Pos} 014 014 
, clena or (t) ° 3/31/21) (r) 750,110 .15 15 
Sunday Edition (m) 021 .017 *Sunday Edition (im) 31.006 15.15 COLORADO 
790 Hope Arkansas Herald (r) 1,108 .014 .014 8,000 OceanPark Bulletin POPULATION—939,629 
5 H Star of Hope (r) O11 O11 (See Santa Monica) 1,265 Aspen Democrat-Times (r) 560 .006 .006 
ot Spgs. New. Era (r) 3,426 .02 .02 7,280 Ontario Report (r) 2,015 .021 .021 10,989 Boulder Camera (r) 1,850 .018 .018 
Sentinel-Record (c) 3,568 .036 .016 4,884 Orange News (r) 1,812 .018 .018 i News-Herald (r) 1,945 .018 .018 
Sunday Edition (m) 036 .016 3,340 Oroville Mercury (r) 875 011 011 4,551 Canon 
138 Jonesboro -. ? 1,446 .014 .014 : Register (b) 1,460 .018 .018 City Record (r) 1,521 .018 .018 
97 L ribune (r) 014 .014 4,417 Oxnard Courier (r) 1,200 .021 .021 30,105 Colo. Spgs.*Gazette (b) 75,109 .04 .04 
ittle Rock* fal Democrat (r) $20,073 .06 .06 2,974 Pacific *Sunday Edition (m) 7,765 .04 .04 
- acuney prams = toners a = pre Dy Review (r) ns ous 018 edel aed “Telegraph (r) 76,876 .04 .04 
x fi . . * alo -& oO es » . , 
*Sunday Edition (m) 52,315 .09 .09 45,354 Pasadena “Post (r) 10, 04 = .04 Creek Times & Victor 
864 Jews (r) 03 03 *Star-News (r) 713,141 .06 .06 Record (r) 1,215 .018 .018 
. Malvern Record (r) 018 .018 6,226 Petaluma Argus (r) 2,165 .021 .021 256,491 Denver Colorado Herald (t) 05 05 
Mammoth Courier (c) 1,100 .018 .018 Sunday Edition (m) 05 05 
mH Springs Daily (b) 014 .014 Sunday Edition (m) 018 .018 (Sunday edition 
im Mena Star (r) 770 011 .O11 1,650 Placerville Republican (r) 325 .011 .011 printed in German) 
Newport Independent (r) 700 O11 O11 13,505 Pomona Sulletin Be (d) 025 .014 Express (r) 19,176 .05. .05 
4 Paragould Press (r) 011 O11 Sunday Edition (m) 025 .014 *Post 7 (r) 126,806 .20 .20 
ine Bluff ee & 5,400 = yo ana - "frogress 4 $2,994 = 02 Phe | aan om 165,761 .25 .25 
sraphic d ,097 Porterville Messenger mI) 02 ecord-Stockman ) ; J 
D691 Sunday Edition (m) 025 .025 Suter Edition (m) 02 .02 “Rocky Mountain } 6 
O91 Prescott AN = County (r) —_ owes mea Ried Recorder (r) 1,345 .021 .021 ee | ‘e) 760,842 18 .18 
. icayune r d 3, e uff News (r) 1,340 .018 .018 *Times (r)+30,424 
, Rogers Post (r) 845 .014 .014 2,962 Redding Courier-Free Press «) 1,026 .014 .014 *Sunday Edition (m) 154,660 .13  .13 
; Siloas, Citizen (r) 525 .007 .007 Searchlight ‘ © 1,385 .018 .018 4,116 Durango Democrat "e (d) 018 .018 
. J Sunday ition (m 018 .018 Sunday Edition (m) 018 O18 
Springs Register (r) 600 .014 .014 9,571 Redlands Facts (r) 2,509 .02 .02 Herald ( 1,985 018 018 
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Pop. a. 
629 Flo 
i = 
3,818 r¢ 
8,665 Gr 
Four of the five largest de- 
partment store advertisers a % 
in Jacksonville regularly is La 
use more space in the Eve- ia be 
ning Metropolis 6 days $279 Lo 
: every week than in 7 days, 3581 Mc 
including Sunday, of the ; 02,98 Pu 
Morning Times-Union. 
: Their results prove that tas Te 
The Metropolis produces 
the greatest volume of local 
business. 1s As 
i : 5 143, t 
(Lineage figures supplied 
| upon request.) - 
20,620 Br 
22.325 Dz 
i 38,036 Hi: 
~~ a 18370 M 
The Florida Alert : = 
ya T a 4 rojo 1H 22,129 M 
15,081 N: 
Florida’s Greatest Newspaper _ 
62,519 Ne 
Policy 
A et : 25,688 N 
@ The Jacksonville Metrop- @ The Metropolis is a Dem- 
olis’ news services are un- ocratic paper and believes 71,700 N 
excelled. The Metropolisis 19 the principles of De- Ae 
° . 40,057 S 
é member of the Racist «OO = believes in 100 2088 1 
per cent Americanism, The s1410 V 
Press, United Press, Inter- : 
sonal N Reale Sanctity of the Home, .Law 
national News service, UNl- — and Order, and is at all times opt 
Press, and Newspaper En- moves for Jacksonville and 10,168 | 
terprise Association. Florida. 
37,571 | 
E. KATZ SPECIAL ADVERTISING AGENCY 
ESTABLISHED 1888 
CHICAGO ATLANTA 
KANSAS CITY NEW YORK SAN FRANCISCO 
2,427 
5,445 
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COLORADO—Continued a FLORIDA—Continued ILLINOIS—C ontinued 
gate A 
Net Paid Line Rate Paid Line Rate Net Paid Line ‘Rate 
pop. city Paper Circulation 5000 Min Pop. City Paper Circulation 5000 Min Pop. City Paper Circulation Min 
2,629 Florence Citizen (r) 750 .014 .014 5,286 Gaines- 36,397 Aurora *Beacon-News (r) $15,610 .055 .055 
9,7 Fort : ville News (r) 1,423 02 .02 p , Sunday Edition (m) 15,863 .055 .055 
Collins Courier (r) 1.453% (2) 4.925 .035 .035 Sun (a) 1,085 .014 .014 Prego: GPemems: een ener 
Express (c) 2,572 § ‘® ’ : y Sunday Edition (m) 014 .014 4/16/21) (b) 036 .036 
Sunday Edition (m) 035 .035 91,558 Jackson- 7,111 Beards- . . : 
3,818 Fort ; ville <Florida Metropolis (r)718,355 .07  .07 town I llinoisian-Star (r) 014 .013 
Morgan Times (r) 1,175 .018 .018 Florida Times- 24,823 Belleville * Advocate (r) $3,747 02 .02 
O66 Grom’ sion News (c) 3,632 018 .016 *Sunday Edition (n> $38$74 09 09 News-Democrat  (r)_ 5,497.02. .02 
unction News 5 : : ' s y Edition » A 5 77 Pelyi : 
Sunday Edition (m) 018 1016 | 18,749 Key West Citizen (r) 2.260 102 02 a ee See (r) 2,854 021 021 
Sentinel oie 3,374 02.02 7,062 Lakeland Star (ce) 16S 0 0M ie "Matias (t) $6,191 .035 .035 
jreele *Trib.-Rep.(b) 71,227 ) ¢. Sunday Edition (m) 014 4 , ue ei y ‘ ‘ 
WMS Greeley Trib-Rep.(r) 42,656 § ©) 13,883 025 .025 Telegram (r) 2,063 02 .02 ope Sake CO eae 
4964 La Junta Democrat (r) 650.014 .014 29,549 Miami *Herald (b) +9,070 .05  .05 15.203 Cai Saar las © Ve tee “aan 
tsi2 Lamar News (r) 730 014 014 “Sunday Edition (m) +11,683 .06 06 '203 Cairo ee eaten Ce i ae ae 
1959 Leadville Herald-Democrat (a) 3,250 .025 .025 * Metropolis (r) 49,932 05 05 ca Saee  ae aee ae 
' Sunday Edition (m) 025 1025 4,914 Ocala Star (r) "850 011 011 | ggg ¢ Sp 2 oe as ae 
$48 Longmont Call (r) 915 018.018 9,257 Orlando _ Reporter-Star (r) 1,901 .025 .025 ’ — Ae tr) 42.952 .02 
' 1 ames, (7) 1180 02 02 Sentinel @) (207 0 8) cance as 
279 Lovelan eral (r) s . d *Sunday Edition (m) 42,578 .025 .025 ‘ r > 
cna Reporter (r) 1310 021 021 | §,102 Palatka News Ce) 1680 215 215 |g a19 CoM witte Eenuien S Ve ae 
$381 Montrose Enterprise ? aa e seen See ae = = 12,491 Centralia * Sentinel (r) $4,836 1025 ‘025 
se WE a oe . 15,873 Cham- 
Pueblo *Chieftain (b) 78,093 .04 .04 31,035 Pensacola * Journal (b) 73,978 .03 .03 : a 
‘iad *Sunday Edition (m) 49,864 04 ‘04 *Sunday Edition (m) 15,396 .04 .04 pe ee ae ee 
*Star-Journal (r) $10,453 104 104 *News (r) $5,282 03 .03 nn te ee 
*Sunday Edition (m) 710,624 .04 .04 6,192 St. Au- 6.600 Chart aaa 
6415 Sterling | Advocate (r) 3,211 .036 .036 gustine Record (r) 2,231 02.02 ' ne ee a t (e) 2,939 02 .02 
1618 Telluride Journal (r) 607 01 01 14,237 St. Pe- ~— a 
0906 Trinidad Chronicle-News (s) 2,511 ~ 2 tersburg Independent Gr) 4,407 023 .023 aes (e) 018 .018 
Sunday Edition (m) a 3 imes (c) 4,741 .025 .025 21 7 : P pea 
Picketwire (r) 2,040 02 102 see Sanford HotRdtY Edition Gm) ae See | RMLE Cllee “see. ee 
5,588 Sanford Herald (r) 1,041 .018 .018 *Hera “ahecee: 1 : ‘ 
CONNECTICUT 5,637 Tal’hassee Democrat (r) 1,240 1018 “018 hat & Seer Oe a 
POPULATION—1,380,631 51,608 Tampa *Times (r) $11,942 .04 .04 a ee i — i) 116,829 24 24 
1,643 Ansonia *Sentinel (r) +6,841 .025 .025 ‘Tribune === (b) $19,288 105.05 “News (r)4412.304 165 165 
143,538 Bridgeport* Post (1) 731,649 l(e) 447,434 114.14 *Sunday Edition (m) +28,915 .06 .06 Post (r) 44.021 18 12 
*Telegram(b)+15,785 | ’ ’ 8,659 West Palm Palm Beach Post (a) 3,821 .04 .04 *Trib (b)#460,739 .70 .70 
*Sunday Post (m) 421,264 .08 .08 Beach Sunday Edition (m) 04 = .04 a “ » Editi ( 787.952 1.00 1.00 
Star (r) 16,365 104 .04 ee ee ee ee 
Sunday Herald (m) ‘ 06 .06 GEORGIA rs ag 025 .025 
Times & Farmer (r) 16,794 .038 .035 POPULATION—2,895,832 jenna tee es 
20,620 Bristol Press (r) 3,269 .025 .014 11,555 Albany Herald (r) 4,845 .03  .03 and Daily Fin'l 
22325 Danbury News (r) 6.722 .018 .018 9,010 Americus Times-Recorder (u) 2,494 02 .02 — (b) 8,752 .255 .21 
38,036 Hartford *Courant (b) #28,349 .07 .07 Sunday Edition (m) 02 02 Mau CGS we eae 
; *Sunday Edition (m) 438.897 .09 .09 16,748 Athens “Banner . (d) 71,941 .02  .02 we ggg Ah. 
"Times (r) 442,537 .14 .14 *Sunday Edition (m) 1,996 .02 .02 oaliti oF sblished 
18,370 Manches- “Herald a & oe a. ie college oan 029 .029 
rald r) 3,598 | F *Sunday Edition (m) 3, ‘ 025 : P ) : aa 
34,739 Meriden oarnal re $3708 a3. t28 (3 mos. sta’t 12/81/20) 5,898 Clinton *Journal a (d) #2,045 .025 .025 
’ *Record (b) 46587 1035 .023 | 200,616 Atlanta *Constitution (b) 50,687 .13  .13 Pa See ee ee 
22.09 Middle- *Sunday Edition (m) $58,616 -13 13 PT, 6s ee > la a = 
jena en (r) 7,098 .03 025 “Georgian (r) 747,262 12 .12 33,750 Danville Commercial-N ews (r) 716,280 .04 .04 
15,051 Naugatuck News (r) 2,150 .021 .014 “Hearst's Sunday Frees an oo ae 
59316 New American (m)f111,161 .15  .15 eqp5unday Edition (m) 033.03 
Britain “Herald (tr) +7,322 03 .03 *Journal (r) $458,542 .14 .14 43.818 Decatur Herald Pee (b) 415,260 .05 .05 
Record ir) 7582 036 .029 *Sunday Edition (m) +80,828 .14 .14 . Sunday Edition (m) 415,209 .05 .05 
519 NewHaven*Journal-Courier  (b) $15,672 105.05 52,548 Augusta *Chronicle (b) $9,353 .045 .045 Pee eee tn nn 
Tasister (s) 30,803 1085 108 *Sunday Edition (m) 8,803 .045 .045 ns i *Sunday Edition (m) 716,260 .05  .05 
Sunday Edition (m) 085 .08 *Herald (r) 412,931 .05 .05 7,871 De Kalb Chronicle (r) 2,258 .02 .02 
*Times-Leader (r) $16,201 .06 .06 *Sunday Edition (m) 11,916 .05 .05 Independent (r) 007 .007 
rat (r) 12/876 .05 .04 14,413 Brunswick Banner (r) 025 .025 8.191 Dixon  *Telegraph (r) 74,091 .03 .03 
Sunday Edition (m) 7,635 .05 .04 News (c) 2,162 .025 .025 7.285 Du Quoin Cail (r) 015 .015 
Yale News (college Sunday Edition (m) 025 .025 66,740 East St. 
year only) (b) 043.038 31,125 Columbus *Enquirer-Sun (b) 74,553 .03  .03 Louis *Journal * (t) $7,665 .05 .05 
25,688 New : Launder Edition (m) 74,445 .03  .03 yd —— (m) 9,490 .05 .05 
London *Day, The * (r) $10,578 .045 . “Ledger (t) 78,014 .04  .04 yy 
Globe (r) eae "025 - *Sunday Edition (m) 78,038 .04 .04 4 3/81/21) 
27,700 Norwalk *Hour (r) 43,967 .025 .025 6,538 Cordele Dispatch (u) 1,250 .016 .016 5,336 Edwards- 
South Norwalk * Sunday Edition (m) 016 .016 ville Intelligencer (r) 3,901 .02 02 
Sentinel (r) 2,813 .014 .014 7,707 Dublin Courier-Herald (r) 1,650 .018 .018 4,024 Effingham Record (r) 3,250 .043 .032 
29,685 Norwich Bulletin (b) 10.941 .05 .05 8,240 Griffin News & Sun (r) 1,000 .021 .014 5,004 Eldorado Journal (1st issue 
cain ecord (r) 3.460 .03 .025 17,038 La Grange ag — (r) 915 Po _ seit 2/7/21) (r) .oee 018 .018 
\057 Stamford *Advocat F Sunday ition (m J 02 27,454 Elgin *Courier (r) ,021 .035 .035 
2,085 Torring- wunaomed ) VG ae ae 52,995 Macon “News iy (r) 716,390 .06 .06 ; News (r) 828 03 = .03 
ton Register (r) 4,256 .02 .02 *Sunday Edition (m) +15,796 .06 .06 37,215 Evanston News-Index (r) 4,768 .04 
91,410 Waterbury* American (r) $8,863 .045 .035 “Telegraph b) {20,144 06 .06 Northwestern (No 
“Democrat (r) #7.726 .035 .035 *Sunday Edition (m) 720,439 .06 .06 Sat., Sun. or Mon. 
*Republican (b) 411.155 .045 .04 6,789 Moultrie Observer (r) 1,250 .014 .014 edition, published 
*Sunday Edition (m) #12,272 .045 .04 13,252 Rome N “.. day Editi (a) 4,311 = = college year only) 039 .032 
nie Wun. Sunday Herald (m) 06 .06 Tribune Herald ya 3.287 02 ~02 19,669 Freeport “*Journal-Standard  (r) 17,803 04 .04 
Senile Clveatele (rt) 3,400 .024 .014 : Sunday Edition (m) ‘02.02 4,742 Galena Gazette (r) 1,160 .014 .014 
8248 Winsted Citizen (r) 2.292 011 1009 | 83,252 Savannah *News (b) 420.581 .05 .05 23.894 Gelesburg Mell an ft eS eS 
*Sunday Edition (m) 422.960 .06 .06 > Republican-Register (r) 18,321 .025 .025 
ARE ii *Press (r) #14,242 .05 .05 7,125 a ad a ) 2 @ 
POPULATION—223, . omas- urg inois Miner r y d 
10,168 Wilning- - _ ville Times-Enterprise (r) 1,400 .014 .014 Register (r) 3,860 .02 .62 
tom *Evening Journal (r) 419,087 .06 .06 3,005 Tifton Gasette (r) 1,220 .014 .014 5,451 Hoopeston Chronicle-Herald (r) 018 .018 
“Every Evening (r) 713,335 .05 .05 10,783 Valdosta Times (r) 2,770 02 .02 (Chronicle & Herald 
*News (b) 79,988 .04 .04 18,068 Waycross Journal-Herald (r) 3,120 .025 .025 were consolidated 
*Sunday Star (3 mo. IDAHO 5/1/21. The indi- 
stm’t 3/31/21) (m) 14,234 .06 .06 : , 2 vidual circulation 
DISTRI 91.393 Bol POPL i ION—431,866 was, Chronicle 804; 
> oise Capital News (r) 10,417 04 .04 Herald 1,387) 
RICT OF COLUMBIA Sunday Edition (m) 10,176 .04 .04 15,713 Jackson- ¢@ 
37,871 Wash- . . ’ *Idaho a P b) bry - = ville *Courier (r) 42,436 .017 .017 
ington *Herald (b) $38,760 .10 .10 sanmny Raion (a) Uae : “Journal... (d) 75,165 .031 .029 
8 “Sunday Edition (m) 431716 110 ‘10 6,473 Coeur. Sunday Edition (m) 45,199 .031 .029 
“Sasad b) $57910 19 18 Alene Press (r) 1,520 .013 .013 3,839 Jersey- 
*Suatey Edition (m) +80:710 21 120 1,201 Hailey Wood River Times- ville Democrat (r) .006 .004 
*Star r) $91,227 (20 20 News-Miner (r) 014 .014 38,406 Joliet *Herald-News (r) 716,564 .055 .055 
“Sunday Edition (m) 489,675 20 20 ati ey Sake (> ae ae ae 
"Th 3 ) 454.073 16 16 Falls Post (s) 3,115 .026 .026 Times (t) 05 05 
ee M (r) 54, ° ° Sunday Edition (m) .036 .036 (1st issue March 6th) 
Pe maga — \ 24 (24 Times-Register (c) 3,166 .036 .025 Sunday Edition (m) 05 .05 
undey 49-741 Sunday Edition (m) 036 .025 16,753 Kankakee News (r) 4,711 .025 025 
e 47, 6,574 Lewiston Tribune (a) 4,019 .029 .023 *Republican r 
(Sunday Mornin ~ iti p (r) $5,676 02 .02 
gerry ts Sunday Edition (m) 629 .023 16,026 Kewanee *Star-Courier (r) $3,809 02 .02 
R|rwec /21) 3,956 Moscow Star-Mirror (r) 1,625 .021 .021 13,050 La Salle Post (r) 2,478 014 .014 
FLORIDA 7,621 Nampa Free Press (c) 4,237 03 .03 *Tribune & Peru 
A . Sunday Edition (m) 03 .03 Press (r) 42,363 62 
2427 C) POPULATION—968,470 15,001 Pocatello Tribune (r) 4,409 .029 .029 2,279 Lewistown Record (r) 1,020 .013 .013 
5445 prarwater Sun (r) 1,232 .018 .018 8,324 Twin 11,882 Lincoln *Cowurier-Herald (r) 1,898 .02 
M45 Daytona Journal nae 4 Falls *News (r) 42,245 03 .03 *Star (r) $1863 102. .02 
_Sunday Edition (m) 02 .02 Times (r) 3,535 .035 .035 6,215 Litchfield News-Herald (r) 2,077 015 015 
News As (r) 2,450 03 .03 2,816 Wallace Press-Times __ (c) 1,740 03 .03 /nion (r) 42152 .024 .024 
a — Sunday Edition (m) 03 .03 6,714 Macomb By-Stander (r) 1,985 .011 O11 
so oe ILLINOIS 9.882 Marion Post () 1258 (01S 91S 
5 4 b Marion R 
3 only) (m) 03 .03 POPULATION—46,485,280 Republican & 1.475.015 OL 
324 De Land N : P r) . F 01S 
3678 Fore nd News (r) 1,450 .014 .014 24,682 Alton Telegraph (r) {Sis 03 13,552 Mattoon ‘*Journal-Gazette & 
*Times r) . P 02 Commercial-Star (r) #4, J 7 
Myers Press (r) 018 .018 (6 mos. audit 3/31/21) 30,709 Moline "Dispatch id ey ry ry 
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s or the Government—The Advertising Rates 











ILLINOIS—Continued INDIANA—Continued INDIANA—Continued 
Agate Agat 
Net Paid Line Rate Net Paid Line Rate et Paid Lin 
Pop. City Paper Circulation 5! Min Pop. City Paper Circulation 5000 Min Pop. City Paper Circulation 500 
8,116 Monmouth Atlas (r) 2,987 .025 .025 86,549 Fort 4,940 Union City Times (r) 1,920 oy 
eview (r) 3,084 .018 .018 Wayne *Journal-Gazette (b) 726,986 .07 .07 6,518 Valparaiso Messenger (r) 2,385 Os 
4,505 Morris Herald (r) 2,485 .015 .015 *Sunday Edition (m) 25,721 .07  .07 Vidette (r) 2,060 oy 
7,456 Mount (3 mos. sta’t 12/31/20) 17,160 Vincennes* Commercial (d) $4,530 35 
Carmel Republican-Register (r) 2,615 .018 .018 *News & Sentinel (r) 734,395 .08 .08 *Sunday Edition (m) 74,542 M5 
1,806 Mount Sunday Edition (m 08 .08 un (r) 2,405 og 
Carroll Mirror-Democrat (r) 1,050. .014 .014 Pp rae hay 5/22/21) 9,872 Wabash — — 3 by s 
9,815 Mount ress (1st issue Times- r . 
: Vernon Register-News (r) 4,410 .025 .025 11.585 Frankfort Ae f) ‘sams -. -. 5,478 Warsaw en bad im as 
a rankfor rescent-News r ‘ d Jnion r . 
aor imes (c) 5,630 103.03 8,705 Washing- ’ 
boro Independent (r) 2,385 .015 .015 re a 
Republican-Era (r) 2,345 .015 .015 4,909 Frankli a Edition “ 2,650 as as ton Bonayes 3 Tm ou 
1,800 National ‘ ’ ranklin Star r 1650. era r , AM 
: 55,378 Gary *Post (r) 76,789 .04 .04 
Stock - IOWA 
Yards National Live Stock Tribune (r) 5,665 .035 .035 ILA‘ : 
9,525 Goshen Democrat (r) 2,372 .015 .015 POPULATION—2,404,021 
Rea peta Be  , 10,741 .06 .06 °News-Times ; (r) $3,203 .018 .018 6,270 Ames _ Tribune & Times (r) 2,300 3 
including tri-weekly (3 mos. Sta’t y+ coe el Ser ee an £21 
3/31/21) ’ oone *News-Republican r 3 
4,491 Olne Mell santana “a 1,526 .013 .013 3,780 Green- 24,057 Burlington* Gazette (r) $10,213 r 
v y peas (r) «013 1018 castle Banner (r) 1,765 O14 .014 ease we & 110,368 038 
. 875. J Sunday Edition (m t 
10,816 Ottawa Fed Trader.Joursal és) Sf aes aa dy Pen eral (r) 7 6316 CedarFolls Record Gc The 3 
‘neat — pcan imes r — re a os Reporter (r) 2,052 .014 .014 45,566 Cedar 7 
7988 Paris Boaceer:” Gr) 2016 015 015 maieees ~°°-4 me oan 7) 
497 Y : ’ : urg News (r) 2,941 02 .02 *Republican 
Gazette (d) 016 .016 Times (r) 1,948 .014 .014 (d) 110,320 } + Gj) $13,668 os 
Sunday Edition (m) 016 .016 36,004 Hammond Lake County Times (t) 11,296 .04 .04 *Times (t) _ 43,3 
News (r) 2,432 02 .02 Saturday Edition (y) 04 04 *Sunday Edition ‘(m) +13,560 §5 
3,033 Paxton Record : (r) 009 .009 6,183 Hartford 8,486 Centerville Jowegian & Citizen (r) 4,347 
. (No Thurs. issue) A i , ity News 2,299 .02 .02 7,350 Charles f i : 
12,086 Pekin Times (r) 2,380 .02 .02 Times-Gazette (b) ) 2345 02 .02 City Press & Intelligencer(r) 2,700 0a 
76,121 Peoria *Journal #19; pa Times-Gasette (r) § © “ sate 24,151 Clinton Fal (r) Vine 035 
ao) 14,000 Hunting- *Heral (x) 77,808. 0% 
sana 3  odheniadeaias fon feral ee ed he ~ eee ee 
; 65 *Press (d) . 4 uffs *Nonparei t ’ d 
*Sunday Journal- *Sunday Edition (m) 44,059 .025 .025 *Saturday Edition (y) +7,336 0% 
Transcript (m) 420,076 .09 .09 314,194 Indian- *Sunday Edition (m) 13,921 .6§ 
*Star ae. (r) 722,074 .06 .06 apolis *Indiana Times (r) 443,535 .10 .10 (6 mos. audit 3/31/21) 
asin ae Serene “pd oe ° ba 744 - a. Live Stock Journal (r) ae #71 s 8,034 Creston —_ — ©) senna 
. eru News-Herak r & J r *Neows (r)#118,225 .2 lain Dealer r 
6,664 Pontiac *Leader (r) 3,290 .018 .018 *St (b) | 489.536 15 15 56,727 Davenport* Democ rat & Leader (t) $14,893 .06 
35,978 Quincy *Herald (r) 411,612 .045 .045 - *Sunday Edition (m)+111,997 .20 .20 me, Sunday Edition re Ue — 06 
*Whig-Journal (t) 714,331 .05 .05 10,098 Jefferson- , _Limes r . a 
*Sunday Edition (m) $15,445 06 .06 ville News (r) 1,000 ™ “ 126,468 See eae oi &@ 149,733 M4 
h bin New J j d d ba itio 2, A 
65.651 Rockford “Register-Gosctte (x) t1z26e 04 04 | S273 Kendall. e na News ce) 34238 
*Republic (r) 78,237 .03 :03 ville News-Sun (r) 1,950 018 .018 sRegister (b)+62,273 | 2) 4111,560 29 
*Star (d) 710,455 .04 .04 30,067 Kokomo Dispatch (c) 6,763 .03 .03 *Tribune (r)+49,287 j- , 
*Sunday Edition (m) 713,797 .05 .05 Sunday Edition (m) 03.03 *Sunday Edition (m) +92,761 .2 
35,177 Rock *Tribune (r) #9,163 .04 .04 39,141 Dubuque * American Tribune (r) 711,509 .0§ 
ee Island *Argus & Union (r) 79,174 .04 .04 22,486 Lafayette Kee ae  peranagratiigery 1d on 
.237 Savanna Times-Journal (r) 1,708 .018 .018 . mos. sta ) 
ee eee! ngage “Fekinss pease | 118750 
vill Jnion d r tala hg 
9,183 Spri a woe o. ea Purdue Exponent (d) 032 .032 *Sunday Edition (m) 15,711 05 
59, pring. 
field *Ilirois State 4 Sunday Edition ) .032 .032 *Times Jenene on 
aon (College year only 52 |: 
P av Edition & tiger 7 rn 15,158 La Porte Argus } .- = = Rlemagr tng G) 112,492 
*Illinois S : Heral r) 3,638.02 » 
yo Sy (r) $22,513 .06 .06 6,257 Lebanon Reporter (r) 3,100 .018 .018 *Sunday Edition (m) 712,532 05 
*Sunday Edition (m) 418,517 .06 .06 5,845 Linton Citizen (r) 2,412 .018 .018 (6 wks. stm’t.) 
8,182 Sterling *Gazette (r) $4,790 .03 .03 21,626 Logans- om _ () 79900 26 88 (Fie Solrenh epeale 
a79 < *r - port *Pharos-Tribune r K d é and the Times-Journa 
14,779 Streator ed J ea t-Tir & {Pus i ry 6,711 Madison *Courier (r) 72,406 .02 .02 each discontinued their 
5,806 Taylor- MECPERAENTS OES, | SE 4 ae 7 Herald (r) 1,210 .018 .018 morning edition May 
. ville Breese (r) 2,163 .011 .O11 23,747 Marion *Chronicle (r) 76,955 .03 .03 Ist. Thee morning circu- 
Cater (r) 4.015 .02. .02 *Leader-Tribune (d) 47,463 .03 .03 lation has been trans- 
10,244 Urbana Courier (r) 3,185 .021 .021 itieiaie “Sunday Edition (m) 17,793 03 05 a oe 
‘ Illini (c) 3,750 .025 .025 ‘895 Martins- ; ist. 
> s sas , ville Reporter (r) 1,460 .011 .011 5,948 Fairfield Ledger-Journal (r) 2,332 
Caller. peng oad 025 .025 19,457 Michigan 19,347 Fort Dodge* Messenger & 
19,226 Waukegan*Sun & Gazette (r) 43,912 03 .03 ~~ ieee & ae oe 2 | (ines Pert Chronicle (r) 78,355 
y > “ : ~ Jews r A a ‘ 5 Yor 
8,478 W. Frank- . ( 018 .018 2,536 Monti- Madison * Democrat $ $3,336 0% 
fort American r) ‘ cello Journal (r) 1,150 015 .015 | 11,267 Iowa City *Press-Citizen $6,627 .035 
f 5,284 Mount (5 mos. wta’t 8/81/21) 
INDIANA Vernon Democrat (r) 980 .014 .014 14,423 Keokuk “Gate City & Constitu- 
POPULATION—2,930,390 36,524 Muncie Press (r) 04 .04 tion Democrat (r) 5,528 .03 
4,172 ep og . (1) 1.475 .0i1 .011 *Star (b) 424,357 .07 4 15,731 erenene a 
Tia News r , *Sunday Edition (m) 15,225 .07 | town *Times-Republican (r) . $9,542 
senbemad ee o} 45°14 ~¥ os 22,992 New Al- 4 aoe ie 20,065 Mason City*Globe- Gazette & a 
5 nderson ulletin r : : + ba Ledger (r) iy j imes (r) 79, 
*Herald _ d)—- $6,657 03.03  . Séhene (r) 1,327 1015 .015 3,985 Missouri. _ 
*Sunday Edition (m) 18,289 .03 .03 14,458 Newcastle *Courier (r) $3,938 .025 .025 Valley Times (r) 402 Oi? 
aaee fasion HS ribune Ad — yr = imes (r) 2,810 02 .02 3,987 Mount 
¥ tar r 7 A .f ¥ leas New. 
8.963 Bedford Democrat z) 900 018 iors | 0758 NOTES edger (r) 3,001 .018 .018 | 16,068 Muscatine Journal & News "> S480 aM 
rs at aoe Sis Sik | 12,400 Peru Chronicle (r) 2,950 .015 .015 ssiaties yLribune (x) 799 8s 
, ickne ews . S ourna ewton *News r) y 
11,595 Bloom- Journal (r) \ (e) 029 .029 7,455 Oelwein Register (r) 1,832 Mi 
ington Indiana Student (d) 018 .018 Tribun (r) 02 02 9,427 Oskaloosa Herald (r) 4,975 02 
(College year only.) (st. te are) 23,003 Ottumwa *Courier (r) $12,373 0 
Wotan tr $170 ote 014 i ay 1'343 02. 02 5,642 P Chet i Zee ro 
or r . Republican r . 5 5 erry (r) A 
5,391 Bluffton Banner {ry 2,385 .015 .015 5,958 Portland Commercial Review (r) 2,206 .015 .015 71,227 Sica City* ‘Journal (b) $22, oot (e) 750,411 1 
News (r 2,571 .014 .014 epublican (r) 1,810 .014 .014 *Journal (r) 28,071 x 4 : 
9,293 Brazil Times (r) 4,457 .025 .025 un (r) 1,8. 014 .014 *Sunday Edition (m) 432,574 .1l 
.962 Clinton Clintonian () 2,4 02 .02 7,132 Princeton *Clarion-News (r) 1,741 .018 .018 Live Stock Record (r) 3,984 03 
3,499 Columbia . : Democrat (r) 1,845 .014 .014 *Tribune(b) 76,685 } (e) $51,965 il 
~ oor 2 aa) ao (i) 49,178 0468 O48 | 3,331 V Cer eS ey aun i 
ost r , ‘ 26,765 Richmond *Item » A ’ . Jinton edar Valley Times (r / 
8,990 Columbus Herald (r) O11 O11 *Sunday Edition (m) 19,569 .045 .045 4,697 Washing- 
Ledger Lae (u) 3,056 02 .02 *Palladium (r) 711,930 .05 .05 ton *Journal (r) 72,714 
Sunday Edition (m) 02 02 3,720 Rochester Republican (r) 014 .014 36,230 Waterloo *Courier (r) 715,861 A] 
Republican (r) 3,390 .025 .025 Sentinel (r) 1,389 .014 .014 *Times-Tribune (d) 710,040 .035 
9,901 ne 1" 2 (r) $3,932 .025 .025 —- + a eettens (r) ered pad pond 5.687 Wes *Sunday Edition (m) +10,452 .0% 
*News-Examiner r * d 7,348 Seymour ribune (r) 44 ¥ ebster 
10,139 o- 9,701 Shelby- City Freeman-J ournal (r) 1,870 0 
fords- ville Democrat (r) 3,586 02 .02 , 
KANSAS 
ville *Journal (r) 3,255 02 .02 Republican (r) 017 .017 
*Review (b) 74,005 .025 .025 70,983 S. Bend News-Times (a) ) (f) 17,168 .05 .05 . POPULATION—1,769,257 
4,762 Decatur Democrat (r) 3,114 .025 .025 News-Times (r) § / ’ : . 4,895 Abilene Chronicle (r) ou 
2,379 Dunkirk News (r) 007 .007 Sunday Edition (m) 05 .05 Reflector (r) 1,191 OU 
2,376 Edinburg Courier (r) 02 02 *Tribune (r) $16,704 .055 .055 11,253 Arkansas 
24,277 Elkhart ‘*Truth (r) 9,394 .04 .04 4,489 Sullivan Times (r) 2,000 .015 .015 ity News (r) 2,365 02 
10,790 Elwood Call Leader (r) 013 .013 66, Terre Traveler (r) 2,620 .02 
85,264 Evans- Haute Post (r) 12,922 .035 .035 12,630 Atchison *Globe é (r) 76,990 .03 
ville *Courier (b) 423,008 .05 .05 *Star (b) 422,961 .06 .06 Sunday Edition (m) 03 
*Sunday Edition (m) 421,066 .05 .05 *Sunday Edition (m) 119,215 .06 .06 (Effective April 2, Sat- 
*Journal (r) 712,047 .04 .04 *Tribune (r) 21,855 .06 .06 urday issue discontinued 
*Sunday Edition (m) 149,477 .04 .04 *Sunday Edition (m) 20,154 .06 .06 an d Sunday morning 
(8 mos. sta’t 12/31/20) 4,507 Tipton Times (r) .018 . .018 issue started.) 
Press (r) 15,445 .045 .045 Tribune (r). 2,375 02 .02 4,219 Augusta Gazette (r) 1,486 018 





(See Explanatory Note and Key Letters on Page XIX) 
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8,513 
7,516 


101,177 


1,539 
12,456 


16,912 


18,082 


5,11 
15,08 


50,02 
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KANSAS—Continued ‘ia KENTUCKY—Continued - MASSACHUSETTS—Continued 
aid gat 
Net Paid Line Paid Li 
~- Paper Circulation 5000 Pop. City Paper Cireutation 5000 Pop. City Paper Circulation 
"- Maysville Independent 2,325 .02 .02 16,971 Gardner News ¢ 3,767 

- Springs Citizen 1,350 (con’t) Public Ledger 1,524 .014 22,947 Glouces- n 
5 3,315 Beloit Call 2,176 .01 8,041 a *Times (r) 16,483 
42 Burlington Republican 2,188 News 025 15,462 Greenfield Recorder (r) 2,600 
05 ois 2,191 Caldwell Messenger 876 . 17,424 Owensboro*!x uirer 74,235 02 . 53,884 Haverhill *Gazette (r) 114,969 
16 On 3427 Caney Chronicle 1,026 *Sunday Edition ¥ A 60,203 Holyoke roars (r) 9,390 4 
28 Os 10,286 —— Tribune 2,855 . “Mgommaee oo -_ ‘ . Transcript (r) 13,092 . 

4 erry- J u dit d 607 d Ss 
a7 ls sak -Republicen 1,380 26,795 Paducsh New Deane 5.538 1032 pwoense “Eas 


RGNSS 


Sess $3 
RRR BRR BR RR SRREBRE 


S &&S 5 


mR 


57.055 
11 055 


92 5 


32 05 


Dispatch-Republican (r) 1,450 
Journal (r) 4,880 


News & Daily Earth (c) 4,212 .02 


Sunday Edition (m) 
3,155 Columbus Advocate (r) 


4,705 Concordia Blade-Empire (r) 2,980 d 


2,857 Council 


Grove Guard 1,300 J 
5,061 Dodge City Globe (r) 2,422 . 


10,995 El Dorado Times (r) 4,218 
3 Emporia “Gazette 
10,693 Fort Scott Tribune-Monitor 
eit Frankfort Index 
3,954 Fredonia Herald 
4,712 Galena Times 
4460 Great Bend Tribune 
3,222 Hiawatha World 
23,298 Hutchin- 
son 


*Gazette 


11,920 Indepen- 
Sunday Edition 


m) 
Reporter or 2,917 . 
> Ley . 


Star 
8,513 Iola “Register 
7,516 Junction 


City 
101,177 eal 
City 


(r) 73,800 


Sunday Edition (m) 
(2 mos. sta’t 3/31/21) 
1,539 Kiowa Record d 
Sunday Edition (m) 
12,456 Lawrence Gazette 
*Journal-World 
University Daily 
ansan t) 
(College year only) 
16,912 Leaven- 
worth Post 
Sunday Edition 
imes 
Sunday Edition 
3,613 Liberal News 
2,516 Lyons News — 
4,595 McPherson Republican 
7,989 Manhattan Chronicle 
Sunday Edition 
Mercury 
Nationalist 
3,943 Neodesha Sun 
9,781 Newton Kansan-Republican 
2,186 Norton Telegram 
9,018 Ottawa “Herald 
16,028 Parsons Republican 
unday Edition 


un 
18,052 Pittsburg “Bante 


Sunday Edition 
5,111 Pratt Tribune 
15,085 Salina at! hg 


Sunday Edition 
50,022 Topeka  *Capital 
*Sunday Edition 
*State-Journal 
7,048 Wellington News 
72,128 Wichita *Beacon (r) 
Sunday Edition (m) 
(1st Edition 12/5/20) 
agle (b) 
*Sunday Edition ) 
tockman (r) 
7,933 Winfield *Courier (r) 


Free Press oo @) 


°F. 


POPULATION—2 mee 
4,729 Ashland “Independent 
*Sunday Edition (m) 
8,638 Bowling 


my ~~ An, uy Daily 


oe 
57,121 Covington Kentucky Post 
5,034 Danville Advocate 
Messenger 
9,805 Frankfort State Journal 
Sunday Edition 
3415 Fulton Leader 
169 Henderson*Gleaner (d) 
*Sunday Edition (m) 
Journal (r) 


.~ _ === ) 
entucky New Era (r 
41,534 *. *Herald 
*Sunday Edition 
- aes, Edi 
unday Edition 
24,891 Louisville *Courier-Journal 


*Sunday Edition 


(r) 758,153 


(r) 1,725 
(r) 


ville 
6583 Mayfield Messenger 
Times 
6,107 Maysville Bulletin (b) 
ee 


(r) 2,205 .02 


r ’ 
(r) 14,117 | 
(r) 262 .02 


(d) 8,329 | 
*Sunday Edition (m) 8,772 . 
*News (r) 411,549 


dence Free Press Pr 2,310 


Union (r) 2,650 . 
Kansan (s) 19,179 y 


(r) 600. 
(r) 75,117 . 


Sunday Edition 
*Sun $5,106 
5,622 Richmond Register 2,850 
7,866 Winches- 
ter Sus 3,692 


POPULATION—1,798,509 
17,510 Alexandria News (ist issue 
May 1921) (b) 
Sunday Edition 
Town Talk 
21,782 Baton 
Rouge State Times 
6,108 Crowley Signal 
3,824 Jennings Times-Record 
7,855 Lafayette Advertiser 


Gazette 
13,088 Lake 
Charles American-Press 
12,675 Monroe News-Star 
387,219 New 
Orleans *Item 
*Sunday Edition 
* State 
*Sunday Edition 
*Times-Picayune 
*Sunday Edition 
uston Leader 


*Sunday Edition & 30,192 


POPULATION—768,014 

14,114 Augusta “*Kennebec Journal (b) 
25,978 Bangor Commercial (r) 
News (b) 

14,731 Bath Times (r) 


6,191 Houlton 
og seas Edition bi $13,776 
69,272 Portland “Express & 


6,224 
*Press {b) $12,481 
Sunday Press & 
es 


MARYLAND 
POPULATION—1,449,661 
11,214 Annapolis Capital-Md. Gazette (r) 2,350 
733,826 Baltimore * American 


*News (r)#125, 
*Sunday 

Amer. 95,519 
*Sunda 

News %89,371 | 
*Sun (b)+111,256 
“Sum (2) $93,636 ¢ (€)4204,892 


(m) 7 184,890 


7,467 Cambridge Banner (r) 
29,837 Cumber- News ( 


land 
11,066 Frederick News (r) > iee} 
Post (b)2,458 
28,066 Hagers- 
town 


Globe ( 
*Herald (b)+3,654 ' (e) 
Mail = (r) 4,441 “ 

(6 mos. audit 12/31/20) 


MASSACHUSETTS 


POPULATION—3,852,356 


22,561 Beverly Times | (r) 4,971 
748,060 Boston Advertiser (b) (e) 

Record (r) 48,412 

{Sunday Advertiser. vad ergo 
*American 
Christian Science 


“Ginbe chy 108,680, ©), 22268 
*Globe(r)+186,938 | (¢)t295,618 
*Sunday Edition (m)#310,015 
*Her 
*Traveler 
(r) $137,747 | 


“Sunday Edition Pid o-9 949 

Telegr r 

(at i ene 3/16/21) 

*Transcript (r) $37,012 
*Wednesday Edition 
*Saturday Edition {y) 


Time. ( 
109,694 Cambridge Hesvesd Crimson  (b) 
(College year only) 
43,184 Chelsea Record (r 
12,979 Clinton ‘Item (r) 
120,485 Fall River Globe (r) 
*Herald (r) 
*News (r) 
41,013 Fitchburg *Sentinel (r) 





17, 033 Framing- 
ham News (r) 


$90,978 : 


3,389 Rust ) 4 
“3 874 Shreveport * Journal $11,935 . 
*Times $21,122 . 


032 | 
032 
029 







18,008 Biddeford Journal (r) 4,433 .02 
Record (r) 2,583 . 
Aroostook News (r) 2,250 . 
31,791 Lewiston *Journal (t) f11,411 . 


19,498 .04 


Advertiser (r) 424,740 | 
Pe ad Telegram rs} 22,855 . 


Tim m) d 
13,351 Waterville Sentinel (b) 5,256 . 


(b) Ming (e) 184,446 . 
9 J 


*Sunday Edition nes d 


b) a 
Times (r) 10,758 .04 
(e) 6,041 . 


r) 2,617 
78,095 J 


10,036 Amesbury News (r) 2,250 , 
19,731 Attleboro *Sun (r) 5,053 . 


(r)#266,006 :50 


(b) $114,306 | (.) 4252 053 | 


ee Edition ene 649 . 
nc )+408,789 .60 


% 
66,138 Brockton ot ed (r) 19,233 . 
10,596 . 





(r 
94,270 Lawrence *Eagle (b) $1,809 
“Tribune (etis.e92 } Ce) 118,501 
Sun American (r) 

Sunday Sun (m) d 
*Telegram (r) 7,940 


Ruserories . (r) 3,882 
ourier-Citizen (b) 
r ~ ra Leader(r) } (e) 17,044 
(r) 18,627 
Sunday Telegram (> 17,646 . 
99,148 Lynn *Ite ) $16,165 J 
*Telegram-! News res dt 
*Sunday Edition (m) +12, oo J 
Malden News (r) 
Telegram (ist issue 
3/24/21) (r) 02 
Marlboro Enterprise (r) 2,892 J 
) 


19,744 Leomin- 
ster 
112,759 Lowell 


Melrose Ne -~ (r d 
Milford Ne (r) 4,500 
121,217 New Bed- *Mereery 


con tee el 127,828 


(r) +22,94 
*Sunday Pw ad (m) 123,953 
Times (s) 5,344 0 
Sunday Edition (m) 


15,618 = 
“News & Herald ) 45,230 
22,282 Nae _- Herald (r) 3,018 
“Transcript (r) 8,324 
21,951 Northamp- 
ton “Hampshire Gasette (r) 16,110 
9,238 North 
Attleboro Chronicle @ ined 
41,751 Pittsfield Berkshire Eagle (r) 15,387 


Wednesday Edition 
47,876 Quincy Patriot Ledger (r) 5,596 J 
42,529 Salem 


Telegram (r) 2,196 . 

*News (r) 719,818 . 
129,563 Springf’ld*News (r)+38,591 

*Republican 


} (e) #53,207 
(b) 414,616 | 


“Sunday Edition (m) 22,213 
ou, (3 wi t oaey 20) 
nion 
*Union (r) $22,474 5 (¢) 153,527 
*Sunday Edition (m) 33, au 
7,873 Stoneham Enterprise (r) 
37,137 Taunton “Gazette (r) +8.115 ‘03 
13, 025 Wakefield Item (r) 2,473 J 


30,915 Waltham Free Press-Tribune (r) 4,025 .054 


News {r) 3,047 | 

179:754 Worcester *Gansite ( peneihs Oe eum 
orcester “Gazette (r 

“Telgrm.(b) 438.484 { (€) 172,399 

*Sunday Edition (m) 441,562 . 

"Post (r) 23,789 


MICHIGAN 
POPULATION—3,668,412 
*Telegram 
Recorder 
“News 
19, 516 Ann Arbor Michigan Daily 
Sunday Edition (m) 
(College year only) 
Times News (r) 
36,164 Battle Ck. *Enquirer& News (t) nt “a 
*Saturday Edition (y) +8,386 
*Sunday Edition (m) 10.638 
Moon-Journal (r) 6,197 
47,554 Bay City *Times Tribune (r) $16,584 


12,233 Benton 
News-Palladium 4,500 


11,878 Adrian 
8, 


4,558 Big Rpds. Pioneer (r) 1,613 4 


9,734 Cadillac! 3, 
+ 379 Calumet 7 2,682 . 
642 Cheboygan Tribune 1,842 . 
Str Coldwtr Reporter (r) 3,025 
993,678 Detroi *Free Press 
*Sunday Edition 
*Journal 


Edition 


5,440 Dow. 
13, 103 eo 


Sunday Edition 
91,599 Flint *Journal 
7,224 Gr. Haven Tribune 
137,634 Gr. Rapids Herald 
Sunday Edition 
*News 
*Press 
4,304 Greenville Call 
7,527 Hancock Copper Journal 
5,476 Hillsdale *News 
12,166 Holland Sentinel 
4,456 Houghton — Gazette 
Sunday Edition 
6,935 Ionia Sentinel-Standard 
8,251 Iron Mt. News 
15,739 Ironwood Globe (r) 
48,374 Jackson ‘Citizen Patriot -(t) 
“Saturday Edition (y) 
*Sunday Edition (m) 
News (a 
Sunday Edition (m) 
48,487 Kalamazoo*Gazette (t) $23,423 
mer tay naiticn 8 19,719 
unday Edi m 628 
57,327 Lansing ews (r 
(ist issue 5/26/21) 
*State Journal (r) 126,314 








(See Explanatory Note and Key Letters on Page XIX) 
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MICHIGAN—Continued 


pop. City Paper 
ington *N ews 
$810 Ludington News day Edition 
e News-Advocate 
eoeeette Mining Journal 
Marshall Chromicle 
Meno’inee Herald-Leader 
Monroe News 
Mt. Clem. Leader 
Muskegon *Chronicle 
Niles Star-Sun 
Owosso Argus-Press 
Petoskey News & Resorter 
Pontiac 40 * Press 
Pt. Huron *7imes- Herald 
Saginaw *News-Courier 
*Sunday Edition 
St. Joseph Herald-Press 
ult Ste. 
Marie 
4829 So. Haven 
Sturgis 
Three 
Rivers 


10.925 Traverse 
7413 Ypsilanti 





News 
Tribune 
Journal 


*Commercial 


Record-Eagle 
Ypsilantian-Press 


Net Paid 
Circulation 


(r) 
(r) 
(r) 
(r) 
(r) 


(r) 
(r) 


MINNESOTA 


POPULATION—2,387, 


Lea Tribune 

it or Herald 
7086 Bemidji . Pioneer 
9591 Brainerd Dispatch 

Crookston Times 

98,917 Duluth ee 


ews-Tribune 


Independent 
Sentinel 
News & Republican 


4,630 Fairmont 


11,089 Fairbault 
7,581 Fergus 
alls Journal 
15,089 Hibbin News 
. s Sunday Edition 
Tribune 
3,448 Intern’l 
Falls 
5,500 Little 


alls 


Journal 


Transcript 
*Free Press 


125 
(r) 
(r) 
(r) 
(r) 
(r) 
(r) 
(b) 


*Sunday Edition (m) 
= 


(r) 
(r) 
pod 
Ga) 
(r) 
(r) 


(r) 
(r) 


73,428 . 
$3,430 | 
3,087 


Re anBovwnm 
RSEsZszs 
uous 


1,806 . 
$5,365 


oo 
as 


Pop. 


MISSOURI—Continued 


City Paper Circulation 


10,252 Cape Gi- 


3,218 
10,068 


3,384 
6,525 
5,098 
10,379 
4,167 


5,595 
18,950 


11,686 Ind 


14,490 - 


29,855 


324,410 Kogeee 


2,255 
4,695 
4,060 
3,549 
5,200 
4,711 


6,013 


rardeau a 4 mess Missourian % 


_ Edition (m) 
Carrollton Democrat (r) 
Democrat (d) 
Sunday Edition o 


Carthage 


ress 
Charleston Index 
Chillicothe Constitution 
Tribune 
Clinton Democrat 
Columbia * Missourian 
“Tribune (3 mos. 
sta’t 3/81/21) 


Call 
Standard 
Gazette 


; (r) 
Excelsior 
Springs {} 

r 
(r) 
(r) 
(r) 


Fulton 
oun 
Hannibal *Courier-Post 
ndepen- 
dence Examiner (r) 
News (r) 
Capital News (c) 
City Sunday Edition (m) 
Democrat Tribune (r) 
ost (r) 
*Globe (d) 
*Sunday Edition (m) 
News Herald (t) 
*Sunday Edition « (m) 
Drovers Telegram (r) 
*Journal 
*Sunday Edition 
"Post 


Joplin 


ity 


(r) 154,161 
*Sunday Edition (m)166,312 


*Star (b) #217,1 


Line Rate 
5000 


44,394 03 .03 
2,385 .018 .018 
018 


1,359 . 
(b) 740,266 . 
(m) 137,581 . 


*Star (ry +222, 178 (e) #439,374 . 


*Sunday Edition (m)#223,260 . 
7,213 Kirksville Eaves (r) 2,362 


News 
Lamar De mocat 
Lexington Intelligencer 
Louisiana Press-Journal 
Macon Chronicle-Herald 
Marshall Democrat News 
Maryville *Democrat-Forum 
Tribune 
Intelligencer 
edger 


Mexico 


2,379 . 
492 .009 


2,782 . 
2,100 . 
+2,828 . 
300 . 
975 . 
1,136 . 





NEBRASKA 


POPULATION—1,269,372 


Net Paid 


Pep. City 
9,664 Beatrice ed fs 
_—— Edition > 
§,410 Columbus News (r) 
4,930 Falls City Journal a 
News (c) 
Sunday Edition (m) 
9,570 Fremont *Tribune (r) 
13,960 Grand 
Island *Independent (r) 
11,647 Hastings *Tribune (r) 
7,702 Kearney Hub (r) 
54,934 Lincoln ‘*Nebraska State 
Jrl. (b) 22,247 (e) 
*Nebraska State . 
Jrl. (r) $11,694 | 
*Sunday Edition (m) 
Nebraskan (No Sat. 
issue) (c) 
Sunday Edition (m) 
(College year only) 
tar (r) 
*Sunday Edition (m) 
6,279 Nebr. City Nebraska Press (c) 
Sunday Edition (m) 
News (r) 
8,634 Norfolk *News (r) 
10,466 No. Platte Telegraph 
191,601 Omaha ‘*Bee (b) 437,419) 
*Bee (r) 18,9475 
*Sunday Edition 
Drovers Journal- 
Stockman (r) 
“News (r) 
*Sunday * on (m) 
*World-Herald 
$37,008 (e) 


() 
(e) 
(m) 


(b) 
*World-Herald 
(r) 735,881 | 
*Sunday Edition (m) 
uth Journal 


mo (r) 
6,912 Scotts- 
bluff Platte Valley News { 
2,592 Wymore Arbor State 
w 


4,190 Platts- 


5,388 York News-Times 


VAD 
POPULATION—77,407 
1,685 Carson 


Paper Circulation 5000 


2,100 


3,747 J 
1,512 | 
23142 5 
1,700 . 
$6,062 .04 


76,085 : 
$5,741 .04 
2,890 . 


$33,941 


$20,752 
1,700 . 


$30,615 | 

$22,881 . 

2,641 . 
0 

1,545 . 

$8,577 | 


$56,366 . 
$56,834 . 
424,368 . 


$73,657 . 
766,953 . 


$72,889 


766,805 . 
950 . 
1,054 . 


210 . 
2,425 . 


12469 Mankato 
80,582 Minne- 
apolis 


12,808 Moberly Democrat 
Sunday Edition 
Monitor-Index 


Times 


2,518 


3,207 102 
1,120 1014 | 2,090 
1 


re 
“Journal (r)+101,938 . wi 
Sunday Edition (inp 1107, 392 . 
Minnesota Daily d 4,206 

(College year only) 3,968 
*Minnesota Star’ (r) 739,080 . 7,139 
“Teibe (b) $62,855 } a Bong = By 2361 
*Tribune A . 
*Tribune(r) $52,231 § (©) T115,086. 8,503 

77,939 


Appeal 
News 
Sunday Edition 
Times 
Tribune 
*Gazette 
Nev. State Journal 
Sunday Edition 
Bonanza 
Times 
Sunday Edition (m) 


NEW HAMPSHIRE 
POPULATION—443,083 
9,524 Claremont Eagle os} 
22,167 Concord Monitor (r) 
*Patriot (b) fl, as3 (e) 
“Patriot (r) 2,453 
(r) 
(b) 


Monett 

Neosho Democrat 

Nevada Mail & Post 

Pop. Bluff American 

Rich Hill Review 

St. Charles Banner-News 
Cosmos-Monitor 

St. Joseph “Gazette 


Ely 
Goldfield 


. 558 
2,225 . d 
2'369 | é 12,016 Reno 


*Sunday Edition (m)130,789 . 


(r) 
$720 Moorhead News a? 
7,282 Owatonna Peoples Press (c) 
Sunday Edition bm 
$637 Red Wing Eagle (r) 
Republican(d) 509) 
Republican (r)2,043 § 
Sunday Edition 


4,144 Tonopah 
4,419 Monte- 


) 
714,839 | 
video American 


( 
*Sunday Edition (m) 12,461 . 
F *News-Press r) 737,693 . 
2,390 . Stock Yards Journal (r) 6,926 
J St. Louis *Globe-Democrat (b) 197,382 .3 
1,550 . *Sunday Edition (m)+180,495 
Gi) 2,552 *Post-Dispatch (r) 158,948 .3 
i ’ ¢ *Sunday Edition (34353, 369 . 
(m) 7 J *Star (r)4101,783 . 
13,722 Rochester Bulletin (r) 3,400 Sunday Edition (m) 
Post & Record (r) 


3,089 (1st Sunday issue 
15,873 St. Cloud ng Press (r) 


4,006 6/26/21) 
(r) 3,805 . *Times 
34,680 St. Paul *Dispatch(+)#76,317 } Capital 
*Pioneer Press (e) 141,331 Sunday 
(b) 765,014 Democrat 
*Sunday Edition (m)120,930 . Sunday 
“News (r) $71,026 . Springf’ld *Leader 
“Sunday Edition (m) 745,194 . 
6,860 S. St. Paul*Reporter (r) 
ia Stillwater Gazette (r) 
Virginia Enterprise (r) 
Virginian (r) 
19,143 Winona *Republican-Herald (r) 
MISSISSIPPI 
POPULATION—1,790,618 
Herald (r) 1,267) 
Gulfport Herald } (r) 
(r) 1,578} 


772,897 


13,029 Dover 
1,513 Hanover 


11,210 Keene 
, 748,050 . 2 78,384 Manches- 
Edition ) 2 _ 


Foster’s Democrat 
Dartsmoutlr 

(College year only) 
Sentinel (r) 


*Leader (r) Be (e) 


21,144 Sedalia 
*Union (b) 13,325 
Mirror & Am. (b) 
Mirror & Am 
Telegraph 


Edition a 
39, 

- 28,379 Nashua 
13,569 Ports- 


mouth 


*Sunday 

768 . a Se _ 

1,494 . *Sundz Editi 
6,951 Trenton icon & Trib 


d Republican & Trib. 
2,010 . ‘ii 
4,811 ——— 
Star-Journal 


Times 
"682 
sie 7,807 Webt® ? 
ebb City Sentinel 
3,178 W: Plains Quill” et} 


(r) 
po MONTANA 
-OPULATION—548,889 

11,668 Anaconda *Standard 
'? *Sunday Edition 
15,100 Billings *Gazette (b) +7,809 ) ( 
"Gazette (x) $2,812 § ©) 
*Sunday Edition (m) 
(3 mos. sta’t. 3/31/21) 
Chronicle () 
Sunday Edition (m) 
—? (r) 
nee *Miner m (b) 
*Sunday Edition A 5 ON a — “ 
Leader . 5 : 24,121 Gt. Falls *Leader + 
Dispatch *Tribune (b) 
*Sunday Edition (m) 
Promoter (c) 
Sunday Edition (m) 
Independent (a) 
Sunday Edition’ (m) 
*Montana Record- 
Herald 
Inter Lake 
— -News (a) 
Sunday Edition (m 
6,326 Livingston Reterprine ot 
Sunday Edition (m 
7,937 Miles City Montanan(r) 1,340 
Star (a) 2 "300 | (f) 
Sunday Edition (m) 
* Missoulian | 
_ (bd) 4,362 > (e) 76,442-.04 .04 
*Sentinel (r)+2,080 | 
*Sunday Edition (m) 75,798 .04 .04 
New. Northwest (r) 2,918 .021 .021 


(See Explanatory Note and Key Letters on Page XIX) 


Edition 


Chronicle 
eral (r) 
Times (r) 


NEW JERSEY 
POPULATION—-3, 155,900 
12,400 AsburyPk. "Press (r) 


*Sun. Shore Press (a 
50,682 Atlantic 
City Gazette-Review (a) 
) $11,183 Sunday Edition (m) 
116,165 Press (b) ret (e) 
Union (r) 4,783 
} 


(b) 


10,937 Biloxi 


7,382 Clarks- 


dale 
4,946 Corinth Corinthian 
1,560 Gr’nville Democrat-Times 


Greenw’d Commonwealth 
3,270 Hatties- 


burg 
22817 Jackson 


Register (r) 
(r) 


(r) 


(b) 
(m) 
410,621 b 76,754 Bayonne News & Review 
710,274 . d *Times 

14,323 Bridgeton News 

eared Pioneer 

9,049 Burlington Enterprise 
116,309 Camden ‘Courier 

Post-Telegram 

95,682 Elizabeth */ournal 

Times (s 
Sunday Edition (m) 


6,183 Bozeman 
41,611 Butte 
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“ Editor & Publisher for June 18, 1921 


To Advertisers Everywhere: 


Gentlemen: 


We are forwarding quite generally, for your information and the information of your 
clients, our Publisher’s Statement for the six months ending March 31st. If you will com- 
pare our Publisher’s Statement with the statement for the same period of the other Halifax 
newspapers, you will find the following facts: 


1. That The Herald leads in NET PAID circulation in the morning field in the 
City of Halifax. 


2. That The Herald leads in NET PAID circulation in the Province and that the 
NET PAID circulation of The Herald—that is, in the City of Halifax and the Province 


of Nova Scotia—is well in advance of the next morning paper. 


3. That this increase in circulation is important owing to the fact that last Sep- 
tember our subscription rate for The Herald was INCREASED from $8.00 to $9.00 


a year and the subscription price of the next morning paper was REDUCED from 
$8.00 to $6.00 a year. 


In the evening field, The Mail—our evening publication, has a NET PAID circulation in 
the City of Halifax of 11,770, compared with 2,734 for the next evening paper. The total 
NET PAID circulation of The Evening Mail is 16,494 compared with 8,162 for the nearest 


competitor. 








Notwithstanding the advance in subscription rates of The Herald and The Mail, since the 
second quarter of 1920, The Herald has increased its circulation without the aid of contests, 
premiums or canvassers, from 9,474 to 11,495 at the end of March, 1921. With reduced 
subscription rates, The Herald’s morning competitor has dropped in Net Paid circulation 
since the second quarter of 1920 to the end of March, 1921, from 12,751 to 9,713. 





Since our March 31st figures were compiled, The Herald and The Mail have still further 
increased their NET PAID lead, and we enter June with a NET PAID circulation for The 
Herald of upwards of 13,000 copies, and a NET PAID circulation for The Mail of 16,500 
copies, or a total combined circulation of nearly 30,000 compared with a combined NET 
PAID circulation of 17,875 for the next two Halifax papers. 


We GUARANTEE the figures in our Publisher’s Statement for the period ending March 
31st to be ABSOLUTELY ACCURATE. 


If any inaccuracy is found by the A.B.C. auditor, we will refund advertisers in proportion. 


THE HALIFAX HERALD 
THE EVENING MAIL 


WILLIAM H. DENNIS, Managing Director, Halifax, Canada. 


Western Representative Eastern Representative 


A. R. KEATOR GEORGE B, DAVID COMPANY 
8 South Dearborn St., CHICAGO 171 Madison Ave.. NEW YORK 
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Babson says Oklahoma is one of Three 
best markets west of Alleghanies— 


N Babson’s most recent ‘‘Sales Possibilities” chart, 
Oklahoma is indicated as one of the three best 
markets west of the Alleghanies. Not only is the 
state one of the best markets, but three of a total 


of eight cities indicated as “‘good’’ are located in 
Oklahoma. 


We, in Oklahoma, know conditions are good. 
The farmers have started harvesting a three-million 
acre wheat crop. They’ve been selling at recent high 
levels a part of the 1920 wheat crop that was stored 
on farms. The oil industry continues pouring a big 
volume of wealth into the state. 


Bank clearings in Oklahoma City have shown a con- 
sistent increase since January lst. For May the increase 
was 76% as compared with the same month in 1920, 


This does not mean that Oklahoma is on a “‘boom.”’ 
Or that the state is experiencing a renewal of the 
‘‘buying orgy’’ incident to inflation. But it does 
mean that Oklahomans have the money to buy what 
they want and need and that you can sell merchandise 
in Oklahoma through well-planned, consistent ad- 
vertising. 


We would like to furnish you more specific in- 
formation about the market for your product. Write 
us today. Or let our representatives tell you. 


OKLADOMAN & TIMES 


Oklahoma City Members A. B. C. 
Morning, Evening and Sunday 





NATIONAL REPRESENTATIVES 


E. Katz Special Advertising Agency 


New York Chicago Kansas City Atlanta San Francisco 
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Paid 


Net 
Circulation 5000 


Editor & Publisher for June 18, 


Pop. City Paper Min 
5,295 Wapako- 
neta Vews (r) 2,701 .014 .014 
27,050 Warren Chronicle (r) 5,572 .025 .025 
Tribune (r) 6,950 .035 .035 
7,962 Washing- 
ton C. H. Herald (b) 
jr pate be } (e) 2,892 .016 .016 
6,687 Wellston Sentinel (r) 1,420 .011 .007 
5,037 Wilming- 
ton Vews-Journal (r) 2,780 .015 .015 
on 4 ooster “Record : (r) 75,055 .025 .025 
, enia "Gazette (r) - > 
*Republican (b) § (e) 5,076 .025 .025 
132,358 Youngs- 
town . Telegram (r) 423,853 .07 .07 
* Vindicator (r) 424,523 .07 .07 
*Sunday Edition (m) 424,776 .07 .07 
29,569 Zanesville * Signal (r) +7,379 
imes-Recorder + (e) 426,857 .07 .07 
(b) 419,478 | 
Sunday Times- 
Signal (m) 035 .035 
OKLAHOMA 
POPULATION—2,028,283 . 
8,012 Ada Vews (r) 2,256 .02 .02 
3,912 Alva Review-Courier (r) 1,500 .018 .018 
14,181 Ardmore Ardmoreite (a) 5,600 04 4 
Sunday Edition (m) 04 £4 
14,417 Bartles- 
ville Enterprise (r) 4,450 03 .03 
*Examiner (d) 73,091 .03 .03 
*Sunday Edition (m) 43,243 .03 .03 
7,174 Blackwell News (r) 1,200 .021 .021 
Tribune (t) 021 .021 
Sunday Edition (m) 021 .021 
10,179 Chickasha Express (r) 2,350 .021 .021 
3,435 Claremore Progress (No Thurs. 
issue) (r) 018 .018 
6,460 Drumright Derrick (r) 036 .036 
3,463 Duncan Eagle (t) 021 .021 
Sunday Edition (m) 021 .021 
7,340 Durant Democrat (r) 1,783 .021 .018 
7,737 El Reno Democrat (r) 2,850 .02 2 
16,576 Enid Eagle (u) 4,582 .025 .025 
Sunday Edition (m) 025 .025 
News u 4,530 .025 .025 
Sunday Edition (m) 025.025 
3,822 Frederick Leader . (r) 2,257 .021 .021 
11,757 Guthrie Leader (r) 12,286 .05 .05 
5,889 Henryetta Free Lance (t) 018 .018 
Sunday Edition (m) 018 .018 
2,936 Hobart Democrat-Chief (r) 1,321 .018 .018 
6,368 Hugo News (t) 018 .018 
Sunday Edition (m) 018 .018 
2,067 Idabel News (r) 018 O11 
2,447 Kingfisher Free Press (r) 1,130 .016 .016 
Times (r) 016 .016 
8,930 Lawton Constitution (r) 2,703 .029 .029 
News (c) 2,714 .029 .029 
Sunday Edition (m) 029 
12,095 McAlester * Vews-Capital (r) 3,045 .025 .025 
6,802 Miami District News (u) 4,153 .025 .025 
Sunday Edition (m) 025 .025 
Record-Herald (u) 4,127 .025 .025 
Sunday Edition (m) 025 .025 
30,277 Muskogee * Phoenix (b) 713,867 .05 .05 
*Sunday Edition (m) 714,526 .05 .05 
*Times-Democrat (r) 711,266 .05 .05 
2,533 Newkirk Eagle (r) 011 .011 
Reporter (r) 312 .007 .007 
5,004 Norman Oklahoma Daily (No 
Friday or Sat. issue. 
College yr.only.) (t) 1,000 .025 .021 
4,471 Nowata Star (t) 021 .021 
Sunday Edition (m) 021 .021 
91,258 Oklahoma 
City Live Stock News (r) 029 .029 
Oklahoma Leader (r) 15,328 .05 .05 
Oklahoma News (r) 24,157 .085 .085 
*Oklahoman (b) #55,203 .15 .15 
*Sunday Edition (m) 767,630 .18- .18 
*Times (r) 742,245 .12 .12 
17,430 Okmulgee Democrat (u) . 5,065 .036 .036 
Sunday Edition (m) 036 .036 
*Times (d) 4,485 .035 .035 
*Sunday Edition (m) 74,517 .035 .035 
(6 mos. audit 
3/81/21) 
6,414 Pawhuska Capital (r) 2,750 .025 .025 
3,154 Perry Sentinel (r) 018 .0'8 
Thursday Edition 021 .021 
7,051 Ponca 
City News (r) 2,520 .025 .025 
1,767 Pryor News (No Monday) © 500 .029 .029 
11,634 Sapulpa American 03 .03 
Sunday Edition S 03 .03 
Herald (r) 2,515 .027 .021 
1,409 Shamrock Bulletin (r) O11 O11 
15,348 Shawnee News (c) 4,340 .03 .03 
Sunday Edition (m) 03 03 
701 Stillwater Press (r) 018 .018 
2 075 Tulsa *Tribune (r) 423,996 .07 .07 
_. Sunday Edition (m) 421,967 .07  .07 
Jor (b) 729,986 .08 .08 
*Sunday Edition (m) +30,339 .09 .09 
5,010 Vinita Journal (r) 1,242 .018 .018 
OREGON 
POPULATION—783,389 
4,840 Albany Democrat (r) 2,089 .025 .025 
Sunday Edition (m) 025 .025 
Herald (r) 2,042 .025 .025 
4,283 Ashland Tidings (r) 1,728 .022 .022 
14,027 Astoria Astorian (c) 2,110 .021 .021 
Sunday Edition cs} 2,475 .021 .021 
Budget (r) 3,440 .029 .029 
7,729 Baker Democrat (c) 2,275 .025 .025 
; Sunday Edition (m) 025 .025 
Herald (r) 2,520 .025 .025 
5,415 Bend *Bulletin (r) 1,070 018 .018 
5,752 Corvallis Gazette-Times (r) 2,324 .021 .021 


1921 


s Filed with the Audit Bureau of Circulations or the Government—The Advertising Rates are the 
Advertising as Filed with Barbour’s Advertising Rate Sheets as of June 1, 1921. 
Copyrighted, 1921, by The Editor & punts Company and Barbour’s Advertising Rate Sheets, Inc. 
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OREGON—Continued 
A 
Net Paid Line Rate 
Pop. City Paper Circulation 5000 Min 
10,593 Eugene ‘Guard (r) 3,413 .018 .018 
* Register (d) 4,592 .025 .025 
*Sunday Edition (m) 14,681 .025 .025 
3,151 Grants 
ass Courier (r) 1,147 .018 .018 
4,801 Klamath 
Falls Herald (r) 1,892 .021 .021 
Klamath Record (d) 029 .029 
Sunday Edition (m) 029 .029 
6,913 La Grande Observer (r) 2,150 .025 .025 
4,034 Marshfield Coos Bay Times (r) 2,818 .021 .021 
Southwestern 
Oregon News (r) 1,140 .021 .021 
5,756 Medford Mail Tribune (r) 3,361 .025 .025 
Sunday Sun (m) 025 .025 
5,686 Oregon 
City Enterprise (c) 1,961 .021 .021 
Sunday Edition (m) 021 .021 
7,387 Pendleton *East Oregonian (r) 2,720 .021 .021 
Tribune (c) 1,215 .029 .029 
Sunday Edition (m) 029 029 
258,288 Portland *News (r) *28,000 .055 .055 
*Oregon Journal (r) 768,722 .14 .14 
*Sunday Edition (m) 83,481 .16 .16 
*Oregonian (b) 780,158 .16 .16 
*Sunday Edition (m) #97,111 .20 .20 
*Telegram (r) 458,020 .14 .14 
4,381 Roseburg News-Review (r) 3,460 .021 .021 
17,679 Salem “Capital-Journal (r) 74,901 03 .03 
Oregon Statesman (c) 3,829 03 © 
Sunday Edition (m) 03 0 
5,807 The Dalles* Chronicle (r) 1,592 .021 .021 
PENNSYLVANIA 
ee POPULATION—8,720,017 
73,502 Allentown i, ra bth I (e) 729,055 .10 .10 
Sunday Call (m) 08 .08 
(1st Sunday issue 
5/15/21) 
*Chronicle and News (r) 4,707 .03 .03 
(6 mo. audit 3/31/21) 
Leader (r) 015 .015 
60,331 Altoona *Mirror (r) 423,556 .06 .06 
Tribune (b) 13,200 .05 .05 
6,666 Ashland News 7 (r) 1,524 018 014 
Telegram (r) 1,125 .014 014 
5,402 Bangor News (r) 016 016 
4,135 Beaver *Times (r) 74,159 .025 5 
12,802 Beaver 
Falls Tribune (r) 4,198 .025 .025 
12,181 Berwick Enterprise (r) 2,250 .021 .021 
50,358 Bethlehem Globe (r) 7,764 04 .04 
‘imes (r) 3,861 .025 .018 
7,819 Blooms- 
urg Press (b) 5,932 .029 .029 
20,879 Braddock News-Herald (r) 02 015 
15,525 Bradford Era (b) 3,556 .018 .018 
Star & Record (r) 3,942 .014 014 
10,273 Bristol Courier (r) 2,007 017 .017 
2,502 Browns- 
ville Telegraph (r) 2,373 .014 .014 
23,778 Butler Citizen (b) 5,138 .025 .025 
Eagle (r) 9,185 03 .03 
10,632 Canons- 
burg Notes (r) 014 O14 
18,640 Carbon- 
ale Leader (r) 5,680 025 
10,916 Carlisle Sentinel (r) 2,903 .021 .021 
13,171 Chambers- 
burg Franklin Repository (r) 4,657 .021 .021 
*Public Opinion (b) 4,539 .025 .025, 
(6 mo. audit 12/81/20) 
Valley Spirit (r) 990 .018 .018 
11,516 Charleroi Mail (r) O01 Ol 
58,030 Chester *Republican (b) 1,724 02 .02 
*Times (r) $13,386 .04 .04 
8,529 Clearfield Progress (r) 3,502 .021 .021 
14,515 Coatesville Record (r) 5,429 .021 .021 
10,836 Columbia News & Daily Spy (r) 3,034 .029 .029 
13,804 Connells- 
ville *Courier (r) 74,959 .018 .018 
News (b) 4,620 .018 018 
7,228 Corry Journal (r) 2,674 014 014 
6,952 Danville News (r) 2,490 018 .018 
14,138 Donora Herald (r) 018 .018 
3,837 Doyles- 
town Democrat (r) 007 .007 
Intelligencer (r) 4,014 .014 014 
13,681 Du Bois Courier (b) 3,550 .021 .018 
Express (r) 2,870 .011 .009 
33,813 Easton *“Expressand Argus (r) $13,126 .05 .05 
*Free Press (r) 13,969 05 .05 
4,855 East 
pasa 
Press (b) 2,430 018 .018 
8,958 Eliweed 
93,372 a... y “Dispute p 1,886 .02 .02 
rie see) ney 11a. 915 } rs $19,393 .065 .065 
* Sanday. Dispatch 
Herald (m) $18,512 .07 .07 
*Times (r) 427,515 .08 .08 
15,586 Farrell News (r) 1,970 .019 .019 
9,970 Franklin News-Herald (r) 6,801 .045 .045 
4,439 Gettysburg Times (r) 3,240 02 .02 
15,033 Greens- 
burg Record (r) 4,009 02 .02 
Review (b) 4,117 02 02 
Tribune (r) 4615 03 03 
8,101 Greenville Record (r) 1,849 .014 O14 
8,664 Hanover Record-Herald (r) 2,825 .018 .018 
Sun (r) 4,657 02 018 
75,917 Harris- 
burg Courier Cat (m) 05 05 
News (r)*26,798 
*Patriot (b)+18,817 j (©) 45,615 .11 11 
jars (r) 434,278 095 095 . 
32,277 Hazleton Plain Speaker (r) 8,080 04 .025 
Standard-Sentinel (b) 7,963 .025 .025 
20,452 Homestead Messenger (r) 3,830 £25 .025 
7,051 Hunting- 
don Journal & New Era (r) O15 .015 
7,043 Indiana Gazette (r) 021.021 











































































































































































































































































































































































































































































































































































































































































































































































































































































































































































(See Explanatory Note and Key Letters on Page XIX) 








Editor & Publisher for June 18, 1921 





i, rr There Is Big Business In Pittsburg | WHUNIiiNiiiiieniiit 


The Pittsburg Press 


HAS THE 


Largest Circulation 


Of all Pittsburg newspapers, and THE PRESS is constantly 
INCREASING its overwhelming supremacy over all competitors 


Daily PRESS Now Over 150,000 
Sunday PRESS Now Over 175,000 


On account of its great circulation and its consequent pulling- 
power in this most productive field in the world for advertising, 


THE PRESS advertising |.reage was, 








LL 


In the first five months of 1921, 


NEARLY {O MILLION LINES 


[Exact measurement 9,801,848 lines] | 


Being just slightly under the record PRESS volume carried 
during the same months last year. 


There Is Big Business In Pittsburg 
Get lt By Getting Into the Big Result Getter 


Member A. B. C. 


THE PITTSBURG PRESS 


Eastern Representative, O. S. HERSHMAN, Western Representative, 
I. A. KLEIN, President-Editor GLASS & IRVIN, 


Metropolitan Tower, H. C. MILHOLLAND, Wrigley Blidg., 
New York Vice Pres.-Adv. Mgr. ~ Chicago 
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SH-LANGUAGE DAILY NEWSPAPERS OF THE UNITED STATES WITH CIRCULATIONS AND RATES 


Figures are the Average Net Paid for Six Months Ending April 1, 1921, as Filed with 
5,000 Line Rate and the Minimum Agate Line Space Rates Applying to “Foreign” 


Copyrighted, 1921, by The Editor & Publisher Company and Barbour’s Advertising Rate Sheets, Inc. 


the Audit Bureau of Circulations or the Government—The Advertising Rates are the 
Advertising as Filed with Barbour’s Advertising Rate Sheets as of June 1, 1921. 








PENNSYLVANIA—Continued PENNSYLVANIA—Continued per TENNESSEE 
Acate Line Rate POPULATION—2,337,885 
et Paid Lise Rate Pop. City P Jcculation 5000 ‘Mi pit Agate 
City Paper Circulation 5000 in » aper Cirew! a a 
A Rosey 21,747 Sharon *Herald (r) 4,923 .021 .021 ——"" Same faces te oe 
6, Shore Herald (r) 017 .014 24,726 Shenan Telegraph (r) 5,002 03 .03 7 Chatta- - 
iP , . 4 nooga ®N ews (r) $19,452 .05 -. 
i ccen Democrat (b) 10,607 .05 .05 _doah = Herald (tr) 4,125 .025 .021 *Times (b) $22,520 .07 .07 
edger (b) 8,500 .05 .05 canning *Sunday Edition (m) 123,382 .07 .07 
Tribune (r) 24,816 .07 .07 burg ecord & Times- 3,406 03 .03 8,110 Clarksville Leaf-Chronicle oe & 02 02 
1283 Kane Republicen (r) 2,390 .018 .018 e aon =) Sem ‘as ‘aa §,526 Columbia Herald (r) 1,900 .021 .014 
1153 Kittanning Simpson's L’r-Times (r) 42) oe fr) 328s “Ost ‘an | 3,775 Greeneville Democrat-Sun (r) 3,286 .032 .032 
iso Lancaster Examiner 3,764Susque- i ‘ 18,860 Jackson Sun (u) 4,112 .025 .025 
New Era (r) 17,548 07 06 ae Sunday Edition (m) 025 .025 
*Intelligencer hanna Transcript (r) 1,000 .014 .014 12.442 Toh 
(r) $12,432 12,363 Tamaqua Courier (r) 3,110 .025 .021 , “.--y Stet (t) 4995 03 03 
*News Journal (e) 723,881 .08 .08 8,925 Tarentum Telegram (r) 2,074 018 .O18 ¥ Sunday Editi , 3 3 
(b) #11449 | aettts OL, Wome Cs) L520 013 013 | 77,818 Knoxville “Journal & Trivene (b) {20176 06 be 
9625 Lansford Record (r) 2,215 .025 .021 8,432 Titusville *Herald (b) 4,803 .032 .029 * *Sunday Edition (m) +19:332 06 106 
9484 Latrobe Bulletin (r) 4,061 .021 .021 4,260 Towanda | pater (b) ar =. , % Sentinel (r) 421.278 06 06 
2,43 Lebanon News (r) 8,720 .035 035 | 12889 Tyrone dene Ss sowbirowdiy 162,351 Memphis *Commercial Appeal (b) $83.794 .15 18 
Report (r) 4,128 .02 .02 montown 4 sf Ce) 15,134 .04 .03 *Sunday Edition (m)f113,970 .18 .18 
Times (b) 009 .006 | pale nA 0278 (r) 012 012 *“News-Scimiter  (r) $46,247 (13 112 
6102 Lehighton Leader (r) 1,350 .011 .O11 14.256 W. — (r) 3,780 018 018 Beads (tr) 34553 107 107 
9849 Lewiston Sentinel (r) 4,269 02 .02 ’ — *Times (r) #4041 1025 021 5,881 Morris- 
§557 Lock Ha- 21,480 Washing- 7 town Mail 8 021 .021 
ven Express (r) 2,702 .021 .018 ‘ < * , 118,342 Nashville *Banner ) 141,466 .10 .10 
15,599 Mahanoy _ Reprint) aeaae Ke) 15,560 .05 .05 *Sunday Edition Peed 743,912 11 11 
City Record-American (r) 4,152 025.025 9,720 Waynes- — . “Tennessean. 
3666 Mauch F ‘ ro —-~Presss (r) 1,608 O11 .011 ™ 437 09.08 
a fo 6 BBR yee Se Fae er reais 
’ : 11, t > 4 
. i News (r) 11,556 .036 .036 Chester Local News (r) 11,470 .03 03 "Sunday Edition (m) 132,502 .09 .09 
ee gee ae ’ ‘ ’ 73,833 Wilkes- 
4,568 Meadville *Republican Barre News (r) 12,899 .035 .035 POPULATION—4,663,228 
ercihaee 2, 1241 b (ey $7,383 036 .032 *Record (b) $18,775 .05 .05 10,274 Abilene Reporter (t) 4,690 .035 035 
Tribune-Rep. *Sunday Independent(m) $15,280 .045 .0¢ Sunday Edition (m) 5,149 .035 .035 
ieee (b) 15,042 J ‘teestheedl *Times-Leader (r) $17,928 .05 .05 15,494 Amarillo News (c) 5,443 043 .04 
ee eenenice: , illiams- Sunday Editi ) 043 .04 
see Journal (r) 1,046 .025 .025 port Gigome & (b) 9,443 03.08 Panhandle —_— ° 2,109 .018 .018 
920 Middle- Hetin . d F *T ri : 7 
we town Journal (r) 1,436 .009 .009 “Sun (r) 16,751 05 .05 Teenday Edition Gn} 206 ‘O36 ‘O36 
8638 Milton Standard (r) 3,115 .025 .021 47,512 York Dispatch ’ (r) 15,815 .045 .045 3,276 Athens Review (r) 460 .007 .007 
18,179 Monessen Independent (r) 1,928 .016 .016 Gazette & Daily (b) 15,519 .045 .045 34,876 Austin ? Amosicnn 4 (b) 15.887 4 o4 
} ; *Sunday Editi 4 
bee” _Repediicen (r) 2,863 .014 .014 RHODE ISLAND Ge "2 ean 
17,469 Mt Carmel" Item (r) 73,358 .025 .021 POPULATION—-604,397 *Sunday Edition (m) 16,690 .04 .04 
’ News (r) 014 011 4,500 Arctic Pawtuxet Valley ‘exan (d) oo 
5,500 Natrona Press (r) 628 .013 .013 Times (r) 021 .021 Sunday Edition (m) 4 
9,361 New 30,255 Newport Herald (b) 38,294 .02 O11 (College year ~_ 
Brighton Beaver Valley News (r) 6,129 .033 .026 2,767 Ballinger Ledger 627 .009 .009 
News (r) 1,288 .014 .014 64,248 Pawtucket *Times (r) 723,615 .06 .06 3,454 Bay Ci Tribune ya 011 .009 
> y ity 
4,938 New 237,595 Providence * Bulletin (r) 759,108 .135 .135 40,422 Beaumont “Enterprise (b) $18,299 .08 .08 
Castle Herald (r) 7,550 .024 .023 Journal * (b) 431,374 .08 .08 *Sunday Edition a — 595 09 09 
*News (r) $13,260 036 *Sunday Edition (m) 51,737 .12  .12 (3 mos. sta’t. 12/31 
11987 New Ken- *News (r) 718,909 .06 .06 *Journal “a 49,427 04 04 
sington Dispatch (r) 3,367 02 .02 “Tribune sak (r) $23,779 .09 .09 *Sunday Edition (m) 79,838" .04 .04 
42319 Norristown Herald (r) 2,922 .021 .021 *Sunday Edition (m) 112,626 .09 .09 5,098 Belton News (r) 021 021 
Times (r) $8,942 .035 .035 9,952 Westerly *Sun . At) $4,486 .025 .025 6,008 Bonham Favorite (r) 1,685 011 .011 
21274 Oil City —_Bliszard (r) 2,721 018 .014 Sunday Evening (m) 14,531 025 .025 5,066 Brenham Banner-Press (r) 796 01 .009 
*Derrick (b) 15,808 .035 .035 | 43,496 Woon Cot (r) $13,315 .06 .06 Memenger > 6 £01 £2} 
23,779 Phila- ’ unday ition (m d d 
= Senden {Byise220 33 3s SOUT H CAROLINA a Herald fs) 2,140 025 018 
*Sunday Edition (m)+362,500 50 50 a ee mes“ aie 2 a Sunday Edition (m) 025 O18 
, *North American (b)}140, 587 .30 .288 10,5 maerees ail . , 7 Sentinel ie (c) 1,051 02 .01 
*S Editi Tribune (d) 025 .025 Sunday Edition (m) 02 013 
Sunday Edition (m)¢183,775 40 .388 Sender ition (an 025 1025 
Pennsylvanian (b) 027 .024 iL ‘ ‘ 8,223 Brown- f 
(Coll ly) 67,957 Charleston* American (b) $5,495 .03 .03 wood Bulletin (r) 1,770 025 .025 
*p, bhi a sone Ce Sunday Edition (m) 18,126 .03 .03 6,295 Bryan Eagle (r) 1,165 .018 .018 
be Cb) + 100,863 *News & Courier (b) 710,015 .04 .04 7,422 Cisco News (t) 03 .03 
* Public Pm (e)#244,892 .50 .50 *Sunday Edition (m) 411,496 .04 .04 Sunday Edition (m) 03.03 
(r) $144,029 | .. sPost (r) $11,302 .04 .04 12,820 Cleburne Enterprise (u) 1,765 .021. .021 
*Sunday Editi (m)#212,675 40 .40 37,524 Columbia *Record (r) F12,815 05 .05 Sunday Edition (m) 021 .021 
*Reeord a (b)+109.474 ‘25 25 “Sunday Edition (m) +13,743 .05 .05 Review (c) 2,380 .014 .014 
*Sunday Edition (m)+119,332 30 (30 “State (b) $21,302 06 .06 Sunday Edition (m) 014 014 
Ster y (r) ‘ 12 (10 *Sunday Edition (m) 21,857 .06 .06 3,842 Commerce Journal (r) O11 011 
Sunday Item (m) 37,760 .20 .20 10,968 Florence a Zimes (r) 1,915 .021 .021 10,522 Corpus _ 
Sunday Transcript (m) 10.10 ST Gene re ae Re ss Christi *Caller | & Bas a 
ili ; 4 ; “Sunday Edition (m , 5 A *Sunda ition (m) . d 4 
yl @ 1m on 20 *Piedmont (r) $7,290 .04 04 no tr) '2°220 1028 02s 
10,484 * arial 4 : 8,703 Greenwood Index-Journal (s) 4,155 .025 .025 11,356 Corsicana Sun (r) 2,175 .014 .014 
oe (r) 3128 021 021 | 5599 6 Sunday Edition (m) O25 025 | “S671 Cuero Record O14 016 
, 5 : ; range- iti : 
$4193 Pitsboreb Chronicle Tele. DB urg Times & Democrat (ec) 3,250 .025 .025 | 158976 Dallas Dispatch” “= r) 28,660 107 .07 
rah ht (1) 194,019 (e) 185,334 Sunday Edition (m) 025 .025 *Journal (r) $33,382 .09 .08 
Gazette down 315 19 119 8,809 Rock Hill Herald (r) 1,350 .014 .014 *News (b) 762,159 .15 13 
*Sunday Gazette 22,638 Spartan- ween? *Sunday Edition (m) 194,694 .18 .16 
: 389 19 .19 burg Herald (d)t4, } (i) 78,128 04 .04 Times-Herald (s) 45,867 .11 11 
*Di = > ert 45 115 “Journal (r)+3,670 : : Sunday Edition (m) a2 2D 
*Sunday Editi 73.707 118 “18 “Sunday Herald (m) 6,012 04 04 | 17,065 Denison Herald (u) 4,819 “025 “02s 
Sunday Edition (m) 73, . ’ 9,508 Sumter Item (r) 1,865 .021 .018 Sunday Edition (m "025 .025 
5 Edition pt — x 7: 6,141 Union Times (r) 2,780 .018 .018 7,626 Denton *Record-Chronicle ce) $1,722 .018 .018 
¢ ; 5,765 Eagle Pass Guide 500 .011 .009 
Jee ee fest | «) aS = SOUTH DAKOTA 9,368 Eastland Oil Belt News (r)_1,250 1029 029 
"Sua tr). 4 i} (e) 4140,747 “15 15 POPULATION—636,547 77,543 El Paso “Herald (t) 421,133 .08 .08 
ep punday Post (mp tiep aes = 8 14,537 Aberdeen ofymesionntns, boo } (e) 8,100 07 .07 opantes Edition & rere - s 
{Senday Edition (0094182922 20. 20 “Sunday American- , panies Aine, tn) TE a ae 
18497 Pittston Gazette (r) 8,847 .025 .025 News (m) 07 07 7,224 Eanis News (r) 013.013 
17,431 Pottstown Led (r) 02 .02 Journal (r) 029 .029 106,482 Fort ; 
i (bh) 46,707 1025 1025 (ist issue 4/28/21) Worth Live Stock Reporter (r) 2,715 035.035 
2 i “tks re 2,403 Deadwood Pioneer-Times (c) 1,375 .018 .018 North Fort Worth 
1876 Pottsville ) Netcong a ass = yo} . Sunday Edition (m) 018 .018 Sunday News (m) 23.100 . = 
ourna r - S ° 
. . j ) 450 . -006 Recor : (b) #23, . : 
10311 P roan 2 how a asthe  Betune (ry 4318 04 04 *Sunday Edition (m) $28,841 10 “10 
— $ Editi 05 .05 *Star-Telegram (r) +75,235 .16 .16 
tawney Spirit (r) 4,000 .025 .025 Sunday Edition (m) : ef oa 8 8 
107,784 Reading *Eagl (r) #33 534 08 08 5,013 Lead Call (r) 1,320 .018 .018 Sunday Edition (m) #88, ¢ 
p 4 agle ta han Gr ) 423.119 08 08 4,144 Madison Leader (r) 1,020 .013 .013 8,648 Gainesville Hesperian (d) 011 .011 
PP ery x. le, ition (m) #23, : : Sentinel (r) 700 (011 .011 Sunday Edition (m) 011 .011 
erald-Te. ee 8,478 Mitchell Gazette (r) 2,750 .025 .017 Register (r) 1650 018 .018 
“News nm, 18, (e) $14,850 .05 .05 *Republican 44,255 Galveston *News e (b) 410,846 .09 .07 
oe ae (d) 42,111 Sunday Edition (m) $16,321 .10 .08 
5,877 (b) 16,78 . *Republican Gi) 44,576 .035 .035 *Tribune (r) 78,350 .05 .05 
gasy anew Record (r) 011 O11 (r) 42,465 2,668 Gilmer Mirror (r) 014 .014 
Higway | Record (r) 2,651 .016 .016 *Sunday Edition (m) 4,730 .035 .035 3,128 Gonzales Inquirer (r) 474 «~O1L O11 
$987 St. Mary's Press (r) 1,040 .014 014 3,209 Pierre Capital-Journal (r) 850.018 .018 2,544 Graham Leader (r) 03.025 
ae Sayre Times (r) 4,320 .015 .015 5,777 Rapid City Journal d) 032 .018 12,384 Greenville Banner (r) 4,998 025 .018 
783 Scranton ee (Sunday) be 046 .039 Sunday Edition (m) 032 .018 Herald Ne (c) 4,986 026 .02 
*Republican b) #29,699 .10 .10 25,176 Sioux ; Sunday Edition (m) 026 02 
Scrantonian Falls *Argus-Leader (r) $17,598 .07  .07 6,952 Hillsboro Mirror (r) 1,149 O11 .011 
(Sunday) (m) 35,812 .055 .05 *Press (d) +10,700 .05 .05 138,076 Houston “Chronicle a (r) 446,953 .12  .12 
21,204 _ “Times (r) 435,734 .10 .10 *Sunday Edition (m) 712,871 .06 .06 *Sunday Edition (m) 757,176 .14 .14 
Shamokin Dispatch (r) 3,910 .025 .021 9,400 Watertown*Public Opinion (r) 46,850 .035 .035 *Post a (b) 437,423 .11. .U 
Herald dit 3/31/2 *Sunday Edition (m) 144,888 lt .11 
eral: (r 018 .014 (6 mo. audit 3/31/21) 
News (r) 8,372 .025 .021 5,024 Yankton Press & Dakotan (r) 2,459 .025 .025 ress (r) 20,839 06 .06 











(See Explanatory inne ana mey Leters on Frage XIX) 
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Pop. City 
3,723 — 
vi le 
2,107 Lampasas 
22,710 Laredo 
5,713 Longview 


4,878 Lufkin 
5,331 McAllen 


6,677 McKinney 


4,310 Marlin 
14,271 Marshall 


3,105 Mart 
3,482 Mexia 
7,890 Mineral 
Wells 
3,546 Nocog- 
doches 
5,060 Navasota 
9,212 Orange 
11,039 Palestine 





Paper 


Progress 
Leader 
Times 
Leader 
Times-Clarion 
News 
Press 
Sunday Edition 
Rio Grande Sun 
Sunday Edition 
Courier-Gazette 
Democrat 
Messenger 
News 
Sunday Edition 
Herald 
News 


Index 


Sentinel 
Examiner-Review 
Leader 

Herald 


TEXAS—Continued 


Net Paid 
Circulation 


(r) 
@) 
(r) 
(r) 
(r) 
(r) 
(d) 
(m) 
(d) 
(m) 
(r) 
(r) 
(r) 
(c) 
(m) 
(r) 


(r) 
(r) 
(r) 
(r) 
(r) 
(r) 


Visitor 
Dinner Horn 
News 

Sunday Edition 


(r) 
(r) 


(c) 
(m) 


15,040 Paris 


22,251 Port 


Arthur 
16,205 Ranger 


9,392 San 
Angelo 


161,379 San 
Antonio *Express (b) 
*Sunday Edition im) 
*Light 
*Saturday Edition &} 
*Sunday Edition (m) 
*News (r) 
5,070 San Benito Light ) 
15,031 Sherman Courier 
Sunday Edition (n) 
Democrat (r) 
American r) 
(Ist issue 1/24, roxy ‘ 


News 

Sunday Edition 
Times 

Sunday Edition 


Standard 
Sunday Edition 


(s) 
(m) 
(s) 
(m) 


(u) 
(m) 


3,704 Stamford 


§,558 Sulphur 
Springs Gazette 
Sunday Edition 
News-Telegram 
Sundey Edition 


(t) 
(m) 
(t) 
(m) 

4,307 Sweet- 
water 


5,965 Taylor 
11,033 Temple 


Reporter (t) 
Sunday Edition (m) 
Democrat (r) 
ress (r 
Mirror (Sunday) (m) 
*Telegram (b) 
*Sunday Edition (m) 
Transcript (r) 
Tribune (s) 
Sunday Edition (m) 
11,480 Texarkana*Four States Press (b) 
(Including *Sunday Edition (m) 
Texarkana, (6 mo. audit 3/31/21) 
Arkansas,Texarkanian (See Tex- 
19,737) arkana, Arkansas) 
1,526 Timpson Times 


(No Thurs. issue) 
12,085 Tyler Courier-Times 
§,957 Victoria 


Advocate 
38,500 Waco 


8,349 Terrell 


Sunday Edition 
Colored Observer 
(Negro) 
*News-Tribune 
*Sunday Edition 
Times-Herald 
Sunday Edition 
7,958 Waxaha- 
chie Light 
6,203 i ~ oe 
for Herald 
40,079 W ichita 
Falls Record News 
Sunday Edition 
*Wichita Times 
*Sunday Edition 
Herald 
Times (No Sat. 
issue) 
Sunday Edition 


UTAH 
POPULATION—449,396 
(r) 


(r) 
(m) 


6,184 Yoakum 


9,439 Logan 
32,804 Ogden 


118,110 Salt Lake 
City *Deseret News (r) 
*Saturday Edition (y) 
*Telegram (r) 
*Sunday Edition (m) 
*Tribune (b) 
*Sunday Edition (m) 


VERMONT 
POPULATION—352,428 
*Times (r) 
(r) 

Reformer (r) 
22,7 °9 Buslington® Free Press (b) 


Jew. s 
7,125 Montpelier Argus 


Journal 
* Standard-Examiner 
*Sunday Edition 


10,008 Barre 
9,982 Benning- 


ton Banner 
7,324 — 


1,764 


Aga 


Line 
5000 


014 . 


007 


014 . 
018 . 
021 


$10,045 .06 
$9,754 .06 


$25,877 | 
$24,354 .08 


+71, 271 


Pop. 
14,954 


7,582 S 
7,163 S 


18,060 
14,776 


10,688 
6,150 
5,623 

21,539 
5,882 
5,875 
1,000 


VERMONT—Continued 
Agate 
Net Paid Line 
Circulation 5000 
“Herald (b) 78,987 .04 . 
Jews (r) 3,848 .018 . 
Albans Messenger (r) 3,150 .018 . 
. Johns- 
“ee 


City 
Rutland 


Paper 


Caledonian & 
Newport Record 


VIRGINIA 


POPULATION—2,309, 187 
Alexandria Gazette (r) 
Bristol Herald-Courier (a) 

Sunday Edition (m) 


(r) 

Clifton 
Forge Review (r) 
Covington Virginian (r) 
Danville Bee (r) $550 } ¢ ) 
Register (c) 4,990 8 
Sunday Edition (m) 


(r) 
(b) 


(r) 2,920 .019 . 


Charlottes- 


ville Progress 
1,126 . 
1,630 . 


11,213 . 


Freder- 
icksburg Star 
Harrison- 
burg 
Hot 


1,651 . 


*News-Record $6,725 . 


WEST VIRGINIA—Continued 


Pop. City 
39,608 Charleston* Gazette 


Paper 
Edition 
Edition 
27,869 Clarks- 
burg Exponent 
Sunday 
*Telegram 
*Sunday Edition 
Inter-Mountain 
Times 
*Sunday Edition 
“West Virginian 
Sentinel 
News 


Edition 


6,788 Elkins 
17,851 Fairmont * 


8,517 Grafton 
3,912 Hinton 
50,177 Hunting- 

ton “Advertiser 

*Sunday Edition 
*Herald-Dispatch 

*Sunday Edition 
6,003 Keyser Mineral News 
3,673 Manning- 


ton Leader 
12,515 Martins- 


*Journal 


1921, 


Net Paid 
Circulation 


(b) 415,684 


(m) 711,126 


(c) 8,304 
(m) 
(r) 17,636 
(m) 9,344 
(r) 1,360 
(b) 
(m) 
(r) 
(r) 
(r) 


(r) 
(m) 
(b) 
(m) 
(r) 


(r) 


BRE a 


SBRee $2252; 


29,956 Lynch- 


burg 


35,596 Newport 


avews 


115,777 Norfolk 


3,068 Norton 
31,002 Peters- 
burg 


54,387 Ports- 


mouth 
5,282 
171,667 


Pulaski 


50,842 Roanoke 


15,337 
25,570 Belling- 


am 





Springs 


Richmond Dispatch 


10,623 Staunton 


6,883 Winches- 
ter 


Day Letter (r) 
. * Ac ivance (r) 5,671 \ @) 
News (d) +8,615 
"* Sunday Edition (m) 
*Press (d) ned 
*Times-Herald (i) 
(r) 410,828 | 
*Sunday taition 
*Ledger-Dispatch 
*Virginian-Pilot 
*Sunday Edition 
Coalfield Progress 


(m) 
(r) 
(b) 

(m) 


(r) 


Index-Appeal 
Progress 
Sunday Edition 


(c) 
(m) 


Star (s) 

Sunday Edition (m) 
Southwest Times & 

Jews-Review (r) 

(r) 


(r) 
(b) 
(m) 


*News Leader 
*Times-Dispatch 
*Sunday Edition 
*Times (d) +10,264 
*World-News 
(r) $11,078 | 
*Sunday Edition 
*Leader (r) 2,059 
*News-Leader (i) 
(d)_ +4,383 | 
“Sunday Edition (m) 


(r) 


(m) 


*Star 


WASHINGTON 
POPULATION—1,356,621 
Aberdeen * World (r) 


Reveille (d) 
Sunday Edition (7 

Herald (r) 

Journal (t) 
Sunday Edition (m) 


8,918 Bremerton Searchlight 


,549 Centralia 
Ellensburg Record 


3,810 


27,644 Everett 


10,058 Hoquiam 
8,537 Olympia 


§,351 Port An- 


geles 


315,652 Seattle 


104,437 Spokane 
96,965 Tacoma 


12,637 Vancou- 


ver 
15,503 Walla 
Walla 


18,539 Yakima 





Chronicle 


*Herald 
News 
Sunday Edition 
Washingtonian 
Sunday Edition 
Olympian 
Sunday Edition 
Recorder 
Standard (1st 
issue 1/31/21) 


Herald 
— Edition 


*Post- —_ 
*Sunday Edition 
*Star 
*Times 
*Sunday Edition 
Union Record 
University of Wash- 
ington Daily 
(College year only) 
*Chronicle ( 
ress 
*Spokesman-Review 
*Sunday Edition 
*Ledger 
*Sunday Edition 
*News-Tribune 
Times 


Columbian 


“Bulletin 

"Sunday Edition 
Union 

*Sunday Edition 


6,324 Wenatchee* World 


*Herald 
*Sunday Edition 
*Republic 


WEST VIRGINIA 


POPULATION—1,463,701 
15,282 Bluefield Telegraph (c) 
(m) 


Sunday Edition 


$14,286 | 
$10,337 


$16,304 . 
$9,304 . 


1,530 . 
17,908 - 
445,535 . 
$23,366 . 
744,558 . 
#21,342 | 
$14,322 
46,442 
$4,452 J 


$3,471 | 


+4,716 


8,876 . 
10,172 
11,166: 

0 


5,673 


0 
-03 


025 .02 
025 .02 





burg 
12,127 Morgan- 

town New Dominion 
Post 


Echo 
Journal 


10,669 Mounds- 


ville 


20,050 Parkers- 
burg News 
Sunday Edition 
*Sentine 
3,059 Point 
Pleasant Register 
3,238 Sister- 
Review 


ville 
4,918 Wellsburg Herald 
56,208 Wheeling — 


‘ 


s Rates ay, 





= 
= 
cS 


BR ® & 


oo 
= 
= 


+9,180 104 


ews $13,235 


*Sunday Edition 
Register 
Sunday Edition 
Telegraph . 
6,819 William- 
son 


News (r 
WISCONSIN 
POPULATION—2,632,067 
Journal 3,100 
* Post-Crescent 

Press 
News 
Republic 


8,451 Antigo 

19,561 Appleton 
11,334 Ashland 
5,538 Baraboo 


7,992 Beaver 
Dam Citizen 
21,284 Beloit *News 
4,400 Berlin Journal 
9,130 Chippewa , 
Falls Chippewa Herald 
Wisconsin Press (r 
20,880 Eau Cale eater (d) 5,345 } 
Telegram + i) 
(r) 3,021 | 
*Sunday Edition 


$8,366 


"(m) 
23,427 Fond du 
Lac *Commonwealth (r) 
“Reporter (r) 
31,017 Green Bay*Press-Gazette (r) 
18,293 Janesville *Gazette (r) 
40,472 Kenosha Herald (r) 
News (r) 
30,363 La Crosse *7ribune & Leader 
ress (r) 
*Sunday Edition (m) 
*Capital Times (r) 
Cardinal (c) 
Sunday Edition (m) 
(Tri-weekly July 
and August) 
*Wisconsin State 
Journal 
*Sunday Edition 
17,563 Manitowoc Herald-News 
Times (r) 
13,610 Marinette Eagle-Star (r) 
7,394 Marshfield Vews (lst issue 
8/7/21) (r) 
ia6 Menasha Record (r) 1,427 
8,068 Merrill Herald (r) 2,950 
457,147 Milwaukee*/Journal (r)#111,079 
ys $89,498 
r) 


75,819 
+5,109 
+10, 183 
T9,009 
2,650 
$5,705 


$12,507 
411,874 
710,949 

2,900 


38,378 Madison 


(r) £15,119 
(m) 712,956 
(r) . 
4,100 
3,730 


*Sunday Edition 
Leader 
*Sentinel (b) +45,797 } 


*Sentinel(r)+30,814 § (©) 76,611 . 
*Sunday Edition (m) +74,398 . 
61,115 . 


*Wisconsin-News (r) 


75,443 . 


$17,328 J 
14,84 
2,348 J 


+7,745 J 
2,850 | 
1,375 4 
1,000 . 


2,173 . 
+7,937 | 
996 


3,379 | 
800 


peek BReeeh bo 


eERRRER RBRRE 


=> 


Sunday Edition (m) 127,151 .25 


(Ist Sun. issue 3/6/21. 
Incl. Chicago Her. & 
Exam. Wis’n cir’lation) 
Journal (r) 
*Times (r) 
News (r) 
*Northwestern (r) 
Register- Democrat (r) 
*Journal-News (r) 
*Times-Call 


4,788 Monroe 


7,171 Neenah 

33,162 Oshkosh 
5,582 Portage 
58,593 Racine 


6,654 Rhine- 
lander News 
30,955 Sheboygan*Press (r) 78,341 
Telegram (r) 2,547 
11,371 — 


‘oil Journal (r) 2,684 

§,101 Stoughton Courier-Hub (r) 1,307 

39,624 Superior *Telegram (r) 717,924 

Wisconsin Sunday 

Times m) 

9,299 Watertown Times fs 

12,558 Waukesha Freeman (r) 

18,661 Wausau *Record-Herald (r) 
7,243 Wisconsin 

Rapids (r) 


(r) 


2,950 
+5,509 
2,244 


Tribune 


1,378 | 


1,786 | 


88s | 
$2,441 025 
1,993 J 
713,309 .05 
1,650 | 
78,113 J 
(r) 802 . 


& BRER REE SE 





(See Explanatory Note and Key Letters on Page XIX) 
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SH-LANGUAGE DAILY NEWSPAPERS OF THE UNITED STATES WITH CIRCULATIONS AND RATES 


tion Figures are the Average Net Paid for Six Months Ending April 1, 1921, as Filed with the Audit Bureau of Circulations or the 


Government—The Advertising Rates ars the 
5,000 Line Rate and the Minimum Agate Line Space Rates Applying to 





WYOMING INDIANA NEW YORK—Continued 
POPULATION—194,402 Agate Agate 
Agate Net Paid Line Rate feet Raid Line Rate 
Net Paid Line Rate Pop. City Paper Circulation 5000 Min Pop. City Paper Circulation 5000 Min 
Pop. City Paper Circulation 5000 Min Indian- ~— Y Jogenss of ne = a 
; Herald (c) 3,618 .043 .029 apolis = Commercial (b) 1,078 .057 .057 con’t) — & Commercia’ 
_— Sunday Edition (m) pion 043 029 Live Stock Journal (r) 071 .05 ' — > 29,294 = * 
*Tribune (r) 4, d ‘ aw . . 
13,829 Cheyenne State Leader IOWA Marine Record (b) 10 = .06 
(c) 2,716 + « ) 7,579 05 .05 Des Metal Reporter (d) 
*State Tribune /— ee Moines Record b) _ 799 .021 .018 BR. ky he eel < Pee 
ini r = ; ) 0s 20s Sioux City Live Stock Record © 3,984 .025 .021 : 7S on on (b) t14, 
Sunday Edition m A - S$. Sta 
Post (r) 018 .018 12/81/20) 
ee, ens pal ‘aan ‘aan KANSAS Racing Form. (o) 148 178 .125 
Republican (r) 1,777 .025 .021 Topeka Legal News (b) -025 .026 Sunday Edition (m) 125 
9.175 Sheridan Enterprise (r) 4,018 .03 .03 ichita Stockman (r) 04 .04 Reserves ’ (b) io? 036 
aa Post (c) 3,731 02 .03 all Stree 
Sunday Edition (m) 03.03 KENTUCKY Journal (b) 
. Louisville Record 025 .025 ae ag ee (e) 190% 4 28 
ourna r) | 
, TRADE AND PROFESSIONAL LOUISIAN ry Witte (b) 4,008 286 .214 
DAILIES Bie Ca _,,5unday Edition (m) ‘387.321 
CALIFORNIA leans Record co) 025 .02 —— ae 
Bakersfield Report (b) 015 .015 MARYLAND Se/E) 
. Rochester Record (b) 021 .014 
Los An- Baltimore Record (d) 07 07 
geles Journal (b) 1,107 .054 .054 OHIO 
Oakland Inter-City Express (1) 402 .018 .018 MASSACHUSETTS ouhisp ; ; - 
Sacra- Beston Financial News (r) 263 .238 Cincinnati Anais Racing 
mento Recorder (b) -015 .015 News. Buseau (b) p ecord (b) 10 .06 
San Diego Transcript (r) 015.015 News Burcou (2p p(€) 12,081 35 25 Crevetena Sur Intex 031.029 
San Fran- } 
isco Automotive News (r) 1,007 .025 .025 Recorder (b) 05 .043 
1 Commercial News (b) 1,915 .089 .071 7 MICHIGAN (b 2214 0S .036 Live Stock News (t) 043 .036 
Journal of ‘ " Detroit Legal News (b) 2 : — Trade (t) 5,322 .096 .061 
Commerce b) 10,005 .14 .13 mos. sta’t 
News Bureau (r) 575 .018 .018 MINNESOTA 12/31/20) 
Pacific Builder (b) .03 .03 Duluth Financial Record & Columbus Reporter, Law Jour- 
a o i yo = Law Bulletin (r) 025 .02 nal & Legal News (b) 0S .05 
Stockton eport ) : 01 Minne- 
Woks wena eee ous, OKLAHOMA 
COLORADO Commerce (b) 4 City Legal News (r) 025 .02 
Gatieele Market Record (r) 3,000 .075 .05 le Sak Niew 029 029 
oad eri South St. or . ¢ ¢ 
Se hah pac Paul = *Reporter (r) 15,768 .033 .027 Tules OW Record () 061 .029 
Record r 036 .036 ORE 
Sarerdey Edition {5} foe tos MISSOURI Perdand Shippin con per 
Record Stockman (r) 064 .064 Kansas ad < 3 E Record Aietrast (b) 025 ‘02 
City Advance Construction x 
DISTRICT OF COLUMBIA Reports ) 05.025 PENNSYLVANIA 
Washing- Drovers Telegram (r) 31,359 .09 .09 Pittsburgh Law Bulletin 025 .02 
ton Cockrell’s Transcript (b) 014 .014 Ww ene SS Live Stock Journal ® 029 .024 
NO edn 1s 
GEORGIA St. Joseph Stock Yards Journal (r) 6,926 .025 .025 TENNESSEE 
Atlanta Fulton County St. Louis Record (b) 2,120 .04 .04 a Daily —~ 2 (b) 2,500 .036 .025 
Report (r) 025 .025 Nashville ommercial Daily 
9 NEBRASKA Recor o) 029 .021 
ILLINOIS Omaha Drovers Journal- _—_ 
Chica: Drover’s Journal (r) 41,994 .13 .13 Stockman (r) 24, d 08 - 
— ioarnal of Conueses Record (b) 007 .007 iy a _— @) = _ 
Daily Fin. ne 
Times (>) 8752 285 21 NEW YORK wee Set eee 6): 2 a ae 
Law Bulietin (r) -l -10 Buffal Live Stock Record (r) 021 .021 S J 
Municipal Court ee Resiae Foam c) 10,163 .178 .125 San An- Sunday News (m) 035 .035 
Record (r) 10 = .10 Sunday Edition (m) -178 .125 * tonio Commercial 
Nat. Hotel Reporter bey 10 = .10 New York American Metal Mar- Recorder 036 .018 
Racing Form (d) 179.125 ket & Daily Iron % é 
Sunday Edition (m) -179 .125 & Steel Report (t) 6,087 .093 .071 WASHINGTON 
Nat. Stock fond Buyer (>) 25 = .04 Seattle Journal of Commerce 
Yards Nat. Live Stock Bond News (b) 30 30 "_ & Daily Bulletin (b) 057 .036 
. Reporter (r) 10,741 06 .06 Chemical, Color & Produce News (r) 029 .025 
Net gnes ote. Oil Daily (b) 4,132 .10 05 Tacoma Index (r) 459 .025 .025 
tion including tri "Cc 1 (b) 411,121 .27  .24 
weekly and week- F core yy (b) 2,574 .15 .12 WISCONSIN 
ly 18,584 Garment News (b) 8,912 .19 .13 Milwaukee Reporter (b) 054 .036 





(See Explanatory Note and Key Letters Below) 








EXPLANATION OF 


The bold face population figures 


are from the 1920 census reports. 


The light face figures, from N. 
W. Ayer’s American Newspaper 
Annual and Directory, 1921. 


The list of papers is corrected to 
May 15, 1921. 


The circulation figures are the 
average net paid for the six months 
period ending April 1, 1921, as re- 
ported to the Audit Bureau of Cir- 
culations, or to the Government un- 
der the Act of Congress of August 
24, 1912. 


The agate line rates (14 agate 
lines equal one inch) are the five 
thousand agate line, and the mini- 
mum agate line space rates applying 
to general ‘‘foreign™ advertising in 
effect, or announced, June 1, 1921, 
and include all changes in rates re- 
ceived by Barbour’s Advertising 
Rate Sheets, Inc., up to that date. 











KEY LETTERS AND MARKINGS IN PRECEDING PAGES 


“(a)"—Every morning. 


““(b)""—Morning except Sunday. 


““(c)"—Morning except Monday. 
**(d)""—Morning except Sunday and Monday. 


(e)"—Morning and evening weekdays. 


**(f)""—Morning and evening weekdays and Sunday morning. 
**(g)""—Morning except Monday and evening except Sunday. 


**(h)""—Morning except Monday and evening except Saturday 
and Sunday. 


*“*(i)""—Morning except Sunday and Monday and evening except 


Sunday. 


**(j)""—Morning except Sunday and Monday and evening except 
Saturday and Sunday. 


)"—Sunday exclusively. 
*“(q)""—Every evening. 


“(Cm 


““(r)"—Evening except Sunday. 


““(s)""—Evening except Sunday and Sunday morning. 


““(t)""—Evening except Saturday and Sunday. 


**(u)""—Evening except Saturday and Sunday and Sunday morning. 


““(y)""—Saturday exclusively. 


The asterisk (*) preceding the 
name of a paper indicates member- 
ship in the A. B. C. All figures 
represent the average net paid cir- 
culation for the six months period 
ending April |, 1921, except those 
set in light face which cover the six 
months period ending September 30, 
1920. 


Rate figures set in light face type 
indicate that the rate has been esti- 
mat 


Because there is no question as to 
what the A. B. C. figures actually 
represent, A. B. C. figures are used 
in preference to Government figures 
whenever available. 


Roman type, indicates morning 
papers, Italic type, evening papers. 


The dagger (7) indicates that 
the figures have been taken from 
A. B. C. statements. 
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RATE SHEET 


Complete rate information 


O method of rate information is satisfactory or econ- 

omical unless it gives you, instantly, a// of the 
correct rates and mechanical details of the publications 
covered. Without this you must verify the complete- 
ness and accuracy of the source you have at hand. To 
telephone or write, to revise records, for such details, 
means delay and costs time and money that could 
otherwise be used in amore profitable and constructive 
manner. Delay holds up a schedule. Sometime it 
means the loss of the first and second insertions. Often 
it gives the other fellow the jump, and occasionally it 
kills a profitable campaign. 





Most advertising agents know from experience that 
Barbour’s Advertising Rate Sheets are more complete 
and dependable than publishers’ rate cards. They have 
found that it is the quickest way of figuring rates and 
schedules correctly. Verification is unnecessary. Tele- 
phoning, corresponding and delay is eliminated. Our 
subscribers are in the position of the successful sales- 
man. They are able to quote definite rates at the moment 
and to close a contract while the mind is receptive. 


Among rate services, Barbour’s Advertising Rate 
Sheets is the ow/y service which gives a// of each 
paper’s rates. It is also the only service which is re- 
vised from day to day. 





358 South Clark Street 152 West 42nd Sti 
Chicago, Ill. New York, N. ¥ 








